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NORTHERN BUILDING ELEVATION AND PARKING LOT
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SOUTHERN BUILDING ELEVATION
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EASTERN BUILDING ELEVATION
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CHECKOUT LANES

COOLERS AND MEAT MARKET
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BUTCHER WORK AREA
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DRIVE-IN DOOR - LOADING AREA
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VANDALISM IN THE ELECTRIC ROOM
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MEZZANINE AREA B - TYPICAL OFFICE FINISH
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VIEW SOUTH IN 4TH STREET - SUBJECT AT RIGHT

VIEW NORTH IN 5TH STREET FROM WALNUT STREET
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VIEW SOUTH IN 5TH STREET - SUBJECT AT LEFT
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Maywood village, IL (1747774)
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Highest and Best Use

Cost Approach

Income Capitalization

Approach

Sales Comparison
Approach

Definitions

Highest and best use is defined as "the reasonably probable and legal

use of vacant land or an improved property that is physically possible,
legally permissible, appropriately supported, financially feasible, and

that results in the highest value."'

In arriving at an opinion of highest and best use, the most profitable
competitive use for the land or a site as though vacant and as improved
is analyzed. The highest and best use of land or a site as though vacant
is based on the assumption that a parcel of land is vacant or can be
made vacant through demolition of any improvements. The highest and

best use of a property as improved involves an analysis of the existing

property.

The cost approach is based upon the principle of substitution,
comparing the cost to develop a property with the value of the existing
or a similarly developed property. An estimate is made of the current
cost to construct a reproduction of the existing structure from which is
deducted accrued depreciation. To this is added entrepreneurial profit if
appropriate and the estimated value of the underlying land.

The income capitalization approach is "a set of procedures through
which an appraiser derives a value indication for an income-producing
property by converting its anticipated benefits (cash flows and

reversion) into property value.™

The sales comparison approach to vaiuve is based upon the principle of
substitution, that is, when a property is replaceable in the market, its
value tends to be no more than the cost of acquiring an equally desirable

substitute property, assuming no costly delay in making the substitution.

1 The Appraisal of Real Estare. 13th ed., (Chicago: Appraisal Institute, 2008) 277-278.

2 The Dictionary of Real Estate Appraisal. 5th ed., (Chicago: Appraisal Institute, 2010) 99,

MaRous & Company

A-l5



