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MONTCLAIR-PLACE

CIM.Group | Retail Re-Development
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1.2 Million

Square Feet

150+

Retailers

1.1 Million

Total Trade Area
Population

Welcome t
Montclair Place

Montclair Place is truly an Inland Empire retail destination, With 1.2 million square feet

and over 150 retailers. Redevelopment and aesthetic improvements throughout the

property provides tenants with modern spaces and an elevated consumer experience.

The center is home to these major retailers: Nordstrom, Macy's, Barnes & Noble, H&M,
Sephora, Starbucks, JC Penny, Forever 21, Victoria's Secret, Express, MAC, Hollister,
Disney Store, and Bath & Body Works.

The
Montclair Place
Shopper

Primarily young, family-oriented' and economically

and ethnically diverse, with increasing incomes?

and broadening age range. They are spending

more? with each visit to the center, visiting more

frequently4 and enjoy diversifying® their
experience between the many retail and food
vendors. The Montclair Place shoppers are

hungry for a multifaceted experience!

CHURRASCARIA
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from 50% in 2014 to 69%. Nearly all of this increase was
due to more parents shopping with children

2. The average Montclair Place Customer's household
income jumped by 33% (2014 vs 2018). Customers with
incomes of $100,000+ more than doubled - from 10% in
2014 to 25% in 2018.

3. The average expenditure increased 27%, from $117 to
$149 (which is 16% above the industry norm of $129).

4. Visit frequency improved by 14% (2014 vs. 2018), partic-
ularly for customers age 35-54, those with incomes of
$50,000+, and parents.

5. Cross-shopping between food and retail increased from
34% to 52% and the average food expenditure doubled
from $5 to $10 (2014 vs 2018).

. The share of customers shopping with someone jumped
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Contemporary Renovation
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The contemporary renovation of Montclair Place was recently com-
pleted in 2017. Every surface of the center was appointed to, from
floors to ceilings, leaving the site with an airy modern appeal. The
clean site lines and finishes provide a neutral venue, for a wide variety

of tenants.

Moreno St. Market is the center's new 9-unit food hall, featuring Boba
World, Noodle World, Oli's Tacos, Panda Express, Pokeway and Stick-

house and Doner & Gyros.

The Future of Montclair Place: An Entertainment Destination

Exciting things are happening here at Montclair Place, like the addition of the state
of the art 55,000 SF AMC Dine-In 12 screen theatre and 55,690 SF of first floor

restaurant and entertainment space. The south facing exterior of the new develop-

¥

ment will offer tenants premier signage opportunities facing the 10 freeway with

257,000 VPD. The northside of the entertainment wing features a ground floor

glass box retail space, which is spectacular for merchandising visibility.
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New at
Montclair Place

AMC, the 55,000 SF dine-in
12 screen theatre is under

construction.

The Canyon, an 18,500 SF
concert venue and restaurant.

Kids Empire, an 11,000 SF
indoor playground for kids.

Forever 21, the fast fashion
retailer, expanded this year
to over 15,000 SF.

Doner & Gyros, making
their USA debut at the
Moreno St. Market.




Signage & Leasing Opportunities

.

*MCACYS
JCPenney

BARNES&NOBLE

SEArs

FOREVER 21

VICTORIA’S SECRET

TENANT ONE
TENANT TWO
TENANT THREE
TENANT FOUR

TENANTFIVE

T
Painted sluminum pan push thn

acylic logos (internaly lliminated):
Panels should be casily chengeable

700"

LEVEL 1

PARKING ST

RUCTURE

£l % - -Mobile-

*MOCYS

183,301 SF.

#M

2118 sF

Al S _ Lensz
i E ol 4
g 5 g 8 &l 5614 ¢
E 33 3 ==
5
w [7;] -
§ 5 e
o | @ Sl =
S| 0 S
Fl s .o & &=
- < 2 &5
(] e RIS =]

L

HOLLISTER -

7074 SF

PAPAYA !

6,407 57

6.379 5%

z>

NORDSTROM

19,51 SF

The FIX
1,086 SF

L)

Sears

174,675 SF

11,281 SE

5,818 SF

| WELLYS

| 2ND TO NONE
2| ASHLEY SHOES

500 Eﬂz seleso

cLofi

JCPenney

179,708 SF

1065 5 (XET3Foot Locker

C

/> SHOEPALACE |

BARNES <-NOBLE

28,000 5F

40,75 SF

LEVEL 2

Sears

asrsse
P
et Suommn | | [oe—

2,023 S|

THINGS
REMEMBERED 132 ¢
T

17,519 SF

‘/ ’77\\‘
( |
N

AvaiLaBLe £

3,579 SF

PN

VICTORINS SECRET

1126 SF|

#/stubio 1921

1,263 SF

VAA |-
R |

NORDSTROM

9,511 SF

z>

Batha Body Works [

AEROPOSTALE[:

LENSCRAFTERS @

3,003 sF|

4 IDEAL BROWS.
1,448 SF|

ELE

1,402 e[y

5| TReasure GiFTs.
A 1,369 SF|
5

1 Fowr073/58
O Dt

1,357 ¥

JCPenney

179,708

sk

“[NEw vork & company

FOREVER21:

15,780 SF
1696 SF

= EXPRESS | \%/

5,600 SF

55,000 SF




MONTCLAIR PLACE
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! AVAILABLE
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FIRST FLOOR SPACES.
RESTAURANT & ENTERTAINMENT

|AvaiLaBLE
PAD

: SAVARASEE

55,000 SF 55,690 SF

Theatre Featuring First Floor Restaurant and
AMC Dine-In Theatre Entertainment Space
< I IVI Creating Value. Gail Enderwood | 310.749.8007 Jeff Bhathal | 949.636.7742
Enhancing Communities. genderwood@cimgroup.com jbhathal@cimgroup.com

CIM is a community-focused real estate and infrastructure owner, operator and lender. Utilizing our in-house expertise, we strive to
create value through each project, ultimately benefiting communities across the Americas. Learn more at www.cimgroup.com.

CIM Group is not affiliated with, associated with, or a sponsor of any of the tenants pictured or mentioned. The names, logos and all related product and service
names, design marks and slogans are the trademarks or service marks of their respective companies.



