
C A N T O N ,  C O N N E C T I C U T



Just  20 minutes  west  of  Hart ford on Route  44 , 

The Shops is  the  Farmington Val ley ’s 

o n l y  o p e n - a i r  r e t a i l  a n d  d i n i n g  d e s t i n a t i o n . 

Here ,  d iscerning  customers  f rom af f luent 

towns l ike  Canton,  Avon,  and Simsbury,  f ind 

a  u n i q u e  m i x  o f  f i r s t - t o - m a r k e t  b r a n d s 

a n d  d a i l y  e s s e n t i a l s ,  a l l  within  an eas i ly 

s t rol lable  layout.

A Scenic Haven



The Shops at  Farmington Val ley  is  the  go-to 

dest inat ion for  res idents  of  a f f l u e n t  t o w n s 

in  the  reg ion.  These wealthy  customers 

account  for  4 1 %  o f  a l l  v i s i t s ,  and v is i t 

The Shops more than 3 0  t i m e s  a  y e a r .
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a h h i  b y  t o w n

Canton		  $ 1 6 3 , 8 1 3

Avon			   $ 2 4 1 , 5 7 5

Simsbury		  $ 2 1 1 , 2 9 6

T h e  t o p  1 0  v i s i t i n g  z i p 

c o d e s  h a v e  a  c o m b i n e d 

a v e r a g e  h o u s e h o l d 

i n c o m e  o f  $ 1 9 0 , 0 0 0
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l e a d i n g  l a d i e s
Successful, career-focused women who have relocated from the city for 

the excellent schools. Their children are now in high school or college, 

and they balance professional ambition with a strong commitment to 

community engagement, attending charitable events in their free time. 

Frequent dinner party hosts, they value high-quality home goods and 

gifts for their loved ones. 

2.4x more trade area customers than the national average

m o d e r n  f a m i l i e s

Balancing demanding careers with a focus on family, these parents 

create fulfilling lives in Connecticut’s suburbs. Originally from major 

cities, they’ve chosen this area for its blend of community, excellent 

schools, and easy access to nature. Weekends are spent coaching their 

kids’ sports teams, exploring the outdoors, and playing golf at the 

country club. They also enjoy shopping for trendy brands and dining 

out for date nights. 

2.7x more trade area customers than the national average

W i l d f l o w e r  M a m a s

Marr ied,  wel l -educated women who embrace motherhood. Their 

busy days revolve around playdates, coffee meet-ups, and creating 

a cozy home for their family. Education and conscious living are 

important to them, so they shop for sustainable, quality brands that 

reflect their values.

1.8x more trade area customers than the national average

Seen at The Shops

Placer.a i ,  Exper ian Mosaic



The Shops of fe r  a  curated mix of  specia l ty  reta i le rs  and 

eater ies ,  featur ing  o f - t h e - m o m e n t  b r a n d s  a n d  d i n i n g 

e x p e r i e n c e s  careful ly  curated to  match the  c l ientele ’s 

sophist icated tastes.  With a  s tunning v iew of  the  mountains 

and beaut i ful  landscaping,  th is  i s  the  place  where  locals 

d iscover  n e w  f a v o r i t e s  a n d  v i s i t  t r i e d - a n d - t r u e  s p o t s .  

Where beloved brands

come together



Blending c o n v e n i e n c e  w i t h  e s s e n t i a l s ,  The Shops is 

the  place  to  get  dai ly  e rrands done and then some.

Daily Errands

		  and Extras 



With i ts  welcoming atmosphere 

and robust  programming,  The 

Shops is  a  c o m m u n i t y  h u b  where 

famil ies  enjoy  k id-fr iendly 

act iv i t ies ,  couples  f ind new 

exper iences ,  and f r iends gather 

for  hol iday  t radit ions.

to Embrace

A Community



Massachuset ts-based WS D evelopment  is  a  mixed-use 

developer  with  a  s ingular  miss ion:  c r e a t i n g  p l a c e s 

p e o p l e  w a n t  t o  b e .  With an approach that  va lues  art , 

sc ience ,  innovat ion and,  above a l l  e lse ,  people ,  WS 

str ives  to  engage each community  i t  se rves  with  b e s t -

i n - c l a s s  e x p e r i e n c e s ,  des igned with  our  customers , 

tenants  and partners  in  mind.

Establ ished in  1990,  WS is  one of  few vert ica l ly-

integrated real  estate  companies  that  conceptual izes , 

owns,  operates  and leases  m o r e  t h a n  1 0 0  p r o p e r t i e s 

that  range f rom cut t ing-edge urban spaces  to  l i festy le 

and community  centers.  With over  2 2  m i l l i o n  s q u a r e 

f e e t  o f  e x i s t i n g  s p a c e  and an addit ional  n i n e  m i l l i o n 

s q u a r e  f e e t  u n d e r  d e v e l o p m e n t ,  i t  i s  one of  the  largest 

pr ivate ly-owned development  f i rms in  the  country. Our success is measured every day

by the strength of our merchants

and the happiness of our guests
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