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DEVELOPMENT OPPORTUNITY

7675 OLD REDWOOD HWY

INVESTMENT SUMMARY

7675 OLD REDWOOD HWY, COTATI, CA 94931

PRICE: $700,000

PROPERTY SUMMARY

Site Address 7675 OLD REDWOOD HWY, COTATI, CA 94931
County SONOMA
Parcel No. (APN) 144-060-014-000
Zoning COMMERCIAL
= HULA HONEY
Land Use Category VACANT LAND . i C1-OW.- SPRAY TAN
[l | AMY’S CHINESE
KITCHEN
County Use Code 0101 (VACANT COMMERCIAL LAND W/ UTILITIES)
Lot Size (Acres) 0.3
Lot Size (SF) 13,138 - DOUGHNUT.
A ] 1 3
3 OLE TIMES
Opportunity Zone NO | Q& °ARBER SHOP Y
Flood Zone NO
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INVESTMENT HIGHLIGHTS

o

Po

PRIME SIGNALIZED CORNER LOCATION WITH EXCEPTIONAL VISIBILITY
Highly exposed .3 acre corner parcel, offering strong street frontage, excellent
traffic exposure, and prominent signage potential ideal for retail users

STRATEGIC U.S. HWY 101 ACCESSIBILITY

Located right off Highway 101, the site benefits from steady regional
commuter and visitor traffic traveling throughout Sonoma County and the
greater North Bay

ADJACENT MIXED-USE HOSPITALITY DEVELOPMENT

Brand new hotel and retail plaza has started construction next door and is
expected to introduce visitor traffic and drive additional retail demand for
complementary uses

EXPANDING GROWTH CORRIDOR

Cotati continues to experience residential and mixed-use development
activity, supporting growing population and increasing demand for
neighborhood retail

TRANSIT-ORIENTED COMMUNITY MOMENTUM

Local planning initiatives focused around the retail corridor aim to create
a more walkable, higher-density residential and retail environment,
positioning Cotati for sustained long-term growth

LIMITED INFILL RETAIL DEVELOPMENT OPPORTUNITIES

Small commercial development sites within Cotati’s core remain scarce,
enhancing the subject property’s competitive positioning for pad retail,
quick-service, or neighborhood-serving concepts

AFFLUENT SURROUNDING DEMOGRAPHICS

Area is supported by strong household incomes, stable residential
neighborhoods, and proximity to major Sonoma County employment centers,
providing a dependable built-in customer base

BETWEEN NORTH BAY REGIONAL COMMUTER HUBS

Positioned between Santa Rosa and Petaluma, the area benefits from
commuter flow and spillover retail demand from two of Sonoma County’s
primary population centers
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LOCATION OVERVIEW

COTATI, CA

Cotati is a centrally located Sonoma County community positioned
along the US-101 corridor between Santa Rosa and Petaluma, allowing
retailers to capture both local residents and steady North Bay commuter
traffic. The city is distinguished by its rare hexagonal downtown plaza,
creating a walkable destination environment that supports restaurants,
boutique retail, and frequent community events that draw regional
visitors and reinforce consistent foot traffic. Visitors are attracted to
Cotati’s lively festival scene, weekly farmers markets, live music venues,
and its proximity to Sonoma County wineries, coastal recreation, and
nearby Sonoma State University, all of which contribute to consistent

daytime and weekend visitation.

Recent growth initiatives are further strengthening Cotati’s retail
outlook, including the Cotati Village mixed-use development that will
add new housing and neighborhood commercial space, as well as a
planned 153-room hotel and market hall project along Old Redwood
Highway that will introduce the city’s first full-service lodging option
and new gathering space for dining and events. Together, expanding
residential density, tourism infrastructure, and limited retail supply
position Cotati as an appealing opportunity for neighborhood retail
and service concepts seeking visibility, population growth, and a

community-oriented setting within Sonoma County.

Marcus g Millichap

NNN DEAL GROUP




LOCATION OVERVIEW Marcus g Millichap

NNN DEAL GROUP

QUICK FACTS

y

Sonoma County is situated along the Pacific Coast,

] POPULATION
less than an hour north of San Francisco and west of

HOUSEHOLDS \ : \ -

Growth 2024-2029* \\\ B - -

Sacramento. Miles of Pacific Ocean shoreline, more than 400

. . . s [
wineries, craft breweries, abundant beautiful scenery and Growth 2024-2029* i

numerous restaurants draw thousands of tourists to the area

each year. Many visitors arrive via Highway 101, which
traverses the county, or land at Charles M. Schulz—Sonoma

County Airport, just northwest of Santa Rosa. Santa Rosa is MEDIAN AGE MEDIAN HOUSEHOLD INCOME N

the county seat, as well as the commercial and economic hub

U.S. Median: T and ©

of the North Bay area.
U.S. Median:

ECONOMY

Tourism, agriculture and wine, high-tech manufacturing, * Forecast

craft beverages, and retail trade are major economic -
drivers of the county’s economy. Big employers in the

technology and manufacturing segment include Keysight

Technologies, Medtronic and Aabalat Fine & Rare Wines.

AFFLUENT HOUSEHOLDS

The median household income in the metro is significantly higher than the national benchmark, supporting

Among the significant companies in the tourism sector are
Graton Resort and Casino, Jackson Family Wines, and River

Rock Casino. @

discretionary spending at retailers.

Sonoma County is well known for growing wine grapes.

Other important agricultural commodities produced in the HEALTH CARE

region include milk, poultry, livestock, nursery products Santa Rosa Memorial Hospital and Sutter Santa Rosa Regional Hospital are among the largest employers in the

2

and vegetables. county.

HIGHER EDUCATION
Sonoma County is home to Santa Rosa Junior College and Sonoma State University. Together, these institutions
have an enrollment of roughly 22,000 students.

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian;

Fortune; Moody’s Analytics; U.S. Census Bureau




DEMOGRAPHICS / COTATI, CA

POPULATION 1 MILE 3 MILES 5 MILES POPULATION PROFILE 1 MILE 3 MILES 5 MILES
2030 Projection 16,703 60,145 79,395 2025 Estimated Population by Age 16,147 58,145 76,937
2025 Estimate 16,147 58,145 76,937 Under 4 5.6% 5.0% 5.0%
Growth 2025 - 2030 3.44% 3.44% 3.19% 5 to 14 Years 10.8% [ WiA 10.2%
2010 Census 15,903 53,621 71,771 15 to 17 Years 3.7% 3.4% 3.6%
2020 Census 16,157 58,163 77,418 18 to 19 Years 2.3% 3.3% 3.1%
Growth 2010 - 2020 1.60% 8.47% 7.87% 20 to 24 Years 7.5% 8.5% 7.9%
25 to 29 Years 7.7% 7.9% 7.5%
30 to 34 Years 8.2% 8.9% 8.3%
Growth 2010 - 2020 1 MILE 3MILES 5 MILES 3510 39 Years 8.3% 7.1% 7.1%
2030 Projections 6,837 23,486 30,690 A A L2z L2 L2
2025 Estimate 6,626 22,724 29,774 50 to 59 Years 12.4% 11.9% 12.2%
Growth 2025 - 2030 3.18% 3.36% 3.07% 60 to 64 Years 6.1% 6.0% 6.2%
2010 Census 6,144 20,139 26,655 3o B2 el s 2k S5 S
2020 Census 6,222 21,260 28,016 P T el S L FHE
Growth 2010 - 2020 1.26% 5.57% 5.11% Age 75+ 5.5% 6.2% 6.3%
2025 Median Age 37.0 38.0 39.0
2025 EST. HOUSEHOLDS _ .
BY INCOME 1 MILE 3 MILES 5 MILES 2025 Population 25 + by Education Level 11,329 40,741 54,051
Elementary (0-8) 3.28% 2.31% 3.17%
ALULLVETIETR 8.82% 13.34% 13.46% Some High School (9-11) 3.64% 3.61% 4.21%
$150,000 - 199,999 9.67% 12.05% 12.21% High School Graduate (12) 26.11% 22.04% 22.04%
$100,000 - $149,999 19.87% 21.25% 20.75% some College {13-15] 27.16% 25.94% 25.379%
$75,000 - 599,999 L2 et L Associates Degree Only 9.63% 10.81% 10.50%
$50,000 - 574,999 LEERE LERET BERLI/ED Bachelors Degree Only 18.62% 23.01% 22.09%
$35,000 - 549,999 Ao = SRS Graduate Degree 9.20% 10.79% 10.77%
$25,000 - $34,999 6.89% 5.81% 5.75%
$15,000 - $24,999 5.81% 4.44% 4.57%
$10,000 - $14,999 4.72% 2.86% 2.93%
Under $9,999 4.54% 3.44% 3.50%
2025 Est. Average Household Income $102,008 $121,005 $120,189
2025 Est. Median Household Income $83,694 $99,081 $97,971 ol
2025 Est. Per Capita Income $41,733 $47,521 $46,873 Ma rcu S &M I " IChap

ER



CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential.
It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be
made available to any other person or entity without the written consent of Marcus & Millichap. This
Marketing Brochure has been prepared to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has
not made any investigation, and makes no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any tenant,
or any tenant’s plans or intentions to continue its occupancy of the subject property. The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained
herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes
no warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein.

SINGLE TENANT NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future
performance used in this or any other marketing material provided by Marcus & Millichap are for example
only, represent only what might occur, and do not represent the current, actual, or future performance
of this property or tenant. The value to any buyer of any property depends on factors that should be
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing
this or any other property. Information provided by Marcus & Millichap, including this marketing material,
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence
of this or any other property the buyer might purchase.

Marcus g Millichap

Like all real estate transactions, this potential investment carries significant risks. Each buyer and
Professional Advisors must request and carefully review all information and documents related to the
property and tenant which the buyer deems material to their particular needs. While the tenant’s past
performance at this or other properties might be an important consideration, past performance is not a
guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s
projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow
may be interrupted in part or in whole due to market, economic, environmental, or other conditions.
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own
investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory,
financial and accounting matters, and for questions involving the property’s physical condition or
financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless,
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.



LIOR REGENSTREIF GERRY LANO

EXECUTIVE MANAGING DIRECTOR INVESTMENTS

EXECUTIVE DIRECTOR, NET LEASED DIVISION D E V E LO P M E N T O P P O RT U N I TY ASSOCIATE INVESTMENTS

EXECUTIVE DIRECTOR, RETAIL DIVISION NET LEASED DIVISION

ENCINO OFFICE ENCINO OFFICE
Tel: 818.212.2683

Tel 818.212.2730 7 67 5 O L D R E D W O 0 D H WY Gerry.Lano@marcusmillichap.com

Lior.Regenstreif@marcusmillichap.com
CA 01267761 CA 02126292

COTATI, CA

e i 13

i
.5:' - 2

wd B
.

DEVELOPMENT
OPPORTUNITY




