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RENT SCHEDULE:

TERM YEARS MONTHLY RENT ANNUAL RENT
%

INCREASE
CAP 
RATE

Primary 1-5 $12,500.00 $150,000.00 N/A 5.00%

Primary 6-10 $13,750.00 $165,000.00 10% 5.50%

Primary 11-15 $15,125.00 $181,500.00 10% 6.05%

Option 1 16-20 $16,637.50 $199,650.00 10% 6.66%

Option 2 21-25 $18,301.25 $219,615.00 10% 7.32%

Option 3 26-30 $20,131.38 $241,576.50 10% 8.05%

TENANT: Dutch Bros. Coffee

GUARANTY: West Side DB, LLC

LOCATION: 5960 W Northern Ave 
Glendale, AZ 85301

LEASE TYPE: Build-to-Suit

BUILDING SIZE: ±1,040 SF & ±405 SF Patio

LAND SIZE: ±0.68 AC (±29,828 SF)

YEAR BUILT: 2026 (New Construction)

RENT COMMENCEMENT: June 11, 2026

LEASE EXPIRATION: June 30, 2041

LEASE TERM: 15 years

OPTIONS: Three (3) five (5) year options

RENT ADJUSTMENT: 10% increases every 5 years

APN: 143-16-003E

LANDLORD 
RESPONSIBILITIES:

None

INVESTMENT HIGHLIGHTS

CUSHMAN & WAKEFIELD

CURRENT NOI PRICE CAP

$150,000 $3,000,000 5.00%



INVESTMENT HIGHLIGHTS
•	 Absolute NNN – zero landlord responsibilities
•	 Brand New Construction
•	 Long Term 15 Year Primary Lease
•	 10% increases every 5 years

TENANT HIGHLIGHTS
•	 2nd largest franchisee in the U.S.
•	 1,136 locations across 25 states
•	 2025 revenue guidance of $1.61–$1.615 billion, reflecting 

continued strong growth
•	 Long-term expansion goal of 2,029 shops by 2029 with a total 

potential market of 7,000+ U.S. locations
•	 Market Cap of $8.73 billion
•	 Fast-growing drive-thru beverage operator known for high-

volume, efficient shop model and loyal customer base
•	 Publicly traded on the NYSE: BROS

LOCATION HIGHLIGHTS
•	 Located less than 1 mile from U.S. 60 with 42,802 VPD
•	 Densely populated trade area with ±502,375 residents in a 

5-mile radius
•	 High average household incomes over $87,000 in a 5 mile radius
•	 ±5.4 miles from Westgate Entertainment District, a premier 

regional destination featuring national retail, dining, and 
entertainment

•	 Located near Northern Crossing anchored by Walmart 
Supercenter, Lowe’s, Chipotle, and PetSmart

•	 Less than 1.5 miles from Glendale Community College (13,914 
students)

EXECUTIVE SUMMARY

CUSHMAN & WAKEFIELD
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GENERAL NOTES
OWNER:
CVP-NORTHERN
AZ, LLC

PROJECT TEAM:

PHNX DESIGN, LLC
ARCHITECT:
1855 EAST SOUTHERN AVE, SUITE 204
MESA, ARIZONA 85204
CONTACT: MIKE HILLS
PH: (602) 762.7354
EMAIL: MIKEH@PHNX-DESIGN.COM

2188 SW PARK PLACE, SUITE 100
PORTLAND, OR 97205
CONTACT:  MITCHELL REYNOLDS
PH: (918) 934.0288

KEYNOTES:#

CIVIL:

LANDSCAPE:

NORTH

PROJECT DESCRIPTION:
DEVELOPMENT OF A NEW DUTCH BROS AND SLIDERS BUILDING WITH
EXTERIOR PATIO AND FULL SITE DEVELOPMENT.

1. ADJACENT PROPERTY IS EXISTING AND WILL REMAIN AS IS.
2. ASPHALT DRIVE AREA, REFER TO CIVIL DRAWINGS.
3. LANDSCAPE AREA, REFER TO LANDSCAPE DRAWINGS.
4. 4" WIDE YELLOW PAINT STRIPING, REFER TO DETAIL 20/A101.
5. REFUSE ENCLOSURE, SIZE TO MATCH CITY OF GLENDALE STANDARD DETAIL,

REFER TO DETAIL 14/A101.
6. CONCRETE HARDSCAPE AREA.
7. ELECTRICAL SERVICE ENTRANCE SECTION (SES) LOCATION.
8. ASPHALT DRIVE THRU LANE, REFER TO CIVIL DRAWINGS.
9. BYPASS LANE. YELLOW  4" WIDE PAINT STRIPING, REFER TO DETAIL 20/A101.
10. RAISED SIDEWALK FOR STAFF TO TAKE ORDERS ONLY, REFER TO DETAIL

16/A101.
11. BIKE RACK, REFER TO DETAIL 4/A101.
12. CONCRETE ACCESSIBLE CURB RAMP, REFER TO DETAIL 5 & 6/A101.
13. YELLOW 4" WIDE PAINT STRIPING IN DRIVE-THRU LANES, REFER TO DETAIL

20/A101.
14. MENU DISPLAY BOARDS (NO ORDER SPEAKER AT THESE LOCATIONS), REFER

TO ELECTRICAL DRAWINGS. REFER TO DETAIL1/A104 FOR MENU BOARD
DESIGN, AND STRUCTURAL CALCULATIONS ATTACHED.

15. DASHED LINE INDICATES BUILDING CANOPY, TO BE SPRINKLERED.
16. KNOX BOX LOCATION.
17. ACCESSIBLE PARKING SPACES, REFER TO DETAIL 1/A101.
18. EXISTING SIDEWALK TO REMAIN, TYP.
19. YELLOW PAINTED DIRECTIONAL ARROWS, TYPICAL, REFER TO DETAIL 17/A101.
20. 12'-0" WIDE BY 20'-0" LONG CONCRETE PAD CENTERED AT DRIVE-THROUGH

WINDOW REFER TO DETAIL 8/A101.
21. NEW ADA PARKING SIGN
22. 4" THICK CONCRETE ACCESS SIDEWALK, REFER TO CONCRETE JOINT DETAILS

7/A101.
23. DASHED LINE DENOTES ACCESSIBLE ROUTE FROM SIDEWALK.
24. FDC LOCATION.
25. FIRE RISER ROOM LOCATION.
26. ELECTRICAL TRANSFORMER, PAINT TO MATCH ADJACENT BUILDING.
27. PROPOSED 6" CONCRETE CURB, TYP.
28. PROPERTY LINE, REFER TO CIVIL DRAWINGS
29. 4'-0" HIGH C.M.U. SCREEN WALL AS INDICATED. REFER TO DETAIL 18/A101.
30. EXISTING 5'-4" CMU WALL TO REMAIN.
31. EXISTING ASPHALT DRIVE AREA TO REMAIN.
32. EXISTING CONCRETE CURB TO REMAIN.
33. EXISTING LANDSCAPE AREA TO REMAIN.
34. PROPOSED HEIGHT RESTRICTION BAR LOCATION.
35. PIPE BOLLARD, REFER TO DETAIL 18/A101.
36. NOT USED.
37. MILK CRATE ENCLOSURE, REFER TO DETAIL 1/A102
38. DECEL LANE, REFER TO CIVIL DRAWINGS FOR ADDITIONAL INFORMATION.
39. POWER POLE LOCATION.
40. DASHED LINE INDICATES COLLECTION ROUTE, TO COMPLY WITH CITY OF

GLENDALE STANDARD DETAIL G954, REFER TO SHEET A102.
41. 30" x 30" YIELD SIGN LOCATION.
42. SLOPED CURB, TYP., REFER TO DETAIL 16/A101.
43. WATER METER LOCATION, REFER TO CIVIL DRAWINGS.
44. WATER VAULT LOCATION, REFER TO CIVIL DRAWINGS.
45. SIGHT VISIBILITY TRIANGLE PER DETAIL G-448.
46. PROPOSED MONUMENT SIGN
47. PARKING STOPS
48. DECOMPOSED GRANITE, REFER TO LANDSCAPE DRAWINGS.

1. ALL UTILITY LINES LESS THAN 69 KV ON OR CONTIGUOUS TO THE SITE SHALL
BE INSTALLED OR RELOCATED UNDERGROUND.

2. ALL TRASH ENCLOSURES SHALL INCLUDE FULLY OPAQUE SCREENING GATES,
FINISHED AND PAINTED TO MATCH THE ENCLOSURE. SCREENING GATES
SHALL NOT OPEN INTO VEHICULAR DRIVE AISLES. TRASH ENCLOSURES ARE
NOT REQUIRED IN INDUSTRIAL DISTRICTS IF LOCATED INSIDE AN ENCLOSED
YARD WHICH IS SCREENED BY A PERIMETER WALL AT LEAST 6 FEET IN
HEIGHT.

3. ALL OUTDOOR STORAGE AREAS FOR STORAGE OF MATERIALS AND
EQUIPMENT SHALL BE FULLY SCREENED FROM VIEW BY A 6’ SOLID MASONRY
WALL. INDUSTRIAL STORAGE SCREEN WALLS SHALL BE FINISHED WHERE
THEY ARE EXPOSED TO PUBLIC VIEW FROM STREETS OR ADJACENT
NON-INDUSTRIAL USES.

4. S.E.S. PANELS AND ANY OTHER ABOVE GROUND UTILITY CABINET SHALL BE
FULLY SCREENED FROM VIEW FROM STREETS OR FROM AREAS ACCESSIBLE
TO CUSTOMERS AND THE GENERAL PUBLIC. SCREENING MAY BE
ACCOMPLISHED BY ANY ONE OF THE FOLLOWING METHODS:

A. FULLY RECESSING THE CABINET INTO THE BUILDING AND ENCLOSING IT BY A
SOLID DOOR OR DOORS SEPARATE FROM THE CABINET;

B. SCREENING WITH A DECORATIVE MASONRY WALL OF THE SAME HEIGHT AS
THE PANEL. THE SCREEN WALL MAY BE L-SHAPED, U-SHAPED OR A STRAIGHT
WALL PARALLEL TO THE CABINET, DEPENDING ON THE LOCATION OF THE
CABINET;

C. AN ALTERNATIVE SCREENING METHOD APPROVED BY THE PLANNING
DEPARTMENT PRIOR TO ISSUANCE OF ANY PERMITS.

5. THE LOCATION OF ALL ELECTRICAL UTILITY EQUIPMENT SHALL BE IDENTIFIED
ON THE CONSTRUCTION PLANS.

6. ROOF-MOUNTED MECHANICAL EQUIPMENT SHALL BE FULLY SCREENED BY
EITHER ONE OF THE FOLLOWING METHODS:

A. THE PARAPET WALL OF THE BUILDING SHALL EQUAL OR EXCEED THE HEIGHT
OF THE MECHANICAL UNITS, OR;

B. BY LOCATING THE MECHANICAL EQUIPMENT BEHIND THE ROOF PLANES IN
THE CASE OF MANSARD, HIP OR OTHER THAN FLAT ROOF.

7. ROOF MOUNTED MECHANICAL EQUIPMENT ENCLOSURES OR EQUIPMENT
SCREEN WALLS SHALL NOT PROJECT ABOVE THE ROOF PARAPET. TO THE
EXTENT PERMITTED BY LAW, SATELLITE DISHES SHALL BE FULLY SCREENED
BY A PARAPET WALL.

8. GROUND MOUNTED MECHANICAL EQUIPMENT SHALL BE FULLY SCREENED
FROM VIEW (FROM STREETS OR SURROUNDING COMMERCIAL USES) BY A
COMBINATION OF DECORATIVE WALLS AND AN EVERGREEN VEGETATIVE
HEDGE EQUAL TO OR EXCEEDING THE HEIGHT OF THE EQUIPMENT.

9. PNEUMATIC TUBES, WHETHER METAL OR PLASTIC, SHALL BE EITHER:
A. ENCLOSED IN PILASTERS, COLUMNS OR OTHER ARCHITECTURAL FEATURES

OF THE CANOPY OR BUILDING, OR;
B. ROUTED UNDERGROUND.
10. ALL BACKFLOW PREVENTION DEVICES 2” OR LARGER SHALL BE SCREENED

WITH LANDSCAPE LOCATED WITHIN A 6’ RADIUS OF THE DEVICE. ALL
BACKFLOW PREVENTERS LESS THAN 2” SHALL BE PLACED IN A WIRE CAGE
PAINTED TAN DESERT LANDSCAPE, GREEN IN TURF AREAS.

11. ALL FREESTANDING LIGHT POLES SHALL:
A. BE LOCATED WITHIN LANDSCAPED AREAS OR PLANTER ISLANDS.
B. HAVE CONCRETE BASES PAINTED TO MATCH THE PRIMARY BUILDING COLOR

OR FINISHED TO MATCH PARKING SCREEN WALLS. CONCRETE BASES FOR
LIGHT POLES SHALL NOT EXCEED A HEIGHT OF 30” FROM ADJACENT GRADE.

C. BE LOCATED TO AVOID CONFLICT WITH TREES.
12. LANDSCAPED AREAS ADJACENT TO PUBLIC RIGHT-OF-WAY SHALL BE

MOUNDED AND NATURALLY CONTOURED. NO MORE THAN 50% OF THE
REQUIRED (RIGHT-OF-WAY AND LANDSCAPING TRACTS) LANDSCAPING
FRONTING ADJACENT STREETS MAY BE USED FOR RETENTION. RETENTION
AREA SIDE SLOPES SHALL BE VARIED, AND NO SLOPE SHALL EXCEED A 4:1
MAXIMUM.

13. COMMERCIAL BUILDING DOWNSPOUTS SHALL BE INTERNALIZED.
14. COMMERCIAL DEVELOPMENT VEHICULAR ACCESS POINTS AND PEDESTRIAN

ACCESS WAYS SHALL INCLUDE SPECIAL PAVING TREATMENT SUCH AS
INTEGRAL COLORED STAMPED CONCRETE, BOAMANITE, OR SIMILAR
ALTERNATIVE. LOCATION AND MATERIAL SHALL BE REVIEWED AND
APPROVED BY THE PLANNING DEPARTMENT PRIOR TO THE ISSUANCE OF A
BUILDING PERMIT.

15. CUSTOMER, EMPLOYEE AND VISITOR PARKING SHALL BE SCREENED FROM
STREET VIEW BY LOW MASONRY WALLS. THE PARKING SCREEN WALLS SHALL
BE FINISHED ON BOTH SIDES USING THE SAME MATERIALS AND COLORS, AND
A DESIGN TO COMPLEMENT THAT OF THE MAIN BUILDING.

16. ALL EXTERIOR METAL SHALL BE FINISHED OR PAINTED TO MATCH THE
APPROVED PROJECT COLORS.

17. EXISTING ON-SITE PLANT MATERIAL DAMAGED DURING CONSTRUCTION
SHALL BE REPLACED WITH COMPARABLE SPECIES AND SIZE.
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CONSTRUCTION PHOTOS 03/09/2026



GLENDALE, ARIZONA 12

TENANT OVERVIEW

02 OVERVIEW

CUSHMAN & WAKEFIELD

REPRESENTATIVE PHOTO



TENANT OVERVIEW

CUSHMAN & WAKEFIELD

Dutch Bros. Coffee was founded in 1992 by brothers Dane and Travis Boersma 
in Grants Pass, Oregon after government regulations forced the downsizing 
of their family’s third-generation dairy farm. Seeking a new path forward, the 
brothers turned to coffee—starting with a double-head espresso machine, 
100 pounds of beans, and a simple pushcart. They began offering free 
cups of coffee along the railroad tracks to anyone willing to stop and try it. 
 
This authentic, community-first approach remains central to the brand today, 
and Dutch Bros continues to give away more than 1 million free drinks per year. 
 
What began as a small local venture has since evolved into one of the 
fastest-growing beverage concepts in the United States. As  of 2026, 
Dutch Bros operates 1,136 locations across 25 states, supported by 
more than 25,000 employees nationwide. The company is aggressively 
scaling its footprint, targeting 160 new shop openings in 2025 and 
approximately 175 openings in 2026, with a long-term plan to reach 2,029 
shops by 2029 and an estimated 7,000+ total U.S. market potential. 
 
Dutch Bros went public on the New York Stock Exchange in 2021 (NYSE: BROS) 
to fuel its rapid expansion. The brand continues to demonstrate exceptional 
performance, with 2025 full-year revenue guidance of $1.61–$1.615 billion and 
projected same-store sales growth of approximately 5%. Its efficient, high-
volume drive-thru model produces strong unit economics, highlighted by an 
updated 2025 average unit volume (AUV) of approximately $2.05 million. 
 
As of early 2026, Dutch Bros carries a market capitalization of roughly $8.73 
billion, cementing its position as a dominant and rapidly expanding player in 
the national beverage market.

For more information please visit: www.dutchbros.com

1992 Founded 

±1,136 
Locations in operation

±25,000
Employees

25
States

GLENDALE, ARIZONA 13
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AREA OVERVIEW
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Population
Phoenix is the fifth largest city in the United States 
and anchors the nation’s tenth largest metropoli-
tan area, with 5.1 million residents. Greater Phoe-
nix encompasses 14,600 square miles and more 
than 20 incorporated cities, including Glendale, 
Scottsdale, Tempe and Mesa. Greater Phoenix is 
the financial, commercial, cultural, entertainment 
and government center of Arizona.

Maricopa County, in which Phoenix is located, 
covers more than 14,600 square miles. Its stra-
tegic southwest location has made it a major 
business and distribution hub for aerospace, 
high-technology, logistics, financial services, bio-
science and sustainable technology companies.

Phoenix is a large desert city.  Its elevation is 
1,117 feet above sea level. The city’s horizon is de-
fined by three distinct mountains: South Moun-
tain, Camelback Mountain and Piestewa Peak. It 
is known for its warm climate, beautiful setting 
and great cultural and recreational amenities. 
The timeless Southwestern backdrop is scat-
tered with resorts and spas infused with Native 
American tradition. Numerous golf courses stay 
emerald green all year. Mountain parks are criss-
crossed with trails and plentiful sports venues 
host some of the biggest events in the nation. All 
together, Phoenix makes for the perfect setting 
for 16 million leisure visitors each year, which is 
good for business.

The population of Greater Phoenix is 5.1 million 
and is expected to grow to nearly 6.4 million 
in the next 20 years. A relatively young region, 
Greater Phoenix has a median age of 36.6 – 2.3 
years younger than the average age nationwide. 
The population boasts comparatively high-earn-
ings, with an median household income of over 
$75,940. This is 4.9% above the national medi-
an average household income, which stands at 
$72,414.

Employment
The Metro Phoenix employment base has grown 
rapidly in the past 20 years and currently boasts 
more than 2 million workers. Projected employ-
ment by occupation shows continued strength in 
the area’s professional and technical workforce, 
with service employment increasing as well. A 
steady influx of new workers and high gradua-
tion levels from the state’s largest university, Ari-
zona State University, enrich the quality of labor. 
Thanks to the variety of universities and technical 
schools in the area, the pipeline of skilled workers 
continues to grow. 

Metro Phoenix has a diversified base of indus-
tries, led by aerospace, high-tech manufacturing, 
distribution and logistics, financial services and 
corporate/regional headquarters. Major data pro-
cessing, credit card and customer service com-
panies are also attracted to Greater Phoenix’s 
telecommunications infrastructure. Phoenix has a 
predictable climate and low catastrophic risk—no 
earthquakes, tornadoes or coastal flooding. 

Intel, Freescale, Microchip Technology and ON 
Semiconductor have given Arizona the distinc-
tion of being the fourth largest semiconductor 
manufacturing exporter in the nation.

Phoenix is ranked among the top in the country 
for its solar and renewable energy sector, and has 
a rapidly growing healthcare and biomedical in-
dustry. With $1.3 billion in strategic investments 
over the past 10 years added into its emerging 
healthcare enterprise and research capabilities, 
Greater Phoenix is the place for healthcare op-
portunities.

State of Arizona

Banner Health

Walmart

Frys Food Stores

Wells Fargo

Maricopa County

City of Phoenix

Intel 

Arizona State University 

Bank of America

State Farm Insurance

U-Haul

Dignity Health

USAA

The Boeing Company

Phoenix Childrens Hospital

Vangaurd

General Dynamics

American Express

Amazon

Honeywell

HonorHealth

MAJOR PHOENIX EMPLOYERS
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Lifestyle & Entertainment
Dependable sunshine and warm temperatures make outdoor activi-
ties a way of life in Phoenix. Golf, tennis, hiking, cycling, mountain bik-
ing and rock climbing are popular Phoenix activities. Some of Greater 
Phoenix’s most notable outdoor attractions are South Mountain Park 
and Preserve, Tempe Town Lake, Camelback Mountain, Desert Botani-
cal Garden, the Tournament Players Club (TPC) and the Phoenix Zoo. 
Phoenix is also a gateway to the Grand Canyon, just a short three and 
a half hour drive to America’s greatest natural wonder.

Live music including classical, blues, local bands and major concerts 
are easy to come by, and Downtown Phoenix’s First Friday Artwalk is 
a popular event each month with thousands of attendees. Phoenix is 
chockfull of local galleries, boutiques and studios. 

Greater Phoenix annually plays host to the PGA Tour’s Waste Man-
agement Phoenix Open at the TPC, NASCAR’s March and November 
events at Phoenix International Raceway, the Rock ‘n’ Roll Arizona Mar-
athon and college football’s VRBO Fiesta Bowl and Guaranteed Rate 
Bowl. Phoenix has played host to the Super Bowl in 2023, 2015 and 
2008 at University of State Farm Stadium, the College Football Playoff 
National Championship Game in 2016 and the 2017 and 2024 NCAA 
Men’s Basketball Final Four. Phoenix has franchises in three major pro-
fessional sports leagues: Phoenix Suns (NBA), Arizona Diamondbacks 
(MLB) and Arizona Cardinals (NFL). 

With more than 16 million leisure visitors each year, Greater Phoenix is 
home to more than 500+ hotels with more than 69,000 guest rooms. 
That total includes more than 40 luxury resorts. Notable resorts in-
clude the JW Marriott Desert Ridge Resort and Spa, the Arizona Bilt-
more, Westin Kierland Resort & Spa, The Phoenician, Royal Palms, 
Omni Scottsdale Resort & Spa at Montelucia, Four Seasons Resort at 
Troon North, Hyatt Regency Resort & Spa at Gainey Ranch, Sanctuary 
Camelback Mountain, The Camby, The Wigwam, W Scottsdale, and the 
Fairmont Scottsdale Princess.

Housing
As one might expect in the 10th largest metropolitan area in America, 
the options for housing are as diverse as the people who live here. You’ll 
find everything from luxury high-rise condos to modest apartments, to 
mature tree-lined family neighborhoods and brand-new gated commu-
nities. The metro area has many distinct neighborhoods and urban “vil-
lages” and no home in Phoenix is very far from one of the city’s parks. 
Whether you want the bustle of living in a downtown loft or historic mid-
century gem, the comfort of a home in a family oriented neighborhood, 
or the quiet of a mini-ranch in the beautiful Sonoran Desert, Phoenix is a 
great place to put down roots.

Sources: Moody's Analytics; The Cromford Report; U.S. Census Bureau Census 2010 – ESRI Forecasts; 2015 MAG Employer Da-
tabase; 2016 ARMLS and FBS. DMCA; Costar; 2016 Arizona Department of Education; Arizona State University – Degree Facts; 
Gilbert Public Schools; Chandler-Gilbert Community College; Golf Academy of America Chandler; Mesa Community College 
Graduation and Transfer Report; GPEC; Visit Phoenix; City of Phoenix
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DEMOGRAPHICS
1 Mile 3 Miles 5 Miles

POPULATION GROWTH 

2025 20,197 182,982 502,282

2030 20,638 185,936 509,064

Daytime Population 20,128 148,486 431,892

AVERAGE HH INCOME 

2025 $69,246 $81,398 $87,206

2030 $77,067 $92,256 $98,726
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PRIVATE CAPITAL GROUP, WESTERN REGION 
ONE Team, THIRTEEN Markets

SEATTLE, WA
Pat Mutzel

LAS VEGAS, NV
Emily Brun 
Marlene Fujita

PHOENIX, AZ
Chris Hollenbeck 
Eric Wichterman 
Foster Bundy
Katie Repine
Michael Coover
Phil Haenel
Shane Carter

HAWAII
Ryan Sakaguchi

INLAND EMPIRE, CA
Emily Brun
Nico Napolitano

SAN DIEGO, CA
Brant Aberg
Brooks Campbell 
Mark Avilla
Peter Curry

PORTLAND, OR
Gary Griff
Jim Lewis

AUSTIN, TX
SAN ANTONIO, TX
Carrie Caesar
Travis Crow

SACRAMENTO, CA
Kevin Partington

DENVER, CO
Craig Branton 
Jon Hendrickson
Mitch Veremeychik
Pat Knowlton

LOS ANGELES, CA
Brandon Burns
Erica Finck
Michael Tidwell
Steve Algermissen

ORANGE COUNTY, CA
Nico Napolitano 

PRIVATE CAPITAL GROUP WESTERN REGION 
ONE team THIRTEEN markets

REPRESENTATIVE PHOTO
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