Marcus &Millichap

. '_ TR {." =
. 8

-- & - - ¥ | J J

I = = . . ol HE B ‘E
— -
‘4.-I-"

A-‘.-‘I-‘
| — O |
e
“IiIA

AT OGN (ENTITLED STUBENT-HOUSINGsD EVELOPMENTOPE ORBUNITY

|
adl

il
Hl




CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Marcus & Millichap and should not be made available to any other person or entity
without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified
information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation,
and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected
financial performance of the property, the size and square footage of the property and improvements, the presence or absence
of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue
its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we
believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify
all of the information set forth herein

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing

package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or

endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial

listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to
prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR
MARCUS & MILLICHAP AGENT FOR MORE DETAILS

ACTIVITY 1D: ZAGOOTXXXX
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PROPERTY SUMMARY

535 E. Santa Clara Street
San Jose, CA 95112

ADDRESS

PRICE $4,500,000

46716088

ZONING Urban Village

B@IRS|ZE 19,002 SF

6-Story Student-Housing with G
PROJECT TYPE

Floor Retail

SUBMARKET AREA San Jose State University

INVESTMENT HIGHLIGHTS

41-unit (147-room) student housing with 4,000 sf of G

floor retail

Adjacent to a successful student housing project
called Sparta505 (505 E Santa Clara)

Across the street from SISU

The project is currently entitled and one year away

from construction




AMENITIES

G Floor Retaill

Courtyard

Gym

IN-Unit Washer Dryer
Stainless Steel Appliances
Quartz Countertop

Bathroom Tiles
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REGIONAL
AERIAL

NORMAN Y. MINETA

SAN JOSE

INTERNATIONAL \
ATRPORT
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Any property descriptions, artwork, renderings, tables, site plans, land surveys, registry
plans, zoning plans, maps, aerial depictions, or any other related information or
descriptions, as set forth herein, have been included for illustrative purposes only and
should not be relied upon when performing due diligence or making any investment
decisions. Source: NearMap, 2025
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EMPLOYER
MAP

Major Employers Employees
1 24 7ailnc 7,236
2  Verity Health System Cal Inc-OConnor Hospital 5,983
K% 3  Zoom Video Communications Inc-Zoom 5,667
4’2\5%» 4  Acer Cloud Technology Inc 5,027
‘?;,@ 5 Bairesdev LLC 3,500
6  Shutterfly LLC 3,489
7 Rosendin Electric Inc-Rosendin Electric 3,000
8  Universal Services America LP 2,708
LG 9  Topbuild Services Group Corp-Masco 2,527
: = LSI Corporation-LSI Logic 2,400
“santa ciara X Super Micro Computer Inc-SUPERMICRO 2,291
Santa Clara Valley Medical Ctr 2,210
o : . Santa Clara Valley Medical Ctr 2,210
s e TL Ref’ﬂ‘-’*%ﬂﬁbf’ﬁ“ Santa Clara Valley Medical Ctr 2,210
@ g w{__ Sanmina Corporation-SANMINA 2,139
(87 m‘g q)@ el ?9,% City of San Jose 2,100
oti} % C&W Facility Services Inc 1,970
< Coast Personnel Services Inc 1,895
(Jq“\ Sodexo Management Inc 1,654
& Jeppesen Dataplan Inc 1,636
%0"& Broadcom Corporation 1,633
Netapp Inc-Netapp 1,600
Campbell - & Sodexo Management Inc 1,527

President Bd of Trstees Snta C-President Bd of Trstees Snta C 1,400
\ Johnson Service Group Inc 1,388



DEMOGRAPHIC

DATA

Known to the world as Silicon Valley, the San Jose metro is located at the southern end of the

San Francisco Bay and encompasses Santa Clara and San Benito counties. A large portion

of the area’s 1,315 square miles is unincorporated ranch and farmland. The metro contains

roughly 2 million inhabitants and roughly half of the region’s residents reside in the city

of San Jose. It is the metro’s largest city with 970,000 residents, followed by Sunnyvale and

Santa Clara. Venture capital funds received in the 1990s helped turn the area into the world’s

most prominent technology hub — a distinction that still stands today. California’s char-

acteristic Mediterranean climate, as in neighboring cities, is an asset to San Jose’s in-mi-

gration. Although San Jose features rail and bus options for public transit, its comparative

spaciousness and more recent development has made it a more automobile-focused market

than San Francisco, reflected in its higher rates of car ownership.

B

Silicon Valley’s dense con-
centration of high-tech
jobs is world renowned,

attracting a variety of large
employers and startups.

This has lent the metro an

entrepreneurial reputation

often seen as aspirational

by talented young adults.

METRO HIGHLIGHTS

Santa Clara County’s job
opportunities and high-
er incomes overcome its
above-average housing
costs to achieve one of the
higher levels of average
disposable income in the

country.

i

Founded in 1777 as the
Pueblo de San Jose de Gua-
dalupe, the city is the first in
California founded by Span-

ish settlers. San Jose State
University is also the West

Coast’s oldest public college.




MAJOR AREA SHARE OF
EMPLOYERS TOTAL EMPLOYMENT

The San Jose employment base contains nearly 1.2 million work- Apple Inc.
ers. There are 20 Fortune 500 companies headquartered in Santa i I
. ) : P q Cisco Systems MANUFACTURING
Clara County, including Intel, Cisco Systems, HP, Apple Inc., eBay, Adobe Systems Inc.
Netflix, Broadcom and Alphabet. Hewlett-Packard Co. PR
The area’s many institutions of higher learning, including Stanford o TRADE, TRANSPORTATION
y g g g Alphabet Inc. AND UTILITIES
University, San Jose State University and Santa Clara University, Intel Corp.
translate into a well-educated workforce.
eBay
. . . . GOVERNMENT
Santa Clara County’s median household income was the third high- Stanford University
est in the country in the most recent census, and separate projec- San Jose State University
tions rank the metro first in the nation in 2025. Meta EDUCATION AND HEALTH
SERVICES
FINANCIAL ACTIVITIES
Economic Growth 3 < hig E
oh Mt Frement (7]
—— Metro GMP U.S. GDP A LN Turtock
Pn}oMﬂ\" 1\ ! = PROFESSIONAL AND
12% fscaies =le iy N BUSINESS SERVICES
Q‘\ San Jose o r—" » A
§ o { \\\.\ 3 @
% & sl ba S CONSTRUCTION
§ 4% H Santa Cruz
=
% \'\ .
0% / ¢ e LEISURE AND HOSPITALITY
~ "
\ Salinas \'\ ~ ™ \
4% Montsrey b \\ v
07 09 I 13 15 17 19 21 23 25* \‘\ o INFORMATION
Gresnfield _:’.-\ '\_\f”’! I
e h\»..ﬂ E" OTHER SERVICES

* Forecast Note: Figures are rounded to nearest whole perce



The metro is expected to add approximately 30,000 people
through 2029. During this time, more than 11,000 house-
holds will be formed.

High home prices contribute to a homeownership rate of 54

percent, which is below the national rate.

Nearly 55 percent of residents ages 25 and older hold a
bachelor’s degree, including more than 27 percent who have

also obtained a graduate or professional degree.

QUALITY OF LIFE

The San Jose metro has an enviable combination of major
universities that produce a highly educated workforce, cut-
ting-edge tech firms and exceptional affluence. Residents can
visit a plethora of museums, including the San Jose Museum
of Art and the Tech Interactive. Santa Clara County is home
to performing arts companies and hosts the San Jose Jazz
Festival. The San Francisco 49ers play their home games at
Levi’s Stadium, and the San Jose Sharks hockey team plays at
the SAP Center. Other sports venues include Excite Ballpark
and Stevens Stadium. The northern portion of the metro is
minutes away from San Francisco and still within a reason-
able driving distance from California’s wine country, made

famous by Sonoma and Napa counties.

SPORTS

Football | | San Francisco 49ers
Hockey | | San Jose Sharks
Soccer | | San Jose Earthquakes

D

EDUCATION

Stanford University
San Jose State University
Santa Clara University

San Jose City College

=

ARTS & ENTERTAINMENT

Children’s Discovery Museum of San Jose

Silicon Valley Symphony
San Jose Museum of Art

The Tech Interactive

fi

QUICK FACTS

POPULATION

i

o=0=0

Growth 2025-2029*

1.5%

MEDIAN AGE

U.S. Median:

39

* Forecast

Population by Age

0-4 years

5-19 years
20-24 years
25-44 years

45-64 years

65+ years

* Forecast

HOUSEHOLDS

Growth 2025-2029*

1.6%

MEDIAN HOUSEHOLD INCOME

N2

U.S. Median:

$76,100

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis;

Experian; Fortune; Moody’s Analytics; U.S. Census Bureau
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