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FarmerBoys

BREAKFAST, BURGERS 2 more
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Los Angeles Trophy Location - Generational
Opportunity - 19-Year Absolute Net Ground Lease
Featuring 1096 Rental Increases Every § Years
throughout the Initial Term and Options. Brand
New 2023 Construction w/ Drive-Thru.

The Site benefits from its Proximity to Major
Highways and Public Transportation, making it
Relatively Accessible to the Greater Los Angeles
Metropolitan Area.

\/

In Close Proximity to Interstate 710, 110, and
Near other High-Traffic Highways providing
Easy Connectivity to the Entire Metro Los Angeles
Region.

Positioned Along Area’s Major Traffic & Retail

Corridor - Features Easy Access and Excellent

Visibility. Signalized Hard Corner Location w/

Daily Combined Traffic Counts Exceeding 34k
Vehicles.

® TARGET

Pad to a Brand New Construction Target - Recent
Grand Opening. The Home Depot, Located Across
the Street, is in the Top 2% of Most Visited Home
Depot Stores featuring over 1.55 Million Annual
Visitors per Placer.ai.

E=Sail i
Across all Industries & Sectors, the Greater Los
Angeles Region is Responsible for more than $1

Trillion in Economic Output Annually - 3rd
Largest Metro Economy in the World.

FarmerBoys

BREAKFAST, BURGERS & MORE

Farmer Boys, a Privately-Held Company
Headquartered in Riverside, CA, has over 100
Locations in California and Nevada, with
continued expansion into Neighboring States.

-Iluj

&

Extremely Dense Los Angeles Submarket with over
1M People Residing in a 5-mile Radius. By 2025, the
Population is Expected to Increase by 2.75% to an
Estimated 19.4M People.

wivl

Across from Huntington Pavk High School -
Providing for an Increased Potential Customer
Base due to the Daily Commute of Parents,
Students, and Teachers.

tmg ‘ Cares



Offering
Summary

PRICE

$4)782‘>6O9

GROSS LEASABLE AREA

3,200 SF +/-

LOT SIZE

0.53 Acres +/-

YEAR BUILT

2023

AVG. CAP RATE
CAP RATE OVER INITIAL TERM

5.75% 6.67%

LEASE TERM REMAINING

19 Years

2901 E Slauson Ave
Los Angeles, CA 90255

Lease Summary

LEASE TYPE

ROOF & STRUCTURE

INITIAL LEASE TERM

STORE OPENING

RENT COMMENCEMENT
EXPIRATION DATE

OPTIONS

TAXES, INSURANCE & UTILITIES
ROFO

Rent Schedule

CURRENT - 07/31/2028
08/01/2028 - 07/31/2033
08/01/2033 - 07/31/2038
08/01/2038 - 07/31/2043
OPTION 1 (5 YEARS)
OPTION 2 (5 YEARS)
OPTION 3 (5 YEARS)

OPTION 4 (5 YEARS)

ABSOLUTE NET GROUND LEASE
TENANT

20 YEARS

SEPTEMBER 2023

AUG. 1, 2023

JULY 31, 2043

FOUR, 5 YEAR

TENANT PAYS

YES W/ 15 BUSINESS DAYS NOTICE

ANNUAL RENT

$275,000
$302,500
$332,750
$366,025
$402,628
$442,890
$487,179
$535,897

RENT INCREASES

10%
10%
10%
10%
10%
10%
10%

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are approxi-
mate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus & Millichap. All rights reserved.



Regional Demographics

POPULATION 3-MILES

2023 343,522

INCOME 3-MILES

2023 Avg. $63,481

Regional Map
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Regional Overview

Huntington Park, CA, located in Los Angeles County, is a diverse city southeast of
downtown Los Angeles. Incorporated in 1906 and named after industrialist Henry
E. Huntington, it has a rich history tied to the railroad industry. Over the years, the
city’s economy has diversified, with businesses ranging from retail and restaurants to
manufacturing and services. With a mix of ethnicities and cultures, Huntington Park
boasts a vibrant community. Residents enjoy various parks and recreational facilities,
fostering a sense of togetherness. The city’s cultural diversity is reflected in its culinary
scene, offering a wide array of international cuisines and celebrating different traditions
and festivals. While not a major tourist destination, its convenient location near popular
attractions in the Los Angeles area makes it accessible for both residents and visitors.
With its transportation connections and proximity to major highways, Huntington Park

remains an essential part of the greater Los Angeles metropolitan area.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a

trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus & Millichap. All rights reserved.


https://www.google.com/maps/place/4500+Little+Rd,+Arlington,+TX+76016/@32.6730984,-97.2008982,941m/data=!3m1!1e3!4m5!3m4!1s0x864e64bf45814bd9:0xf8dc31991b058705!8m2!3d32.674593!4d-97.1997596
https://www.google.com/maps/place/4500+Little+Rd,+Arlington,+TX+76016/@32.6730984,-97.2008982,941m/data=!3m1!1e3!4m5!3m4!1s0x864e64bf45814bd9:0xf8dc31991b058705!8m2!3d32.674593!4d-97.1997596
https://www.google.com/maps/place/4500+Little+Rd,+Arlington,+TX+76016/@32.6730984,-97.2008982,941m/data=!3m1!1e3!4m5!3m4!1s0x864e64bf45814bd9:0xf8dc31991b058705!8m2!3d32.674593!4d-97.1997596
https://www.google.com/maps/place/Farmer+Boys/@33.9895995,-118.2184199,649m/data=!3m1!1e3!4m6!3m5!1s0x80c2c980f0c8d2cd:0xa883b8b7ab2cf78e!8m2!3d33.9897308!4d-118.2177115!16s%2Fg%2F11kphkpvw6?entry=ttu

Tenant
sSummary

Farmer Boys is a Rapidly Growing
Fast Casual Chain that Currently
Operates more than 100 Locations

TENANT TRADE NAME

Farmer BOYS FarmerBo s

TENANT /| GUARANTOR ON LEASE sreaxrast, BURGERS s more

Havadjia HOldings, Inc Celebrating 40 years of farm fresh, Farmer Boys® is a farm-to-table fast casual
HEADQUARTERS D ATE FOUNDED restaurant chain serving award-winning burgers and all-day breakfast, stacked
Riverside, CA 1981 sandwiches, hand-chopped salads, and signature hand-breaded zucchini sticks and

onion rings. At Farmer Boys, Farm Food Ain’t Fast Food®. Farmer Boys is annually
LOCATIONS

100+ recognized with ‘Best Of’ food awards, voted by consumers who value generous

portions of farm fresh food at a fair price. Farmer Boys is also continuously recognized

by notable industry publications, including being named one of Fast Casual’s Top 100

Movers & Shakers. Farmer Boys currently operates restaurants in California, Nevada,

WW w.farmel’bOYS-COm and Arizona.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are approximate.
Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus & Millichap. All rights reserved.



https://www.farmerboys.com/
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\ VEHICLES PER DAY
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Within 5-Miles of
Interstate 710, 110,
and near other high-
traffic highways
providing easy
connectivity to the
entire metro Los
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Top 10 Employers for Los Angeles County

Rank Company

Kaiser Permanente

JE—Y

University of Southern California
Target Corp.

Northrop Grumman Corp.
Ralphs/Food 4 Less/Kroger
Cedars-Sinai Medical Center
Amazon

Allied Universal

O OO0 N O b W N

Providence Health & Services Southern California

1o Walt Disney Co.

Employees

41,349
22,164
20,000
18,000
19:932
15,302
15,000
14,480
14,094
12,750

PERMANENTE-

Employer Spotlight

094

Kaiser Permanente is an American integrated healthcare company based in
Oakland, California. Founded in 1945, the company is made up of three distinct
but interdependent groups of entities: the Kaiser Foundation Health Plan, Inc.
and its regional operating subsidiaries, Kaiser Foundation Hospitals, and the
regional Permanente Medical Groups. Kaiser Permanente is one of the largest
nonprofit healthcare plans in the United States, with over 12 million members
and 39 hospitals across eight states. Kaiser Permanente operates as the largest
employer in Los Angeles and is currently working on plans to redevelop their Los
Angeles Medical Center and add 433,000 square feet of new hospital space.

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Metro Los Angeles Employment Summary

6,000,000

5,000,000 4,878,502

Employment Total

2000 2010 2019

4,897,720

2024

4,402,110
3,952,489
4,000,000
3,000,000
2,000,000
1,000,000
0

Metro Los Angeles Employment Industry Breakdown

Services |G  3.0°
Retail Trade [ NG 17.2%
Manufacturing [ N 10.6%

Finance, Insurance & Real Estate | 7-9%
Wholesale Trade [l 5-8%
Transportation & Communications [ 5.2%
Public Administration [ 4.7%
Construction [l 3.6%
Agricultural, Forestry, Fishing [l 2.0%
Mining = 0.1%

0.0% 5.0% 10.0%15.0%20.0%25.0%30.0%35.0%40.0%45.0%50.0%



® The Home Depot / Slauson Avenue

United States California Local (15 mi)

/ 1,968 / 228 / 27

Showing Chain: Home Depot | Metric Visits | Coverage The Home Depot Nationwide 98% California 96% (07/2022) | July 1, 2022 - July 31, 2023
Data provided by Placer Labs Inc. (www.placer.ai)

Located on the opposite
side of East Slauson
Ave, The Home Depot
is one of the chain’s
top-rated stores in

the country, based

on customer visits.

The property greatly
benefits from its highly
trafficked location

at the corner of East
Slauson Avenue and
South Boyle Avenue.




25,000,000

20,000,000

15,000,000

10,000,000

Since 2010, Greater Los Angeles has seen its population increase by 5.5%. In the

same time period, average household income increased by a remarkable 22.3%.
As the region continues to be one of the premier places to live and work, featuring
urban employment hubs and suburban quality of life, Greater Los Angeles is
expected to seeits population and average household income continue to increase
through 2025.

Greater Los Angeles Bachelor’s
Degree or Higher Summary

35.0%
31.5% 31.7%

30.0%% 29.2%
24.8%

5 25.0%
20.0%
15.0%
10.0%
5.0%
0.0%

2000 2010 2019 2024

% of Population with a
Bachelor's Degree or Higher

5,000,000

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

$0

Greater Los Angeles Population Summary

18,862,117 19,381,196
17,876,990
] I I I
2000 2010 2020 2025
Greater Los Angeles
Household Income Summary
$120,326
$106,127
$86,769
$64,768 I
2000 2010 2020 2025



Hollywood
(4

1 Los Angeles International Airport
Rancho Los Amigos National Rehabilitation Center
SoFi Stadium

w Beverly Hills

| Kaiser Permanente Los Angeles Medical Center
Los Angeles

Long Beach Airport

Port of Long Beach

Port of Los Angeles

§ Culver City Q

==

Kaiser Permanente South Bay Medical Center
UCLA
10  Ronald Reagan UCLA Medical Center

11 University of Southern California

O 00 N OO0 \Ln o W N

FarmerBoys

saasrsis, BURGERS & wam

Marina Del Rey

Huntington Park

12  Santa Monica Pier

o 13 Disneyland Park

14  Los Alamitos Army Airfield

o 15 Buena Park Downtown
16  Staples Center

17 LA Memorial Colliseum

G REATER LOS ANGELES | 18 Los Angeles Convention Center
AREAS OF INTEREST
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SITE PLAN

BRAND NEW CONSTRUCTION
TARGET
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Los Angeles

CALIFORNIA

Encompassing Ventura, San Bernardino, Riverside, Los
Angeles, and Orange counties, Greater Los Angeles is
considered one of the top megacities in the world and
features a population of over 18.8 million residents.
The region is home to several colleges and universities,
including the University of Southern California and
University of California, Los Angeles, two of the
largest in the state, and the Claremont Colleges and
California Institute of Technology, two of the most
academically renowned. Other notable universities in
the area include Azusa Pacific University, Chapman
University, and Pepperdine University.

The area is one of the most popular places to live in
the United States, as it boasts a unique blend of urban,
downtown employment hubs combined with suburban
charm. Greater Los Angeles features numerous
renowned beaches, incredible amusement and theme
parks, over 100 museums, five zoos and aquariums,
and four convention centers. The population of
Greater Los Angeles is expected to reach 19.4 million
by 2025, a 2.75% increase.

The economy of Greater Los Angeles is famously,

and heavily, based on the entertainment industry,
with a particular focus on television, motion

pictures, interactive games, and recorded music—the
Hollywood district of Los Angeles and its surrounding
areas are known as the “movie capital of the United
States” due to the region’s enormous commercial and

historical importance to the American motion picture
industry. Each year Los Angeles hosts the Academy
Awards, the Emmy Awards, the Golden Globes, the
Grammy Awards, and the Screen Actors Guild Awards,
all watched by millions across the world. Notable other
events include the BNP Paribas Open, Los Angeles
Auto Show, Los Angeles Film Festival, and the Palm
Springs International Film Festival.

Other significant sectors include shipping and
international trade, particularly at the adjacent Port
of Los Angeles and Port of Long Beach, together
comprising the United States’ busiest seaport, as well
as aerospace, technology, petroleum, fashion and
apparel, and tourism. The region is home to notable
Fortune 500 companies, including AECOM Technology
and Reliance Steel as well as other major companies
such as American Apparel, City National Bank, 2oth
Century Fox, Latham & Watkins, Univision, Metro
Interactive, LLC, Premier America, Gibson, Dunn &
Crutcher, DeviantArt, Guess, O’Melveny & Myers,
Paul, Hastings, Janofsky & Walker, Tokyopop, The

Jim Henson Company, Paramount Pictures, Sunkist
Growers, Tutor Perini, Fox Sports Net, Capital Group,
and The Coffee Bean & Tea Leaf. Multiple Asian car
manufacturers also have a headquarters in the Greater
Los Angeles region, including Honda, Mazda, Suzuki,
Hyundai, and Kia. As one of the world’s leading
economic hubs, the region’s average household income
is an estimated $106,127.

the most

desirable
........... places to live




THE THIRD LARGEST
METRO ECONOMY IN
THE WORLD

Tourism is a major economic driver across the five counties, and in 2019 LA County alone welcomed a record
more than 50 million visitors, bringing an all-time high of $37.8 billion in total economic impact. Travel

and tourism were responsible for 1.2 million jobs in 2019. Across all industries and sectors, the Greater Los
Angeles region is responsible for more than $1 trillion in economic output annually and is the third largest
metro economy in the world.

Greater Los Angeles is known for its expansive transportation network, most notably its extensive highway
system. The area is a junction for numerous interstates coming from the north, east, and south and contains
the three principal north-south highways in California: Interstate 5, U.S. Route 101, and California State
Route 1. The area also features The Port of Los Angeles and Port of Long Beach, which together comprise the
fifth-busiest port in the world, being the center of imports and exports for trade on the west Pacific Coast as
well as being one of the most significant ports of the western hemisphere. The Port of Los Angeles occupies
7,500 acres of land and water along 43 miles and is the busiest container port in the United States and

eighth busiest in the world. The Port of Long Beach, adjoining the Port of Los Angeles, is the second-busiest
container port in the United States. Acting as a major gateway for U.S.-Asian trade, the 3,200-acre port has
approximately $100 billion in trade and provides more than 316,000 jobs in Southern California.

Air travel to and from Greater Los Angeles is available primarily through Los Angeles International Airport
(LAX). In 2019, LAX handled 88,068,013 passengers, making it the world’s third busiest and the United
States’ second busiest airport following Hartsfield-Jackson Atlanta International Airport. While LAX is the
busiest airport in the Greater Los Angeles Area, several other airports, including Hollywood Burbank Airport,
John Wayne Airport, Long Beach Airport, and Ontario International Airport, serve passengers in the area.

In 2022, tourism
alone welcomed

more than 50
million visitors.




The
Mansour
Group-

General Questions? CLICK HERE TO EMAIL THE DEAL TEAM

Confidentiality & Disclaimer ALVIN MANSOUR

THE INFORMATION CONTAINED IN THE FOLLOWING MARKETING BROCHURE IS PROPRIETARY AND STRICTLY CONFIDENTIAL. J O N TA L I A
ITISINTENDED TO BE REVIEWED ONLY BY THE PARTY RECEIVING IT FROM MARCUS & MILLICHAP AND SHOULD NOT BE MADE
AVAILABLE TO ANY OTHER PERSON OR ENTITY WITHOUT THE WRITTEN CONSENT OF MARCUS & MILLICHAP. THIS MARKETING
BROCHURE HAS BEEN PREPARED TO PROVIDE SUMMARY, UNVERIFIED INFORMATION TO PROSPECTIVE PURCHASERS, AND TO
ESTABLISH ONLY A PRELIMINARY LEVEL OF INTEREST IN THE SUBJECT PROPERTY. THE INFORMATION CONTAINED HEREIN IS
NOT SUBSTITUTE FOR A THOROUGH DUE DILIGENCE INVESTIGATION. MARCUS & MILLICHAP HAS NOT MADE ANY INVESTI-
GATION, AND MAKES NO WARRANTY OR REPRESENTATION, WITH RESPECT TO THE INCOME OR EXPENSES FOR THE SUBJECT
PROPERTY, THE FUTURE PROTECTED FINANCIAL PERFORMANCE OF THE PROPERTY, THE SIZE AND SQUARE FOOTAGE OF THE
PROPERTY AND IMPROVEMENTS, THE PRESENCE OR ABSENCE OF CONTAMINATING SUBSTANCES, PCB’S OR ASBESTOS, THE
COMPLIANCE WITH STATE AND FEDERAL REGULATIONS, THE PHYSICAL CONDITION OF THE IMPROVEMENTS THEREON, OR THE
FINANCIAL CONDITION OR BUSINESS PROSPECTIVES OF ANY TENANT, OR ANY TENANT’S PLANS ORINTENTIONS TO CONTIN-
UE ITS OCCUPANCY OF THE SUBJECT PROPERTY. THE INFORMATION CONTAINED IN THIS MARKETING BROCHURE HAS BEEN
OBTAINED FROM SOURCES WE BELIEVE RELIABLE.

BUYER AND BUYER’S TAX, FINANCIAL, LEGAL, AND CONSTRUCTION ADVISORS SHOULD CONDUCT A CAREFUL, INDEPENDENT

INVESTIGATION OF ANY NET LEASED PROPERTY TO DETERMINE TO YOUR SATISFACTION WITH THE SUITABILITY OF THE

PROPERTY FOR YOUR NEEDS. LIKE ALL REAL ESTATE INVESTMENTS, THIS INVESTMENT CARRIES SIGNIFICANT RISKS. BUYER

AND BUYER’S LEGAL AND FINANCIAL ADVISORS MUST REQUEST AND CAREFULLY REVIEW ALL LEGAL AND FINANCIAL DOC-

UMENTS RELATED TO THE PROPERTY AND TENANT. WHILE THE TENANT’S PAST PERFORMANCE AT THIS OR OTHER LOCA- Lease QZ/L@StiOnS? CHRIS TALIA
TIONS IS AN IMPORTANT CONSIDERATION, IT IS NOT A GUARANTEE OF FUTURE SUCCESS. SIMILARLY, THE LEASE RATE FOR .

SOME PROPERTIES, INCLUDING NEWLY-CONSTRUCTED FACILITIES OR NEWLY-ACQUIRED LOCATIONS, MAY BE SET BASED ON ) )

A TENANT’S PROJECTED SALES WITH LITTLE OR NO RECORD OF ACTUAL PERFORMANCE, OR COMPARABLE RENTS FOR THE Chrls.Taha@TheManSourGroup.com
AREA. RETURNS ARE NOT GUARANTEED; THE TENANT AND ANY GUARANTORS MAY FAIL TO PAY THE LEASE RENT OR PROPER-

TY TAXES, OR MAY FAIL TO COMPLY WITH OTHER MATERIAL TERMS OF THE LEASE; CASH FLOW MAY BE INTERRUPTED IN PART

OR IN WHOLE DUE TO MARKET, ECONOMIC, ENVIRONMENTAL OR OTHER CONDITIONS. REGARDLESS OF TENANT HISTORY AND

LEASE GUARANTEES, BUYER IS RESPONSIBLE FOR CONDUCTING HIS/HER OWN INVESTIGATION OF ALL MATTERS AFFECTING

THE INTRINSIC VALUE OF THE PROPERTY AND THE VALUE OF ANY LONG-TERM LEASE, INCLUDING THE LIKELIHOOD OF LO-

CATING A REPLACEMENT TENANT IF THE CURRENT TENANT SHOULD DEFAULT OR ABANDON THE PROPERTY, AND THE LEASE

TERMS THAT BUYER MAY BE ABLE TO NEGOTIATE WITH A POTENTIAL REPLACEMENT TENANT CONSIDERING THE LOCATION

OF THE PROPERTY, AND BUYER’S LEGAL ABILITY TO MAKE ALTERNATE USE OF THE PROPERTY.

BY ACCEPTING THIS MARKETING BROCHURE YOU AGREE TO RELEASE MARCUS & MILLICHAP REAL ESTATE INVESTMENT SER-
VICES AND HOLD IT HARMLESS FROM ANY KIND OF CLAIM, COST, EXPENSE, OR LIABILITY ARISING OUT OF YOUR INVESTIGA-
TION AND/OR PURCHASE OF THIS NET LEASED PROPERTY.

Financing Questions? CHAD O’CONNOR

Non-Endorsement Notice Chad.OConnor@MarcusMillichap.com

MARCUS & MILLICHAP IS NOT AFFILIATED WITH, SPONSORED BY, OR ENDORSED BY ANY COMMERCIAL TENANT OR LESSEE

IDENTIFIED IN THIS MARKETING PACKAGE. THE PRESENCE OF ANY CORPORATION’S LOGO OR NAME IS NOT INTENDED TO <858> 373_3146
INDICATE OR IMPLY AFFILIATION WITH, OR SPONSORSHIP OR ENDORSEMENT BY, SAID CORPORATION OF MARCUS AND MIL-

LICHAP, ITS AFFILIATES OR SUBSIDIARIES, OR ANY AGENT , PRODUCT, SERVICE, OR COMMERCIAL LISTING OF MARCUS &

MILLICHAP, AND IS SOLELY INCLUDED FOR THE PURPOSE OF PROVIDING TENANT LESSEE INFORMATION ABOUT LISTING TO

PROSPECTIVE CUSTOMERS.

TheMansourGroup.com

Thank You tmg ‘ Cares
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