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CONFIDENTIALITY AND DISCLAIMER

CONFIDENTIALITY & DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party
receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap.
This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus &
Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of
contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon,
or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property.
The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters
and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing
package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement
by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus
& Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.
ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

RENT DISCLAIMER
Any rent or income information in this offering memorandum, with the exception of actual, historical rent collections, represent good faith projections
of potential future rent only, and Marcus & Millichap makes no representations as to whether such rent may actually be attainable. Local, state, and
federal laws regarding restrictions on rent increases may make these projections impossible, and Buyer and its advisors should conduct their own
investigation to determine whether such rent increases are legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert
opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus &
Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap's principal
expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage
other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property's physical condition
or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all
potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.
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Leasing Summary

Lease Rate $3.00/SF
Gross Square Feet 3,150 SF
Lease Type NNN
NNN's ~$0.37/SF/Month
Available Immediately
Term Negotiable

Property Summary

Property Type Retail
Stories 1
Year Built 1951
Zoning CM-IVL
Parking ~10 Spaces | 3.17/1,000 SF*

*Located in a Los Angeles state enterprise zone,
allowing for a reduced parking requirement.
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Property Overview

Marcus & Millichap is pleased to present for lease 625 N Alvarado
St, in the heart of Echo Park, Los Angeles. This approximately
3,150 square foot retail building lends itself to many different
uses - retail, flex, creative office, or medical office. The property is
situated on a 0.16 AC lot and includes a secure gated parking lot.
A brand-new roof was installed in 2023. The property has a great
Walk score of 87 and is within close proximity to multiple transit
options. The property is located in a Los Angeles Enterprise Zone
allowing for a reduced parking requirement of 2.00/1,000 SF for

all commercial uses.

The central location and quick freeway access make Echo Park
a quintessential neighborhood for exploring, quickly shaping it
as one of the most up-and-coming areas in the city. It continues
to draw interest from predominately independently owned
restaurants, bars, and boutiques, which make for eccentric and
one-of-a-kind experiences. With adjacent access to the 101
Freeway, the subject property is less than 15 minutes to other
major neighborhoods around Los Angeles such as: Hollywood,

Downtown LA, Burbank, and Studio City.
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Echo Park is a neighborhood in the east-central portion of Los Angeles.
Located to the northwest of Downtown, it is bordered by Silver Lake
to the west and Chinatown to the east. Echo Park was one of LA's first
known suburbs, coming to be when Downtown was still dirt roads, and
horses transported the residents. The neighborhood has an incredible
batch of historic Victorian-era homes from its earliest days that help to
commemorate the areas legacy in Los Angeles. The culturally diverse
neighborhood has become known for its trendy local businesses, as
well as its popularity with artists, musicians, and creatives alike.

The central location and quick freeway access makes Echo Park a
quintessential neighborhood for exploring, quickly shaping it as one of
the most up-and-coming areas in the city. It continues to draw interest
from predominately independently owned restaurants, bars, and
boutiques, which make for ecentric and one-of-a-kind experiences.

10 Marcus g Millichap

“Between Silver Lake and Downtown Los
Angeles, you’ll find the quirky and cool
Echo Park neighbourhood, an upcoming
area of the city that’s got a whole lot
of charm and lots of hidden spots to
explore. This walkable area has cafes,
thrift shopping, bars and restaurants all
within strolling distance, complete with a

sense of community.”

worldofwanderlust.com

ADDITIONAL AREA HIGHLIGHTS
* BAXTER STREET STAIRS
« BUTTON MASH
* ELYSIAN PARK
* ECHO PARK TIME TRAVEL MART
 BEDROCK LA
* SUBLIMINAL PROJECTS GALLERY
 ECHO PARK FILM CENTER
* IAMB8BIT GALLERY
* CARROLL AVENUE HOMES
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DEMOGRAPHICS SUMMARY FOR LEASE | ECHO PARK

| PoPuLATON | 1mile | 3Miles | 5mies [N HOUSEHOLDSBYINCOME | 1iMile | 3Miles | 5Mies |
2027 Projection 2022 Estimate
i Total Population 81,061 584,211 1,235,645 $200,000 or More 4.9% 6.0% 6.9%
="‘:E 2022 Estimate $150,000-$199,999 5.1% 4.7% 5.0%
—_— Total Population 79,873 570,738 1,211,019 $100,000-$149,999 13.3% 12.5% 13.0%
= 2010 Census $75,000-599,999 13.6% 11.3% 11.3%
=T Total Population 77,223 538,451 1,160,099 $50,000-$74,999 16.9% 15.4% 15.7%
2000 Census $35,000-$49,999 11.9% 12.1% 11.8%
Total Population 81,153 545,827 1,182,948 $25,000-$34,999 10.6% 9.7% 9.5%
Daytime Population $15,000-$24,999 10.7% 11.3% 10.8%
2022 Estimate 57,056 698,618 1,344,140 Under $15,000 13.0% 17.1% 15.8%
[ HouseWoLbs | 4Mile | 3Miles | 5Miles | Average Household Income $79,463  $79,246  $84,301
2027 Projection Median Household Income $55,093 $49,723 $52,865
Total Households 28,554 230,230 447,867 Per Capita Income $27,930 $31,613 $30,925
2022 Estimate | POPULATIONPROFILE | 1Mile | 3Miles | 5Miles |
Total Households 27,732 221,046 433,347 Population By Age
Average (Mean) Household Size 2.8 25 2.7 2022 Estimate Total Population 79,873 570,738 1,211,019
Downtown Los Angeles is divided into neighborhoods and districts, some . 2010 Census Under 20 22.2% 19.4% 22.0%
overlapping. Most districts are named for the activities concentrated there now Investment in Downtown LA Total Households 26222 203017 405,260 20 to 34 Years 28.8% 28.2% 27.4%
or historically, e.g. the Arts, Civic Center, Fashion, Banking, Theater, Toy, and 1999-2020 2000 Census 35 10 39 Years 8.9% 9.0% 8.4%
Jewelry districts. It is the hub for the city's urban rail transit system plus the Total Households 25073 187,653 388,993 40 1o 49 Years 13.7% 14.3% 13.7%
Pacific Surfliner and Metrolink commuter rail system for Southern California. Arts & . 50 to 64 Years 15.7% 171% 16.6%
Entertainment - p2:5killion Age 65+ 10.7% 12.0% 11.8%
The pulsating heart of the city’s core, Downtown L.A!s renaissance has created Median Age 345 36.3 353
a walkable, dynamic urban center featuring scores of new and refreshed hotels. Civic & Population 25+ by Education Level
Downtown L.A. is home to world-class museums, concert halls, theatres and Institutional - 35b 2022 Estimate Population Age 25+ 56,640 422,282 855,094
critically acclaimed restaurants. With rapidly expanding public transit options, Elementary (0-8) 20.5% 17.6% 18.6%
thriving nightlife and art scene and countless new shops and boutiques, Commercial - 52.5b Some High School (9-11) 9.5% 103% 104%
Downtown is a thrilling setting for meetings and events. High School Graduate (12) 16.7% 19.0% 19.5%
Some College (13-15) 14.9% 14.5% 15.0%
At the center of all the action is Downtown L.A's South Park, the location of T _ s8b Associate Degree Only 6.3% 5.3% 5.5%
L.A. LIVE, Microsoft Square, Fashion Institute of Design and Merchandise, Bachelor's Degree Only 24.3% 23.9% 22.0%
STAPLES Center, and the L.A. Convention Center. For fans of music, fashion, Graduate Degree 7.8% 93% 9.0%

Travel Time to Work

hockey or basketball, this is one of the most exciting places in L.A. You can N _ $14 b
also catch a movie at Regal Cinemas before dining at one of the many nearby
restaurants. )

Figueroa

Corridor/ - $2 b

Expo Park
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Average Travel Time to Work in Minutes 37.0 36.0 36.0
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