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3.57 AC COMMERCIAL DEVELOPMENT SITE

LECANTO HWY LECANTO, FL 34461

OFFERING MEMORANDUM

Marcus g Millichap

PATEL YOZWIAK GROUP




NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the
party receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only
a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the
subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition
of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its
occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a
service mark of Marcus & Milichap Real Estate Investment Services, Inc. © 2024 Marcus & Millichap. All rights reserved.

NET LEASE DISCLAIMER
Marcus & Millichap hereby advises all prospective purchasers of Net Lease property as follows: The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation
whatsoever about the accuracy or completeness of any information. provided. As.the Buyer of a Net Lease property, it is the Buyer’s responsibility
to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing Brochure is
not a substitute for your thorough-due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to
conduct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in this Marketing Brochure
are for example only and do not represent the current or future performance of this property. The value of a Net Lease property to you depends
on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial, legal, and construction
advisors should conduct a careful, independent investigation of any Net Lease property to determine to your satisfaction with the suitability of the
property for your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or
other locations is an important consideration,-it is not a guarantee of future success:Similarly, the lease rate for some properties, including newly-
constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or
comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may
fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or
other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters
affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the
current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you
agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising
out of your investigation and/or purchase of this Net Lease property.

NON-ENDORSEMENT NOTICE
Marcus & ‘Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The
presence of any corporation's logo-or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included
for the purpose of providing tenant lessee information about this listing to prospective customers.
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FINANCIAL SUMMARY // COMMERCIAL LAND DEVELOPMENT

PRICING OFFERING SUMMARY
PRICE PRICE/AC LOTS: 3
$2 000.000 $560 204 LOT SIZE: +/-3.57 AC ACROSS 3 PARCELS
ZONING: GNC (GENERAL COMMERCIAL ZONING)
PARCEL INFORMATION
PARCEL ADDRESS ACRES FLOODPLAIN

1: 18E-18S-22-0010-108.0 1747 N LECANTO HWY +/-0.84 No

2: 18E-185-22-0010-109.0 1723 N LECANTO HWY +/-1.05 No

3: 18E-185-22-0010-110.0 1705 N LECANTO HWY +/-1.68 No

P  Fivancial summary




PLACER.AI RETAIL HEAT MAP // COMMERCIAL LAND DEVELOPMENT

- * A Y 1 . ‘
J . * Momston Bli‘lt:n. : ® A:'N " ? LYo RN
| Halsﬁr‘k a. ‘. . o Feuow'ship;‘ e -
T \8' . groméo ge ~»@ .},’ T
’ . ) * ] .‘ . ’ j

w \ .
) Por
anasOffkee (37

vl e e
a Sumterwlle 'ﬁ‘ .;\—,_1: "
' = ;
; . ‘. - l' q"“*‘

s = Lp 12 .

.’. * m?

# of Visits

High

Central Ridge Plaza / 1830 N Lecanto Hwy, Lecanto, FL 34461 | Based on Home Locat|on by V[SItS [ Mln V|51ts 1| Oct 1st 2023 to Sep 30th 2024 | Home
locations are obfuscated for privacy and randomly placed within a census block. They do not represent actual home addresses. Data provided by Placer

Labs Inc. (www.placer.ai)
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MARKET OVERVIEW // LECANTO, FL

Lecanto is an unincorporated community and census-designated place (CDP) in Citrus County, Florida. As of the 2020 census it had a
population of 6,301, up from 5,882 at the 2010 census. It is part of the Homosassa Springs, Florida Metropolitan Statistical Area. It is
home to several county government facilities such as the Citrus County Sheriff's Office and the Citrus Campus of the College of Central
Florida.

There are plenty of outdoor activities to take part in. From hiking the Withlacoochee State Trail to fishing in the Crystal River, there is
something for everyone. Residents can also take advantage of the nearby lakefront parks and wildlife areas that provide stunning views
of nature. In town, there are plenty of shops, restaurants, and other amenities to explore. The close-knit community provides a
welcoming atmosphere that makes living in Lecanto such a joy. With peaceful neighborhoods and its relatively low cost of living, it's no
wonder why so many people choose to call this area home. Medium-size metro area set in the springs and woodlands of Florida.
Primary industries include tourism and healthcare. Noteworthy features include shoeline and retirement destination. - Positioned on the
Gulf Coast of Florida, 80 miles north of Tampa and 85 miles west of Orlando..
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DEMOGRAPHICS // LECANTO, FL

“ DEMOGRAPHICS

POPULATION 1 Mile 3 Miles | 5 Miles 7 Miles 10 Miles
2028 Projection

Total Population 1,059 21,616 47,253 73,506 113,157
2023 Estimate

Total Population 1,008 20,371 44,684 69,251 107,055
2020 Census

Total Population 1,013 20,378 44,474 68,668 106,078
2010 Census

Total Population 896 17,316 38,812 61,077 96,263
Daytime Population

2023 Estimate 1,134 16,180 38,553 67,653 104,901

HOUSEHOLDS

2028 Projection

1 Mile

3 Miles

5 Miles

7 Miles

10 Miles

Total Households 422 10,069 21,764 33,468 51,321
2023 Estimate

Total Households 401 9,415 20,460 31,394 48,369

Average (Mean) Household Size 2.2 2.0 2.1 2.1 2.2
2010 Census

Total Households 388 9,056 19,723 30,198 46,684
2010 Census

Total Households 361 7,973 17,354 26,952 42,287
Occupied Units

2028 Projection 459 11,167 24,211 37,897 59,324

2023 Estimate 438 10,540 22,939 35,822 56,367
HOUSEHOLDS BY INCOME 1 Mile 3 Miles | 5 Miles 7 Miles = 10 Miles
2023 Estimate

$150,000 or More 10.2% 7.2% 7.5% 6.8% 6.0%

$100,000-$149,999 15.3% 11.8% 12.1% 11.3% 10.3%

$75,000-$99,999 13.8% 10.0% 11.0% 10.9% 10.8%

$50,000-$74,999 19.1% 17.8% 18.5% 18.3% 18.0%

$35,000-$49,999 13.3% 13.6% 13.7% 13.6% 13.6%

Under $35,000 28.4% 39.7% 37.1% 39.0% 41.2%
Average Household Income $83,503 $69,663 $71,803 $68,210 $64,397
Median Household Income $60,533 $45,076 $48,710 $46,175  $43,576
Per Capita Income $33,522 $32,846 $33,311  $31,281 $29,435
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PRESENTED BY

JAMES DEFUSTO

Associate
Tampa Office
Direct: (813) 387-4784
James.Defusto@marcusmillichap.com
License: FL SL3517817

DARPAN PATEL

Senior Vice President, Investments
Tampa Office
Direct: (513) 878-7723
Darpan.Patel@marcusmillichap.com
License: OH SAL 2012000748

DAN YOZWIAK

Senior Vice President, Investments
Columbus Office
Direct: (614) 403-1094
Dan.Yozwiak@marcusmillichap.com
License: OH SAL 2008003600






