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QUICK SERVE RESTAURANTS,
FAST CASUAL BRANDS AND BANKS ARTESIA BLVD
TORRANCE, CA 90504
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ARTESIA BLVD

VAN NESS BLVD 43,000 VPD VAN NESS BLVD

ARTESIA BLVD

A Cornerstone for Quick-Service Growth

Build-to-Suit | Ground Lease Retail Opportunity




2150

ARTESIA BLVD

TORRANCE, CA 90504

%Q,&
@ \s\“?
B -
>
<,
>
S
>0,
(o2 o
2
%,
Q@c"% (ko
~

2150 ARTESIA BLVD, TORRANCE, CA 90504



43,000 VPD

2150 ARTESIA BLVD, TORRANCE, CA 90504

VAN NESS AVE

BOOGIE MARU
SOUNDS
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Strategic
Corner

One of Torrance’s
most prominent
intersections

Signalized
Access

Full movement
intersection at
Artesia Blvd &
Van Ness Ave

Traffic
Counts
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+43,000 VPD
(vehicles per day)

2150 Artesia Blvd,
Torrance, CA 90504

Site Area
+15,430 SF

Premier Positioning
Located on a major

east-west corridor

Unmatched Visibility
Signalized corner with
strong exposure

Development Type

Build-to-Suit / Ground

Lease

Drive-Thru Opportunity

Strong Branding
Potential

Prominent signage and

Ideal for QSR or fast-

casual brands

OQO

STt
Population
Density

+234,000
residents
within 3 miles

-

Immediate
Freeway Access

Direct connection
to the 91 Freeway
via Artesia Blvd

2150 ARTESIA BLVD, TORRANCE, CA 90504

frontage

Affluent
Trade Area

Average
household income
of +$118,000
within 3 miles




77777777777777 SINGLE-LANE DRIVE-THRU
OUTDOOR PATIO SEATING
- 1,800-2,300 SF BUILDING

VAN NESS AVE

150 ARTESIA BLVD
1,800 -2,300 SF

FU SING CHINESE

BOOGIE MARU RESTAURANT

SOUNDS

ZEN'S TEA ' , ‘
S OUSE || CURRYFORNIA SUSHI YOSHI ’ TERI'S PLACE

2150 ARTESIA BLVD, TORRANCE, CA 90504

Compact Drive-Thru Concept with Outdoor Dining | 2,800 -2,300 SF and Patio



SINGLE OR MULTI-TENANT
CONFIGURATION

NON-DRIVE-THRU CONFIGURATION

5,000 SF TOTAL
FREESTANDING BUILDING

IDEAL FOR FOOD, SERVICE OR
RETAIL USES

2150
ARTESIA
BLVD

5,000 SF

VAN NESS AVE

BOOGIE MARU
| | SOUNDS

| | ZEN'S TEA | , |
S oosg | CURRYFORNIA SUSHI YOSHI TERI'S PLACE
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‘ ‘ 2150 ARTESIA BLVD, TORRANCE, CA 90504

Retail Flexibility with Multi-Tenant Shop Space | 5,000 SF



Taqueria El
Otro Amigo

OIS

CRENSHAW SC
Smart&Final.
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Curryfornia
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The Local Place
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11,334 120,503 233,364

BUSINESSES EMPLOYEES POPULATION
within 3 miles within 3 miles within 3 miles

sl
84,043 $130,708 252,196

HOUSEHOLDS AVG. HOUSEHOLD INCOME DAYTIME POPULATION
within 3 miles within 1 mile within 3 miles

2150 ARTESIA BLVD, TORRANCE, CA 90504




MASSIVE MOBILE DATA

Data sourced from a wide range of varied mobile apps (SDKS) providing a
solution for location de a

consider their market op
e curate picture of customers. Whether used
ea analysis, marketing, or vistor profiling
olution for strategic marketplace analysis.

mobile data is the most trustet

TRADE AREA VEHICLE TRAFFIC FOOT TRAFFIC

VISIT
FOOT TRAFFIC

EROVED
o

2150 Artesia Blvd
Torrance, CA 90504
[N Trade Avea Daily Foot Traffic
The Trade Area represents where
~65% of the visitors reside.
Visitor Home Locations Top Visitor Locations 120
Average
. SAMS CLUB ARCO n m?&/“ 100
Trade Area Demographics 0%
GARDENA/CARSON 6.7 milee 80
YMOA miles
60%
109K 71.6K $92K 41.1 S RCHASIER 4.4 miles 60
Population Employees Median HH Income  Median Age Distance Decay
o o FOOD 4 LESS % of Visitors 40
Distance of Residence
$4.4K 4O0K%  47% $1.9K .
Avg. Restaurant Avg. Entertainment  Housing Units Median Rent ALBERTSONS 7-ELEVEN
Spending/HH Spending/HH Renter- Occupied 0
Trade area demographics use 2024 ESRI provided data by enriching the predefined trade area provided by Azira MCDONALD’S Mon Tue Wed Thu Fri Sat Sun
Other retailers or centers where visitors tothe geofence were seen bsfore or after visiting The sum of all devices seen within the geofenced area broken down by specific days of the week. Unique devices

the geofence. may be counted on different days but not twice in the same day.

Visitor Tapestry Segmentation

7B 2B

Top Visitor CBSAs

2C

Hourly Foot Traffic

70%

Pacific Heigh rban Vill Pl ntvill

wcfc Helghts Urban Vilages easantvill Torrance. I 3.5 | weekday|| |
One of the S;HGHE‘F markets, Residents are multi-generation- ~ Many of these slightly older Gardena [N 16.2%
composed of upscale al and multilingual. Trendy and couples have already transi- 5
neighborhoods in the urban fashion conscious, they are risk  tioned to empty nesters. Los Angeles 37% o, 150
periphery of metropolitan takers. However, these Families own older, single-family Long Beach 3.2% 30 A,
areas, along the Pacific Coast consumers focus on their homes and maintain their C 26%
in California, in Hawaii, and in children and maintain gardens. standard of living with dual arson e Weekend 101 Average
the Northeast. This family incomes. These consumers have
market includes the highest high incomes and home values
percentage of multiracial and much higher net worth. Visitor Origin 50
populations. 550/ 34% 11

% 1% 6% °

Tapestry Segmentation is a national demographic classification system which summarizes consumers' lifestyle 87 o (~] (~] Repeat Of Visits Avg. Dwell 0
choices, purchasing habits and recreational activities based upon the demographics, socio-economics, consumption ] A are Between b o e PO o .
trends and built environments of a particular area. These 67 unique segments are classified by 14 Lifelode Groups, Local Regional  Tourist Visitors ASptir= Time 12am - 4am 4am-9am 9am-2pm 2pm-7pm 7pm-12am
based on shared characteristics. Toutnlodos US and ntrmaton Vst (A Gl Gl Normalized oot traffic that represents the center’s overall visitor trends by hour
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+1 213 613 3106
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+1 805 338 8454
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