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Built for the
storefront,

Pearl Square is unfolding across three phases. The
most desirable F&B footprints — ground-floor
corners, courtyard frontage, and signature anchor
positions — are being held for operators with a
distinct point of view.

1,200+ -10,000+ SF

Available
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Jacksonville

The Bold New City
of the South

Jacksonville is entering a period of exceptional momentum,
driven by a surging job market, a young and increasingly affluent
population, and a lifestyle that continues to attract new residents
and investment. Strategically located between the airport,
Downtown CBD, the beaches, and the city's most established
neighborhoods, Pearl Square sits at the epicenter of this growth.
As Jacksonville's singular opportunity to deliver an authentic,
open-air, experience-driven district, Pearl Square offers a
setting unlike anything else in the market—distinctive, highly
connected, and aspirational—representing one of the

most compelling urban placemaking opportunities in the
Southeast.
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SURGING YOUNG, STRATEGICALLY UNMATCHED
JOB AFFLUENT CONNECTED LIFESTYLE
MARKET POPULATION
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Fern®dina

Why
Jacksonville? P

State Park
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/ 2030 - 1,636,000 'S Creek Preserve

2% growth year-over-year.

/n\ Households 2025 - 607,000
| [ | 2030 - 656,000
@,La Household 2025 - $116,261 )
T~> Income 2030 - $130,403 A ¥acksonville
(C&}D} Daytime 2025 - 1,539,944
" Population

PR| MARY TRADE AREA .............................
2025 Population 150,768
2025 Average HH Income $116,261

11,200 households making more than $150,000 annually.

JACKSONVILLE - DUVAL COUNTY = receceve-

IM Residents within a 30 min drive

Middleburg

Source: ESRI Business Analyst, US Census Bureau
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‘Supernova Cities”
- Urban Land Institute

2nd
Hottest Job Market

INn America
- Wall Street Journal, 2025

4th

Fastest Growing
City in America
- U.S. Census Bureau

3rd
in the United States
for Economic Growth

- CoworkingCafe, 2025



PRIMARY TRADE AREA

Five Neighborhoods,
Ten Minutes or Less

Pearl Square is encircled by Jacksonville’s most affluent and food-curious
neighborhoods - every one of them a captive audience for a thoughtful

new dining destination.

Avondale

TRADE AREA

150,768

Affluent residents in the primary trade
area, with an average household income

of $116,261.

5 M N To PEARL SQUARE

3 M1\ To PEARL SQUARE

"/ MII N TO PEARL SQUARE

10 MIN To PEARL SQUARE

A M N To PEARL SQUARE

San Marco is a historic neighborhood

just a few minutes fromm Downtown. Visit
San Marco's distinctive boutiques and art
galleries and enjoy the full-fledged dining
district which has plenty of outdoor cafe
seating and diverse options.

Riverside is one of Jacksonville, Florida's
oldest, most historic, and trendiest
neighborhoods, located southwest of
downtown along the St. Johns River.
Known for its high walkability, eclectic
architecture, and vibrant culture, it
features popular areas like Five Points.

Avondale is a historic, affluent
neighborhood in Jacksonville, Florida,
known for its, tree-lined streets,
walkability, and high-end charm, located
along the St. Johns River southwest of
downtown.

Ortega is located south of downtown
Jacksonville on a peninsula off the
western bank of the St. Johns River. It is
one of the wealthiest neighborhoods in
Jacksonville, and is the location of many
historic homes and buildings.

A mix of trendy restaurants, boutique
shops, green spaces and modern hotels,
Brooklyn blends the energy of the city
with the charm of a walkable, riverfront
neighborhood making it a great spot to
dine, explore or unwind.

AVG HHI: $200K+

AVG HHI: $145K+

AVG HHI: $275K+

AVG HHI: $375K+

AVG HHI: $120K+

RESTAURANT SALES: $1,100/SF+

RESTAURANT SALES: $1,500/SF+

RESTAURANT SALES: $1,100/SF+

RESTAURANT SALES: $1,000/SF+

RESTAURANT SALES: $1,000/SF+




In the
' “company of
. the best districts in
~ America

Pearl Square’s retail density and tenant program
are calibrated to the open-air districts that

have redefined American urban retail over the
last decade. The customer profile, household
income, and curated lineup place it squarely in
the same conversation.

Pearl Square
JACKSONVILLE, FL

250K Square Feet

197M Annual Visitors Downtown

Bethesda Row ~330K square Feet
BETHESDA, MD 6.3M Annual Visitors
Pike & Rose ~310K Square Feet
S gt BETHESDA, MD 5.3MAnnualVisitors
The Wharf ~290K Square Feet
WASHINGTON D.C. 8MAnnualVisitors
The Gulch ~250K Square Feet
NASHVILLE, TN 1.9M annual visitors
Hyde Park Village ~190K square Feet
TAMPA, FL 37M Annual Visitors
Rice Village 9/510) (¢ Square Feet
HOUSTON, TX 6.5MAnnualVisitors
San Marco Square ~90K square Feet
JACKSONVILLE, FL 2.3M Annual Visitors

Square footage indicative of total retail GLA at full build-out. Pearl Square peer set
selected for comparable open-air format, customer profile and tenant mix.



What we are building is
the place you have been

Backed by a bold $750M+ investment and spanning more than
2 million square feet, Pearl Square is reimagining downtown
living at scale. Here, Southern hospitality meets Florida's coastal
rhythm in a neighborhood where streets are made for strolling,
plazas welcome gatherings, and historic landmarks find new
life alongside contemporary design. More than buildings, Pearl
Square is a community in the making — shaped by the people,
culture, and spirit of Jacksonville.
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$7B In the development pipeline
46 ’ 8 3 3 Employees within a 10 min walk
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PEARLSQUARE

»
PARCEL N4 | : ; HAREEL N - 2 . g
Q2 2027 Delivery P ~ Qt igngekI(veZ 2 L4,
7 Stories e { : g = R . arking Spaces : <
286 Units - A < a"’"‘:ﬁ‘ : e e . al - 16k SF Retall .
+ 17k SF Retail ' = | ‘ .
T " ® T - ’
™ e v PARCEL N2 K
i !r. P 4 Jw g In Design '
: T PARCEL N6 »
Q12027 Delivery I r .
PARCEL N8. - 700 Parking Spaces . *
Q2 2029 Delivery 16k SE Retal
22 Stories

- 547 Units (143
Short Term Rentals)
65k SF Retail

30k SF Office

P ‘ PARCEL N7
AMBASSADOR HOTEL s » Grocery Anchor
& PARKING GARAGE : PARCEL N11 A PARCEL N9 Q2 2028 Delivery
Q12027 Delivery Q4 2026 Delivery . ‘ Q2 2028 Delivery . At lease with premier
6 Stories -/ Stories \ r - 5 Stories full-service grocer
- 150 Key Hotel + 205 Units « 60k SF Office PARCEL N10 - 250 Units
480 Parking Spaces .P' . - 22k SF Retail . - 10k SF Retail & In Design 40k SF Retail
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A district programmed

Pearl Square’s activation strategy is designed to create a vibrant, experience-driven neighborhood
that evolves over time through layered programming, strategic partnerships, and intentional
placemaking.
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Early activation efforts will focus . AS the district gréws; programming will,
on building consistent energy and R expand into larger cultural festivéis,
community habits through recurring : ‘_. signéture annual e\__/ents,'immersivﬁ W\
weekly programming, wellness ke ., public experié’r\x?q-es; and strétegic QKPE

experiences, public art, markets, live A W partnerships that position Pearl Square
music, food and beverage activations, B ¢ asaleading culturai"ahql,: social hub- ’
and family-friendly events. Temporary. _. : lin Doﬁz\l;rm__i;_O‘VynlJacks_gmn_\/ille. The long-
installations, pop-ups, outdoor gathering ‘4, termuvisionisto cultivate a walkable,
spaces, and seasonal activations will dallid L57 mixed-usédistrict where hospitality,

- T . y .. D PE 2 3 e
help establish Pearl Square as an active .- - -~ —= _arts, werllnem,Hgggall, and community life
neighborhood destination from day one. N ntel t organically year-round. |
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Matthew Clark Sam Middlekauff ~ Olivia Steinemann G THE
Senior Vice President Associate Vice President Associ _hVice President URBAN X CO]].iCI’S
+1 904 8611139 +1 904 8611139 +1 904 8611139

matthew.clark@collierscom sam.middlekauff@colliers.com olivia.steinemann@colliers.com

NI

This document/email has been prepared by Colliers for advertising and general information only. Colliers makes no guarantees, representations or warranties of any kind, expressed or implied, regarding the information including, but not limited to, warranties of content, accuracy and reliability. Any
interested party should undertake their own inquiries as to the accuracy of the information. Colliers excludes unequivocally all inferred or implied terms, conditions and warranties arising out of this document and excludes all liability for loss and damages arising there from. This publication is the
copyrighted property of Colliers and /or its licensor(s). ©2026. All rights reserved. This communication is not intended to cause or induce breach of an existing listing agreement. Colliers International Florida, LLC. Listing #1168576





