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FOR LEASE
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7030 SQFT

PROPERTY DETAILS
DOWNTOWN RALEIGH
SQ. FEET 7030
CAN BE SUBDIVIDED

WALK SCORE 96
30.00 NNN

ZONED DX-7
DOWNTOWN MIXED USE
UP TO 7 FLOORS

", FiRISE E-Morgan-Street

VIEW THE CAPITOL BLDG

FEATURES

Can View the Capital Building
from front door

Parking Deck behind BLDG

Excellent travel and access to
40, and 440.

Transportation, Bike Path

directly in front of building

Great for Office, Retail and

Meeting Space. OFFER REALTY

Owner is open to development
Can Build to suit
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‘wakscore | Walker’s Paradise
9 6 Daily errands do not require a

k‘ ’f{——‘.. Car
v
|Tm3,t sﬂﬂ,.;; Excellent Transit
Transit is convenient for most
F| trips.
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COMPARED T THE U.5. WORKEFORCE AS A WHOLE, THE RALEIGH METROPOLITAN AREA HAS:
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88% 40% 121% 145%

higher share ol amployees higher share ol employeeas higher share of higher share of
in computer and irs architecture and software and app ciwil enginears
mathematical occupations engineering cccupations developers

TALENTED WORKEFORCE LEADS TO STRONG NEED FOE OFFICE SPACE IN EALEIGH
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Educated and Talented New Companies Starting in Increasing Demand
Workforce or Relocating to Raleigh for Mew Office Space

97

High walk score in 20 miles of Bus Acres of new park
Rapid Transit space being added 30 stations and
(BRT) planned® 5 300 bicycles”

part of Triangle®




MORE EMPLOYEES

Downtown Raleigh is the densest office market
in the Triangle with more office space and
employees per acre than any other submarket.

58.6% OF RESIDENTS
WITH BACHELOR'S
degres ar higher?

94.9%

COFFICE OCCUPAMNCY
RATE, showing strong
demand far affice spaca’

2.4 MILLION+* SQUARE FEET

of Class & affice space under
canstruction oF planmned®

L 4 m W

54% growth in revenus 25% grawth in hotal
per hotel roam since PO SCCUDANCY
2013 to §N9.0Z per room® simee 20137

3.5 million viditors 52% inCraase
o downlown's top in wisitors
12 attractions® gimee 20077

AP MORE ARTS AND CULTURE

50+ 100 189

Outdaor avents in

Mearly 100 pieces of public
dawntawn in 20197

arl in downtown with
an impresgive density of
wenues, and 52.3 murals per square
perlarmance g roups mile within the greater

bazsed? dewntown boundary®

Art galleres
and inatibutions,
entertainmeant

MORE RESTAURANTS
AND NIGHTLIFE

107% increase in food
and beverage sales
this decade with 9.4%
growth in zales in 2019
ower 2018

£262 million food
and beverage sales in
denwntawn in 20019°

?

13 Gaold, Silver, and Best
in Class restaurants in
2019, rrore than any
pther submarket af the
Triangle®




POPULATION | FERCENTAGE INCREASE SINCE 2010 COMPLETED, UNDER CONSTRUCTION, AND
PLANNED INVESTMENT BEY DISTRICT SINCE 2005

1303 ettt Every district will see significant private and public
inwestraent.
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DENSITY | FEOFLE PER SQJUARE MILE DEVELOPMENT AND INVESTMENT

£2.6 BILLION DEVELOPMEMNT PIPELINE cof recently
campleted, under construction, of planned develspment
= 5.4 billion completed since 2015

= 5353 million under construction

= §204 million planned

= Includes $200 million in public investment

Drowentossn City of Raleigh ‘Wake County



Downtown Plan 2025

IN 2015, THE CITY OF RALEIGH AND THE
COWHNTOWMN RALEIGH ALLIAMCE partnerad bo
create a 10-year plan for Downtown Raleigh, wihich
builds upon the successes downlown experienced

in recent years and provides a new map for guiding
growth and development in downtown, and addresses
both opportunities and challenges facing downtown
ovier the next decade. This plan seaks Lo improve park
fpaces, provide more ransportation oplions, maintain
authenticity and characber, create & robust retail
emdirenment, improve affordable houging options, and
establish stronger partnerships for downtown's future.
Many of these initiatives swch as new parks, fransit,
dewelopment, retail, street-scaping, and obher projects
are woell underway.

RETAIL STRATEGY

A majoer initiative of the Downtown Plan and DRA& s a
rabust retail strategy. Impreving the retail emdronrment
iz one of the most impartant goals far the downtown
comrmunity and the Dewntown Plan highlights this nesed
by building off of DRA'S existing retail efforts (outlined
in the Shopping section). Actions include targeting
authentic retailers, identifying a toolkit for retail, and
impraving waylinding, art, pop-ups, and parklets.

BREATHE | IMPROVE, EXPAND, AND CONNECT
DOWNTOWN'S GREEN SFACE

The goal of “Breathe” i to transform downtown Raleigh
inko a center for inmovative urban parks and appealing
green spaces, as well as improve existing parks and
expand park access o underserved areas of downbown.
Actions include rencvation of historie squares, addition
of new parks at Dix and Devereux Meadows, extending
the greemway, and creating sustainable funding and
governance structure for these parks.

MOVE | MAEE WALKING, BIKING, AND TRANSIT
THE PREFERRED WAYS TO GET IN AND ARODUND
DOWNTOWN

The goal of "Mave™ is 1o enhance streel character and
uses along key streats 1o make walking, biking, and transit
the praferred ways o get in and around downtown,

while still accommaodating automobile tralfic. Actions
inclede creating a complete pedestrian and bike network,
enhancing transit, and reviewing parking and strest grid
enhancameants.

ICONHECTIVITY

DOWRTOWHN RIKE CIRCUIT

ETAY | REALIZE DOWNTOWN'S POTENTIAL
AS A DYNAMIC REGIONAL CENTEERE ANCHORING
TOURISM, ENTERTAINMENT, AND CULTURE

The goal of “Stay™ is o provide a balance to downbown,
wherne all are welcomed through strategic new growth
and redevelopment. Actions include:

= Maintaining downtown character and authenticity
through historic predervation and adaplive reuse,
public art, and high-guality new construetion

= Enguring downlown remaing clean and hoapitakle

L EI"IK‘."PJUIEQE the development of vacant and underbuilt
gites to Till the antire downtown with active uses

= Creabe a robust retail enviranment in downiown o
include a combination of local and destination retai

= Ensure dewntown has a diversity of housing
oppartunitied ab differant price points

= Partner with non-prafits and Walke Ecunt:.- 1o address
romelessness and work 1o Secure housing for the
homeless population




CONNECTIVITY + GREEN SPACE

Downtown Raleigh continues to see major new investments as the region’'s
hub for transportation, walkability, and greenspace. Downtown is the most
walkable part of the Triangle, becoming a leader nationally in downtown
greenspace, adding new transit investments, and home to energy efficient

buildings as well as a strong lecal food and urban farm movement.
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BICYCLE
300 Citrix Cycle bicycles

PEDESTRIAN i AlR
97: High walk score ROU internatic
14.2 million passengers
& 42% growth zin L
ori. Most walkabile
part of Triangle

TRANSIT

20 miles of Bus Rapid
Transit planmned
20+ bus routes con

AUTOMOBILE
10 major arterial streets s

=

RAIL

1104 milliorn Ralelgh
Union Station’ opened
a d 37 Miles
of Commuter Rall

planned’



