WATER STREET
TAMPA



Tampa'’s
next
chapter

Introducing Water Street Tampaq,
the city’s new downtown. A
dynamic waterfront district, the
neighborhood will enhance Tampa’s
profile on the national stage,
attracting professionals, residents,
and tourists to explore and enjoy.
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Tampa,
transforming No.1 Top

city for first time city for
home buyers entrepreneurs
Zillow, 2018 Forbes Magazine, 2017
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It’s
growing
up

3,525*

Units
Residential

13,700**

Residents

© © 0 000000000000 000000000000000000000000000 00

2,390,007*

Square Feet
Office

45,000**

Employees

Annual visitors 3,169,300**

* Includes future phases
** Downtown, Channel District, Harbour Island
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Residential

727 Keys 564,883 SF Office © 420 units
122,650 SF Retail 52,848 SF Retail

Residential & Retail
519 Keys Office & Retail
188,523 SF Office © 37 units

173 Keys 76,320 SF Retail 29,833 SF Retail

Entertainment & Retail

354 306 SF Office © 481 units Residential & Retail

10,568 SF Retail 29,833 SF Retail

2,000 Employees & Students @ 388 Units
6,421 SF Retail 13,394 SF Retail






The Water Street
Tampa who

4,440/17,140 3,330/17,140
Established urbanites Bohemian mixers
Harbour Island/ Davis Islands Channel District
Wealthy city dwellers with Young, diverse, and mobile
advanced degrees, expensive urbanites with liberal

cars, and sophisticated tastes lifestyles
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2,200/17,140

Digital natives

Downtown Tampa

Tech-savvy, established
millennials living in fashionable,
urban locales



TAMPA

INTERNATIONAL TA M PA 1-4
AIRPORT ¢ HElGHTS YBOR

x WEST

TAMPA L.
— 1
WESTSHORE : .
W KENNEDY BLVD WATER STREET
SOUTH ; TAMPA
TAMPA

Primary
customer area

S DALE MABRY HWY
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“ HILLSBQROUGH
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Comprised of Downtown, Harbour Island,

YO u r c u St O m e r Customer Area is as dynamic as it is disce

decade, making the market ever more energized, ever more affluent, ever more compelling.
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Population

36,260 — 45,440*

2017 2027
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MCKAY
BAY

Davis Islands, Hyde Park, and Palma Ceiaq, the Primary
rning. New development will spur growth over the next

X

=
Households Employment Annual visitors HH income > $75K
19,340 — 25,620* 59,040 — 86,940* 3,169,300 — 4,191,300* 45% — 70%
2017 2027 2017 2027 2017 2027 2017 2027

*Projected; ESRI, Streetsense 2018
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& % " Office 11 Million SF
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5 2 < 2 Residential 1,300 Units
£ EUNICE AVE FELDRLST §
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@ $ 5 Full Build-out

B AMALIE ARENA

: TAMPA BAY

HISTORY CENTER Residential 3.500 Units

Office 2.0 Million SF

TAMPA
CONVENTION CENTER

Hotel 1,420 Keys

Retail / Entertainment 1.0 Million SF

. Phase 1 . Phase 2

HARBOUR
ISLAND



WATER STREET
TAMPA

George Mosle,
Retail Consultant

gmosle@ofplace.com

301.219.8225
For leasing details:

Melissa Riccardi,
Associate, Retail Services

melissa.riccardi@colliers.com

917.744 1745

Lisa McCaffrey,
Executive Managing Director, Retail Services
lisa.mccaffrey@colliers.com

813.598.0303

Colliers

INTERNATIONAL

Colliers International Tampa Bay Florida
4830 West Kennedy Boulevard, Suite 300 Tampa, FL 33609
813.221.2290

retail.waterstreettampa.com



