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CONFIDENTIALITY AND DISCLAIMER

CONFIDENTIALITY & DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party
receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap.
This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus &
Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of
contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon,
or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property.
The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters
and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing
package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement
by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus
& Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.
ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

RENTDISCLAIMER
Any rent or income information in this offering memorandum, with the exception of actual, historical rent collections, represent good faith projections
of potential future rent only, and Marcus & Millichap makes no representations as to whether such rent may actually be attainable. Local, state, and
federal laws regarding restrictions on rent increases may make these projections impossible, and Buyer and its advisors should conduct their own
investigation to determine whether such rent increases are legally permitted and reasonably attainable.

SPECIALCOVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert
opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus &
Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap's principal
expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage
other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition
or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all
potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.
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Leasing Summary

Sublease Rate
Rentable Square Feet
Available

Lease Type

Term

Property Summary

Negotiable

7,500-27,000 SF

Immediately

Modified Gross

Through October, 2026*

Contact Broker for details

Ground Floor

2nd Floor Mezzanine
3rd/4th Floor

Stories

Year Built | Renovated
Zoning

Parking

4 Marcus g Millichap

7,500 SF
4,500 SF

7,500 SF

1927 | 2016
M2 | Commercial Store/Office

52 Spaces

1149 S LOS

ANGELES
STREET

1149 S LOS ANGELES ST | DTLA

Investment Highlights

Four (4) Story Newly Renovated Building

Flexible, Open Floorplan

Located in the Heart of the Downtown LA Fashion District

Large Lobby with 2nd Floor Mezzanine

High Ceilings with Concrete Floors Throughout

52 Parking Spaces Available

One, (1) Elevator
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1ST FLOOR & MEZZANINE PLANS
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SRD & 4TH FLOOR PLANS
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FASHION
DISTRICT

The LA Fashion District is where the business of fashion happens,
with over 100 blocks of independently owned retail and wholesale
businesses vending apparel, accessories, footwear, and beauty
supplies for the entire family. The district is also home to The LA
Flower District - including the LA Flower Market, the largest flower
market in the USA, and the California Flower Mall; Santee Alley -
the famed downtown open air bazaar; and the LA Fabric District
- with the largest selection of fabrics and notions in Southern
California.

70% of the LA Fashion District is comprised of wholesale-related
business. Buyers, retailers, wholesalers and designers all gather
here, creating an exciting synergy that has become synonymous
with Los Angeles fashion. The world looks to LA and the LA
Fashion District for the cutting edge styles that are influencing the
way the world dresses.

For wholesale buyers and retailers, the LA Fashion District is an
essential destination. The District hosts five market weeks a year.
Other resources include dedicated gift/home markets and textile
events, tradeshows, and over 2,000 independent wholesalers
and various apparel marts dispersed throughout the 100+ block
district.

www.fashiondistrict.org
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NEARBY FASHION DISTRICT DEVELOPMENTS

CITY MARKET SOUTH BREATHES NEW LIFE INTO THE OLDEST WHOLESALE PRODUCE MARKET
IN LOS ANGELES, BRINGING WORLD-CLASS DINING AND COCKTAILS, ONE-OF-A-KIND RETAIL
AND CLASS-A CREATIVE OFFICE SPACE TO DISTINCT BUILDINGS THAT ALL SURROUND AN OPEN
CENTRAL PLAZA. CITY MARKET SOUTH IS 75,000 SF OF VINTAGE, BRICK AND BOW TRUSS
WAREHOUSES AND OPEN PLAN CONCRETE STRUCTURES ON 2.5 ACRES AT THE SOUTHERN
END OF THE ORIGINAL CITY MARKET WHOLESALE PRODUCE CENTER. CURRENT TENANTS
INCLUDE ARCHITECTURE FIRM MASA STUDIO, DEVELOPER LENA GROUP, CLOTHING BRAND
LOVESTITCH, AND VISUAL EFFECTS COMPANY DRIVE STUDIOS.THIS REPURPOSED INDUSTRIAL
SPACE SERVES AS AN INTERIM LOCATION UNTIL GROUND IS BROKEN ON THE LARGER CITY
MARKET DEVELOPMENT PROJECT.

CITY MARKET SOUTH

APPROVED PLANS CALL FOR THE CONSTRUCTION OF A SERIES OF LOW-RISE BUILDINGS
BETWEEN THREE AND 38 STORIES IN HEIGHT. A FULL BUILDOUT COULD INCLUDE UP TO
948 RESIDENTIAL UNITS - WITH 10 PERCENT SET ASIDE AS MARKET RATE AND AFFORDABLE
HOUSING - A 210-ROOM HOTEL, A 300,000-SQUARE-FOOT EDUCATIONAL INSTITUTION, AND
225,000 SQUARE FEET OF COMMERCIAL SPACE THAT COULD BE DEDICATED TO SHOPS,
RESTAURANTS, AND MULTIPLEX THEATER.

CITY MARKET PROIJECT

AN ICONIC DTLA LOCATION THAT BOASTS 1.3 MILLION

f n -r -.:E.-::-*::-:;- . SQUARE FEET OF CREATIVE OFFICE AND OVER 100 RETAIL
g} ¥ ey AND RESTAURANTS. THE 7TH STREET PRODUCE MARKET,
ig N = WHICH IS AN OPEN-AIR WHOLE MARKET OCCUPIES A
3‘7‘5}-‘. - _-"j f, 5-ACRE AREA WITHIN THE ROW DTLA AND IS CONVERTED

o) g * : INTO A PUBLIC SMORGASBURG FOOD MARKET EVERY

T SUNDAY.

ROW DTLA 15
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Downtown Los Angeles is divided into neighborhoods and districts, some overlapping.
Most districts are named for the activities concentrated there now or historically, e.g.
the Arts, Civic Center, Fashion, Banking, Theater, Toy, and Jewelry districts. It is the
hub for the city's urban rail transit system plus the Pacific Surfliner and Metrolink
commuter rail system for Southern California.

The pulsating heart of the city’'s core, Downtown L.A!s renaissance has created
a walkable, dynamic urban center featuring scores of new and refreshed hotels.
Downtown L.A. is home to world-class museums, concert halls, theatres and critically
acclaimed restaurants. With rapidly expanding public transit options, thriving nightlife
and art scene and countless new shops and boutiques, Downtown is a thrilling setting
for meetings and events.

At the center of all the action is Downtown L.A!s South Park, the location of L.A. LIVE,
Microsoft Square, Fashion Institute of Design and Merchandise, STAPLES Center, and
the L.A. Convention Center. For fans of music, fashion, hockey or basketball, this is one
of the most exciting places in L.A. You can also catch a movie at Regal Cinemas before
dining at one of the many nearby restaurants.

16 Marcus g Millichap

Investment in Downtown LA
1999-2020

Arts & .
Entertainment - $2.5 billion

DEMOGRAPRHICS SUMMARY

1149 S LOS ANGELES ST | DTLA

Civic &

Commarcial - £2.5b

Figueroa
Corridor/ - 52 b
Expo Park

POPULATION

In 2022, the population in your selected geography is 1,290,585. The
population has changed by 3.8 percent since 2000. It is estimated
that the population in your area will be 1,315,809 five years from now,
which represents a change of 2.0 percent from the current year. The
current population is 51.0 percent male and 49.0 percent female. The
median age of the population in your area is 33.8, compared with the
U.S. average, which is 38.6. The population density in your area is
16,430 people per square mile.

HOUSEHOLDS

There are currently 407,094 households in your selected geography.
The number of households has changed by 11.2 percent since 2000.
It is estimated that the number of households in your area will be
419,630 five years from now, which represents a change of 3.1
percent from the current year. The average household size in your
area is 3.0 people.

INCOME

In 2022, the median household income for your selected geography
is $47,545, compared with the U.S. average, which is currently
$66,422.The median household income for your area has changed by
97.0 percent since 2000. It is estimated that the median household
income in your area will be $54,397 five years from now, which
represents a change of 14.4 percent from the current year.

The current year per capita income in your area is $23,864,
compared with the U.S. average, which is $37,200. The current year's
average household income in your area is $73,530, compared with
the U.S. average, which is $96,357.

JOBS

DA

EMPLOYMENT

In 2022, 580,238 people in your selected area were employed.
The 2000 Census revealed that 44.9 percent of employees are in
white-collar occupations in this geography, and 55.1 percent are in
blue-collar occupations. In 2022, unemployment in this area was
8.0 percent. In 2000, the average time traveled to work was 29.8
minutes.

HOUSING

The median housing value in your area was $537,425 in 2022,
compared with the U.S. median of $250,735. In 2000, there were
81,148 owner-occupied housing units and 285,038 renter-occupied
housing units in your area. The median rent at the time was $519.

EDUCATION

The selected area in 2022 had a lower level of educational
attainment when compared with the U.S averages. Only 6.2
percent of the selected area’s residents had earned a graduate
degree compared with the national average of 12.3 percent, and
15.8 percent completed a bachelor’'s degree, compared with the
national average of 19.7 percent.

The number of area residents with an associate degree was lower
than the nation’s at 4.8 percent vs. 8.4 percent, respectively.

The area had fewer high-school graduates, 21.2 percent vs. 27.1
percent for the nation. The percentage of residents who completed
some college is also lower than the average for the nation, at 15.0
percent in the selected area compared with the 20.4 percent in the
u.s.

17



DEMOGRAPHICS DETAILS

MAJOR AREA EMPLOYERS

1149 S LOS ANGELES ST | DTLA

| POPULATION | 1Mile | 3Mies | 5Mies [N POPULATIONPROFILE ________________1Mie | 3Miles | 5Mies
2027 Projection Population By Age
Total Population 51,626 565,322 1,315,809 2022 Estimate Total Population 46,577 549,535 1,290,585
2022 Estimate Under 20 12.5% 24.2% 25.4%
Total Population 46,577 549,535 1,290,585 20 to 34 Years 31.9% 29.7% 26.9%
2010 Census 35 to 49 Years 24.9% 21.2% 21.1%
Total Population 34,818 515,533 1,246,321 50 to 59 Years 14.2% 10.8% 11.4%
2000 Census 60 to 64 Years 5.3% 4.3% 4.6%
Total Population 26,337 505,038 1,243,035 65 to 69 Years 3.4% 3.1% 3.4%
Daytime Population 70 to 74 Years 2.8% 2.5% 2.7%
2022 Estimate 156,544 753,765 1,338,061 Age 75+ 4.8% 4.3% 4.5%
| HOUSEHOLDS | _1Mile | 3Miles | 5 Miles | Median Age 377 330 33.8
2027 Projection Population by Gender
Total Households 26,751 186,579 419,630 2022 Estimate Total Population 46,577 549,535 1,290,585
2022 Estimate Male Population 58.3% 52.8% 51.0%
Total Households 23,442 178,054 407,094 Female Population 41.7% 47.2% 49.0%
Average (Mean) Household Size 1.7 2.9 3.0 Travel Time to Work
2010 Census Average Travel Time to Work in Minutes 33.0 37.0 37.0
Total Households 16,886 161,887 383,905
2000 Census
Total Households 10,225 146,013 366,186
|_HOUSEHOLDSBYINCOME | _1Mile | 3Miles | 5 Miles |
2022 Estimate
$200,000 or More 10.1% 3.9% 4.7%
$150,000-$199,999 6.6% 3.9% 4.3%
$100,000-$149,999 14.2% 10.3% 11.9%
$75,000-$99,999 8.9% 10.3% 11.3%
$50,000-$74,999 8.9% 14.6% 15.9%
$35,000-$49,999 6.7% 12.7% 13.0%
$25,000-$34,999 5.8% 10.8% 10.5%
$15,000-$24,999 8.9% 13.0% 11.9%
Under $15,000 30.0% 20.5% 16.6%
Average Household Income $93,274 $66,813 $73,530
Median Household Income $46,648  $41,287 $47,545
Per Capita Income $49,850 $22,864 $23,864
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Major Employers

City of Los Angeles

City of Los Angeles-Dept of Transportation

F21 Opco LLC-Forever21

Ocm Pe Holdings LP

County of Los Angeles-Sheriffs Dept

Fox BSB Holdco Inc-GUGGENHEIM INVESTMENTS
Samaritan Imaging Center

The Orthopedic Institute of

Mufg Union Bank Foundation

Earth Technology Corp USA

University Southern California-Usc School of Medicine
Service Employees Intl Un-Services Intl Employees Un
City of Los Angeles-Police Dept

Employment Dev Cal Dept

Mercury Insurance Services LLC

Golden International

Wand Topco Inc

Kpmg LLP

Sbeeg Holdings LLC

Shryne Group Inc

Los Angeles Cnty Dst Attys Off-Lada

Mpg Inc-Metaldyne

John Hancock Life Insur Co USA-John Hancock
County of Los Angeles-Internal Services

Confido LLC-123 Home Care

Employees

40,000
25,000
16,785
10,000
8,053
5,156
5,005
5,004
4,200
3,771
3,600
3,343
3,000
3,000
2,978
2,968
2,713
2,700
2,693
2,500
2,222
2,117
2,000
2,000
1,900
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