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DISTILLERY
FLOOR PLAN

KEY NOTES:

. ENTRY / ARRIVAL

SERVICE ACCESS FROM KITCHEN
CORRIDOR FROM LOBBY
ARRIVAL FROM LOBBY

NEW VESTIBULE

DISTILLERY FIRESIDE LOUNGE
WORK / DEMO TABLE

STILL ON ROLLING CART

© P NP AW

BAR

.
o

. FERMENTATION ROOM
11. DINING / BAR SEATING
1

N

. BOOTH SEATING
13. BUTLER’S PANTRY / SERVICE AREA
1

~

. CORRIDOR TO GUEST ROOMS
1

o

. CORRIDOR TO KITCHEN
16. KITCHEN
1

N

. BATHROOMS

SEAT COUNT:

LOUNGE: 6 SEATS BAR HEIGHT: 6 SEATS
BAR :10 SEATS TOTAL: 88 SEATS

DINING: 66 SEATS
LEGEND:

o HOST

[ BoH e===) GUEST PATH

-) SERVICE PATH
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MARRIOTT TRIBUTE
AFFILIATION

Marriott Tribute Affiliation

The Carlton’s anticipated inclusion in the Tribute Portfolio by Marriott™ creates a unique opportunity
for any restaurant leasing on-site. Tribute Portfolio is Marriott International’s global collection of
distinctive, independently branded hotels, combining local character with the power of Marriott’s
worldwide network.

For a restaurant tenant, this affiliation delivers:

Built-In Customer Base: Access to 200+ million Marriott Bonvoy™ members who frequently choose
Marriott properties and spend on-site during their stays.

High-Value Guests: A steady flow of business travelers, leisure guests, and event attendees who
value convenience and are likely to dine at the hotel.

Year-Round Traffic: Consistent occupancy driven by Marriott’s booking channels, Marriott.com, the
Marriott Bonvoy app, and global distribution networks —ensuring daily exposure to new diners.

Brand Credibility: Alignment with a respected global brand that enhances the restaurant’s image and
consumer trust.

Shared Marketing Power: Inclusion in coordinated hotel promotions, event programming, and
regional marketing efforts that drive customers to on-site dining.

With The Carlton’s charm and Marriott’s global reach working together, an on-site restaurant is
positioned for high visibility, repeat business, and strong revenue potential.
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DEMAND
DRIVERS

ATASCADERO, CALIFORNIA

A charming city in California’s Central Coast region, Atascadero is
celebrated for its scenic beauty, rich history, and welcoming small-town
atmosphere. Conveniently located along US-101 between Paso Robles
and San Luis Obispo, Atascadero serves as a gateway to world-class
wineries, outdoor recreation, and a vibrant local culture. Visitors can
explore unique attractions such as the Tamale Festival, Sunken Gardens,
and Atascadero Lake Park, while outdoor enthusiasts enjoy hiking trails
at Stadium Park or the serene beauty of nearby Santa Margarita Lake.
Annual events like the Atascadero Central Coast Wine Festival, Cruisin’
Weekend, and the renowned California Mid-State Fair bring energy and
excitement to the region, drawing both locals and tourists alike. The
Mid-State Fair, held in nearby Paso Robles, is one of the area’s largest
events, featuring live entertainment, livestock exhibitions, carnival rides,
and a showcase of California’s agricultural heritage.Wineries, olive farms,
and ranches play a crucial role in Atascadero’s economy, driving both
tourism and local employment. The region’s rich agricultural and viticulture
industries attract visitors eager to explore tasting rooms, embark on wine
tours, and participate in seasonal events. This thriving sector not only
boosts demand for accommodations, dining, and local businesses but
also provides a strong economic foundation, creating jobs in farming,
production, and hospitality.Together, these industries and events sustain
a dynamic and growing community, making Atascadero an increasingly
attractive destination for travelers and investors alike.
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Events and Tourism

Atascadero’s proximity to Paso Robles Wine Country makes it an

attractive, more affordable lodging alternative for wine tourists visiting sl y ¥ M
the region. With its location along Highway 101, the city provides easy \- \\‘\ —- 7‘-\ - -—:::.___.__
access to the renowned wineries and tasting rooms of Paso Robles, \\\\\\\\\ TN \., - \ —
drawing visitors seeking a budget-friendly stay. In addition to wine “. ﬁ E ' ~= —
tourism, local events and festivals such as the Tamale Festival, Central || “‘mm ' T | e

Coast Craft Beer Festival, and various car shows bring a steady stream

of visitors year-round, further boosting demand for accommodations

in the area. Held every summer, the Mid-State Fair is one of the largest |

events in the region, featuring top-tier concerts, rodeos, carnival rides, ) — ' _ - S

and agricultural showcases, attracting thousands of attendees from | I .l : : = - ‘ / a”.?z.’%@w..
across California. -
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Location & Qutdoor Attraction

Atascadero benefits from its strategic location along Highway 101, serving as a convenient midpoint between San Francisco
and Los Angeles, making it a popular stop for travelers in need of lodging, dining, and fuel. This highway traffic boosts
demand for accommodations and services, especially from those on long road trips. Additionally, the city attracts outdoor
enthusiasts with its natural attractions, including Atascadero Lake Park, Stadium Park, and nearby Santa Margarita Lake,
which offer opportunities for hiking, fishing, and outdoor recreation. Atascadero is also home to the Charles Paddock Zoo,
the only accredited zoo on the Central Coast, featuring a diverse collection of animals from around the world, including
red pandas, Malayan tigers, and exotic birds. With its conservation efforts and family-friendly exhibits, the zoo adds to the
city’s tourism appeal, drawing visitors seeking both adventure and education.
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Retail & Dining

The growth of downtown Atascadero has significantly contributed to increasing demand in the area, transforming it into a
vibrant hub for both locals and visitors. In recent years, the downtown area has seen an influx of new retail shops, trendy
restaurants, and innovative breweries, creating a lively atmosphere that attracts a diverse crowd. This transformation has
not only made Atascadero a go-to destination for dining and shopping but also fostered a strong sense of community.
The addition of unique eateries and craft breweries has helped the city gain a reputation for great food and drink, drawing
both tourists and residents. As more businesses continue to open, the demand for accommodations, dining, and shopping
experiences in downtown Atascadero continues to rise, further boosting the local economy.
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Agriculture & Viticulture

Wineries, olive farms, and ranches in Atascadero play a significant role in driving both tourism and local employment.
The region’s rich agricultural and viticulture industries not only attract visitors seeking to explore the local wineries and
tasting rooms but also provide a strong foundation for the local economy. Tourists are drawn to the area for wine tours,
tastings, and events, helping to boost demand for accommodations, dining, and other services. Beyond tourism, these
industries create a wide range of jobs in farming, production, and hospitality, supporting both seasonal and year-round
employment opportunities. The growth of these sectors also encourages investment in the area, contributing to the city’s
overall economic development and helping to sustain a thriving community.
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Short Drives

Located in the heart of California’s Central Coast, Holiday
Inn Express & Suites Atascadero offers easy access to some
of the region’s most breathtaking destinations all just a short
drive away. In less than 30 minutes, guests can explore
the beach towns of Morro Bay, Cayucos, and Cambria,
where scenic coastlines, fresh seafood, and charming
shops await. History lovers can venture to the iconic Hearst
Castle, while wine enthusiasts can indulge in tastings at the
world-renowned Paso Robles wineries or explore the craft
beverage scene at Tin City. Just 20 minutes south, San
Luis Obispo boasts a vibrant downtown, historic Mission
San Luis Obispo de Tolosa, and the lively Thursday Night
Farmers’ Market. Families will love a stop at Avila Valley Barn
for farm-fresh treats and friendly animals. For those craving
adventure, Montafia de Oro State Park and Margarita
Adventures offer hiking, ziplining, and unforgettable outdoor
experiences. Whether you’re looking for coastal relaxation,
cultural landmarks, or outdoor fun, the best of the Central
Coast is just a short drive away.
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TOURISM
DATA

ADULT

|

|

| SONOMA/NAPA VALLEY
| LUXURIOUS

|

|

|

PALM SPRINGS
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HISTORY CHARMING SANTA BARBARA

- ,‘ i :ﬁ 7 : g e .7;
: - : % . —F EASY
SAN FRANCISCO AUTHENTIC  UNIQUE WELCOMING
- 1
= =S BlG [:|TY INCLUSIVE  FRIENDLY REFRESHED FRASONS
o v vili-——==—=—=——=======" ENTERTAINMENT ~ MONTEREY COUNTY - — = — — — — - — -

: 5 - 3 DIVERSE FUN

= k 3 CITY AMENITIES LOTS TO DO I
= = ; VALUE

& ; -

SAN DIEGO

FAMILY

DROVE PERSONAL

e . e ~ 0y "2 20% 7% 10% VEHICLE
VISIT SLO CAL IS THE PREMIERE : =, & 4 = s
TOURISM AGENCY in San Luis - SR - oAt 126 “

SLOCALTRIP RATING OF TRIP EXPERIENCE % 78 %

Obispo County and is an active P g AW - 8% L% ﬁXE}}‘v“iﬁn
community partner in marketing i : =

the SLO CAL I’egion- SLO CAL S . ! The most popular activity by far is visiting a beach,  While fewer visitors participated in activities
aims to build relationships with e L R B o i eontrestouranvisiting s wineryibrawvers/  the besth,or taKing pare it hearth and welness
hospitality industry businesses, - ad A B = [ S 26 sceh provide Good opporUnesor
increasing the viability of hotel Iy o - =- o e o e

development and investments.
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FROM NORTH OR SOUTH (US-101): Take Exit 281, follow El Camino Real into
downtown, and you’ll find The Carlton on Traffic Way
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ny sale is subject to the sole and unrestricted approval of Seller. Seller shall be under no obligation to
any party until such timev as Seller and any other valid parties have executed a contract of sale containing

terms and conditions that are fully acceptable to Seller.

The principal officers of Everlygrove Hotel Brokers are Aaron Graves DRE #: 01787901 Aaron@EverlyGrove.

1 com Ph: 805.704.0334, Katelyn Graves DRE #: 02078383 Katelyn@EverlyGrove.com Ph: 805.704.0334.

For more information on these and other exclusive listings, please visit our company website at www.ever-
lygrove.com

DISCLAIMER: This offering does not constitute a direct solicitation to buy or sell property. This offering

is only intended to educate and inform through research, presentation of data, and valid points. All infor-
mation has been researched, mileage (distance) has been Google verified on actual Google maps using
verified zip codes and addresses. All photos in this brochure are used under the U.S Copyright Fair use Act
to merely educate and inform individuals. All copyright of the photos, videos, links, and data points belong
to those individuals who created them. Thank you for reviewing this offering.
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