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Diclaimer

All material and information received or derived from KW Commercial it director, officer, agent, advior, affiliate and/or an third part ource are provided ithout repreentation or arrant a to completene, veracit, or accurac, condition of the propert, compliance or lack of compliance ith applicale
governmental requirement, developailit or uitailit, financial performance of the propert, projected financial performance of the propert for an part’ intended ue or an and all other matter.

 Neither KW Commercial it director, officer, agent, advior, or affiliate make an repreentation or arrant, expre or implied, a to accurac or completene of the material or information provided, derived, or received. Material and information from an ource, hether ritten or veral, that ma e furnihed for
revie are not a utitute for a part’ active conduct of it on due diligence to determine thee and other matter of ignificance to uch part. KW Commercial ill not invetigate or verif an uch matter or conduct due diligence for a part unle otherie agreed in riting.

ACH PARTY HALL CONDUCT IT OWN INDPNDNT INVTIGATION AND DU DILIGNC.

An part contemplating or under contract or in ecro for a tranaction i urged to verif all information and to conduct their on inpection and invetigation including through appropriate third-part independent profeional elected  uch part. All financial data hould e verified  the part including  otaining
and reading applicale document and report and conulting appropriate independent profeional. KW Commercial make no arrantie and/or repreentation regarding the veracit, completene, or relevance of an financial data or aumption. KW Commercial doe not erve a a financial advior to an part
regarding an propoed tranaction.

All data and aumption regarding financial performance, including thoe ued for financial modeling purpoe, ma differ from actual data or performance. An etimate of market rent and/or projected rent that ma e provided do not necearil mean that rent can e etalihed at or increaed to that level. Partie
mut evaluate an applicale contractual and governmental limitation a ell a market condition, vacanc factor and other iue in order to determine rent from or for the propert. Legal quetion hould e dicued  the part ith an attorne. Tax quetion hould e dicued  the part ith a certified pulic
accountant or tax attorne. Title quetion hould e dicued  the part ith a title officer or attorne. Quetion regarding the condition of the propert and hether the propert complie ith applicale governmental requirement hould e dicued  the part ith appropriate engineer, architect, contractor,
other conultant, and governmental agencie. All propertie and ervice are marketed  KW Commercial in compliance ith all applicale fair houing and equal opportunit la.
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Price: $1,300,000

uilding F: 20,496

# of uilding: 4

Price / F: $58.47

Gro cheduled Rent: $102,590

NOI: $74,211

CAP Rate: 5.71%

Lot ize: 2.56 Acre

Traffic Count: 3300 vpd

Zoning: CV-2

Year uilt: 1967

Renovated: 1972

APN: 41-5N-29-2590-00200-0013

Invetment  Highlight

b Grocer-Anchored Retail Center featuring Greer’ Market, a recognized regional grocer
operator.

b 20,496± F hopping Center ituated on 2.56± acre.

b Dominant Local Retail Detination erving Ja and urrounding rural communitie.

b trategic In-Ton Location ith frontage on Alaama treet and pring treet.

b talihed Communit Aet ith decade of operating hitor and trong local recognition.

b Multiple Tenant Opportunitie providing diverified income potential.

b Value-Oriented Pricing ith an aking price elo the propert’ recent appraied value.

b Limited Competitive uppl ithin the immediate trade area.

b ential-ervice Tenant ae upporting conitent cutomer traffic and long-term viailit.

b Potential Upide Through Leaing, Rent Groth, and Propert Modernization.

Propert Overvie

cott’ Plaza preent a rare opportunit to acquire a grocer-anchored neighorhood
hopping center erving the Cit of Ja and the urrounding rural communitie of
northern anta Roa Count, Florida. A one of the area’ primar retail detination, the
propert enefit from a long-etalihed operating hitor, trong communit
preence, and trategic location in the commercial heart of Ja.

The propert conit of approximatel 20,496 quare feet of retail and commercial
pace ituated on 2.56 acre, featuring multiple uilding configured around a central
parking field ith frontage and acce from oth Alaama treet and pring treet. The
center i anchored  Greer’ Market, a ell-knon regional grocer operator that
erve a a dail-need detination for reident throughout the trade area.

cott’ Plaza occupie a highl viile location ithin Ja’ primar commercial corridor
and erve a market ith limited competing retail inventor. The center provide
eential good and ervice that generate recurring cutomer traffic and upport long-
term tenanc demand. The propert’ location, etalihed cutomer ae, and
neighorhood-erving tenant mix create a durale retail aet poitioned to continue
erving the communit for ear to come.

xecutive ummar
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Propert Photo



Floor Plan



Floor Plan



Market Overvie
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Market Overvie
Ja erve a the commercial hu for northern anta Roa Count, upporting
urrounding agricultural communitie and rural reidential neighorhood. Due to
limited retail development in the immediate market area, exiting neighorhood
center enjo trong market poitioning and reduced competitive preure.

The area' econom i upported  agriculture, timer, oil production, and local
ervice uinee. A the primar grocer-anchored retail center in the communit,
cott' Plaza enefit from neceit-aed conumer pending that i generall le
uceptile to economic fluctuation than dicretionar retail categorie.

Large ervice Area

The propert erve approximatel:

727 reident ithin 1 mile
2,286 reident ithin 3 mile
3,275 reident ithin 5 mile

Median houehold income exceed $65,000 acro the trade area, upporting
demand for neighorhood retail and eential ervice.
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Demographic
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Ditance: 1 Mile 3 Mile 5 Mile

Population 1 Mile 3 Mile 5 Mile
Male 353 1,111 1,604
Female 374 1,175 1,671
Total Population 727 2,286 3,275

Race / thnicit 1 Mile 3 Mile 5 Mile
White 675 2,121 3,045
lack 4 12 24
Am In/AK Nat 6 21 27
Haaiian 1 2 2
Hipanic 13 42 55
Aian 6 19 23
Multiracial 20 65 92
Other 1 4 7

Houing 1 Mile 3 Mile 5 Mile
Total Unit 330 1,035 1,475
Occupied 294 924 1,323
Oner Occupied 226 714 1,038
Renter Occupied 68 210 285
Vacant 36 111 152

Age 1 Mile 3 Mile 5 Mile
Age 0 - 14 125 392 567
Age 15 - 24 89 278 389
Age 25 - 54 268 842 1,198
Age 55 - 64 96 302 443
Age 65+ 150 470 678

Income 1 Mile 3 Mile 5 Mile
Median $65,940 $65,328 $68,700
Under $15k 35 103 143
$15k - $25k 29 95 127
$25k - $35k 25 79 98
$35k - $50k 22 69 104
$50k - $75k 61 197 255
$75k - $100k 39 121 218
$100k - $150k 38 116 176
$150k - $200k 42 130 165
Over $200k 2 15 36
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Attractive In-Place Cah Flo
b Gro cheduled Income: $102,590

b ffective Gro Income: $85,190

b Net Operating Income: $74,211

b Going-In Cap Rate: 5.71%

b Price Per quare Foot: Approximatel $63.43

Invetment Opportunit
cott’ Plaza offer invetor the opportunit to acquire a tailized, grocer-anchored hopping center ith etalihed cah flo, long-tanding

communit preence, and limited local competition. The comination of an eential-ervice anchor tenant, elo-appraial pricing, and a

dominant market poition create a compelling invetment opportunit in a uppl-contrained retail market.

Thi offering i particularl ell uited for private invetor, famil office, and 1031 exchange uer eeking durale income from a neceit-

aed retail aet ith long-term communit ignificance.

Invetment Highlight
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