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All rights reserved.  Reproduction or use in any form
or by any means without written permission of

Breckon Land Design, Inc. is unlawful and subject to
criminal prosecution.
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CIVIL ENGINEER:
BRECKON LAND DESIGN
CONTACT: MARY WALL
PHONE: 208-376-5153

OWNER/DEVELOPER:
DRAKE INVESTMENTS, LLC
PHONE: 208-994-1607

SURVEYOR
ACCURATE SURVEYING AND MAPPING
CONTACT: NATHAN DANG
PHONE: 208-488-4227

SEWER:
CITY OF MIDDLETON
PHONE: 208-585-3133

WATER:
CITY OF MIDDLETON
PHONE: 208-585-3133

SCHOOL DISTRICT:
MIDDLETON SCHOOL DISTRICT

IRRIGATION DISTRICT:
DRAINAGE DISTRICT 2
CANYON COUNTY WATER CO.

SURVEY WAS CONDUCTED BY
ACCURATE SURVEYING AND MAPPING.
BENCHMARK 1: SPIKE

NAVD 88 EL. 2404.60'
BENCHMARK 2: SPIKE

NAVD 88 EL. 2407.86'
BENCHMARK 3: 1/2" IRON PIN

NAVD 88 EL. 2502.84'
BENCHMARK 4: 1/2" IRON PIN

NAVD 88 EL. 2407.53

ESTABLISHED ON THE  NAVD88 DATUM.

1

2

HWY 44

M
ID

D
LE

TO
N

 R
O

AD

D
U

FF
 L

AN
EPROJECT

LOCATION

BOISE RIVER

PH 1

PH 6

PH 7

PH 5

PH 4

PH 3

PH 2

3

PH 8

DRAWING INDEX
SHEET NUMBER SHEET DESCRIPTION SHEET TITLE
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SITE

ARTESIAN ARTESIAN 
SPRINGSSPRINGS
47 LOTS47 LOTS

RIVER POINTERIVER POINTE
± 315 LOTS± 315 LOTS

HIGHWAY 44

HIGHWAY 44
D

U
FF LA

N
E

D
U

FF LA
N

E

MIDDLETON ROAD

MIDDLETON ROAD

SOLDSOLD

RIVER WALK RANCH  RIVER WALK RANCH  
SUBDIVISION SUBDIVISION 

± 197 LOTS± 197 LOTS

SAWTOOTH LAKESSAWTOOTH LAKES
5 LOTS5 LOTS

HIGHWAY 44HIGHWAY 44

NEW
 A

NCHOR TENANT  

NEW
 A

NCHOR TENANT  

OPENIN
G SOON  

OPENIN
G SOON  

JO
IN

 STA
RBUCKS

JO
IN

 STA
RBUCKS

NEW RETAIL DEVELOPMENT | FOR SALE, LEASE, BTS

1,500 - 20,000 SF | 1.2 - 2.6 Acre Lots 
10481 Highway 44, Middleton, Idaho

P
EN

D
IN

G
P

EN
D

IN
G



W
8''

All rights reserved.  Reproduction or use in any form
or by any means without written permission of

Breckon Land Design, Inc. is unlawful and subject to
criminal prosecution.
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CIVIL ENGINEER:
BRECKON LAND DESIGN
CONTACT: MARY WALL
PHONE: 208-376-5153

OWNER/DEVELOPER:
DRAKE INVESTMENTS, LLC
PHONE: 208-994-1607

SURVEYOR
ACCURATE SURVEYING AND MAPPING
CONTACT: NATHAN DANG
PHONE: 208-488-4227

SEWER:
CITY OF MIDDLETON
PHONE: 208-585-3133

WATER:
CITY OF MIDDLETON
PHONE: 208-585-3133

SCHOOL DISTRICT:
MIDDLETON SCHOOL DISTRICT

IRRIGATION DISTRICT:
DRAINAGE DISTRICT 2
CANYON COUNTY WATER CO.

SURVEY WAS CONDUCTED BY
ACCURATE SURVEYING AND MAPPING.
BENCHMARK 1: SPIKE

NAVD 88 EL. 2404.60'
BENCHMARK 2: SPIKE

NAVD 88 EL. 2407.86'
BENCHMARK 3: 1/2" IRON PIN

NAVD 88 EL. 2502.84'
BENCHMARK 4: 1/2" IRON PIN

NAVD 88 EL. 2407.53

ESTABLISHED ON THE  NAVD88 DATUM.
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DRAWING INDEX
SHEET NUMBER SHEET DESCRIPTION SHEET TITLE

4

5

RIVER POINTERIVER POINTE
SUBDIVISIONSUBDIVISION

± 315 LOTS± 315 LOTS

RIVER POINTE RETAIL

1,500 - 20,000 SF AVAILABLE

1.2 - 2.6 ACRE LOTS

SMALL & BIG BOX USERS

RATES & PRICING NEGOTIABLE 

BUILD-TO-SUIT OPTIONS 

UNDERSERVED MARKET 

HIGH GROWTH AREA 

RETAIL, RESTAURANT, OFFICE

CONSTRUCTION STARTING SOON 
JOIN STARBUCKS

SOLDSOLD
P

EN
D
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G

P
EN

D
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G1.2 1.2 
TO TO 

2.6 AC2.6 AC 1.4 AC1.4 AC



Options include pad sales, ground leases, custom build-to-suit spaces with negotiable lease terms, and spec-built shell spaces - 
contact agents for details - View Development Details Here

Uses include retail, restaurant, medical, office, and professional service providers 

RIVER POINTE RETAIL 
POTENTIAL SITE DESIGN 1 - MULTIPLE OPTIONS
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 COPYRIGHT © 2022 SLICHTER|UGRIN ARCHITECTURE

M
ID

D
LE

TO
N

, I
D

A
HO

RI
V

E R
 P

O
IN

TE
 S

UB
D

IV
IS

IO
N

RI
V E

R 
P O

IN
TE

 S
U B

DI
V I

SI
O

N
 - 

M
IX

E D
 U

S E
DE

VE
LO

PM
E N

T

22072

TEE

FH

TEE

TEE

FH
TEE

FH
TEE

22.5°
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°

22.5°
11.25°

11.25°
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°
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W WW W

W WS
YETNA AVENUE

HWY 44 (STAR BLVD)

ZONE M-U

ZONE AG
LOT 02

0.551 acres
 24,025.12 SF

BLDG
D

 10,500.03 SF

 2,840.76 SF
 1,420.76 SF

 2,840.76 SF 2,840.76 SF

 2,840.76 SF

 2,840.20 SF

BLDG
A

 18,061.06 SF

BLDG
B

 4,500.04 SF

BLDG
C

 4,500.04 SF

LOT 01
3.19 acres

 135,568.02 SF

 1,420.76 SF

 2,840.76 SF

LOT 03
0.551 acres
 24,025.12 SF LOT 04

1.26 acres
 55,089.40 SF

BLDG
F

 2,450.51 SF

BLDG
E

 1,250.62 SF
LOT 05

0.345 acres
 14,682.14 SF

LOT 06
0.71 acres

 34,232.02 SF

LOT 13
0.173 acres
 7,538.80 SF

LOT 12
0.269 acres
 11,757.77 SF

LOT 09
0.371 acres
 16,201.51 SF

LOT 10
0.371 acres
 16,152.91 SF

LOT 11
0.374 acres
 16,303.08 SF

LOT 15
0.245 acres
 10,705.01 SF

LOT 14
0.353 acres
 15,386.65 SF

LOT 08
0.255 acres
 11,138.91 SF

LOT 07
0.169 acres
 7,382.38 SF

SCALE: 1"   = 40' 1SCHEMATIC SITE PLAN

N
O

RT
H

RIGHT IN - RIGHT OUT ACCESSRIGHT IN - RIGHT OUT ACCESS
FULL ACCESSFULL ACCESS

Lot 1
1.4 Acres

Lot 2
1.2 Acres

Lot 5
1.4 Acres

SOLDSOLD

PENDINGPENDING

https://summitcreg.com/wp-content/uploads/2024/01/PZ-6.7.2021-Packet-For-Web.pdf


RIVER POINTE RETAIL 
POTENTIAL SITE DESIGN 2 - MULTIPLE OPTIONS
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RIVER POINTE RETAIL 
APPROVED PLATS

W HIGHLANDS RANCH  -  560  LOTSW HIGHLANDS RANCH  -  560  LOTS

BLACK POWDER  -  117  LOTSBLACK POWDER  -  117  LOTS

WILLOW WOOD ESTATES  -  63  LOTSWILLOW WOOD ESTATES  -  63  LOTS

HEIGHTS LANDING  -  13  LOTS HEIGHTS LANDING  -  13  LOTS 

HARTLEY LANE TOWNHOMES  -  63  LOTSHARTLEY LANE TOWNHOMES  -  63  LOTS

REEDS LANDING  -  44  LOTSREEDS LANDING  -  44  LOTS

PICCADILLY SQUARE  -  5  LOTSPICCADILLY SQUARE  -  5  LOTS

CARLTON MEADOWS  -  27  LOTSCARLTON MEADOWS  -  27  LOTS

THE QUARRY  -  175  LOTSTHE QUARRY  -  175  LOTS

QUARRY EAST  -  707  LOTSQUARRY EAST  -  707  LOTS

CREEKSIDE TERRACE  -  127  LOTSCREEKSIDE TERRACE  -  127  LOTS

THE MILL  -  60  LOTSTHE MILL  -  60  LOTS

HIDDEN MILL  -  24  LOTSHIDDEN MILL  -  24  LOTS

SAWTOOTH LAKES MIXED-USE  -  5  LOTSSAWTOOTH LAKES MIXED-USE  -  5  LOTS

MIDDLETON INDUSTRIAL PARK  -  1  LOTMIDDLETON INDUSTRIAL PARK  -  1  LOT

FALCON VALLEY  -  184  LOTSFALCON VALLEY  -  184  LOTS

STERLING LAKES  -  128  LOTSSTERLING LAKES  -  128  LOTS

ARTESIAN SPRINGS  -  47  LOTSARTESIAN SPRINGS  -  47  LOTS

RIVER RANCH - 120  LOTSRIVER RANCH - 120  LOTS

RIVER POINTE RIVER POINTE   (SUBJECT) (SUBJECT)   -  ± 315  LOTS-  ± 315  LOTS

WATERFORD  -  279  LOTSWATERFORD  -  279  LOTS

WAVERLY PARK  -  417  LOTSWAVERLY PARK  -  417  LOTS

WATERFORD EAST  -  186  LOTSWATERFORD EAST  -  186  LOTS

SD2021-0008  -  25  LOTSSD2021-0008  -  25  LOTS

WYATTS HOLLOW  -  35  LOTSWYATTS HOLLOW  -  35  LOTS

BLUE MEADOWS  -  124  LOTSBLUE MEADOWS  -  124  LOTS

LAKES AT TELAGA  -  16  LOTSLAKES AT TELAGA  -  16  LOTS

MCKINLEY MEADOWS TOWNHOMES  -  4  LOTSMCKINLEY MEADOWS TOWNHOMES  -  4  LOTS
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RIVER POINTE RETAIL 
LOCATED IN THE PATH OF GROWTH

FILLED PLATSFILLED PLATS

84

84

84

84

Middleton is now the focus of many single family and multi-family developers due to the low cost of land relative to the rest of 
the Treasure Valley.

The city of Middleton has a long-term growth plan to improve infrastructure and supporting services. Click Here to Learn More

SITE

https://summitcreg.com/wp-content/uploads/2024/01/Middleton-Annual-Review-Comprehensive-Plan-2022.pdf


RIVER POINTE RETAIL 
1, 3 & 5 MILE DEMOGRAPHICS

©2024 Summit Commercial Real Estate Group All rights reserved.  The material in this presentation has been prepared solely for information purposes, and is strictly confidential. Any disclosure, use, copying or circulation of this presentation (or the information contained within it) is 
strictly prohibited, unless you have obtained Summit Commercial Real Estate Group’s prior written consent. The views expressed in this presentation are the views of the author and do not necessarily reflect the views of Summit Commercial Real Estate Group. Neither this presentation 
nor any part of it shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS GIVEN, EXPRESS OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION 
CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.

5 MILE SNAPSHOT 

52,743
POPULATION

16,788
HOUSEHOLDS

$77,983
MEDIAN HH INCOME

$100,388
AVERAGE HH INCOME

10,166
DAYTIME POPULATION

In the identif ied area, the current year population is 52,743. 
In 2020, the Census count in the area was 44,762. The 
rate of change since 2020 was 5.18% annually. The f ive-
year projection for the population in the area is 62,088 

representing a change of 3.32% annually from
2023 to 2028.

The household count in this area has changed from 14,250 
in 2020 to 16,788 in the current year, a change of 5.17% 

annually. The f ive-year projection of households is 19,903, 
a change of 3.46% annually from the current year total. 

Average household size is currently 3.12, compared to 3.11 in 
the year 2020. The number of families in the current year is 

12,688 in the specif ied area.
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Executive Summary
Highway 44 Prepared by Esri
Highway 44, Middleton, Idaho, 83644 Latitude: 43.70225
Rings: 1, 3, 5 mile radii Longitude: -116.60104

1 mile 3 miles 5 miles
Mortgage Income

2023 Percent of Income for Mortgage 33.6% 28.2% 29.1%
Median Household Income

2023 Median Household Income $64,319 $80,300 $77,983
2028 Median Household Income $76,348 $90,098 $86,230
2023-2028 Annual Rate 3.49% 2.33% 2.03%

Average Household Income

2023 Average Household Income $83,061 $103,684 $100,388
2028 Average Household Income $97,226 $121,504 $116,638
2023-2028 Annual Rate 3.20% 3.22% 3.05%

Per Capita Income
2023 Per Capita Income $27,512 $33,753 $32,171
2028 Per Capita Income $32,535 $39,843 $37,652
2023-2028 Annual Rate 3.41% 3.37% 3.20%

GINI Index
2023 Gini Index 35.5 36.6 37.5

Households by Income
Current median  household income is $77,983 in the area, compared to $72,603 for all U.S. households. Median household income is 
projected to be $86,230 in five years, compared to $82,410 for all U.S. households

Current average household income is $100,388 in this area, compared to $107,008 for all U.S. households.  Average household income is 
projected to be $116,638 in five years, compared to $122,048 for all U.S. households

Current per capita income is $32,171 in the area, compared to the U.S. per capita income of $41,310.  The per capita income is projected to 
be $37,652 in five years, compared to $47,525 for all U.S. households
     
Housing

2023 Housing Affordability Index 75 89 86
2010 Total Housing Units 922 3,548 11,291

2010 Owner Occupied Housing Units 627 2,498 7,644
2010 Renter Occupied Housing Units 202 719 2,672
2010 Vacant Housing Units 93 331 975

2020 Total Housing Units 1,199 5,047 14,744
2020 Owner Occupied Housing Units 957 4,159 11,346
2020 Renter Occupied Housing Units 211 732 2,904
2020 Vacant Housing Units 21 137 496

2023 Total Housing Units 1,307 5,947 17,278
2023 Owner Occupied Housing Units 1,097 5,148 13,527
2023 Renter Occupied Housing Units 187 641 3,261
2023 Vacant Housing Units 23 158 490

2028 Total Housing Units 1,385 7,251 20,469
2028 Owner Occupied Housing Units 1,185 6,420 16,579
2028 Renter Occupied Housing Units 193 653 3,324
2028 Vacant Housing Units 7 178 566

Socioeconomic Status Index
2023 Socioeconomic Status Index 52.7 49.9 47.1

Currently, 78.3% of the 17,278 housing units in the area are owner occupied; 18.9%, renter occupied; and 2.8% are vacant.  Currently, in 
the U.S., 58.5% of the housing units in the area are owner occupied; 31.7% are renter occupied; and 9.8% are vacant.  In 2020, there 
were 14,744 housing units in the area and 3.4% vacant housing units.  The annual rate of change in housing units since 2020 is 5.00%. 
Median home value in the area is $378,180, compared to a median home value of $308,943 for the U.S. In five years, median value is 
projected to change by 2.33% annually to $424,273.  

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary

Highway 44

Prepared by Esri

Highway 44, Middleton, Idaho, 83644

Latitude: 43.70225

Rings: 1, 3, 5 mile radii

Longitude: -116.60104

1 mile

3 miles

5 miles

Population

2010 Population

2,461

9,844

32,386

2020 Population

3,459

15,510

44,762

2023 Population

3,745

18,466

52,743

2028 Population

3,975

22,523

62,088

2010-2020 Annual Rate

3.46%

4.65%

3.29%

2020-2023 Annual Rate

2.47%

5.51%

5.18%

2023-2028 Annual Rate

1.20%

4.05%

3.32%

2020 Male Population

50.0%

49.7%

50.1%

2020 Female Population

50.0%

50.3%

49.9%

2020 Median Age

32.9

35.0

34.1

2023 Male Population

49.7%

50.1%

50.4%

2023 Female Population

50.3%

49.9%

49.6%

2023 Median Age

32.7

36.8

33.8

In the identified area, the current year population is 52,743. In 2020, the Census count in the area was 44,762.  The rate of change since 

2020 was 5.18% annually. The five-year projection for the population in the area is 62,088 representing a change of 3.32% annually from 

2023 to 2028. Currently, the population is 50.4% male and 49.6% female. 

Median Age

The median age in this area is 33.8, compared to U.S. median age of 39.1.

Race and Ethnicity

2023 White Alone

82.5%

81.5%

74.2%

2023 Black Alone

0.2%

0.3%

0.6%

2023 American Indian/Alaska Native Alone

0.9%

0.9%

1.1%

2023 Asian Alone

0.5%

0.5%

0.7%

2023 Pacific Isla
nder Alone

0.1%

0.2%

0.2%

2023 Other Race

5.0%

6.2%

10.9%

2023 Two or More Races

10.7%

10.3%

12.3%

2023 Hispanic Origin (Any Race)

12.4%

14.6%

24.1%

Persons of Hispanic origin represent 24.1% of the population in the identified area compared to  19.4% of the U.S. population.  Persons of 

Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from 

different race/ethnic groups, is 63.3 in the identified area, compared to 72.1 for the U.S. as a whole.

Households

2023 Wealth Index

64

99

90

2010 Households

829

3,217

10,316

2020 Households

1,168

4,891

14,250

2023 Households

1,284

5,789

16,788

2028 Households

1,378

7,073

19,903

2010-2020 Annual Rate

3.49%

4.28%

3.28%

2020-2023 Annual Rate

2.96%

5.32%

5.17%

2023-2028 Annual Rate

1.42%

4.09%

3.46%

2023  Average Household Size

2.92

3.18

3.12

The household count in this area has changed from 14,250 in 2020 to 16,788 in the current year, a change of 5.17% annually.  The five-year 

projection of households is 19,903, a change of 3.46% annually from the current year total.  Average household size is currently 3.12, 

compared to 3.11 in the year 2020. The number of families in the current year is 12,688 in the specified area. 

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 

or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 

within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.

Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Retail Demand by Industry

Highway 44
Highway 44, Middleton, Idaho, 83644

Ring of 5 miles

NAICS Code
Industry Summary

Spending

Potential Index Average Spent

Total

44-45, 722

Retail Trade, Food Services & Drinking Places

95

$25,997.61

$436,447,884

44-45

Retail Trade

95

$22,170.91

$372,205,172

722

Food Services & Drinking Places

95

$3,826.70

$64,242,712

NAICS Code
Industry Subsector & Group

Index

Average
Spending

Total

441

Motor Vehicle & Parts Dealers

97

$2,766.73

$46,447,905

4411

Automobile Dealers

96

$2,335.89

$39,214,857

4412

Other Motor Vehicle Dealers

108

$204.61

$3,435,067

4413

Auto Parts, Accessories & Tire Stores

100

$226.23

$3,797,981

442

Furniture and Home Furnishings Stores

97

$949.79

$15,945,026

4421

Furniture Stores

97

$595.09

$9,990,333

4422

Home Furnishings Stores

99

$354.70

$5,954,693

443, 4431

Electronics and Appliance Stores

95

$286.46

$4,809,103

444

Bldg Material & Garden Equipment & Supplies Dealers

100

$1,431.93

$24,039,256

4441

Building Material and Supplies Dealers

101

$1,307.38

$21,948,259

4442

Lawn and Garden Equipment and Supplies Stores

93

$124.55

$2,090,998

445

Food and Beverage Stores

92

$4,929.32

$82,753,443

4451

Grocery Stores

92

$4,591.80

$77,087,141

4452

Specialty Food Stores

92

$152.92

$2,567,231

4453

Beer, Wine, and Liquor Stores

90

$184.60

$3,099,072

446, 4461

Health and Personal Care Stores

94

$694.70

$11,662,599

447, 4471

Gasoline Stations

96

$2,769.65

$46,496,913

448

Clothing and Clothing Accessories Stores

95

$1,088.68

$18,276,796

4481

Clothing Stores

95

$864.39

$14,511,418

4482

Shoe Stores

93

$210.11

$3,527,410

4483

Jewelry, Luggage, and Leather Goods Stores

95

$14.17

$237,968

451

Sporting Goods, Hobby, Musical Inst., and Book Stores

100

$417.32

$7,005,925

4511

Sporting Goods, Hobby, and Musical Inst Stores

101

$346.83

$5,822,585

4512

Book Stores and News Dealers

95

$70.49

$1,183,339

452

General Merchandise Stores

94

$3,905.94

$65,572,907

4522

Department Stores

95

$343.82

$5,772,128

4523

Merch. Stores, incl. Warehouse Clubs, Supercenters

94

$3,562.11

$59,800,779

Source: Esri 2023 Consumer Spending.

© 2024 Esri

Retail Demand by Industry
Highway 44Highway 44, Middleton, Idaho, 83644

Ring of 3 miles

NAICS Code Industry Summary

SpendingPotential Index Average Spent

Total

453
Miscellaneous Store Retailers

97
$553.39

$3,203,558

4531
Florists

102
$29.77

$172,351

4532
Office Supplies, Stationery, and Gift Stores

99
$89.86

$520,198

4533
Used Merchandise Stores

100
$78.57

$454,841

4539
Other Miscellaneous Store Retailers

95
$355.19

$2,056,169

454
Nonstore Retailers

96
$2,475.22

$14,329,034

4541
Electronic Shopping and Mail-Order Houses

97
$2,177.63

$12,606,312

4542
Vending Machine Operators

96
$34.24

$198,215

4543
Direct Selling Establishments

87
$263.35

$1,524,507

722
Food Services & Drinking Places

96
$3,869.47

$22,400,347

7223
Special Food Services

96
$13.76

$79,679

7224
Drinking Places (Alcoholic Beverages)

95
$88.36

$511,498

7225
Restaurants and Other Eating Places

97
$3,767.35

$21,809,171

© 2024 Esri

Data Note:The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or

service relative to a national average of 100.
Source: Esri 2023 Consumer Spending data are derived from the 2019, 2020, and 2021 Consumer Expenditure

Surveys Bureau of Labor Statistics; and industry estimates derived from 2017 Economic Census, U.S. Census Bureau.

Retail Demand by Industry
Highway 44
Highway 44, Middleton, Idaho, 83644
Ring of 3 miles

NAICS Code Industry Summary Spending
Potential Index Average Spent Total

44-45, 722 Retail Trade, Food Services & Drinking Places 97 $26,549.07 $153,692,569

44-45 Retail Trade 97 $22,679.60 $131,292,222

722 Food Services & Drinking Places 96 $3,869.47 $22,400,347

NAICS Code Industry Subsector & Group Index Average
Spending Total

441 Motor Vehicle & Parts Dealers 100 $2,855.57 $16,530,910

4411 Automobile Dealers 99 $2,413.39 $13,971,108

4412 Other Motor Vehicle Dealers 112 $213.91 $1,238,311

4413 Auto Parts, Accessories & Tire Stores 100 $228.28 $1,321,492

442 Furniture and Home Furnishings Stores 100 $973.54 $5,635,800

4421 Furniture Stores 99 $606.26 $3,509,620

4422 Home Furnishings Stores 102 $367.28 $2,126,180

443, 4431 Electronics and Appliance Stores 95 $286.72 $1,659,802

444 Bldg Material & Garden Equipment & Supplies Dealers 105 $1,498.33 $8,673,861

4441 Building Material and Supplies Dealers 105 $1,364.53 $7,899,284

4442 Lawn and Garden Equipment and Supplies Stores 100 $133.80 $774,578

445 Food and Beverage Stores 94 $5,045.64 $29,209,233

4451 Grocery Stores 94 $4,694.89 $27,178,705

4452 Specialty Food Stores 93 $156.05 $903,390

4453 Beer, Wine, and Liquor Stores 95 $194.70 $1,127,138

446, 4461 Health and Personal Care Stores 98 $720.46 $4,170,743

447, 4471 Gasoline Stations 96 $2,770.94 $16,040,992

448 Clothing and Clothing Accessories Stores 96 $1,097.29 $6,352,189

4481 Clothing Stores 96 $872.29 $5,049,683

4482 Shoe Stores 94 $210.57 $1,219,003

4483 Jewelry, Luggage, and Leather Goods Stores 97 $14.42 $83,503

451 Sporting Goods, Hobby, Musical Inst., and Book Stores 100 $416.74 $2,412,528

4511 Sporting Goods, Hobby, and Musical Inst Stores 101 $346.34 $2,004,965

4512 Book Stores and News Dealers 95 $70.40 $407,563

452 General Merchandise Stores 96 $3,985.76 $23,073,571

4522 Department Stores 96 $346.67 $2,006,878

4523 Merch. Stores, incl. Warehouse Clubs, Supercenters 96 $3,639.09 $21,066,693

Source: Esri 2023 Consumer Spending. © 2024 Esri

Retail Demand by Industry

Highway 44

Highway 44, Middleton, Idaho, 83644

Ring of 1 mile

NAICS Code Industry Summary

Spending

Potential Index
Average Spent

Total

453
Miscellaneous Store Retailers

77
$442.21

$567,804

4531
Florists

80
$23.38

$30,019

4532
Office Supplies, Stationery, and Gift Stores

80
$72.83

$93,517

4533
Used Merchandise Stores

77
$60.92

$78,218

4539
Other Miscellaneous Store Retailers

76
$285.08

$366,049

454
Nonstore Retailers

76
$1,978.34

$2,540,192

4541
Electronic Shopping and Mail-Order Houses

78
$1,760.82

$2,260,897

4542
Vending Machine Operators

79
$28.08

$36,058

4543
Direct Selling Establishments

63
$189.44

$243,237

722
Food Services & Drinking Places

78
$3,127.23

$4,015,368

7223
Special Food Services

77
$11.09

$14,239

7224
Drinking Places (Alcoholic Beverages)

75
$69.99

$89,872

7225
Restaurants and Other Eating Places

78
$3,046.15

$3,911,257

© 2024 Esri

Data Note:The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or

service relative to a national average of 100.

Source: Esri 2023 Consumer Spending data are derived from the 2019, 2020, and 2021 Consumer Expenditure

Surveys Bureau of Labor Statistics; and industry estimates derived from 2017 Economic Census, U.S. Census Bureau.

Retail D
emand by Industry

Highway 44

Highway 44, M
iddleton, Id

aho, 83644

Ring of 1 mile

NAICS Code
Industry Summary

Spending

Potential In
dex

Average Spent

Total

44-45, 722

Retail Trade, Food Services & Drinking Places

78

$21,504.08

$27,611,234

44-45

Retail Trade

79

$18,376.84

$23,595,866

722

Food Services & Drinking Places

78

$3,127.23

$4,015,368

NAICS Code
Industry Subsector &

 Group

Index

Average

Spending

Total

441

Motor Vehicle & Parts Dealers

80

$2,281.59

$2,929,562

4411

Automobile Dealers

79

$1,934.28

$2,483,612

4412

Other M
otor Vehicle Dealers

84

$159.91

$205,329

4413

Auto Parts, Accessories & Tire Stores

82

$187.40

$240,621

442

Furniture and Home Furnishings Stores

81

$792.16

$1,017,138

4421

Furniture Stores

81

$499.12

$640,865

4422

Home Furnishings Stores

82

$293.05

$376,272

443, 4431

Electronics and Appliance Stores

78

$233.95

$300,393

444

Bldg Material & Garden Equipment & Supplies Dealers

84

$1,200.56

$1,541,517

4441

Building Material and Supplies Dealers

84

$1,095.49

$1,406,612

4442

Lawn and Garden Equipment and Supplies Stores

79

$105.07

$134,906

445

Food and Beverage Stores

77

$4,097.13

$5,260,716

4451

Grocery Stores

77

$3,815.14

$4,898,646

4452

Specialty Food Stores

76

$126.56

$162,508

4453

Beer, W
ine, and Liquor Stores

76

$155.42

$199,563

446, 4461

Health and Personal Care Stores

79

$583.12

$748,727

447, 4471

Gasoline Stations

80

$2,302.19

$2,956,018

448

Clothing and Clothing Accessories Stores

78

$889.69

$1,142,361

4481

Clothing Stores

78

$708.49

$909,706

4482

Shoe Stores

75

$169.60

$217,761

4483

Jewelry, Luggage, and Leather G
oods Stores

78

$11.60

$14,894

451

Sportin
g Goods, Hobby, M

usical In
st., a

nd Book Stores

82

$339.14

$435,459

4511

Sportin
g Goods, Hobby, and Musical In

st Stores

82

$280.97

$360,765

4512

Book Stores and News Dealers

78

$58.17

$74,694

452

General M
erchandise Stores

78

$3,236.74

$4,155,980

4522

Departm
ent Stores

78

$280.92

$360,699

4523

Merch. Stores, incl. W
arehouse Clubs, Supercenters

78

$2,955.83

$3,795,281

Source: Esri 2
023 Consumer Spending.

© 2024 Esri

1 ,  3  & 5  MILE DEMOGRAPHICS
CLICK BELOW TO VIEW

RETAIL DEMAND REPORT
CLICK BELOW TO VIEW

https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-1-3-5-Mile-Demos-1-10-2023.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Retail-Demand-Report.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-1-3-5-Mile-Demos-1-10-2023.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-1-3-5-Mile-Demos-1-10-2023.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-1-3-5-Mile-Demos-1-10-2023.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Retail-Demand-Report.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Retail-Demand-Report.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Retail-Demand-Report.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-1-3-5-Mile-Demos-1-10-2023.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Retail-Demand-Report.pdf


RIVER POINTE RETAIL 
DRIVE TIME DEMOGRAPHICS

15 MINUTE SNAPSHOT 

89,052
POPULATION

29,428
HOUSEHOLDS

$75,842
MEDIAN HH INCOME

$99,429
AVERAGE HH INCOME

20,326
DAYTIME POPULATION

84

5, 10 & 15 MINUTE DRIVE TIME DEMOS
CLICK HERE TO VIEW
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©2024 Summit Commercial Real Estate Group All rights reserved.  The material in this presentation has been prepared solely for information purposes, and is strictly confidential. Any disclosure, use, copying or circulation of this presentation (or the information contained within it) is 
strictly prohibited, unless you have obtained Summit Commercial Real Estate Group’s prior written consent. The views expressed in this presentation are the views of the author and do not necessarily reflect the views of Summit Commercial Real Estate Group. Neither this presentation 
nor any part of it shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS GIVEN, EXPRESS OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION 
CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.

https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Drive-Time-Demos-6-2024.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Drive-Time-Demos-6-2024.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Drive-Time-Demos-6-2024.pdf
https://summitcreg.com/wp-content/uploads/2024/06/River-Pointe-Drive-Time-Demos-6-2024.pdf


RIVER POINTE RETAIL 
TRADE AREA INFORMATION

WHERE COUNTIES ARE GROWING
Percent Change in Population by County: 2020 to 2021

Source: U.S. Census Bureau,
Vintage 2021 Population Estimates

Percent Change in Population by County: 2020 to 2021
Where Counties are Growing
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Gain of 1.6 or more
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SOURCE: VINTAGE 2018 POPULATION ESTIMATES
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Canyon County’s primary Economic Development mission is to 
proactively create and maintain a high-quality of life for all our citizens. 
To continually evolve as a County where people and businesses prefer 
to reside and visit. Our department will foster responsible economic 
development activities that result in industry growth, agribusiness, 
job creation, job retention, an expanded non-residential tax base, 
sustainable natural resources, tourism/agritourism, and an improved 
quality of life.

Economic Development is a process through which the County, its 
Commissioners, private businesses, and other partners work collectively 
to create better conditions for economic growth and employment 
generation. Economic Development is more than just infrastructure, 
employment, tourism and new buildings. It is a pathway to self-sufficiency, 
and a fiscally sound community. This will be a long-term and sustained 
effort to build the County’s ability to improve its economic future and 
the quality of life for all our residents for generations to come.

Canyon County is Idaho’s second-most populous county. Caldwell 
and Nampa are the largest cities, and both are ranked in the top 5 in 
population. Nampa ranks 3rd, and Caldwell ranks 5th in the state. Canyon 
County has the 4th largest agricultural sector in Idaho with almost 
275,000 acres in farms, and is home to the Snake River Valley American 
Viticultural Area (AVA) and Sunnyslope Wine Trail. The Sunnyslope Wine 
Trail has 17 wineries and vineyards that produce award winning wines.

Top activities in Canyon County include wine tasting/tours, shopping, 
hiking, cultural activities, exceptional culinary experience, agritourism 
and much more! We have thriving downtowns exploding with activity 
for tourists and residents to enjoy. For more information, take a look at 
the Canyon County Brochure & Middleton Comp Plan below.

RODEOS

Caldwell Night Rodeo is one of the largest and longest-running annual events in Canyon

County, drawing rodeo fans in excess of 45,000 over 5 action-packed nights. Listed among

the Top 20 Professional Rodeos AND Top 5 Large Outdoor Rodeos in the nation, Caldwell

Night Rodeo features the best professional cowboys, cowgirls and animal athletes in the

world and is an annual stop on the professional rodeo tour. 

CaldwellNightRodeo.com

CALDWELL NIGHT RODEO

SNAKE RIVER STAMPEDE

The Snake River Stampede in Nampa is one of the top 10 regular professional rodeos out of

the approximately 600 rodeos in the Professional Rodeo Cowboys Association. Stampede

and the rodeo has its home indoors at the Ford Idaho Center located just off exit 38 on I-

84. The modern, air-conditioned facility offers a seating capacity for up to 10,000

spectators in an oval rodeo configuration, giving every seat a great, close-up view of the

rodeo action.

SnakeRiverStampede.com

Top
Employers

Wal-Mart  Nampa School District 
 Vallivue School District 

 St. Alphonsus Health System 
 Plexus Corporation Canyon County  College of Western Idaho City of Nampa Sorrento Lactalis Caldwell School District 

 
 

Canyon County's Top Employers

 Source: Idaho Department of Labor and US Census

Health Care & Social Assistance (12,430 people), 

Retail Trade (12,244 people)
Manufacturing (11,049 people) 

The largest industries in Canyon County, ID 

Canyon County's Highest Paying Industries
Utilities ($52,559) 

Mining, Quarrying, & Oil & Gas Extraction ($44,806)

Public Administration ($41,878). 
 

Employment by Occupations 
 

Local Attractions and Events

Events

Caldwell Winter Wonderland
Middleton Annual Easter Egg Hunt

Old Fort Boise Days 
Hometown Heroes

Greenleaf Annual Tractor Pull
Wilder Annual Harvest/Hops Festival 

Notus Chili Feed
Highland Games

Caldwell's 4th of July Parade
Caldwell Chamber's Buckaroo Breakfast

Caldwell Chamber Treasure Valley Night Light Parade
Snake River Stampede
Caldwell Night Rodeo

Melba's 4th of July Fireworks
Canyon County Fair

Indian Creek Festival
 

Canyon County is a great place to play. With events happening throughout the year, there's always
something to do! In addition to the 17 wineries in the region, there are museums, Parma Motor Vu 

Drive-In Theater, Red Top Market, historical tours, Sunnyslope Wine Tours, and so much more!

ABOUT US

GET IN TOUCH:           

208-454-7458      |      1
11 N. 11th Ave, #310, Caldwell ID     |    www.canyonco.org/economicdevelopment

SNAP SHOT

AGRICULTURE

MANUFACTURING
TECH

In Canyon County,

agriculture is a big deal. 

We're #1 in Hay Sales.

#1 in Berry, Fruit and Tree

Nut Sales.

#2 in Sales for all our

crops.

75% of Idaho's wine is

grown here.
 

Idaho’s manufacturers

employ nearly 6% of the

state’s total workforce. 

Quick Stats:

2,609 Establishments

64,623 Jobs

$78,103 Average Yearly

Earnings

 10-Year Projected Growth

Rate -- 26%

With an innovative

ecosystem, a research

University, entrepreneurship,

accessible government and

business friendly

environment, Canyon County

has a strong presence in the

technical realm and is poised

to be the next Silicon Valley. 

HOPS

The main hops growing area in Southwest Idaho is in Canyon County, particularly around Parma,

Notus, Wilder and Greenleaf. There are roughly 6,000 acres of hops in the region. Southwest Idaho's

climate and its proximity to the 45th parallel makes it an ideal place to grow hops. 

 
 
 
 

Tourism is Canyon

County's 3rd largest

industry just behind

agriculture and technology.

Canyon County wineries

create $34.1 million dollars

in business revenue, while

providing 300 jobs to the

region
 

TOURISM

CANYON

COUNTY
F E E L S  L I K E  H O M E .

Growing together to

create a prime location for

you and your business. 
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Key: 0 - Not Started, 1 - Started, or tangential w
ork com

pleted, 2 - Active or Ongoing, 3 - Com
pleted

B. Revise the Zoning Ordinance and other relevant codes to prom
ote the reduction of im

pervious 

surface areas in order to im
prove on site w

ater infiltration

2
Zoning ordinance re-w

rite currently underw
ay, 

storm
w

ater ordinance also under review

C. Support innovative green infrastructure practices in all land use decisions

1
Captain Bill's redevelopm

ent included a green roof 

and Belle Farm
 &

 Acker Farm
 developm

ents 

include green infrastructure practices

D. Use a scientific and data driven approach to m
anagem

ent on public lands and establish data 

collection and m
onitoring system

s to inform
 m

anagem
ent

0

A. Adopt and im
plem

ent a “Com
plete Streets” policy so that the design and operations of the entire 

right of w
ay balance the safety and convenience of all road users regardless of age, ability, or m

ode of 

transportation

3
Adopted by Com

m
on Council on 10/4/2022

B. Establish “shared streets” w
ithin key travel corridors to provide safer routes for non-m

otorized 

travel and to em
phasize the public realm

0
Should w

e pursue Hubbard Ave.?

C. Add sidew
alks and narrow

 streets as part of reconstruction projects

2
Ongoing

D. Require site plans and buildings to connect w
ith the street

2
Ongoing

E. Prom
ote active transportation solutions that enhance health and quality of life

2
2022 Bike to W

ork W
eek, Zoning ordinance re-

w
rite, ongoing

A. Prepare a "Vision Zero" Action Plan

0
Learn from

 M
adison initiative.

B. Analyze crash data and safety com
plaints annually, prior to the start of the budget developm

ent 

process, to identify and address problem
 areas

0
Plan to undertake each April

C. Evaluate and enhance the City’s crash reporting system
 so that all crashes are reported and 

accurately recorded, w
ith pedestrian and bicycle crashes given equal w

eight to crashes only involving 

m
otor vehicles

0
Need to coordinate w

ith M
iPD.

D. M
aintain streets, paths, and sidew

alks on a regular basis to m
inim

ize risk of harm
 to persons and 

property; Ensure that all residents have a safe route during reconstruction projects

1
Broadbranch and SHG Construction, ongoing

E. Establish a uniform
, cityw

ide policy for crossw
alk design standards

0
Include green pavem

ent m
arkings.

F. Reduce long gaps betw
een m

arked crossw
alks so that m
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Ongoing
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E. Adopt and actively refer to an updated Bicycle and Pedestrian Plan for additional policy and action 
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ents
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F. Adopt bicycle parking standards by ordinance
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Included in the zoning ordinance re-w

rite

G. Install w
ayfinding signs for a backbone netw

ork of low
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First signs to be installed w
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endota Trail 
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Land Use

Transportation

2. Protect the right of everyone to m
ove 

safely around M
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"Vision Zero" approach to elim
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traffic fatalities and severe injuries
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aintain a robust bikew

ay 

netw
ork that is com
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personal m
obility vehicles becom
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ost trips of 

three m
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4. Ensure that all land use decisions 
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adaptation

1. Reclaim
 public streets so that they safely 

accom
m

odate the m
ost vulnerable 

roadw
ay user, increase transportation 

choices, prom
ote active lifestyles, im

prove 

health, and beautify the city
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https://www.canyoncounty.id.gov/
https://summitcreg.com/wp-content/uploads/2024/06/About-Canyon-County.pdf
https://www.cityofmiddleton.us/DocumentCenter/View/10800/Annual-Review-Comprehensive-Plan-2022
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