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The  New York Times  l ists 

Pasadena as a “Must Travel  

Destination in 2024.” The Times  

lauded Pasadena’s natural 

beauty, as well as hot new 

restaurants among reasons our 

great city is a top destination.  

 

Outside Magazine  named 

Pasadena “one of the best cities 

in which to live in the United 

States.”  

 

Sunset, Travel + Leisure, Food & 

Wine  and National Geographic  

feature Pasadena as a “highly  

desirable destination for  

shopping, entertainment and 

cultural amenities.”  

 

“The area is home to Cal Tech - 

the #2 ranked university in the 

World University Rankings.”
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P A S A D E N A  

A L W A Y S  O N E  

O F  T H E  B E S T



PASADENA IS A SCIENCE CITY

PASADENA IS HOME TO 

OVER 300 SCIENCE AND 

TECH COMPANIES 

 

Caltech  -  World-renowned 

science and engineering inst itute 

with some of  the br ightest  minds 

on the planet  including 46 Nobel  

Pr ize winners .  

     JPL/NASA  -  Managed by Caltech 

     Seismological  Laboratory 

     Global  network of  observator ies  

     L IGO -   Finding black holes 

 

A hub for  the bioscience industry  

    Alexandria  

    Idealab 

    Innovate Pasadena 

    Pasadena BIO Incubator 

    B iocom Cal i fornia  

 

Pasadena City  Col lege 

ArtCenter  Col lege of  Design 
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T H E  H E A R T  O F  O L D  P A S A D E N A
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Tanner MarketTanner Market

Adjacent to major  parking 

structures throughout 

 Old Pasadena. . .  

and. . .  

to  the biggest  names in  retai l .  

 

Featur ing a 97 out  of  100 

Walk Score 

-  Walker ’s  Paradise -  

 

Traff ic  count  of  35,000 

cars  per  day* 

 

Pasadena is  the 20th most   

prosperous c ity  in  the U.S.  

-  RentCafe -

>

>

A U T OA U T O   
E N T R A N C E /E N T R A N C E /   

E X I TE X I T

P E D E S T R I A NP E D E S T R I A N   
A C C E S SA C C E S S
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C O L O R A D O  B O U L E V A R D  -  L O C A L  R E T A I L  M A P
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Pasadena supports some of the 

strongest psychographic profi les 

in the nation.  In addition to 

being well  educated, well    

employed, well  informed, well  

established and very ambitious,  

Pasadena consumers seek out 

qual ity high end products and 

experiences.  

 

Shoppers in Pasadena are: 

 

n  244% more likely to buy luxury  

    or foreign vehicles 

 

n  214% more likely to use luxury  

    beauty products 

 

n  Diners are 136% more likely to  

    prefer gourmet, artful food
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P A S A D E N A  

H A S  S T R O N G  

P S Y G H O -

G R A P H I C S
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PASADENA DEMOGRAPHIC S

2025 Est imated Populat ion 

2030 Projected Populat ion 

2020 Census Populat ion 

2010 Census Populat ion 

 

 

2025 Est imated Households 

2030 Projected Households  

2020 Census Households 

2010 Census Households 

 

 

2030 Projected Average HH Income 

2025 Est imated Median HH Income 

2030 Projected Per Capita  Income 

 

 

Any Col lege +  (Grade 13+)  

Housing Units ,  Owner-Occupied

148 West  Colorado 
DEMOGRAPHIC SUMMARY

490,722  

467,532  

504,027  

496,535  

 

 

196,235  

187,126  

191,934  

183,788  

 

 

$164,822 

$166,983 

$66,162  

 

 

73.7%  

46.3 %

499, 521   

477,137 

512,809 

507,795 

 

 

188,988 

185,258 

189, 365 

183,054 

 

 

$161 ,451  

$163, 596 

$62,907 

 

 

70.0% 

48.7%

     5 Miles    15 Minutes

     P O P U L A T I O N

 Source:   S i tes  USA

     H O U S E H O L D S

H O U S E H O L D  I N C O M E



Pasadena is  located just  

ten mi les  northeast  of  

downtown Los Angeles at  

the base of  the San Gabriel  

Foothi l ls  and is  easi ly   

accessible v ia  auto and the 

Metro’s  Gold Line l ight  rai l  

transit  system.   Pasadena 

is  serviced by two airports   

located within  25 mi les  of  

the c ity.

Downtown 
Los Angeles
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P A S A D E N A  -  R E G I O N A L  M A P



T H E  B U I L D I N G

148 West Colorado is a 

blank canvas.  It can be 

whatever you want it to be.  

It’s located in the center of 

Old Pasadena... one of the 

greatest shopping and  

dining areas in the country. 

And don’t forget the Rose 

Parade happens in front of 

the building. 

 

148 West Colorado is 

5,629 square feet of  

possibilities.
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E x c l u s i v e l y  l i s t e d  b y :  
 
Pat  S .  Hurst  
 
310. 375.1821  
 
psh@hurstharr igan.com 
 
License:   01032917

4 3 6  C a l l e  M a y o r  

S e c o n d  F l o o r  

R e d o n d o  B e a c h  

Cal i fornia  90277

HURST/HARRIGAN  

A S S O C I A T E S

03/24/26

All information contained herein is from sources deemed reliable but has not been verified and is submitted without any warrant or 
representation, express or implied, as to its accuracy, and we assume no liability for errors or omissions of any kind, change of price, rental 

or other conditions, including, without limitation, prior sale, lease or financing, or without notice. This presentation is for information 
only and under no circumstances whatsoever is to be deemed a contract, note, memorandum or any other form of binding commitment.


