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DISCLAIMER —

CONFIDENTIALITY

The information contained in the following Marketing Package is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Acropolis Commercial Advisors
LLC, ("Agent”), and should not be made available to any other person or entity without the written consent of Agent. If you are not the named addressee, or intended recipient, you should not disseminate,
distribute or copy this Marketing Package. Please notify the sender immediately if you have received this Marketing Package by mistake and delete this Marketing Package, including any associated
email, from your system. Finally, the recipient should check this email and any attachments for the presence of viruses. Agent accepts no liability for any damage caused by any virus transmitted

by this email and/or marketing package.

NOT A SUBSTITUTE FOR DUE DILIGENCE

This Marketing Package has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the property. The information
contained herein is not a substitute for a thorough due diligence investigation. Any projections, opinions, assumptions or estimates used in this Marketing Package are for example only and do not
represent the current or future performance of this property. Agent has not made any investigation, and makes no warranty or representation, express or implied, as to the accuracy or completeness
of the information contained herein, including but not limited to, the income or expenses for the property, the future projected financial performance of the property, the size and square footage of the
property and improvements, the presence or absence of contaminating substances, PCB'’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements
thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the property. The information contained in this Marketing Package
has been obtained from sources Agent believes to be reliable; however, Agent has not verified, and will not verify, any of the information contained herein, nor has Agent conducted any investigation,
including any due diligence examination, regarding the property or these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information

provided. It is the prospective purchaser’s responsibility to independently confirm the accuracy and completeness of all material information before making any investment or completing a purchase.

All factors regarding a purchase should be evaluated by the prospective purchaser in addition to their respective legal, tax, financial planning, accounting, and other professional advisors. Like all real estate
investments, this investment carries significant risks. Prospective purchaser and their respective professional advisors must request and carefully review all legal and financial documents related
to the property and tenant, if any. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for
some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the
area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part
or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, prospective purchaser is responsible for conducting his/her own investigatior
of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandor
the property, and the lease term. By accepting this Marketing Package you agree to release Agent and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigatior

and/or purchase of the property.

REPRESENTATION & PROFESSIONAL MATTERS

Agent is not representing prospective purchaser or recipient of this Marketing Package. Agent shall only be deemed to represent any party to a transaction if permitted by applicable federal, state,
and local law and only if agreed upon by Agent and the other party, including, but not limited to, a prospective purchaser via a separate written agreement signed by both parties. Agent only provides
specific real estate brokerage services which are permitted under applicable real estate brokerage laws. PROSPECTIVE PURCHASER UNDERSTANDS AND ACKNOWLEDGES THAT NO
MEMBER, AGENT, OR EMPLOYEE OF AGENT IS QUALIFIED TO PROVIDE, AND - NOTWITHSTANDING ANY PROFESSIONAL LICENSES THE SAME MAY HAVE OR POSITIONS OR
AFFILIATIONS WITH COMPANIES OTHER THAN ACROPOLIS COMMERCIAL ADVISORS LLC - AGENT HAS NOT BEEN CONTRACTED TO PROVIDE AND SHALL IN NO INSTANCE BE
DEEMED TO PROVIDE, OR HAVE PROVIDED, ANY OTHER SERVICE. EXAMPLES OF SERVICES AGENT DOES NOT PROVIDE, AND IN NO INSTANCE SHALL BE DEEMED TO HAVE
PROVIDED, INCLUDE, BUT ARE NOT LIMITED TO, TAX, LEGAL, ACCOUNTING OR ANY SERVICES COVERED BY ANY FEDERAL, STATE, OR FOREIGN SECURITIES LAWS, RULES
AND REGULATIONS, INCLUDING THE OFFER OR SOLICITION - WHETHER TO BUY, HOLD, TRADE, OR SELL — ANY SECURITY OR SECURITIES AS DEFINED BY FEDERAL, STATE, OR
FOREIGN LAW, RULE OR REGULATION, OR ANY SERVICE WHICH WOULD REQUIRE LICENSURE OR REGISTRATION WITH THE SECURITIES AND EXCHANGE COMMISSION, STATE

SECURITIES COMMISSION, OR ANY FOREIGN SECURITIES AUTHORITY.

NON-ENDORSEMENT NOTICE

Agent is not affiliated with, sponsored by, or endorsed by any commercial tenant, lessee, or user identified in this Marketing Package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said Agent, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Agent, and is solely included for

the purpose of providing information about the property listing to prospective purchasers.

NOT AN OFFER TO BUY OR SELL SECURITIES

The prospective purchaser acknowledges that this Marketing Package is not a recommendation to participate in any investment nor does it constitute an offer or solicitation — whether to buy,
hold, trade, or sell, any security or securities as defined by federal, state, or foreign law, rule or regulation, or any service which would require licensure or registration with the securities and
exchange commission, state securities commission, or any foreign securities authority.
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PRICING SUMMARY

1531 North Federal Highway
Hollywood, FL 33020

RICING SUMMARY

Purchase Price $2.482.,071.00

Cap Rate 7.00% sl =
NOI $173,745.00* i

B W

cannals  glol I
- e

|
1531 <43

LEASE SUMM

Concept House of Platinum Cannabis

Tenant RWB Florida, LLC =

Guarantor Acreage Holdings, Inc

Lease Type Absolute NNN |
Lease Term 10.75 Years | v
Lease Expiration 12/31/2035** O IR e

Options Two (2), Five-Year Shy st

Rental Increases 10% Every 5 Years

[ T FS
ENTRRNEE

ENT ROLL SUMMARY
MONTHLY RENT ANNUAL RENT
Years1- 5 14,478.75 $173,745.00
Years 6-10 $15,926.63 $191,119.50
Option 1 $17,520.75 $210,249.00
Option 2 $19,272.83 $231,273.90
Note:
*Tenant has a 9-month rent abatement of Base Rent only, starting with receipt
of the C/O.

**Tenant’s original lease commenced Iin 2019 and has been paying rent
throughout this period. Tenant is currently building out the space and
requested a 10.75-year lease extension. This extension is firm but does not o
commence until receipt of the C/O, providing for additional base term. |

'
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PROPERTY SUMMARY

| 3,569 Square Feet

LAND AREA | 12,506 Square Feet
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YEAR BUILT 1971
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INVESTMENT HIGHLIGHTS
g

Absolute NNN Lease | Corporate Guarantee
10% rental increases every 5 years

' 5,

Recent 10-Year Lease Extension &

Tenant recently requested, and signed, a new long term lease extension

=

Substantial Tenant Investment
Tenant Is performing all renovations at Tenant’'s own cost and expense
Estimated costs are $750,000

>\,

ole)®

w

Situated with frontage On US Hwy 1 | 1 Mile to Downtown Hollywood
Direct exposure {0 32 570+ vehicles per day
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Infill Location Amongst Numerous Rooftops
23,802 residents within 1 mile, 140,729 residents within 3 miles

Affluent Area with Disposable Income
$104,715+ average household income within 3 miles

High Barriers to Entry | Excellent Intrinsic Value
Property Is subject to FH-2 zoning which allows for numerous
uses and a maximum building height of 140 ft

Strong Daytime Population
11,437 daytime employees within 1 mile, 82,763 employees
within 3 miles
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INVESTMENT HIGHLIGHTS

Less Than 1 Mile from the Heart of Hollywood | ArtsPark at Young Circle | $1.5+ Billion
In Development

H |ess than a mile south of the Property, and directly accessible via Federal Highway, downtown
Hollywood has experienced significant growth and development, with ongoing residential, mixed-use,
office, and retail developments expanding northwards towards the Property, creating a greater potential
intrinsic value.

W Directly in the epicenter of this rapidly growing downtown area is the ArtsPark at Young Circle, which
features a 2,500-seat amphitheater, playground, splashpad, sculptors and other art installations which
adds to the draw of this downtown area.

m Around Young Circle are nearly $1.5 billion in developments which are planned, under construction
or have recently been completed.

Favorable Zoning | High Barriers to Entry | Potential Redevelopment Opportunity
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L = PR N S ~ m® In this particular 25 block stretch of Federal Highway which runs from Young Circle (downtown
" SUBJECT ‘w U e R Hollywood) to Sheridan Street (bordering Dania Beach), there is a very low vacancy rate for commercial

R g iy e e g gl DR, MG W ™ Recent re-development and land sales on Federal Highway within this area have sold at a land-price
"ACTUAL LOCATION? T i SO oyl 3 value of approximately $100 per square foot.

1 ]

e
-

0

Wb b | W The Property features generous FH-2 zoning, which allows for a broad range of uses including both
e A commercial as well as single and multi-family residential, allowing for potential re-development

e opportunities, should the tenant not renew the lease. In addition, FH-2 zoning includes a 3.00 FAR
which provides for a maximum building area of over 37,000 sq ft on the Property and the ability to go
vertical 14 stories.

|
s R
H ' " :-'--II-' -i-'

m The Property is strategically located on the corner of North Federal Highway, also known as US-1,
and Roosevelt Street, offering easy and convenient customer access to the Property and excellent
visibility to over 32,570 vehicles per day.

WEEGE gt e—mme==is=4 W Federal Highway is a strategic thoroughfare which is used by residents and commuters in both
S 54" SUBJECT PROPERTY ™52 Hollywood and neighboring cities for local access as an alternative for Interstate 95 which runs
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W Other notable tenants in the area include Publix, Wells Fargo, Bank of America, WaWa, Chipotle,
McDonalds, Walgreens, CVS, Starbucks, 7-Eleven and others.




INVESTMENT HIGHLIGHTS

Infill Location | Excellent Demographics | 140,000+ Residents | $104,715 Avg
HH Income | Strong Daytime Population

W The Property is situated central to numerous residential communities which are home to 23,802 and
140,729 residents within respective 1-mile and 3-mile radii. In addition, the average household income
within these areas are $87,175 and $104,715 respectively, providing for greater disposable income.

W |n addition to the residential synergies, the Property benefits from a strong daytime population of over
82,000 workers within a 3-mile radius, many of which pass the Property on their daily commutes.

Recent 10.75-Year Lease Extension | Absolute NNN Lease |Significant Tenant
Investment and Commitment

m The Property features an absolute NNN lease with zero landlord responsibilities. The Tenant recently
executed a 10.75-year lease extension. While the Tenant continues to pay rent during construction,
the new 10.75-year lease extension does not commence until receipt of the certificate of occupancy,
providing for additional base term.

o UB IECT Pnopsnﬁ \H L=l ® The lease features 10% rental increases every 5 years as well as a corporate guarantee from
= R Acreage Holdings.

W The Tenant’s original lease commenced in March 2019, Tenant has paid rent since. Tenant is currently

AL{ L Aﬁ}ﬁ'f" :__rm . 8 g ;:-:.'_- = building out their space which is estimated to be completed spring 2025. The anticipated build-out
UAL LOCATIONZ ~ ~- =5 E Gl —— ) O = Y costs are $750,000, further lending to Tenant’s long-term commitment to this location.
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IMMIEDIATE AREA DEVELOPMENTS

Arthur Apartments Planned
Residential - Four Stories, Fifteen (15) Units

Dixiana Apartments Planned
Residential - Ten Stories, Seventy (70) Units

Federal SPA and Restaurant Planned
Hospitality - Two Story Spa & Restaurant
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Holiday Inn Express Proposed
Hotel - Eight Stories, Eighty (80) Rooms

Johnson Street Apartments Construction
Residential - Two Buildings, Twenty-Five (25) Units
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One Oasis Planned
Residential - Ten Stories, Sixty-Four (64) Units
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Roosevelt Apartments Completed 2023
Residential - Four Stories, Twenty (20) Units

The Habitat Planned

Residential - Fourteen (14) Town Homes

The Pointe Planned
Residential - Four Stories, Eighteen (18) Units

{5 o s
JOHN%ON-STL... —

WaWa Completed 2024

Retail - WaWa Convenience & Fuel
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WHERE ARE THEY COMING FROM?

& Local Traffic

®m North Federal highway, also known as US-1, is the
main north south corridor for local Hollywood and
neighboring community traffic, there are over
30,000 vehicles which pass the Property each day.

m |nterstate-95 is accessible to both the north and
south of the Property via Sheridan Street and
Hollywood Boulevard.

e

!@ﬁ Industrial, Manufacturing, Warehouse, Flex

m \West of the Property is over 1.4 million square feet
of industrial, manufacturing, warehouse, and flex
facilities which are home to numerous local
businesses. This particular area has a vacancy
factor of less than 3%.

tE] Downtown Hollywood

f (MA m Downtown Hollywood and Young Circle is
SUBJECT PROPERTY — approximately two minutes south of the Property
—_ - and is directly accessible via Federal Highway.

% m Downtown Hollywood continues to expand with
over $1.5 billion in projects which are currently in
planning or development stages.

m Residents

e m There are over 33,000 and 133,000 residents

DOWNTOWN HOLLYWOOD (820) within a 1-mile and 3-mile radius of the Property,

4 W |n the immediate area are numerous residential
communities, including but not limited to Taft
Apartments (87 units), Crystal Court Manor
— (324 units), Santa Monica Condominium (73
A units), Cortland Hollywood (336 units), and
$ the Watergate Condominium (376 units),
A amongst others.

J == m |n addition, within 1-mile are several residential
developments, currently under construction,
including, but not limited to, 21 Hollywood (200
units), One Oasis (64 units), The Bread Building
(361 units), and the Soleste Hollywood
Boulevard (347 units).




TENANT OVERVIEW

% RedWhite&Bloom

Red, White & Bloom Brands Inc (CSE: RWB and OTCQX: RWBYF)
("RW&B”) is a leading multi-national cannabis operator and house of
premium brands in the U.S. and Canadian cannabis sector. RW&B has
a vertically integrated platform operating within all aspects of the industry
iIncluding cultivation, retail (dispensary), and branding. Within the United
States, RW&B currently operates in California, Florida, Massachusetts,
Michigan, and Ohio, and sells its proprietary products in other states.

In 2020, RW&B entered into a series of purchase and licensing
agreements with High Times with the goal of rebranding certain
dispensaries and development of cannabis-based CBD and THC
products in Michigan, lllinois, and Florida. This transaction resulted in the
production of various High Times labeled products, many of which sold
out immediately.

HOUSE OF

&

o

CANNABIS

House of Platinum Cannabis, formerly known as The Botanist and later
as HT Medical , is RW&B’s Florida retail dispensary concept. House of
Platinum Cannabis is a retail and product brand created to help cannabis
patients by offering superior product in a unique atmosphere, different
than other dispensaries. Each location offers flower, prerolls, vapes,
concentrates, edibles, and other treatment options. Collectively, House of
Platinum dispenses 400 ounces of flower per week.

5 ™M
= @ 1l

Ownership Tenant Stock Symbol

Public Corporate CSE: RWB

O0TXQX: RWBYF
¢

R

Locations Headquarters Website

14 Toronto, CA www.redwhitebloom.com




TENANT OVERVIEW

Partnerships & Acquisitions % RedWhite&Bloom Highlights

November 2023

Adult recreational cannabis use is legalized in Ohio. Following the
legalization, RW&B joined forces with a vertically integrated Ohio

operator.

Together, they will bring RW&B's exclusive products to consumers
through the operator's expansive distribution network.

January 2024

RW&B announced the $22 million acquisition of Aleafia Health, a
vertically integrated cannabis company with extensive cultivation,
processing, and international export capabilities.

This acquisition brings one of Canada’s largest outdoor cultivation
sites (86 acres) into RW&B's portfolio, enhancing its global presence
in markets like Australia, Germany, and the UK.

TOP

2 U.S. Multi-State Cannabis Operator

5 Brands ‘ 240+ Products

O

350,000 $97.60 748,000 SF

Sales Per Year Avg Ticket Size Cultivation Space
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FLOOR PLAN




AERIAL MAP
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AERIAL PHOTO — NORTHEAST

FORT LAUDERDALE-HOLLYWOOD INTERNATIONAL AIRPORT
® 17TH BUSIEST U.S. AIRPORT | 30+ MILLION PASSENGERS | 700+ FLIGHTS DAILY ® $30 BILLION ANNUAL ECONOMIC ACTIVITY
® $404 MILLION EXPANSION PROJECT & TOP 3 CRUISE HOMEPORT WORLDWIDE
= ® $471 MILLION EXPANSION PROJECT
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AERIAL PHOTO — NORTH

FORT LAUDERDALE-HOLLYWOOD INTERNATIONAL AIRPORT DOWNTOWN FORT LAUDERDALE

& 17TH BUSIEST U.S. AIRPORT | 30+ MILLION PASSENGERS | 700+ FLIGHTS DAILY
~ ® $404 MILLION EXPANSION PROJECT
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AERIAL PHOTO — NORTHWEST

OAKWOOD PLAZA DANIA POINTE FORT LAUDERDALE-HOLLYWOOD INTERNATIONAL AIRPORT
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AERIAL PHOTO — SOUTH
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HOLLYWOOD ECONOMIC DEVELOPMENT

Real Estate Demand
Sector Occupancy

Downtown District Development

97.3% _
] 0 N B -_ | n o | e . ®
¢RA D_o.wnfowll\ bl__s-frld
96% D Existing
Development
95% Redevelopment
Proposed University St F:_'LMORE 2L Redevelopment - Opportunity
Development HIVELSIEY =t dsiCH Opportunit %
4 216 residential units PP d = '
Deyebpmem ~4,000 sqg. ft. commercial space
Under Construction ~18,000 59,1l IRstliona) Space | Hollywood Circle

Top Employers

TAYLOR ST | 397 residential units

104 room
boutiqgue hotel

58646 sq. ft.

commercial space incl.
48,000 sq. ft. Publix

. Landmarks

HEICO ey

Opportunity

Radius
311 residential units
40,000 sq. ft. commercial space |

TITEIINN N S RADWAY _TILE  CTETTTTT

g > POLK ST )
e r___________________1 Hollywood
. PUthPﬂrklng % o iEaN e B > Younjtt:]wCircle
Garage 4 B 42:"-136'-‘ 921 fﬁfaﬁg:i F:‘:l"-‘ . 850 residential units
E 4 42,100 5. 1L. OIICE SPace mm ~125.000 sq. ft.
Soleste Hollywood Blvd ‘ \ ~ commercial space
324 residential units TYLER ST ~30,000 sq. ft.
~30,000 sq. ft. mrnmarcfa{ space L — N office space
> Anniversary > bk
I m = Park %
Hollywood East T = a5 |
S Atrium _ — : —
247 residential 58 500 = = )|
units e A U ek o
DIPLOMAT 4,800 sq. ft. [RUEEEES Hollywood Blvd - Historic District
RESORT & SPA commercial space IS~ WA EIIIIIIIIIIIS e
HOLLYWOOD, FLORIDA ' | Cinema Paradiso AT YOUNG CIRCLE A%
: | Hollywood | | it
Hollywood Station e | Culture
Condominium AITIOUSE Citiaina o :?Fter n;
. 211 residential units | T HARRISONST greiGiiN oD
Quantum E | . "
Soleste Village 1818 Park
MARGARITAVILLE 503 residential units ' 166 residential units
Beach CI?M L ! 103 hotel rooms _ | | ;
HOLLYWOOD BEACH, FL. Gﬂ"ﬁr?],gr%?alsip;tce — Th& Bread Bu“ding 1|
_ i Regent Park 361 residential units
293 FESidentta| ~17,000 sq. ft.

units | ﬁinE'Hhﬂywaed
C'm'y Courtyards at 226 residential units .#

Hollywood Station Lofts at Hollywood Station JACKSON ST 7315 sg_ ft.

43 residential units 93 residential units | commercial space The Trnlpic | ’
‘ l 208 residential units _I

mmmermai space

Memorial
Healthcare System




HOLLYWOOD LANDMARKS

Dania Pointe 2.5 Miles
Dania Pointe, a 102-acre premier mixed-use development built in 2020, ranks
#3 In Florida and #27 nationwide for foot traffic.

Just 2.5 miles north of the Property via Federal Highway and Stirling Road,

Dania features retail, dining, entertainment, two hotels, apartments, offices,
and the upcoming $250 million Spirit Airlines global headquarters.

Hollywood Beach 3 Miles

Approximately 3 miles east of the Property is Hollywood Beach, home to popular
resorts like Margaritaville and Diplomat, and is ranked as the second most
crowded beach in Florida, following Miami Beach.

Fort Lauderdale — Hollywood International Airport 3 Miles

Fort Lauderdale- Hollywood Airport (“FLL’) is located just 3 miles north of the
Property and is directly accessible via Federal Highway.

FLL serves nearly 30 million passengers yearly, making it the 17th busiest In
the U.S.

Golf Courses 3.5 Miles

Three notable golf courses are within 3.5 miles:

Hollywood Beach Golf Club (recently renovated for $12.7 million), Shell Bay
Club (recently built, $1 million membership fee), and Orangebrook Golf &
Country Club (36-hole championship course).

Port Everglades 4 Miles

Located 4 miles north of the Property is Port Everglades which generates over
$30 billion in local economic activity and is undergoing a $471 million expansion.

The port ranks among the top 3 global cruise ports, with as many as 50,000
passengers passing through on a single day.

HCA Florida Aventura Hospital 4 Miles

Located just 4 miles south of the Property via Federal Highway is HCA Florida
Aventura Hospital, a 467-bed trauma center serving from Dania Pointe to the
Miami Design District.

2
3
O
5
6

The Hospital has more than 1,900 employees and also employs over
660 physicians.

b? E | ] J_IIP}L,T \ ,n T |
SN, |\ “““’?i Lauderdale i

~// Broadview

II. ~ | ' _- .:. |! I‘.‘ "I. |

" ) - _"I"' e [ | b e
atf -, Sy Haclenda L=
-'17-- - / 1 Vlllag .__
'k, ] - "
Davie

| |
it /
E ‘
* | f
[
i I

. | Lauderdaallywood

_ Intemanonal Airport

inia Beach

SUBJECT PROPERTY

HOUSE OF

| Pe.mbroke
WESt p ark= [ Hallandale

Q@ark
‘I' h

Miami sunny
==Gardens les Beach
-l North Mlami :

L

‘Beach J




REFERENCE MAP & DEMOGRAPHICS

4706y — JUPIER Hollywood

2025 POPULATION

1 Mile 23,802
3 Mile 140,729
5 Mile 306,933

2025 AVERAGE HOUSEHOLD INCOME
' $87,175
3 Mile $104,715
' $109,032
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AREA OVERVIEW: HOLLYWOOD, FL

RN %) LARGEST COMPANIES I

rAiBaptisikiealth

oYe® 153,000+

"\‘ Total Residents Active Development voral Gables viam
20,500+ Employees 17,800+ Employees 15,000+ Employees
& State ﬁ? Vacation & Tourism
... Population A Industry

Rarin === =—RezionaliHospi e
J 60+ Parks |/ 7 Golf Courses Hollywood Miami

Broward County # 3 Statewide
14,000+ Employees

Miami Metro # 5 Statewide 7 Mlles Of Beaches 14,700+ Employees

Florida #12 Nationwide
® .. 86000 [ 7M Annual Beach Visitors _| SOUTH FLORIDA'S R AN I Z [ B
R Labor Force ————

33.9M+ SF Industrial Space LENINIARS AutoNation
11.9M+ SF Retail Space . o
oM+ SF Office Space Miami Miami Fort Lauderdale
#70 #119 #151
SOUTH FLORIDA w ENTEmi%EE
TL Contains Over 1/3 Juno Beach Palm Beach Gardens' ' Sunny Isles Beach
Of Florida’s Residents #187 #196 #9294
Miami-Fort Lauderdale-West Palm Beach, FL MSA _ ] ASTEC
#1 Largest Population #7 Largest Population Miami Hollywood Coral Gables Miami
Statewide Nationwide #345 #3809 #3094 #495






