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Neighborhood Retail Center | Prominent West 17th Street Location In Historic Floral Park Neighborhood
100% Leased Multi-Tenant Asset With Service-Oriented Tenant Mix | Staggered Lease Expirations
Providing Income Stability (WALT of +5.50 Years) And Future Upside | Contractual Rent Increases And
CAM Recoveries Supporting Long-Term Cash Flow Growth
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INVESTMENT OVERVIEW
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The 4-Tenant Neighborhood Center located at 701-707 W 17th Street b e e 1T o R : W S

in Santa Ana, California represents a compelling retail investment

opportunity offered at $2,795,000, reflecting a 6.42% cap rate and £ e =TT —— | s HONDA. Home of the Anaheim Ducks

$179,398 in net operating income. The property totals approximately L - ; .5 - = -
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overall asset appeal. With a Weighted Average Lease Term (WALT) of
approximately 5.50 years, the property offers investors a balance of

income security and future leasing flexibility.
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Strategically positioned along West 17th Street, a well-traveled
neighborhood corridor in Santa Ana within the coveted Floral Park
neigborhood, the center benefits from consistent local traffic, surrounding
residential density, and proximity to key retail and service amenities.

The asset is located within a designated Opportunity Zone, presenting INVESTM ENT S U M M A RY & - : = " : e 3 ,: Located Within Iconic Floral Park Neighborhood

potential tax advantages and long-term value-creation potential for

investors. Supported by strong infill demographics and a central Orange ; 5 = : = more than 600 homes, many built from the 1920s through the 1950s. Known for its
County location, the property is well-positioned to capture daily needs- Property Address: 701-707 W 17th St, S = e, - e e i S #5| classicarchitecture, tree-lined streets, and award-winning community character, Floral
based retail demand while offering stable performance and upside Santa Ana, CA 92706 S e po f — : : B = ] Park stands out as a premier residential enclave in the area.

through market rent growth over time. Property Type: 4-Tenant Neighborhood Center
Price: $2,795,000
Price/SF: $303
Cap Rate: 6.42%
NOI: $179,398
Building Size (SF): 19,212 SF
Lot Size (AC): 10.31 Acres
Year Built/Renovated: 1955/2023
# of Tenants: 4

Floral Park is one of Orange County's most celebrated historic neighborhoods, with
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Occupancy: 100%
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strong visibility within a densely populated residential trade area.
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consistent demand for neighborhood-serving retail, service, and
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Contractual Rental Increases and CAM Recoveries — Several
leases feature annual rent escalations and tenant reimbursements
for common area expenses, supporting organic income growth and A

Santa Ana High School
2,853 total students
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helping offset operating costs over time.
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EXECUTIVE SUMMARY

$2,795,000

LISTING PRICE

THE OFFERING

Property Address: Sanzgzz(:? gVAztzhﬂs):’;

Property Type: 4-Tenant Neighborhood Center

Price: $2,795,000 6 .42%
Price/SF: $303

Cap Rate: 6.42% L Aalls
NOI: $179,398

Building Size (SF): 19,212 SF

Lot Size (AC): +0.31 Acres " 4
Year Built/Renovated: 1955/2023 IL-—- NO OF-TENANTS
# of Tenants: 4

WALT: 1+5.50 Years

Opportunity Zone: Yes $1 79 398
Parking: 11 Spaces (1.19/1,000 SF) . 5

Occupancy: 100% NOI

APN #s: 002-094-27 and 002-094-29

-

-

The information has been secured from sources we believe to be reliable but we make
no representation or warranties as to the accuracy of the information either express or
implied. References to square footage or age are approximate. Buyer must verify all
information and bears all risk for any inaccuracies.

19,212 SF

BUILDING SIZE

o -

+5.50 YEARS

WALT



https://www.google.com/maps/place/701+W+17th+St,+Santa+Ana,+CA+92706/@33.7610271,-117.8799332,2755m/data=!3m1!1e3!4m6!3m5!1s0x80dcd9b2f808aca3:0x7ccfc99b26f21c01!8m2!3d33.7602337!4d-117.8751202!16s%2Fg%2F11sn002yy6?entry=ttu&g_ep=EgoyMDI2MDMxMS4wIKXMDSoASAFQAw%3D%3D

RENT ROLL

Tenant Name Space Use Approx. SF Monthly Rent Annual Rent/SF  Annual Rent Annual Rent/SF g;:r;[g:j/rsceénw;nt ggirr:t?ljrcsément Occupancy % Occupancy Date Lease Expiration Rent Increases Renewal Options Security Deposit
701A&B Chuyita's Jericallas Bakery 2,292 $4,584) $2.00 $55,008 $24.00 $11512) $1,380 24.88% 10/1/21 12/31/35 4% Annually After 2027 None $5,000
701C L7 Auto Group Motorsports Dealer +3,110 $6,307@3) $2.03 $75,684 $24.34 $1,089 $13,068 33.76% 5/1/25 4/30/30 4% Annually None $3,500
703 Debra Todorovich Yoga & Spiritual Healing +850 $2,000 $2.35 $24,000 $28.24 $200 $2,400 9.23% 4/1/26 3/1/29 3% Annually; FMV at Option 1x 3 Years $2,000
705 Jorge Interiano Barrios Church +934 $1,950 $2.09 $23,400 $25.05 $250 $3,000 10.14% 3/1/25 12/31/27 4% Annually None None
707 Jorge Interiano Barrios Church 12,026 $3,308 $1.63 $39,696 $19.59 $250 $3,000 21.99% 1/1/24 12/31/27 3% Annually None $2,500
Totals: 19,212 $18,149 $2.02 $217,788 $23.64 $2,249 $26,988 100% WALT: +5.50 Years $13,000

Annualized Operating Data

Income
Amount Per SF (2) Monthly CAM Relmbursement for Unit 701 A&B increases to $573 on 1/1/2028
(3) Monthly Rent as of 5/1/2026
Rental Income: $217788.00 $23.64 (4) Buyer is responsible for confirming accuaracy of all information during due dilligence. AT
CAM Reimbursements (s): $26,988.00 $2.93 (5) Certain Tenant’s CAM Reimbursements may be able to be immediately increased due to new property taxes. Inquire w/ agent for more details. \
Total Income: $244,776.00 $26.57 = -

The information has been secured from sources we believe to be reliable but we make no representation or warranties as to the accuracy of the information either express or implied. References to square'foota je orﬂ"" e are apprt}( mate

Amount % of Income Buyer must verify all information and bears all risk for any inaccuracies.
Property Taxes (1.2%): $(33,540.00) -15.40%
Insurance: $(4,356.00) -2.00%
Electricity: $(6,680.00) -3.07%
Water: $(1,514.94) -0.70%
Landscape: $(1,580.00) -073%
Trash: $(2,249.00) -1.03%
Repairs and Maintenance: $(6,600.00) -3.03%
Management Fee (4%): $(8,858.42) -4.07%
Total Expenses: $(65,378.36) -30.02%

Net Operating Income: $179,397.64
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1. Santa Ana Lyon Towns (Former Warmington ReSIdentlaI) ' ' j_' :

A new residential development is proposed at tﬂie-mect area — Lyon Towns will include 51 three-story tqwnhouse umts
open space, and structured parking. Severdl units aré/planned as affordable housing, reflecting city support for increased
housing density near transit and employment corrldors Such residential growth drives incréased local retail défiafd and
supports neighborhood spending power. !

READ MORE
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3 Santa Ana OC Streetcar Lgmi Infrastructure, 2026)

= The OE Streetcar —-a modern stréetcar 'ne connecting Santa Ana and Garden
Grove — is currently in Iate-stage_g_:onstrﬂ?étlon and testing, with opening
expected in 2026. This new transit line increases access to downtown Santa
Ana and commercial nodes, supporting increased foot traffic,ridership, and
retail demand in nearby corridors like 17th Street.

reinvestment interest in adjacent properties.

READ MORE READ MORE

"supp0'

—use de velopm nt ped stria
realm upgrades The city is developlng public realm plans to increase safety,
walkability, and place-making — all positive drivers of retail performance and

READ MORE
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retail clusters citywide.
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The Orange County Housing Finance Trust is tracking and.fostering a pipeline

of permanent supportive and affordable housing projects across-the county,
including Santa Ana. While not specific to 701-707 W 17th St, this countywide
housing push adds new residents who will generate demand for everyday

retail and services at neighborhood centers in the city.

READ MORE



https://www.santa-ana.org/warmington-residential-development/
https://www.santa-ana.org/the-village-santa-ana-specific-plan/
https://www.ocregister.com/2026/01/02/busy-2026-oc-streetcar-prepares-for-riders-freeway-projects-hope-to-address-key-bottlenecks/
https://www.santa-ana.org/public-realm-plans/
https://ochft.org/developments
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The Orange County Metropolitan Statistilga! Area

coastal Southern California between Los'I‘-Angeles.
is one of the most affluent and economicefﬁ ive

United States. With a population exceeding:3

Orange County MSA is supported by a robust economy anchored
by technology, healthcare, tourism, advanced manufacturing, and
financial services. Major employers such as The Walt Disney Company,
Edwards Lifesciences, Broadcom Inc.,"and Pacific Life contribute to the
region’s expanding business presence and economic strength, while
leading healthcare institutions including Hoag Memorial Hospital
Presbyterian and UC Irvine Health drive innovation, advanced care,
and high-quality employment.

@ Coronita

s A Erag o
-.3,.’,{””“3-:; S5 |2

Recognized as one of Southern California’s premier lifestyle and tourism
destinations, Orange County blends coastal beauty with- modern
economic growth. Iconic attractions such as Disneyland draws millions
of visitors annually, reinforcing the region’s global tourism appeal.
Combined with vibrant coastal communities, world-class shopping
destinations, a growing culinary scene, and immediate access to
renowned beaches such as Newport Beach and Huntington Beach,

the Orange County MSA offers both strong economic fundamentals
ST and an exceptional quality of life along California’s Pacific Coast.
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coastal shopping, world class dining,
spectacular land and home to
numerous great outdoor adventures.
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POPULATION AVG. HH INCOME

3.19M $161,821

within MSA within MSA

DAYTIME POPULATION

2.54M

within MSA

At the heart of the region’s cultural identity are its coastal communities and
entertainment destinations, which have helped shape Orange County’s
national reputation as a premier leisure and lifestyle market. From the walkable
waterfront districts of Newport Beach to the surf culture of Huntington Beach
and the master-planned appeal of cities such as Irvine, the county offers a
diverse mix of residential, retail, and recreational environments. Beyond its
beaches and resort areas, Orange County supports a thriving arts and cultural
community, with institutions such as Segerstrom Center for the Arts and the
Bowers Museum presenting a wide range of performances and exhibitions

Angel Stadium

Orange Countyalsoembraces astrong sports culture and commitment
to higher education. The county is home to the Los Angeles Angels
of Major League Baseball and the Anaheim Ducks of the National
Hockey League, both of which maintain loyal regional fan bases and

that blend coastal charm, cultural investment, and lifestyle amenities.

LARGEST EMPLOYERS

host games at major venues in Anaheim. Institutions such as the

Theo University of a1L University of California, Irvine and California State University, Fullerton
niversity o °

@AW%I‘SNEP UCI California, Irvine -|+|- PI'OVldenCC provide a wide range of academic programs, research initiatives, and

Company community engagement opportunities. Together, the region’s sports

presence and educational institutions help foster community pride
while supporting the long-term economic and cultural growth of the

7
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PERMANENTE. MemorialCare.

Orange County metropolitan area.
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NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or
lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confiden-
tial. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the written consent of Marcus & Milli-
chap. This Marketing Brochure has been prepared to provide summary, unverified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject proper-
ty. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation,
with respect to the income or expenses for the subject property, the future projected financial
performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial con-
dition or business prospects of any tenant, or any tenant’s plans or intentions to continue its oc-
cupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified,
and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.Any rent or income
information in this offering memorandum, with the exception of actual, historical rent collections,
represent good faith projections of potential future rent only, and Marcus & Millichap makes no
representations as to whether such rent may actually be attainable. Local, state, and federal laws
regarding restrictions on rent increases may make these projections impossible, and Buyer and
its advisors should conduct their own investigation to determine whether such rent increases are
legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations
to conduct thorough due diligence and seek expert opinions as they may deem necessary, espe-
cially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus
& Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment prop-
erties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its invest-
ment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax,
regulatory, financial, and accounting matters, and for questions involving the property’s physical
condition or financial outlook. Projections and pro forma financial statements are not guarantees
and, given the potential volatility created by COVID-19, all potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making.

Activity ID: ZAH1050102



