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TOMOKA TOWN CENTER OVERVIEW

OVERVIEW

Tomoka Town Center (“TTC”) is a super-regional 170 acre mixed-use development located in
Daytona Beach on LPGA Blvd immediately east of [-95. TTC boasts ~1 mile of frontage along 1-95
with traffic counts in excess of 100,000 VPD at the intersection. The Daytona Beach MSA has an
existing population of +600,000 and benefits from over 8,000,000 tourists annually with spending
power in excess of $3.3 Billion.

TTC is anchored by a newly developed Tanger Factory Outlet Mall (~400,000 SF), Sam's Club,
numerous top tier national retailers, entertainment venues, hotels, and ~400 luxury apartment
units. TTC will be the new shopping destination and “node” for all of Daytona, Volusia County, and
beyond.

DAYTONA HIGHLIGHTS

e 15 mile trade area includes: Daytona Beach, Ormond Beach, Port Orange, New Smyrna Beach,
Edgewater, and Deland - over 600,000 permanent residents

e Daytona International Speedway features over 300 days of events each year including major
racing weekends (Daytona 500, Rolex 24, Gatorade Duels, Coke Zero 400, etc.)

» Daytona is a major tourist draw:

- The “World’s Most Famous Beach” draws 8,000,000 tourists annually spending in
excess of $3.3 Billion and supporting over 50 area hotels

- Tourists also visit Daytona for its rich history, Ponce de Leon Inlet, Daytona Beach
Boardwalk and Pier,numerous annual festivals (including the world-famous Bike Week)

- World-class golf, tennis (home of the LPGA and USTA FL) , and fishing.
« Daytona is within “day-trip” driving distance from Orlando, Jacksonville, and Tampa.

- 53 miles to Orlando (MSA population of 2.1 million, 56 million annual visitors each year)
- 90 miles to Jacksonville (MSA population of 1.3 million)
- 139 miles to Tampa (MSA population 4.2 million)

« Stable and Growing Consumer Base:

- Industry: The Daytona MSAis a proven market for labor and distribution with significant
growth occurring now. Anheuser-Busch/Budweiser, Coca-Cola, Pepsi, Energizer, and
Costa Del Mar all have existing distribution/manufacturing facilities.

= Amazon has announced a ~20 Acre distribution facility, creating hundreds of jobs
adjacent to TTC

= Trader Joe’s recently opened their 630,000 SF Southeastern US Distribution Hub
($80mm capital investment, 500+ jobs) immediately south of TTC

- Education: Daytona Beach is home to seven major universities and colleges (Embry-
Riddle Aeronautical University, Bethune-Cookman, Daytona State College, FSU Medical,
UCF, Palmer College of Chiropractic, Nova Southeastern University) supporting over
40,000 students and 5,000 employees

- Health Care: TCC is within 3 miles of two major Medical Centers/Research Facilities

* Florida Hospital: Opened in 2009, $270 Million 277 bed facility, with expansion
capacity for over 500 beds

- 3,723 employees
= Halifax Hospital: 678 beds

- 4,000 employees, 500 physicians
e Housing Growth: There is major housing and population growth taking place in Daytona

= Average annual growth of 3,300 households per year in Volusia County between
2013-2018 (~20,000 new homes)

= Major national homebuilders already in the market: Minto, DR Horton, KB Homes,
Kolter, ICI Homes

= Minto Communities is currently developing Latitude Margaritaville,a 6,900 home
comunity in partnership with Jimmy Buffett,immediately west of TTC on LPGA
Boulevard

REGIONAL DRAW:

TTCis a“destination”and an ‘experience” with a best-in-class outlet mall,wholesale club,a dynamic
mix of dominant national anchor retailers, and nationally prominent restaurant and enterainment
users.The existing retail corridor to the north and south is blighted and disjointed and the residents
and visitors of the Daytona Beach MSA have a clear demand to support a new, high-end shopping
destination with a best-in-class regional retail mix.
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