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Criteria Used for Analysis

2021 Income (Esri): 2021 Age: 5 Year Increrrents

2021 Key Denographic Indicators

2021 Tapestry Market Segmentation

Median Household (Esri): (Esri): (Households):
Income Median Age Total Population 1st Dominant Segment
$77,797 52.5 21,070 Midlife Constants
Consumer Segmentation
Life Mode Urbanization
V"haflafﬁkfhjh . GenXurban }""?etfﬁ do Pe°|l|>'e Suburban Periphery
ﬁi?’a: tllﬁ se a r:a? Gen X in middle age; families with fewer kids and I:vZ? IS usually Affluence in the suburbs, manied couple-families,
a mortgage longer commutes
Top Tapestry Comfortable Empty The Great
Segments Midlife Constants Nesters Outdoors Rustbelt Traditions Bxurbanites

% of Households
Lifestyle Group
Urbanization Group
Residence Type

Household Type

Average Household Size

Median Age

Diversity Index

Median Household Income

Median Net Worth
Median Home Value
Homeownership

Employment

Education

Preferred Activities

2,638 (29.8%)
GenXurban
Suburban Periphery
Single Family

Manied Couples
Without Kids

2.29

477

38.3
$59,100
$179,100
$185,700
74.9 %

Professional or
Mgmnt/Bus/Financial

High School Diploma

Sociable, church-
going residents. Enjoy
movies at home,
reading, fishing and
golf.

1,374 (15.5%)
GenXurban
Suburban Periphery
Single Family
Manied Couples

2.49
49

35.4
$82,300
$344,900
$244,600
87.9%

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Play golf, si and work
out regularly . Home
maintenance a priority
among these
homeowners.

1,366 (15.5%)

Cozy Country Living
Rural

Single Family
Manied Couples

242

48.3

37.3
$65,200
$208,500
$302,300
80 %

Professional or
Mgmnt/Bus/Financial

High School Diploma

Prefer domesdtic travel
to tripsabroad. . Own
pet dogsor cats.

1,185 (13.4%)
GenXurban
Urban Periphery
Single Family
Manied Couples

245

39.7

49.5
$57,400
$143,500
$147,500
73.2%

Professional or
Services

High School Diploma

Value time spent at
home . Watching
televison and gaming
are common pastimes.

995 (11.3%)
Affluent Estates
Suburban Periphery
Single Family
Manied Couples

247

521

374
$112,200
$688,100
$481,100
85.8 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Gardening and home
improvement are
priorities. Active in
their communities.

Financial 42% recieve Social Portfolio includes Do-it-yourself oriented  Budget aware Rely on financial
Security, 27% also stocks, CODs, mutual and cogt conscious shoppers planners and extensive
receive retirement fundsand real edate reading
income

Media After TV, Radio and Listen to sportsradio; Watch CMT, History Read newspapers, \Well-connected and
newspapers are watch sportson TV Channel, Fox News especially Sunday use the intemet to say
medias of choice editions current

Vehicle Own domestic SUVs, Own 1-2 vehicles Own 4-wheel drive Own 2-3 vehicles Choose late-model
trucks trucks luxury cars, SUVs
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About this segment

Midlife Constants

Thisisthe In thisarea In the United States
(o) (o)

#1 29.8% 2.5%

dominant segment of householdsfall of householdsfall

for this area into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Mdlife Constants residents are seniors, at

Our Neighborhood
o Older homes (mogt built before 1980) found in

Market Profile
« Prefer practical vehicleslike SUVsand trucks

or approaching retirement, with below
average labor force participation and
abowve average net worth. Aithough located
in predominantly metropolitan areas, they
live outside the central cities, in smaller
communities. Their lifestyle is more
country than urban. They are generous,
but not spendthrifts.

the suburban periphery of smaller metropolitan
markets. Primarily manied couples, with a
growing share of singles. Settled
neighborhoods with dow rates of change and
resdentsthat have lived in the same house for
years. Single-family homes, less than half il
mortgaged, with a median home value of
$154,100.

Socioeconomic Traits
o Education: 63% have a high school diploma or

some college. At 31%, the Iabor force
participation rate islow in this market. Aimost
42% of households are receiving Social
Security; 27% also receive retirement income.
Traditional, not trendy; opt for convenience
and comfort, not cutting-edge. Technology has
itsuses, but the bellsand whistles are a bother.
Attentive to price, but not at the expense of
quality, they prefer to buy American and
natural products. Radio and newspapers are
the media of choice (after television).

(domestic, of course). Sociable, church-going
resdents belonging to fratemal orders,
veterans clubsand charitable organizations
and do volunteer work and fund-raising.
Contribute to arts/cultural, educational, health,
and social services organizations. DIY
homebodies that spend on home improvement
and gardening. Media preferences: country or
movie channels. Leisure activitiesinclude
movies at home, reading, fishing, and golf.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2021. Update

Frequency: Annually.
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About this segment

Comfortable Empty Nesters

Thisisthe In thisarea

#2 15.5%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

2.4%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Residents in this large, growing segment
are older, with more than half of all
householders aged 55 or older; many still
live in the suburbs where they grew up.
Most are professionals working in

government, health care or manufacturing.

These BabyBoomers are earning a
comfortable living and benefitting from
years of prudent investing and saving.
Their net worth is well above average.
Many are enjoying the transition from child
rearing to retirement. They value their
health and financial well-being.

Our Neighborhood

o Manied couples, some with children, but most

without. Average household size dightly higher
at 2.52. Found throughout the suburbs and
small towns of metropolitan areas, where most
resdents own and live in single-family
detached homes. Most homes built between
1950 and 1990. Households generally have
one or two vehicles.

Socioeconomic Traits
o Education: 36% college graduates, nearly 68%

with some college education. Average labor
force participation at 61%. Most households
income from wages or salaries, but a third also
draw income from investments and retirement.
Comfortable Empty Nesters resdents physically
and financially active. Prefer eating at home
ingead of dining out. Home maintenance a
priority among these homeowners.

Market Profile

o Resdentsenjoy ligening to sportsradio or

watching sportson televison. Physically active,
they play golf, 4, ride bicycles, and work out
regularly. Spending a lot of time online isn't a
priority, S0 most own older home computers.
Financial portfolio includes stocks, certificates
of deposit, mutual funds, and real estate.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2021. Update

Frequency: Annually.
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Thisisthe In thisarea

#3  15.5%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

1.6%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

These neighborhoods are found in
pastoral settings throughout the United
States. Consumers are educated empty
nesters living an active but modest
lifestyle. Their focus is land. Theyare
more likelyto investin real estate or a
vacation home than stocks. Theyare
active gardeners and partial to
homegrown and home-cooked meals.
Athough retirement beckons, most of
these residents still work, with incomes
slightly abowe the US lewel.

Our Neighborhood

o Over 55% of households are maried-couple
families, 36% are coupleswith no children
living at home. Average household size is
dightly smaller at 2.44. Typical of areaswith
rugtic appeal, the housing inventory features
single-family homes (77%) and mobile homes
(15%}; a significant inventory of seasonal
housing isavailable. Resdentslive in small
towns and rural communities throughout the
Wegt, South, and Northead regions of the
country. More than half of all homeswere
congtructed between 1970 and 2000. Most
households have one or two vehicles, average
travel time to workis dightly higher (28
minutes) despite a disproportionate number
that work from home

Socioeconomic Traits

o 60% have attended college or hold a degree.

Labor force participation islow at 60%. Typical

of neighborhoods with older resdents, income
from retirement and Social Security is
common, but resdents also derive income
from self-employment and investments.
Residents are very do-it-yourself oriented and
cog conscious. Many service their own autos,
workon home improvement and remodeling
projects, and maintain their own yards. They
prefer domestic travel to trips abroad.

Market Profile

o Satellite dishesand riding lawn mowers are

familiar sightsin these rural settings, along
with multiple vehicles, fourwheel drive trucks
are popular, too. Residents are members of
AARP and veterans clubs and support various
civic causes. Technology is not central in their
lives light use of Intemet connectivity for
shopping to entertainment. Most households
have pets, dogs or cats. Televison channels
such as CMT, History, and Fox News are
popular. They enjoy outdoor activities such as
hiking, hunting, fishing, and boating.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2021. Update

Frequency: Annually.
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About this segment

Rustbelt Traditions

Thisisthe

#4

dominant segment
for this area

In thisarea

13.4%

of householdsfall
into this ssgment

In the United States

2.2%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

The backbone of older industrial cities in
states surrounding the Great Lakes,
Rustbelt Traditions residents are a mix of
married-couple families and singles living
in older developments of single-family
homes. While varied, the work force is
primarily white collar, with a higher
concentration of skilled workers in
manufacturing, retail trade and health
care. Rustbelt Traditions represents a
large market of stable, hard-working
consumers with modestincomes but
abowve average net worth. Family oriented,
they value time spent at home. Most have
lived, worked and played in the same area
for years.

Our Neighborhood

o Almost half (46%) of the households are
manied-couple families, smilar to the US
(48%), most without children (also smilar to
the US); the dightly higher proportion of
singlesreflects the aging of the population.
Average household size isdightly lower at
2.47. They are movers, dightly more mobile
than the US population, but over 70 percent of
house holders moved into their cumrent homes
before 2010. Most residentslive in modest,
single-family homesin older neighborhoods
built in the 1950s. Nearly three quarters own
their homes; nearly half of households have
mortgages. A large and growing market,
Rustbelt Traditions residents are located in the
dense urban fringe of metropolitan areas
throughout the Midwest and South. Most
households have 1 to 2 vehicles available.

Socioeconomic Traits

o Most have graduated from high school or spent
some time at a college or university. Labor
force participation dightly higher than the US
at 67%. While most income isderived from
wages and salaries, nearly 31% of households
collect Social Security and nearly 20% draw
income from retirement accounts. Family-
oriented consumers who value time spent at
home. Mogt have lived, worked, and played in
the same area for years. Budget aware
shoppers that favor American-made products.
Read newspapers, especially the Sunday
editions.

Market Profile

¢ Resdentstake advantage of convenience
goresfor fueling up and picking up incidentals.
Watching televison isa common pastime;
many households have more than four TVs.
Favorite programming ranges from ABC Family
Channel, A&E, and TNT to children’s showson
Nickelodeon and the Disney Channel.
Resdents are connected; entertainment
activitieslike online gaming dominate their
Intemet usage. Favorite family restaurants
include Applebee’s, Aby's, and Texas
Roadhouse. Radio dials are typically tuned to
classc rock gtations.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2021. Update

Frequency: Annually.
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Thisisthe In thisarea

#5 - 11.3%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

1.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

BExurbanites residents are now
approaching retirement but showing few
signs of slowing down. They are active in
their communities, generous in their
donations, and seasoned travelers. They
take advantage of their proximity to large
metropolitan centers to support the arts

Our Neighborhood

o Edablished neighborhoods (most built
between 1970 and 1990) found in the
suburban periphery of large metropolitan
markets. A larger market of empty neders,
marmied coupleswith no children; average
household size is2.50. Primarily single-family
homeswith a high median value of $423,400,
most till camying mortgages. Higher vacancy
rate at 9%.

but prefer a more expansive home style in
less crowded neighborhoods. They have
cultivated a lifestyle that is both affluent
and urbane.

Socioeconomic Traits

e Resdentsare college educated; more than
half have a bachelor's degree or higher; nearly
81% have some college education. Thislabor
force isbeginning to retire. 1 in 3 households
currently receive Social Security or retirement
income. Labor force participation hasdeclined
to lessthan 60%. More of the residents prefer
self-employment or working from home.
Consumers are more interested in quality than
cod. They take pride in their homesand foster
a sense of personal style. Exurbanites residents
are well connected, using the Intemet for
everything from shopping to managing their
finances. Sociable and hardworking, they ill
find time to stay physically fit.

Market Profile

o Exurbanitesresdents prefemred vehicles are

late model luxury carsor SUVs. Active
supporters of the artsand public
televison/radio. Attentive to ingredients, they
prefer natural or organic products. Gardening
and home improvement are priorities, but they
also use a number of services, from home care
and maintenance to personal care. Financially
active with wideranging invesments, these
investorsrely on financial planners, extensive
reading, and the Intemet to handle their
money.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2021. Update

Frequency: Annually.
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Merritt Island, FL 32952: Population Comparison

Total Population

32952 | 21,070

This chart shows the total population in 21,871
an area, compared with other
geographies. Brevard County . 620,147
Data Source: U.S. Census American 659,380
ponmuny Suey va S, 2021 Forids |
Update Frequency: Annually
23,197,833
B 2021
2025 (Projected)
Population Density 32052 .

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually
Il 2021

2025 (Projected)

395.6

Population Change Since 2010

This chart shows the percentage change 3.80%
cormparen with oo geogaphies - Brevard county |
compared with other geographies. revard County
Data Source: U.S. Census American 6.33%
Communty Suvey e B 2021 Florid |
Update Frequency: Annually
£.74%:
I 2021
2025 (Projected)
Total Daytime Population 32952 | 20,045

This chart shows the number of people

who are present in an area during normal

business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

Il 32952

Brevard County . 611,113

Florida (Al
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

M 32952

Average Household Size

This chart shows the average household 2.38
Qeogmpnicn - rared it ether erevard County |
geographies revard County
Data Source: U.S. Census American 2.37
Community Survey via Esi, 2021 i
rorc= |

Update Frequency: Annually

2.51
Il 2021

2025 (Projected)

Population Living in Family 32952 | 17,025
Households

This chart shows the percentage of an
area’s population that livesin a
household with one or more individuals
related by birth, maniage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

17,633
Brevard County . 480,172
509,888

Ty

17,884,245

I 2021
2025 (Projected)
Female / Male Ratio suo

This chart shows the ratio of femalesto 50.0% 50.0%
malesin an area, compared with other ™
oaapties srevad county |
Data Source: U.S. Census American 50.8% 49,1%
Communly Suvey i B3, 2021 o s
Update Frequency: Annually
51.1% 48.9%

Il Women 2021

Men 2021

Women 2025 (Projected)

Men 2025 (Projected)
a RPR Copyright 2022 Realtors Property Resource® LLC. All Rights Reserved.
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Merritt Island, FL 32952: Age Comparison
32052 |

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

srevars courry
48.7
oy

53.6

Il 2021 43.1
2025 (Projected)
Population by Age cniren |
This chart breaks down the population of 6.9%
;2;";15:;:? S.g'jocl;;msAmerican Tweens _
Community Survey via Esi, 2021 2.7%
Update Frequency: Annually Teens _
Il 2021 7.0%
225 Proeted 2o
7%
10.0%
10.8%
s0s |
15.0%
s0s |
18.8%
13.7%
T.4%
@ RPR R R i 5/6/2022
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Merritt Island, FL 32952: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

2052 R
Fone 2%

B Veried
Unmarried
Married 32952

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

evard County
Forc

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

32952

srevard County.

Florida

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

32952

7.9%

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

32952
Brevard County

Florida o
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Merritt Island, FL 32952: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually
B 2021

2025 (Projected)

32052 [

oy

£95,092

Median Household Income

This chart shows the median household $84,309
o e, 2roa compared i e grevard county |
geographies revard County
Data Source: U.S. Census American $64,134
Community Survey via Esi, 2021 i
rorss

Update Frequency: Annually

£65,754
I 2021

2025 (Projected)

Per Capita Income 32052 [

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually
I 2021

2025 (Projected)

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

evard County
Foric
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

I Brevard County

I Florida

USA
Employment Count by Professional, Scientific and Technical W]
InduStry Health Care and Social Assistance [BEEE

This chart showsindusiriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2021

Update Frequency: Annually

Manufacturing

Education

Retail Trade

Construction

Transportation and Warehousing
Accommodation and Food

Administrative Support and Waste Management
Other

Public Administration

Finance and Insurance

Infarmation

Real Estate, Rental and Leasing

Arts, Entertainment and Recreation
Whaolesale Trade

Agriculture, Forestry, Fishing and Hunting
Utilities

Mining

Business Management

1,120
1,027
841
809

706

502

428

32

218

210

153

[y [
=
ra

,_.
| =]
=1

=]
]

Y
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-hI
o
=
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Merritt Island, FL 32952: Education Comparison

Less than 9th Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

32952
srevard County
Fonda

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement issome high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispasing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

Florida EEES

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement issome
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

sevard ounty
Fon
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is an asociate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

Brevard County

o

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

Brevard County Rk

Forc

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

& RPR
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P ormetion s not guararﬁeedﬁl%llrjal Housing Opl;s);oﬂunit??s 5/6/2022



Weichert

Trade Area Report

Hallmark Properties

Merritt Island, FL 32952

Merritt Island, FL 32952: Commute Comparison

Average Commute Time

This chart shows average commute times
to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2021

Update Frequency: Annually

<5 Minutes [l
5-10 Minutes RS
10-15 Minutes
15-20 Minutes
20-25 Minutes
23-30 Minutes

M 32052 30-35 Minutes
35-40 Minutes
40-45 Minutes
45-60 Minutes
80-90 Minutes
=90 Minutes
How People Get to Work Drive Alone
This chart shows the types of Work at Home %
transportation that res de_nts of the area campool [
you searched use for their commute, by
percentage of an area's population. Other I 1.1%
e 1 s e vl
Update Frequency: Annually Motorcycle | 0.6%
B 3292 Taxi | 0.3%
Bus | 0.2%
Public Transit | 0.2%
Bicycle | 0.2%
& RPR R S et e e 5/612022
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Merritt Island, FL 32952: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Florida

5368,300

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

+28.2%

Brevard County

Forid

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

Florida

& RPR
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Cape
Canaveral Air
Force Station

Port St John
1
Cape
Lake Hart Cocoa Canaveral
Cocoa West . 3
Rockled \G ocoa Beach
rcoossee
Mangolia )
id Square Viera West ATA
192
lite Beach
192
Bull Creek 9
Deer Park Melbourne
Palm Bay

Keyboard shortcuts Terms of Use

30,001 -50,000

Map data ©2022 Google

50,001 — 100,000 4 Over 100,000 / day

Report a map error

Daily Traffic Counts: Up 6,000 / day 6,001 —-15,000 & 15,001 — 30,000

45,623 42,487 41,862 41,706 40,093

2021 Est. daily
traffic counts

Street: W Merritt Island Cswy
Cross: Rose St

Cross Dir: W

Dist: 0.02 miles

Historical counts

2021 Est. daily
traffic counts

Street: S Courtenay Pkwy
Cross: Magnolia Ave
Cross Dir: S

Dist: 0.04 miles

Historical counts

2021 Est. daily
traffic counts

Street: Eau Gallie Cswy
Cross: E Eau Gallie Blvd
Cross Dir: E

Dist: 0.56 miles

Historical counts

2021 Est. daily
traffic counts

Street: W Merritt Island Cswy
Cross: S Grove St

Cross Dir: E

Dist: 0.02 miles

Historical counts

2021 Est. daily
traffic counts

Street: Pineda Cswy
Cross: Rockledge Blvd
Cross Dir: W

Dist: 0.69 miles

Historical counts

2009 44,890 AADT 2019 43,000 AADT 2008 38,000 AADT 2009 36,950 AADT = 2008 40,000 AADT

2001 52,684 ADT = 2018 41,500 AADT = 2005 42,500 AADT 2008 45376 AADT = 2005 35,500 AADT

1997 51,834 ADT 2009 A 19,660 AADT 2001 41,293 ADT 2001 42,499 ADT 2001 37,593  ADT
2000 A 21,253 ADT 1998 37,500 AADT = 1997 41,268 ADT = 2000 34,000 AADT
1999 A 20,516 ADT = 1997 39,455  ADT 1997 34,721 ADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)

& RPR o R e R o L o esered 5/6/2022
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About RPR (Realtors Property Resource)

¢ Realtors Property Resource®is a wholly owned subsidiary of the National
Association REALTORS®.

o

¢ RPR offers comprehensive data — including a nationwide database of 164 million o
properties —as well as powerful analytics and dynamic reports exclusively for R P R
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to senve their clients. PR :: ER ; Y

o This report has been provided to you by a member of the NAR. RESOURCE

]
About RPR's Data e
il IR = Saf-

RPR generates and compiles real estate and other data from a vast array of sources. IR i =T

The data contained in your report includes some or all of the following: covee e 5,

e Listing data from our partner MLSs and CIEs, and related calculations, like i — _
estimated value for a property or median sales price for a local market. e ey lEm

¢ Public records data including tax, assessment, and deed information. ke e

Foreclosure and distressed data from public records.
o Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

o Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

e Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

e School data and reviews from Niche.
o Specialty data sets such as walkability scores, traffic counts and flood zones.

DT TTN Estimated Valul

Update Frequency S8 Nedan s

Price

$ 2 2 ? k :ﬂan Sale
K Median Sale

. _6| 1 ()/@‘ Price 12-Mont

Change

e Listings and public records data are updated on a continuous basis.

e Charts and statistics calculated from listing and public records data are refreshed
monthly.

S 165 i

o (Other data sets range from daily to annual updates.

Learn more

NATIONAL .
For more information about RPR, please \isit RPR's Asso?:m'nou OF a | R P R
public website: https://blog.narrpr.com REALTORS®

i Copyright 2022 Realtors Property R LLC. All Rights Reserved.
a R P R Op‘)4'|%r1formation isto'ng gua'arﬁeetﬁ%mmsing Oplrs);or’(unit?fs 5/6/2022
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Public Title Services

-,

Contact:
Rebecca Jenkins, Branch Manager

Rebecca@PublicTitleServices.com
Work: (407) 650-3912 x225

Work: (407) 205-5261

Fax:(888) 514-2187

215 E. Colonial Drive
Orlando, FL 32801

www.publictitleservices.com

Town & County Mortgage
Services, Inc.

"Tomvecom:

MORTGAGE SERVICES, INC.

Contact:
Kerri Nichels

kerri@tcmflorida.com
LO4917

937 N Magnolia Avenue
Orlando, FL 32803

& RPR

Copy'igiht2022 Realtors Property Resource® LLC. All Rights Reserved.
nformetion is not guaranteed. Equal Housing Opportunity.

5/6/2022


mailto:Rebecca@PublicTitleServices.com
http://www.publictitleservices.com/
mailto:kerri@tcmflorida.com

