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EXECUTIVE SUMMARY AREA DEMOGRAPHICS

PDF powered by eXp Commercial is pleased to present POPULATION 1 MILE 3 MILE 5 MILE
. . . RADIUS RADIUS RADIUS
this +/- 17,272 SF retail space located right off of I-5 on the
signalized intersection of Shasta Dam Blvd and Cascade 2025 Population 4,339 13,945 31,028
Blvd within the Redding Submarket. This property 2029 Population Projection 4,346 13,843 30,938
experiences high traffic as it is located at the last major
) ) ) Annual Growth 2020-2024 1.0% -0.1% 0.4%
exit before heading into Lake Shasta.
Annual Growth 2020-2024 0% -0.1% -0.1%
Median A 4 438 43.2
PROPERTY HIGHLIGHTS edian Age © s ®
. Available 17,272 SF Bachelor’s Degree or Higher 13% 17% 19%
1 MILE 3 MILE 5 MILE
* Rate: $1.50 PSF, NNN Il = RADIUS  RADIUS = RADIUS
* Average Daily Traffic Count of Almost 13,000 and Average Household Income $56,865 $71,686 $76,705
Over 24,000 on Nearby I-5 Median Household Income $42,857  $56,627 = $58188
e Zoning - Community Commercial (City of Shasta Lake)
<$25,000 554 1,375 3,060
» Former Rite Aid with Significant Exposure
$25,000-$50,000 405 1,097 2,319
* Top 1% for Rite Aid Nationwide in Alcohol and Ice Sales
$50,000-$75,000 333 949 2,284
* Signalized Intersection
. $75,000-$100,000 214 777 1,660
*  Ample Parking
) $100,000-$125,000 109 558 1,244
* Monument Signhage
. . 125,000-$150,000 44 288 674
*  Well Maintained Property ¥ $
* High Speed EV Charging Stations Coming Soon $150,000-$200,000 >4 298 699
$200,000+ 23 168 608
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SURROUNDING AREA IVIAP

Grand Oaks
Elementary School

Shasta Lake
Phy5|cal Therapy

) bhevron
Circle K

Julianita’s .
~ Mexican Food R
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LOCATION OVERVIEW

Shasta Lake, California

About 10 miles north of Redding, Shasta Lake was
built as a community to house workers building the
Shasta Dam. Shasta Lake has a population of roughly
10,000 people with about 4,000 households in the
area. Core industries in the area include timber and
manufacturing. Despite its small-town feel, the city
hosts local traditions like Friday Night in the Park,
Shasta Damboree, and a Veteran’s Day parade. The
Wintu Cultural Center, a museum and gift shop,
annually celebrates indigenous heritage. The main
attraction is the nearby Lake that gives the town its
name. Shasta Lake Reservoir is the largest artificial lake
in California and is a very popular vacation destination,
particularly in the summertime.
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The information contained in the following Marketing Brochure is confidential.
The information is intended to be reviewed only by the party receiving it from
eXp Commercial (PDF). The information shall not be made available to any
other party without the written consent of PDF. This Marketing Brochure has
been prepared to provide a summary to prospective purchasers, and to initiate
only a preliminary level of interest in the subject property. The information
contained shall not substitute a thorough due diligence investigation. PDF
makes no warranty or representation, with respect to the income or expenses
for the subject property, the future projected financial performance of the
property, the size and square footage of the property and improvements of

the subject property. The information contained in this Marketing Brochure has
been obtained from sources we believe to be reliable; however, PDF has not
verified, and will not verify, any of the information contained herein, nor has PDF
conducted any investigation regarding these matters and makes no warranty

or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take the appropriate measures to
verify all of the information set forth herein.

Paul Frank

916-240-4012 mobile | Paul@pdf-usa.com
DRE #01112160

Jon Bias

916-508-9556 mobile | Jon@pdf-usa.com
DRE #01998325

Cam lwasa

916-247-8747 mobile | Cam@pdf-usa.com
DRE #02201282

Matthew Bingaman

916-513-0217 mobile | Matt@pdf-usa.com
DRE #02139034

Scott Pewitt

530-227-2004 mobile
DRE #01887963
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