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REDEVELOPMENT OR OWNER/USER 
OPPORTUNITY - FLORIDA’S PANHANDLE
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2ND GENERATION RESTAURANT WITH DRIVE-THRU
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PROPERTY SUMMARY

Property Address 2633 Highway 231

City, State, Zip Cottondale, FL 32431

Lot Size Acres 6.11 Acres

Building Size 3,834 SF

Actual Year Built 1987

Effective Year Built 2000

Parcel ID 07-4N-11-0000-0060-0000

Stories 1

Property Use Code REST/CAFE/DRIVE-INN 2100

Zoning
AG-2 Agricultural - Commercial Uses allowed due 

to close proximity to I-10 (1/2 mi)

Allowable Uses
Retail, Gas Station, Restaurant w/Drive-thru), Office, 

Residential (One House per acre & More

SecTwpRng 07-4N-11

Tax District 15

Millage Rate 13.3668

ASKING PRICE: $995,000$ PER/SF: $3.74$

Type RES/F FOOD

Total Area 3,933 SF

Heated Area 3,834 SF

Exterior Walls CB Stucco

Roof Cover Built-Up

Roof Type Flat

Interior Walls Drywall

Frame Type Masonry

Floor Cover Hard Tile

Heat ENG F Air

Air Conditioning ENG Central

Density Impervious Surface 60%

Height Allowance No Restrictions
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INVESTMENT HIGHLIGHTS

• The property is an extra large parcel of approximately 6 acres 
that includes approximately 2 acres of wetlands, traversed by 
a railroad track along the western portion of the property

• Site is currently improved with a ~3800 SF building and 
drive-thru, previously operated as a Hardee’s and now 
permanently closed for business

• Ideally positioned along US Highway 231, a north-south 
Highway running 52 miles from Panama City north to the 
Alabama State Line in Bay & Jackson Counties

• One-half mile from Interstate-10, a major east-west artery 
serving major cities like Pensacola, Tallahassee and Lake City, 
with an average traffic count between 30,000 and 50,000 VPD, 
providing easy access to the site from Exit 130 US-231 and 
Panama City.  The exit is available on both the eastbound and 
westbound sides of the interstate

• Perfect for an owner/user looking to establish or expand 
their restaurant business with an existing free-standing second 
generation QSR with drive-thru

• Opportunity for developers/investors to re-tenant the second 
generation restaurant, in addition to future build out with 
complimentary retail use

• Florida is an income tax free state

• Cottondale is part of the Florida Panhandle Area Submarket 
and considered to be a growing community benefiting from 
its strategic location along major transportation routes. The 
area serves as a frequent rest stop for travelers. The property’s 
proximity to a diverse array of retailers—including a planned 
~8,200 SF Quik Trip Travel Center, Subway, Shell, Love’s Travel 
Stop, Marathon, and others provides ample opportunity for 
developers and additional retailers
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SURVEY
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HWY 231 • 10,900 VPD 

HWY 231 • 10,900 VPD 
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AERIAL OVERVIEW
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INTERSTATE 10 • 26,187 VPD 
INTERSTATE 10 • 26,187 VPD 

MCDONALD’S

PLANNED ~8,200 SF 
QUICK TRIP TRAVEL 

CENTER
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DEMOGRAPHICS

POPULATION

2029 PROJECTION

5-Miles 4,749

10-Miles 23,079

2024 POPULATION

5-Miles 4,765

10-Miles 22,784

INCOME

AVERAGE

5-Miles $64,949

10-Miles $62,271 

MEDIAN

5-Miles $46,554

10-Miles $41,894

HOUSEHOLDS

2029 PROJECTIONS

5-Miles 1,928

10-Miles 9,153

2024 HOUSEHOLDS

5-Miles 1,934

10-Miles 9,031
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FLORIDA’S PANHANDLE

The Florida Panhandle is known for its quaint beach towns and interesting attractions, many of which are money-saving and family friendly. Come to the Florida 

Panhandle and relax on glorious beaches, shop to your heart’s content and dance the night away. Santa Rosa Island is great for kids and offers a wide array of 

both beach-based and water-based activities. Families will enjoy a day away to tour the 150-year-old Pensacola Lighthouse. The Florida Panhandle offers excit-

ing nightlife. Panama City, Destin and Pensacola all have numerous bars and nightclubs to suit all tastes. Panama City is home to Club La Vela, the largest night-

club in the U.S. The Florida Panhandle is a shopaholic’s dream. It offers specialty stores, antique stores and shopping malls. For those renting a home or condo, a 

trip to Joe Patti’s seafood market in Pensacola is a must. The market specializes in fine wine and cheese, and beautifully presented handmade chocolates to take 

home to friends and relatives as gifts. Mon Père et Moi in Tallahassee is also worth a visit.

Thirteen counties border what is known as the Forgotten Coast, with miles of undeveloped natural beaches, barrier islands, quiet fishing villages, quaint historic 

districts and popular beach-side cities and towns. Renowned for sparkling white sands and emerald waters stretching from Pensacola southeast to Cedar Key 

along the Gulf of Mexico, the Panhandle is one of Florida’s best-kept secrets. Mostly rural, it boasts some of Florida’s best beaches and a climate for year-round 

boating, biking, hiking, canoeing, scuba diving, snorkeling, kayaking, camping and fishing.  Panhandle sanctuaries include 10 aquatic preserves, 36 state parks, 

the Gulf Islands National Seashore and the 234,000-acre Apalachicola National Estuarine Research Reserve – one of the most important bird habitats in the 

United States’ southeastern waters.
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LOCATION MAP
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SPECIAL COVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially 
given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospec-
tive purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment profession-
als cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, 
and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential 
volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.

DISCLAIMER
Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The information contained in this Marketing Brochure has been obtained from sources we believe to 
be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes 
no guarantee, warranty or representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of a net leased property, it is the Buyer’s responsibility to indepen-
dently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of 
this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates 
used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net leased property to you depends on factors that should 
be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased 
property to determine to your satisfaction with the suitability of the property for your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial 
advisors must request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consider-
ation, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities Or newly-acquired locations, may be set based on a tenant’s projected 
sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may 
fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and 
lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of 
locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate With a potential replacement tenant considering the 
location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services 
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property. 

CONFIDENTIALITY AND DISCLAIMER  
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real Estate 
Investment Services of Florida, Inc (“Marcus & Millichap”), and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure 
has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein 
is not a substitute for a thorough due Diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for 
the subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, 
PCB’s or asbestos, the compliance With State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any ten-
ant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, 
Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty 
or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein. 

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS. 

NON-ENDORSEMENTS
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not  
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates  or subsidiaries, or any agent, product, service, or commercial listing 
of Marcus & Millichap, and is solely included for the purpose of  providing tenant lessee information about this listing to prospective customers.

NON-ENDORSEMENT DISCLAIMER & NOTICE
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