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Property Overview:

* Towne Centre at Laurel is a 392,500
square foot mixed-use shopping
center offering various retail
shopping opportunities and multiple

dining and entertainment options

Convenient and well located
community-oriented shopping center
at the intersection of Baltimore
Avenue and Cherry Lane, providing
easy access to |-95, Route 32 and
the Capital Beltway

* Over 37,000 vehicles per day on
Baltimore Avenue, providing a major
thoroughfare between College Park
and North Laurel

Anchored by Harris Teeter and
Regal Cinemas, Towne Centre at
Laurel boasts national retailers that
include Burlington, Old Navy, Ulta,
Party City, Mattress Warehouse,
Carter’s, Panera Bread, Mission BBQ,
Outback Steakhouse, BJ’s & more!
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BUILDING:
14700 BALTIMORE AVE 1498 SF i
14720 BALTIMORE AVE 1,238 SF .
14828 BALTIMOREAVE  2,000-5,727 SF '
14704 BALTIMORE AVE* 33,533 SF

* Currently occupied by MD Furniture
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The Spending Potential Index (SPI) is household-based,
and represents the amount spent for a product or service
relative to a national average of 100.
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These residents are well p : , I These communities are o y Metro Fusion is a young, e !_ I o These residents are well
educated and climbing the - 2 home to young, educated, diverse market made up of B educated, well read and
ladder in STEM (science, e 40} : working professionals. o hard-working residents that o well capitalized. Largely
technology, engineering & ¥ T > Labor force participation are dedicated to climbing empty nesters, they have a
mathematics) occupations. ' g o i is high, generally white- the ladders of their suburban lifestyle, but also
This young market makes 4 3 s\ cl collar work. Residents are ; METRO professional and social SAVVY enjoy good food and wine,

over 1-1/2 times more in- s = physically active and up on lives. They spend money plus the amenities of the
come than the US median. B > : Ve o5 the latest technology. FUSION readily unless saving. SUBURBANITES city’s cultural events.
10 MIN. DRIVE TIME 10.MIN. DRIVE TIME

2.48 IR B 241 | 2.65 2.85

AVERAGE HH SIZE = = AVERAGE HH SIZE AVERAGE HH SIZE - AVERAGE HH SIZE

35.3 e = 33.0 29.3 | N 45.1

MEDIAN AGE LR A IERA S MEDIAN AGE AR e LAQ) MEDIAN AGE ¥ MEDIAN AGE

$86,600 e PR AE N $54,000 S e sy $35,700 WAKTNY- ' $108,700

MEDIAN HH INCOME ok ol d MEDIAN HH INCOME A (= MEDIAN HH INCOME Wy ' MEDIAN HH INCOME

TAPESTRY PDF : o o MSE |  TAPESTRY POF * ; TAPESTRY PDF : T4 > 3  TapESTRY POF *



http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment7.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment35.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment53.pdf
https://links.esri.com/tapestry/segment4
https://www.mackenziecommercial.com/site/wp-content/uploads/DEMOS_FullReport-1-3-5Mile_14708BaltimoreAve.pdf
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Chris Walsh
410.494.4857

cwalsh@mackenziecommercial.com

Ginny Vernick
410.953.0368

Wll d er | 2 ar gvernick@ ke nzi R ercial.com : ' ?  MACKENZIE
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MacKenzie Retail, LLC 410-821.8585 .
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https://www.mackenziecommercial.com/property-search/towne-centre-at-laurel/

