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1. Introduction
Presentation of the Dossier
Welcome to the informational dossier regarding the commercial space available at the recently renovated Weekly Inn Hotel, located at 8016 Arlington Expy, Jacksonville, FL 32211. This document has been prepared to provide a detailed view of the opportunities this space offers for your business.
Objective and Scope
The aim of this dossier is to provide complete information about the available commercial space, which includes a restaurant, a convenience store, and an event hall. It is targeted at potential clients interested in leveraging this versatile space to establish or expand their commercial operations in Jacksonville, Florida.
Executive Summary
The Weekly Inn Hotel, recently renovated and strategically located in Jacksonville, Florida, offers a versatile commercial space with multiple usage options. Spanning 6,050 square feet with an independent entrance, the space is ideal for setting up a restaurant, convenience store, and event hall. Additionally, it includes a charming gazebo that adds value for outdoor events.
Situated in an industrial / commercial area with easy access and high visibility, this space represents a unique business opportunity. Being part of a hotel with over 120 rooms ensures a constant flow of guests and the synergies that come with it. For more information and photos of the space, visit the photo gallery and the commercial reel provided in this dossier.

2. Description of the Premises
Location and Accessibility
Address and Surroundings
The commercial space is located within the recently renovated Weekly Inn Hotel at 8016 Arlington Expy, Jacksonville, FL 32211. This strategic location on the Arlington Expressway offers high visibility and easy access from Jacksonville's main roads.
Proximity to Key Attractions
· Downtown Jacksonville: Only 5.1 miles away, home to the Vystar Veterans Memorial Arena and TIAA Bank Field, the stadium for the Jacksonville Jaguars and various cultural and sports events.
· Riverside Area: 15 minutes away, known for its rooftop bars with stunning views of the St. Johns River and artistic murals reflecting the city’s cultural richness.
· Jacksonville Beaches: 12 miles away, featuring 22 miles of white sandy beaches ideal for swimming, kayaking, and relaxation.
· Hanna Park Pavilions: Perfect for hiking, biking, and outdoor activities.
· Jacksonville Zoo: 6.7 miles away, a popular attraction for families and tourists.
· Jacksonville International Airport: 13 miles away, offering convenient access for national and international visitors.
Nearby Transportation
The hotel’s location allows easy access by car and is well-connected to public transportation. Proximity to the Arlington Expressway and other major roads makes it convenient for both customers and suppliers to reach the property.
Parking and Accessibility Features
The property offers an independent entrance and ample free parking equipped with surveillance systems to ensure the safety of visitors. This ensures convenience and peace of mind for both customers and employees.
Physical Features
Dimensions and Layout
The commercial space totals 6,050 square feet, distributed as follows:
· Restaurant: 1,400 sq. ft., including an 840 sq. ft. fully equipped kitchen ready for immediate operations.
· Convenience Store: 720 sq. ft., ideal for serving both hotel guests and the general public.
· Event Hall (Ballroom): 2,500 sq. ft., perfect for hosting corporate events, social gatherings, and celebrations.
· Bathroom Corridor: 590 sq. ft., ensuring adequate and accessible sanitary facilities for all visitors.
· Gazebo: A beautiful gazebo that adds charm to the property and provides opportunities for outdoor events and additional activities.
Existing Infrastructure
· Equipped Kitchen: Fully ready for use, reducing startup costs and opening times. Includes essential equipment and ample space for high-volume food operations.
· Walk-in Coolers: Two refrigeration units for storing cold and frozen goods, optimizing inventory management and ensuring food freshness.
· Modern Systems: Updated electrical, plumbing, and HVAC systems compliant with current safety and energy efficiency standards.
· Flexible Spaces: The layout allows for adaptations to meet the specific needs of your business, including decor, furnishings, or additional technology.
Photos, Videos, and Layouts
· Photo Gallery: For a detailed view of the space and its features, visit the photo gallery at the following link: [Gallery Link]
· Commercial Reel: To see a comprehensive and dynamic tour of the space, access the commercial reel at: [Reel Link 1 and Reel Link 2]
· Layouts: Detailed floor plans can be found in the annexes of this dossier, providing precise measurements and layouts to facilitate planning and customization based on your needs.



3. The Hotel and Its Synergies
General Hotel Description
The Weekly Inn Hotel is a recently renovated establishment with over 120 modern and comfortable rooms. Designed to cater to the needs of both business travelers and tourists, the hotel offers a wide range of amenities and services, including:
· Meeting Rooms and Business Center: Spaces equipped for conferences, corporate meetings, and events, with fax and photocopy services.
· Gym: A fully equipped fitness center to help guests maintain their workout routine during their stay.
· Free Parking: Spacious parking with nighttime security, providing convenience and peace of mind for guests and visitors.
· Self-Service Laundry: Laundry services for the comfort of guests staying for extended periods.
· Free Wi-Fi: High-speed internet access throughout the hotel.
· Vending Machines and Ice Machines: Available in common areas to meet immediate needs for snacks and beverages.
· Smoking Zones: Designated smoking areas that respect the preferences of all guests.
· Night Security: Trained security personnel and surveillance systems ensure a safe and tranquil environment.
The hotel is committed to providing an enjoyable and satisfying experience for all its guests, with bilingual staff dedicated to delivering high-quality service.
Benefits of the Hotel Location
· Constant Guest Flow: With over 120 rooms, the hotel ensures a steady flow of potential customers for the restaurant, convenience store, and event hall.
· Complete Infrastructure: The hotel facilities complement the services your business can offer, enhancing customer satisfaction and comfort.
· Professional and Welcoming Atmosphere: The meeting rooms and business center attract corporate clients who can benefit from additional services offered by your business.
Collaboration and Cross-Selling Opportunities
The hotel ownership group manages over 300 properties in its portfolio, opening significant opportunities for collaboration and cross-selling strategies:
· Shared Loyalty Programs: Develop loyalty programs benefiting both hotel guests and your business customers, encouraging the use of services across multiple locations.
· Joint Promotions: Create special packages and offers that include lodging, meals, and events, attracting a broader and more diverse audience.
· Expanded Customer Network: Access an extensive customer database through the hotel group, facilitating the promotion of your business in various markets and locations.
· Corporate and Social Events: Utilize the hotel’s meeting rooms and spaces to provide integrated services for conferences, seminars, weddings, and other events.
· Collaborative Marketing: Share resources and marketing strategies to increase visibility and reach for both parties, including presence on websites, social media, and promotional materials.
By leveraging the synergy between your business and the hotel group, you can expand your reach and maximize growth and success opportunities.

4. Market Analysis
Demographics and Target Audience
The commercial space at the Weekly Inn Hotel offers a unique opportunity to cater to a variety of market segments due to its strategic location and the area’s demographic characteristics:
· Hotel Guests:
· Business Travelers: Professionals visiting Jacksonville for meetings, conferences, and corporate activities, seeking quality services, convenience, and dining options nearby.
· Domestic and International Tourists: Visitors exploring Jacksonville’s attractions who value the convenience of having restaurants, shops, and leisure spaces within or near the hotel.
· Local Residents:
· Families and Young Professionals: Residents of Jacksonville looking for new dining experiences, social event venues, and convenient shopping options close to home.
· Growing Latino Community: Jacksonville has seen significant growth in the Latino community, seeking services and products that reflect their culture and specific needs.
· Industrial Area Workers:
· Employees of Nearby Businesses: Workers in industries and businesses surrounding the hotel who need lunch options, essential shopping, or corporate event spaces.
· Vehicle and Pedestrian Traffic:
· Drivers on Arlington Expressway: The location’s high visibility and easy access attract drivers and travelers passing through the area.
Competitors in the Area
· Restaurants:
· Limited High-Quality Options: The area lacks restaurants offering high-quality or specialized dining experiences, with most establishments being fast food or informal options.
· Opportunity for Differentiation: There is room to introduce a restaurant with a unique concept, such as international, fusion, gourmet, or culturally themed cuisine, appealing to both guests and local residents.
· Event Halls:
· Scarcity of Modern Spaces: There is a lack of modern, versatile event halls nearby, limiting options for those seeking to host corporate or social events.
· Potential Demand: Local businesses and individuals seek well-equipped venues for meetings, conferences, weddings, and celebrations.
· Convenience Stores:
· Unmet Need: No convenience stores are currently available within or near the hotel, forcing guests and residents to travel for basic necessities.
· Competitive Advantage: A well-stocked store can meet the demand for essentials, snacks, beverages, personal hygiene items, and souvenirs, offering convenience to customers.
Market Trends
· Growing Tourism in Jacksonville:
· Increase in Visitors: Jacksonville has seen a rise in tourism due to its beaches, sports events, cultural attractions, and business opportunities.
· Demand for Quality Services: Tourists seek memorable experiences, increasing the demand for exclusive restaurants, event spaces, and retail options.
· Preference for Personalized Experiences:
· Innovative Dining: Consumers are drawn to unique culinary concepts, specialized menus, and themed environments.
· Customized Events: There is a trend toward personalized events requiring flexible spaces and tailored services.
· Cultural and Demographic Diversity:
· Latino Community Growth: The expanding Latino population in Jacksonville presents an opportunity to offer services and products catering to this segment, including cultural and culinary options.
· Interest in Cultural Diversity: The general population is increasingly interested in exploring and experiencing different cultures, creating opportunities for businesses offering multicultural experiences.
· Convenience and Accessibility:
· All-in-One Location: Customers value the convenience of multiple services in one place, reducing the need to travel.
· Service Integration: Combining lodging, dining, shopping, and event spaces in one establishment is appealing to many consumers.
· Focus on Safety and Wellbeing:
· Sanitation Measures: Post-pandemic, customers pay special attention to hygiene and safety standards implemented by establishments.
· Spacious and Open Areas: There is a growing preference for locations that allow social distancing and offer outdoor spaces, such as the gazebo.
Market Analysis Conclusion
· Broad Market Opportunity:
· There is a clear opportunity to establish businesses that address unmet needs in the area, leveraging the lack of direct competition in quality dining, events, and retail services.
· Diverse Target Audience:
· By catering to various market segments, including business travelers, tourists, local residents, and the growing Latino community, your business can maximize its reach and appeal.
· Hotel Synergies:
· Integration with the Weekly Inn Hotel allows for leveraging guest flow and existing infrastructure, maximizing customer acquisition potential and offering a complete experience.
· Adaptability to Current Trends:
· The available space is versatile and can be adapted to meet current market trends, offering personalized experiences, diverse dining options, and integrated services.
· Sustainable Growth Potential:
· With Jacksonville’s increasing tourism and economic development, a sustained growth in demand for hospitality, dining, and event services is expected, creating a favorable environment for long-term business success.



5. Value Proposition
For the Restaurant
· Strategic Location:
· Situated within a hotel with over 120 rooms, ensuring a steady flow of guests.
· Proximity to industrial areas and major roads, increasing potential customer traffic.
· Untapped Market:
· The area lacks high-quality, specialized dining options.
· An opportunity to meet the demand of the growing Latino community and attract residents and tourists interested in unique culinary experiences.
· Equipped Kitchen and Walk-in Coolers:
· A fully equipped 840 sq. ft. kitchen ready for immediate operations.
· Two walk-in coolers for storing cold and frozen products, optimizing inventory management and reducing initial costs.
· Hotel Synergies:
· Opportunity to provide room service, breakfast, and catering for hotel events.
· Package deals that include lodging and meals, increasing revenue streams and guest satisfaction.
· Versatile Space:
· A 1,400 sq. ft. restaurant area adaptable to various concepts and themes.
· Capacity to host a significant number of diners, ideal for special events and group reservations.
For the Event Hall
· Spacious and Flexible Venue:
· 2,500 sq. ft. of space, perfect for corporate, social, and cultural events.
· Flexible design allows for personalized configurations based on client needs.
· Unmet Demand:
· A lack of modern, well-equipped event halls in the area.
· Opportunity to attract local businesses, organizations, and individuals seeking a premium event venue.
· Complementary Catering Services:
· If the restaurant is also operated, it allows for bundled packages that include venue rental, catering, and additional services.
· Added value for clients through comprehensive and convenient solutions.
· Supporting Infrastructure:
· Access to hotel amenities, such as accommodations for attendees, free parking, and security services.
· Use of the gazebo for outdoor events or as an extension of the main hall.
· Broad Appeal:
· Ability to host culturally specific events, such as quinceañeras, weddings, and traditional celebrations for the Latino community.
· Potential to attract corporate seminars, workshops, and conferences using hotel facilities.
For the Convenience Store
· Immediate Needs Fulfillment:
· Provides essential goods, snacks, and beverages for hotel guests and visitors.
· Serves workers in the nearby industrial zone with convenient access to necessities.
· Lack of Direct Competition:
· No convenience stores are located within the hotel or its immediate surroundings.
· Positioned as the preferred choice for quick and last-minute purchases.
· Specialized Product Offerings:
· Opportunity to sell products tailored to the Latino community, including cultural and traditional items.
· Souvenirs and local goods for tourists and visitors.
· Steady Client Flow:
· The hotel’s strategic location ensures regular foot traffic and cross-selling opportunities.
· Collaborative Promotions:
· Joint promotions with the restaurant and event hall.
· Discounts and special offers for frequent customers and event attendees.
Competitive Advantages
· Integrated Services:
· Operating multiple businesses in one location creates comprehensive customer experiences.
· Attractive packages and promotions encourage use of multiple services.
· Collaborative Marketing:
· Leveraging the hotel and property group’s platforms and network of over 300 units.
· Broader reach through shared marketing campaigns and promotional efforts.
· Hotel Infrastructure and Services:
· Added benefits such as free parking, night security, Wi-Fi, and other amenities.
· Bilingual staff enhance customer experience and communication.
Opportunities for Social and Cultural Impact
· Serving the Latino Community:
· Addressing the specific needs of a growing segment in Jacksonville.
· Contributing to cultural enrichment and promoting diversity in the area.
· Cultural Events and Celebrations:
· Organizing themed events to attract diverse audiences.
· Becoming a community hub for cultural gatherings and celebrations.
Growth and Profitability Potential
· Expanding Market:
· Growth in tourism and economic development in Jacksonville.
· Increasing demand for hospitality, dining, and event services.
· Reduced Startup Costs:
· Existing infrastructure and equipment lower initial investments.
· Faster time-to-market for your business operations.
· Diverse Revenue Streams:
· Multiple income sources by operating the restaurant, event hall, and convenience store.
· Financial stability and long-term profitability.
· Expansion Opportunities:
· Partnership with the hotel group for future collaborations and expansion to other locations.
· Establishment of a recognized and reputable local brand.


6. Lease Details
General Terms and Conditions
· Experience and Financial Stability:
· The tenant should ideally have experience in the sector, financial solvency, and strong commercial references.
· The goal is to ensure a successful and sustainable operation over time.
· Business Type:
· Proposals will be evaluated to ensure the business type aligns with the hotel’s vision and policies.
· A single tenant for all three spaces (restaurant, event hall, and convenience store) is preferred, promoting integrated and cohesive service management.
· Hotel Policies:
· The tenant must comply with the hotel’s established policies and regulations, ensuring harmonious operations and respect for the environment and other guests.
· Policies include operating hours, noise levels, maintenance of common areas, and safety standards, among others.
Rent Price and Associated Costs
· Rental Price:
· The proposed initial price is $18 per square foot annually, applied to the total 6,050 sq. ft. of available space.
· This price is negotiable, and we are open to discussing terms that benefit both parties.
· Utilities:
· The tenant will be responsible for utilities corresponding to their operations, including electricity, water, gas, and internet.
· Services must be contracted in the tenant’s name and kept current.
· Deposit and Guarantee:
· A security deposit and standard guarantees will be required, in line with common practices in the commercial real estate market.
· Specific details will be discussed during the negotiation process.
Contract Duration and Renewal Options
· Lease Term:
· A minimum lease term of 5 years is proposed, offering stability and continuity for business development.
· Renewal options and contract extensions can be negotiated upon completion of the initial period.
Obligations and Responsibilities
· Tenant:
· Responsible for internal maintenance of the leased space, ensuring the facilities remain in good condition.
· Compliance with all local regulations, including obtaining necessary licenses and permits for operations.
· Acquisition of relevant insurance, such as liability and property damage coverage.
· Landlord (Hotel):
· Responsible for maintaining common areas, nighttime security, free parking, and support with joint promotions.
· Ensures the proper upkeep of the building’s basic infrastructure, including electrical, plumbing, and HVAC systems.
Additional Incentives and Benefits
· Grace Period:
· A grace period may be offered for business setup and installations, subject to negotiation.
· This period allows the tenant to prepare the space without incurring immediate rental costs.
Application Process
· Standard Procedure:
· Interested parties must present their proposal and required documentation, including a business plan, references, and evidence of financial solvency.
· The selection process will follow standard practices, evaluating experience, capabilities, and alignment with the hotel’s values.
Important Notes
· Flexibility and Negotiation:
· All terms and conditions can be evaluated and negotiated to reach an agreement beneficial to both parties.
· We are open to discussing proposals and adjusting terms to meet the tenant’s specific needs.


7. Additional Benefits
Services Provided by the Hotel
· Security:
· The hotel provides security services, including nighttime surveillance and trained personnel, ensuring a safe and tranquil environment for all guests and visitors.
· While the tenant is responsible for internal security, they benefit from the overall safety provided by the hotel’s monitored premises.
· Free Parking:
· Ample free parking is available for the tenant’s customers, enhancing convenience and accessibility.
· The secure parking lot adds extra value, ensuring the safety of customer vehicles.
Joint Advertising and Promotion
· Shared Marketing:
· The hotel is open to collaborating on joint marketing strategies, supporting the tenant’s business promotion through advertising campaigns and promotional materials.
· Visibility within the hotel is provided, allowing for the placement of signage and promotional materials in strategic areas such as the lobby and main corridors.
· Events and Activities:
· Opportunities to organize joint events or participate in activities promoted by the hotel to attract more customers and provide enriching experiences for guests and visitors.
· Collaboration in hosting special events, fairs, or festivals that benefit both parties.
Collaboration and Benefit Programs
· Guest Benefits:
· Agreements can be established to offer exclusive benefits and discounts to hotel guests at the tenant’s business, encouraging patronage and enhancing customer satisfaction.
· Special promotions and packages that combine lodging with services provided by the tenant.
· Collaboration with the Hotel Group:
· Opportunities to collaborate with other properties managed by the hotel group in Jacksonville, expanding the tenant’s business reach and participating in joint initiatives.
· Leverage a wider network for promotions and events to attract diverse audiences.
Flexibility and Mutual Support
· Flexible Operating Hours:
· The hotel offers flexibility in the tenant’s operating hours to maximize sales potential and accommodate customer needs.
· Possibility to extend hours during special events or peak demand seasons.
· Commitment to Collaboration:
· While the hotel does not currently have a formal loyalty or referral program, there is mutual willingness to support and develop initiatives that benefit both parties.
· Open to exploring new ways to collaborate and achieve mutual growth.
Visibility and Recognition
· Hotel Reputation:
· By operating within the Weekly Inn Hotel, the tenant benefits from the recognition and reputation of the establishment, boosting customer confidence and preference.
· Association with a growing brand dedicated to offering quality experiences to guests and visitors.
· Advertising Support:
· Assistance with local and regional advertising campaigns, leveraging the hotel’s presence across different platforms and media.
· Inclusion in the hotel’s promotional materials, such as brochures, website, and social media.

8. Procedure for Interested Parties
Requirements to Apply
· Proposal Submission:
· Interested parties must prepare a detailed proposal that includes their business plan, prior experience in the sector, and vision for utilizing the space.
· The proposal should highlight how they plan to leverage the opportunities the space offers and align their business with the Weekly Inn Hotel’s vision and policies.
· Necessary Documentation:
· Financial Information: Proof of financial solvency and capacity to execute the project.
· Commercial References: Letters of recommendation or references from previous business ventures.
· Licenses and Permits: Commitment to obtaining all necessary licenses and permits for operation.
Selection Process
· Proposal Submission:
· Proposals must be submitted to the hotel management team before the established deadline.
· Submissions can be sent via email or delivered in person to the hotel’s offices.
· Initial Evaluation:
· The management team will review all proposals to ensure they meet basic requirements.
· The evaluation will consider experience, financial solvency, and alignment with the hotel’s values and objectives.
· Interviews and Presentations:
· Shortlisted candidates will be contacted to schedule an interview and present their proposal in detail.
· During the meeting, specific aspects of the business plan will be discussed, and mutual questions will be addressed.
· Negotiation of Terms:
· Once the ideal candidate is selected, negotiations will proceed regarding the lease agreement terms.
· Discussions will include rental price, grace period, contract duration, and other relevant terms.
· Contract Signing:
· After reaching an agreement, the lease contract will be drafted and signed.
· A timeline for installation and business launch will be established.
Estimated Timeline
· Application Launch: [Specify start date or indicate that the process is currently open]
· Proposal Submission Deadline: [Specific date]
· Proposal Evaluation Period: [Approximately two weeks following the deadline]
· Interviews with Shortlisted Candidates: [Specific date range]
· Final Selection and Negotiation: [Estimated period]
· Contract Signing: [Estimated date]
· Business Launch: [Estimated date, considering setup period]
Contact and Interest Form
· Contact Person: Felipe Ricci
· Phone Number: (305) 339-9083
· Email: info@weeklyinn.com
· Postal Address: 8016 Arlington Expy, Jacksonville, FL 32211
· Website: https://weeklyinn.com/
· Online Interest Form: [Link to form]


9. Conclusion
The commercial space available at the Weekly Inn Hotel represents a unique opportunity for entrepreneurs and business owners looking to establish or expand their operations in a strategic location in Jacksonville. With a total of 6,050 square feet, fully equipped and ready for operation, the space offers multiple possibilities in the gastronomy, events, and retail sectors.
The synergy with the hotel and the support of an economic group managing over 300 units enhance the potential reach and success of your business. We are committed to fostering a mutually beneficial collaboration by providing support and flexibility to help your project thrive.
We invite you to be part of this exciting opportunity and contribute to the growth and diversification of services offered to our guests and the local community. We look forward to receiving your proposal and working together to develop a successful and sustainable business.
Final Note:
Thank you for your interest. We are at your disposal for any further questions or additional information you may require. Please do not hesitate to contact us through the means provided in this dossier.

