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PHASE II COMMERCIAL DEVELOPMENT 
FOR LEASE - 1,500 - 30,000 SF HWY 95 & S 3RD STREET E, HOMEDALE, ID
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   BUILD TO SUIT LISTING DETAILS &  
   PROPERTY HIGHLIGHTS 

PHASE II COMMERCIAL DEVELOPMENT
HWY 95 & S 3RD STREET E, HOMEDALE, ID

BUILD TO SUIT RANGE: 1,500 - 30,000 SF

LEASE - BTS RATE: Negotiable

ALLOWED USES: Retail, Drive-Thru Restaurant 

PARCEL #: RPA00000103762  

TOTAL LOT SIZE: ±15 Acres

ZONING: CI - Click Here for Uses

FRONTAGE: 1,000 Feet on Hwy 95

UTILITIES: Available to Site 

ACCESS POINTS: S 3rd St E & E Utah Ave

AMENITIES: Irrigation, Mature Trees

CITY GROWTH: 2.73% YOY Average 

10 MILE POP: 22,251 People 

AVAILABILITY: Immediate  

•	 Phase II commercial build to suit development project on Highway 95 at S 3rd St East 

•	 Flexible design options available, potential tenant may lease a single 1,500 SF suite up 
to approximately 30,000 SF in a stand-alone retail building 

•	 Negotiable lease rate and terms, contact agents for details and potential layouts 

•	 Site amenities include Highway 95 frontage, direct access to the property, on-site 
irrigation canal, old growth trees, and utilities at or near site - Google Map View

•	 Located adjacent to another new retail development, occupiers include D & B Supply, 
Jacksons Food Stores, a pending quick serve restaurant, and an auto parts store 

•	 Traffic generators include Badiola Rodo Arena, Homedale Municipal Airport, Moxie Java, 
Les Schwab Tire Center,  Albertsons, Homedale City Parks, Homedale Garden 
Apartments, Homedale Junior - Senior High School & football field, Idaho Pizza, and 
other local retailers, restaurants, & services 

•	 Homedale, like other bedroom communities in Idaho, is experiencing a surge of 
growth with a 10 mile population of 22,251 & an average HH income of $91,620

•	 Contact agents for additional property information and development details

   NEW TENANTS IN THE NORTHERN  
   ADJOINING DEVELOPMENT - PHASE I  

https://summitcreg.com/wp-content/uploads/2025/07/Homedale-ID-Code-of-Ordinances.pdf
https://maps.app.goo.gl/g6dAdRyWUoEWFcLg8


PHASE II COMMERCIAL DEVELOPMENT
HWY 95 & S 3RD STREET E, HOMEDALE, ID

   AMENITIES INCLUDE HWY 95  
   FRONTAGE & ACCESS 
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±15 ACRES

2 MILES
DAYTIME POP: 1,162
POPULATION: 4,774

95
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Liberty Lounge 
and Pizzeria

The Bowling Alley
Fisher’s Saloon

Rebecca’s Market 
& Restaurant

The Breakfast Cafe

Golden Ocean  
Chinese Restaurant

Homedale 
Elementary 

School

Legacy 
Seeds LLC

Homedale  
Middle School

Homedale JR High & 
High School

City Pool
Riverside Park RV

Tamura Farms & Produce
Treasure Valley Seed Co

Shady Lane RV Park
Charros Mexican Restaurant

Frosty Palace

City
Park

Google Map View - Click HereGoogle Map View - Click Here

Homedale 
Municipal 

Airport

https://maps.app.goo.gl/g6dAdRyWUoEWFcLg8
https://maps.app.goo.gl/g6dAdRyWUoEWFcLg8
https://maps.app.goo.gl/g6dAdRyWUoEWFcLg8
https://maps.app.goo.gl/g6dAdRyWUoEWFcLg8


PHASE II COMMERCIAL DEVELOPMENT
HWY 95 & S 3RD STREET E, HOMEDALE, ID

   5, 10 & 15 MILE DEMOGRAPHICS
   & RETAIL DEMAND OUTLOOK 

10 MILE SNAPSHOT 

20,841
POPULATION

7,283
HOUSEHOLDS

$72,561
MEDIAN HH INCOME

$91,620
AVERAGE HH INCOME

40
MEDIAN AGE

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.

Bu
si

ne
ss

 S
um

m
ar

y

H
om

ed
al

e,
 I
da

ho

Pr
ep

ar
ed

 b
y 

Es
ri

Ri
ng

s:
 5

, 1
0,

 1
5 

m
ile

 r
ad

ii

La
tit

ud
e:

 4
3.

61
34

3

Lo
ng

itu
de

: 
-1

16
.9

29
75

B
us

in
es

se
s

Em
pl

oy
ee

s

B
us

in
es

se
s

Em
pl

oy
ee

s

B
us

in
es

se
s

Em
pl

oy
ee

s

by
 S

IC
 C

od
es

N
um

be
r

Pe
rc

en
t

N
um

be
r

Pe
rc

en
t

N
um

be
r

Pe
rc

en
t

N
um

be
r

Pe
rc

en
t

N
um

be
r

Pe
rc

en
t

N
um

be
r

Pe
rc

en
t

Ag
ric

ul
tu

re
 &

 M
in

in
g

15

6.
4%

86
3.

7%

47
9.

8%

41
0

9.
5%

12
6

5.
3%

85
9

3.
7%

Co
ns

tr
uc

tio
n

20

8.
5%

11
9

5.
1%

52
10

.8
%

28
5

6.
6%

23
9

10
.0

%

1,
52

8
6.

7%

M
an

uf
ac

tu
rin

g

11

4.
7%

90
3.

9%

30
6.

3%

60
6

14
.0

%

11
0

4.
6%

2,
26

8
9.

9%

Tr
an

sp
or

ta
tio

n

10

4.
3%

85
3.

6%

24
5.

0%

12
5

2.
9%

10
0

4.
2%

79
6

3.
5%

Co
m

m
un

ic
at

io
n

2

0.
8%

15
0.

6%

2
0.

4%

17
0.

4%

23
1.

0%

13
4

0.
6%

U
til

ity

2

0.
8%

10
0.

4%

5
1.

0%

48
1.

1%

13
0.

5%

16
5

0.
7%

W
ho

le
sa

le
 T

ra
de

13

5.
5%

53
8

23
.1

%

26
5.

4%

73
9

17
.1

%

10
2

4.
3%

1,
90

5
8.

3%

Re
ta

il 
Tr

ad
e 

Su
m

m
ar

y

56
23

.8
%

42
7

18
.4

%

91
19

.0
%

61
8

14
.3

%

42
2

17
.7

%

3,
59

5
15

.7
%

H
om

e 
Im

pr
ov

em
en

t

5

2.
1%

19
0.

8%

8
1.

7%

33
0.

8%

29
1.

2%

20
6

0.
9%

G
en

er
al

 M
er

ch
an

di
se

 S
to

re
s

2

0.
8%

7
0.

3%

3
0.

6%

12
0.

3%

10
0.

4%

14
7

0.
6%

Fo
od

 S
to

re
s

9

3.
8%

12
4

5.
3%

13
2.

7%

14
3

3.
3%

74
3.

1%

79
5

3.
5%

Au
to

 D
ea

le
rs

 &
 G

as
 S

ta
tio

ns

12

5.
1%

68
2.

9%

21
4.

4%

11
5

2.
7%

80
3.

4%

61
1

2.
7%

Ap
pa

re
l &

 A
cc

es
so

ry
 S

to
re

s

1

0.
4%

2
0.

1%

2
0.

4%

3
0.

1%

9
0.

4%

25
0.

1%

Fu
rn

itu
re

 &
 H

om
e 

Fu
rn

is
hi

ng
s

0

0.
0%

0
0.

0%

2
0.

4%

5
0.

1%

20
0.

8%

90
0.

4%

Ea
tin

g 
& 

D
rin

ki
ng

 P
la

ce
s

14

6.
0%

11
6

5.
0%

22
4.

6%

16
6

3.
8%

11
3

4.
7%

1,
32

8
5.

8%

M
is

ce
lla

ne
ou

s 
Re

ta
il

12

5.
1%

91
3.

9%

21
4.

4%

14
1

3.
3%

87
3.

6%

39
4

1.
7%

Fi
na

nc
e,

 I
ns

ur
an

ce
, R

ea
l E

st
at

e 
Su

m
m

ar
y

15

6.
4%

67
2.

9%

28
5.

8%

10
6

2.
5%

17
4

7.
3%

74
4

3.
2%

Ba
nk

s,
 S

av
in

gs
 &

 L
en

di
ng

 I
ns

tit
ut

io
ns

3

1.
3%

17
0.

7%

5
1.

0%

23
0.

5%

45
1.

9%

19
6

0.
8%

Se
cu

rit
ie

s 
Br

ok
er

s

1

0.
4%

14
0.

6%

1
0.

2%

14
0.

3%

15
0.

6%

83
0.

4%

In
su

ra
nc

e 
Ca

rr
ie

rs
 &

 A
ge

nt
s

1

0.
4%

2
0.

1%

4
0.

8%

9
0.

2%

22
0.

9%

89
0.

4%

Re
al

 E
st

at
e,

 H
ol

di
ng

, O
th

er
 I
nv

es
tm

en
t 
O
ffi

ce
s

10

4.
3%

34
1.

5%

19
4.

0%

59
1.

4%

91
3.

8%

37
7

1.
6%

Se
rv

ic
es

 S
um

m
ar

y

70
29

.8
%

76
2

32
.8

%

12
7

26
.5

%

1,
18

4
27

.3
%

83
4

34
.9

%

8,
65

5
37

.7
%

H
ot

el
s 

& 
Lo

dg
in

g

1

0.
4%

5
0.

2%

2
0.

4%

7
0.

2%

9
0.

4%

71
0.

3%

Au
to

m
ot

iv
e 

Se
rv

ic
es

3

1.
3%

29
1.

3%

7
1.

5%

40
0.

9%

90
3.

8%

37
2

1.
6%

M
ov

ie
s 

& 
Am

us
em

en
ts

1

0.
4%

13
0.

6%

2
0.

4%

18
0.

4%

34
1.

4%

65
2

2.
8%

H
ea

lth
 S

er
vi

ce
s

9

3.
8%

96
4.

1%

13
2.

7%

11
0

2.
5%

16
3

6.
8%

2,
34

2
10

.2
%

Le
ga

l S
er

vi
ce

s

3

1.
3%

7
0.

3%

4
0.

8%

11
0.

3%

27
1.

1%

98
0.

4%

Ed
uc

at
io

n 
In

st
itu

tio
ns

 &
 L

ib
ra

rie
s

13

5.
5%

47
8

20
.6

%

21
4.

4%

65
1

15
.0

%

81
3.

4%

2,
95

9
12

.9
%

O
th

er
 S

er
vi

ce
s

40
17

.0
%

13
6

5.
8%

77
16

.0
%

34
7

8.
0%

43
0

18
.0

%

2,
16

1
9.

4%

G
ov

er
nm

en
t

13

5.
5%

12
3

5.
3%

26
5.

4%

18
4

4.
3%

13
2

5.
5%

2,
25

1
9.

8%

U
nc

la
ss

ifi
ed

 E
st

ab
lis

hm
en

ts

7

3.
0%

3
5.

3%

20
4.

2%

8
4.

3%

11
2

4.
7%

59
9.

8%

To
ta

ls

23
5

10
0.

0%

2,
32

6
10

0.
0%

48
0

10
0.

0%

4,
33

1
10

0.
0%

2,
38

7
10

0.
0%

22
,9

59
10

0.
0%

So
ur

ce
: 
 Co

py
rig

ht
 2

02
5 

D
at

a 
Ax

le
, I

nc
. A

ll 
rig

ht
s 

re
se

rv
ed

. E
sr

i T
ot

al
 P

op
ul

at
io

n 
fo

re
ca

st
s 

fo
r 
20

25
.

D
at

e 
N

ot
e:

 D
at

a 
on

 t
he

 B
us

in
es

s 
Su

m
m

ar
y 

re
po

rt
 is

 c
al

cu
la

te
d 

us
in

g

w
hi

ch
 u

se
s 

ce
ns

us
 b

lo
ck

 g
ro

up
s 

to
 a

llo
ca

te
 b

us
in

es
s 

su
m

m
ar

y 
da

ta
 t
o 

cu
st

om
 a

re
as

.

Ju
ly

 1
5,

 2
02

5

©
20

25
 E

sr
i

Pa
ge

 3
 o

f 3

Es
ri

’s
 D

at
a 

al
lo

ca
ti

on
 m

et
ho

d

B
us

in
es

s 
S
um

m
ar

y
H

om
ed

al
e,

 I
da

ho

Pr
ep

ar
ed

 b
y 

Es
ri

R
in

gs
: 

5,
 1

0,
 1

5 
m

ile
 r

ad
ii

La
ti
tu

de
: 

43
.6

13
43

Lo
ng

it
ud

e:
 -

11
6.

92
97

5

D
at

a 
fo

r 
al

l 
b

u
si

n
es

se
s 

in
 a

re
a

5
 m

il
es

1
0

 m
il
es

1
5

 m
il
es

To
ta

l B
us

in
es

se
s:

23
5

48
0

2,
38

7

To
ta

l E
m

pl
oy

ee
s:

2,
32

6

4,
33

1

22
,9

59

To
ta

l P
op

ul
at

io
n:

10
,4

70

20
,8

41

96
,1

99

Em
pl

oy
ee

/P
op

ul
at

io
n 

R
at

io
 (

pe
r 

10
0 

R
es

id
en

ts
)

22
.2

20
.8

23
.9

B
u

si
n

es
se

s
E
m

p
lo

ye
es

B
u

si
n

es
se

s
E
m

p
lo

ye
es

B
u

si
n

es
se

s
E
m

p
lo

ye
es

b
y 

N
A

IC
S

 C
o
d

es

N
u

m
b

er
P

er
ce

n
t

N
u

m
b

er
P

er
ce

n
t

N
u

m
b

er
P

er
ce

n
t

N
u

m
b

er
P

er
ce

n
t

N
u

m
b

er
P

er
ce

n
t

N
u

m
b

er
P

er
ce

n
t

A
gr

ic
ul

tu
re

, 
Fo

re
st

ry
, 
Fi

sh
in

g 
&

 H
un

ti
ng

11
4.

7%
68

2.
9%

37
7.

7%
31

2
7.

2%
80

3.
4%

59
6

2.
6%

M
in

in
g

0
0.

0%
0

0.
0%

1
0.

2%
69

1.
6%

7
0.

3%
11

8
0.

5%

U
ti
lit

ie
s

1
0.

4%
5

0.
2%

3
0.

6%
29

0.
7%

10
0.

4%
13

2
0.

6%

C
on

st
ru

ct
io

n

20
8.

5%
12

0
5.

2%
53

11
.0

%
28

9
6.

7%
24

6
10

.3
%

1,
54

5
6.

7%

B
ui

ld
in

g 
C
on

st
ru

ct
io

n

7
3.

0%
68

2.
9%

19
4.

0%
18

1
4.

2%
75

3.
1%

84
5

3.
7%

H
ea

vy
/C

iv
il 

En
g 

C
on

st
ru

ct
io

n

2
0.

8%
27

1.
2%

6
1.

3%
37

0.
8%

24
1.

0%
14

1
0.

6%

S
pe

ci
al

ty
 T

ra
de

 C
on

tr
ac

to
r

11
4.

7%
25

1.
1%

29
6.

0%
71

1.
6%

14
7

6.
2%

56
0

2.
4%

M
an

uf
ac

tu
ri
ng

13
5.

5%
10

9
4.

7%
33

6.
9%

62
6

14
.4

%
12

6
5.

3%
2,

36
0

10
.3

%

W
ho

le
sa

le
 T

ra
de

13
5.

5%
53

8
23

.1
%

26
5.

4%
73

9
17

.1
%

10
2

4.
3%

1,
90

5
8.

3%

D
ur

ab
le

 G
oo

ds

6
2.

5%
19

8
8.

5%
10

2.
1%

28
9

6.
7%

59
2.

5%
79

0
3.

4%

N
on

du
ra

bl
e 

G
oo

ds

7
3.

0%
28

9
12

.4
%

14
2.

9%
39

1
9.

0%
37

1.
6%

1,
00

3
4.

4%

Tr
ad

e 
B
ro

ke
r

1
0.

4%
51

2.
2%

2
0.

4%
59

1.
4%

7
0.

3%
11

2
0.

5%

R
et

ai
l T

ra
de

37
15

.7
%

27
1

11
.7

%
64

13
.3

%
41

1
9.

5%
28

6
12

.0
%

2,
13

7
9.

3%

M
ot

or
 V

eh
ic

le
 &

 P
ar

ts
 D

ea
le

rs

8
3.

4%
39

1.
7%

12
2.

5%
50

1.
1%

58
2.

4%
45

3
2.

0%

Fu
rn

it
ur

e 
&

 H
om

e 
Fu

rn
is

hi
ng

s 
S
to

re
s

0
0.

0%
0

0.
0%

2
0.

4%
4

0.
1%

11
0.

5%
62

0.
3%

El
ec

tr
on

ic
s 

&
 A

pp
lia

nc
e 

S
to

re
s

0
0.

0%
0

0.
0%

0
0.

0%
0

0.
0%

6
0.

3%
16

0.
1%

B
ui

ld
in

g 
M

at
er

ia
l &

 G
ar

de
n 

Eq
ui

pm
en

t 
&

 S
up

pl
ie

s 
D

ea
le

rs

5
2.

1%
19

0.
8%

8
1.

7%
33

0.
8%

29
1.

2%
20

6
0.

9%

Fo
od

 &
 B

ev
er

ag
e 

S
to

re
s

7
3.

0%
92

4.
0%

11
2.

3%
11

3
2.

6%
60

2.
5%

69
5

3.
0%

H
ea

lt
h 

&
 P

er
so

na
l C

ar
e 

S
to

re
s

3
1.

3%
20

0.
9%

4
0.

8%
25

0.
6%

22
0.

9%
12

5
0.

5%

G
as

ol
in

e 
S
ta

ti
on

s 
&

 F
ue

l D
ea

le
rs

4
1.

7%
29

1.
3%

9
1.

9%
65

1.
5%

23
1.

0%
16

4
0.

7%

C
lo

th
in

g,
 C

lo
th

in
g 

A
cc

es
so

ri
es

, 
S
ho

e 
an

d 
Je

w
el

ry
 S

to
re

s

1
0.

4%
2

0.
1%

2
0.

4%
3

0.
1%

13
0.

5%
33

0.
1%

S
po

rt
in

g 
G

oo
ds

, 
H

ob
by

, 
B
oo

k,
 &

 M
us

ic
 S

to
re

s

5
2.

1%
15

0.
6%

9
1.

9%
47

1.
1%

38
1.

6%
14

9
0.

7%

G
en

er
al

 M
er

ch
an

di
se

 S
to

re
s

4
1.

7%
55

2.
4%

7
1.

5%
70

1.
6%

27
1.

1%
23

4
1.

0%

Tr
an

sp
or

ta
ti
on

 &
 W

ar
eh

ou
si

ng

9
3.

8%
83

3.
6%

22
4.

6%
12

2
2.

8%
91

3.
8%

75
8

3.
3%

Tr
uc

k 
Tr

an
sp

or
ta

ti
on

5
2.

1%
57

2.
5%

14
2.

9%
81

1.
9%

44
1.

8%
18

7
0.

8%

In
fo

rm
at

io
n

5
2.

1%
37

1.
6%

8
1.

7%
46

1.
1%

38
1.

6%
19

3
0.

8%

Fi
na

nc
e 

&
 I

ns
ur

an
ce

5
2.

1%
33

1.
4%

10
2.

1%
47

1.
1%

84
3.

5%
38

2
1.

7%

C
en

tr
al

 B
an

k/
C
re

di
t 

In
te

rm
ed

ia
ti
on

 &
 R

el
at

ed
 A

ct
iv

it
ie

s

3
1.

3%
17

0.
7%

5
1.

0%
23

0.
5%

44
1.

8%
19

8
0.

9%

S
ec

ur
it
ie

s 
&

 C
om

m
od

it
y 

C
on

tr
ac

ts

1
0.

4%
14

0.
6%

1
0.

2%
14

0.
3%

17
0.

7%
95

0.
4%

Fu
nd

s,
 T

ru
st

s 
&

 O
th

er
 F

in
an

ci
al

 V
eh

ic
le

s

1
0.

4%
2

0.
1%

4
0.

8%
9

0.
2%

22
0.

9%
89

0.
4%

R
ea

l E
st

at
e,

 R
en

ta
l &

 L
ea

si
ng

8
3.

4%
26

1.
1%

18
3.

8%
55

1.
3%

10
3

4.
3%

37
2

1.
6%

Pr
of

es
si

on
al

, 
S
ci

en
ti
fic

 &
 T

ec
h 

S
er

vi
ce

s

13
5.

5%
65

2.
8%

23
4.

8%
10

2
2.

4%
12

9
5.

4%
64

3
2.

8%

Le
ga

l S
er

vi
ce

s

3
1.

3%
7

0.
3%

4
0.

8%
11

0.
3%

31
1.

3%
13

7
0.

6%

M
an

ag
em

en
t 

of
 C

om
pa

ni
es

 &
 E

nt
er

pr
is

es

0
0.

0%
0

0.
0%

0
0.

0%
0

0.
0%

2
0.

1%
8

0.
0%

A
dm

in
is

tr
at

iv
e,

 S
up

po
rt

 &
 W

as
te

 M
an

ag
em

en
t 

S
er

vi
ce

s

6
2.

5%
19

0.
8%

14
2.

9%
83

1.
9%

72
3.

0%
34

4
1.

5%

Ed
uc

at
io

na
l S

er
vi

ce
s

11
4.

7%
47

1
20

.3
%

18
3.

8%
64

2
14

.8
%

81
3.

4%
2,

95
8

12
.9

%

S
o
u

rc
e:

  C
op

yr
ig

ht
 2

02
5 

D
at

a 
A
xl

e,
 I

nc
. 
A
ll 

ri
gh

ts
 r

es
er

ve
d.

 E
sr

i T
ot

al
 P

op
ul

at
io

n 
fo

re
ca

st
s 

fo
r 

20
25

.

D
at

e 
N

o
te

: 
D

at
a 

on
 t

he
 B

us
in

es
s 

S
um

m
ar

y 
re

po
rt

 is
 c

al
cu

la
te

d 
us

in
g

w
hi

ch
 u

se
s 

ce
ns

us
 b

lo
ck

 g
ro

up
s 

to
 a

llo
ca

te
 b

us
in

es
s 

su
m

m
ar

y 
da

ta
 t

o 
cu

st
om

 a
re

as
.

Ju
ly

 1
5,

 2
02

5

©
20

25
 E

sr
i

Pa
ge

 1
 o

f 
3

E
sr

i’s
 D

at
a 

al
lo

ca
ti

o
n

 m
et

h
o
d

Executive Summary
Homedale, Idaho Prepared by Esri
Rings: 5, 10, 15 mile radii Latitude: 43.61343

Longitude: -116.92975
5 miles 10 miles 15 miles

Mortgage Income
2025 Percent of Income for Mortgage 36.7% 40.6% 36.8%

Median Household Income
2025 Median Household Income $68,913 $72,561 $71,423
2030 Median Household Income $77,367 $81,123 $79,927
2025-2030 Annual Rate 2.34% 2.26% 2.28%

Average Household Income

2025 Average Household Income $84,434 $91,620 $89,381
2030 Average Household Income $92,375 $100,873 $98,707
2025-2030 Annual Rate 1.81% 1.94% 2.00%

Per Capita Income

2025 Per Capita Income $28,879 $32,013 $30,135
2030 Per Capita Income $31,821 $35,509 $33,621
2025-2030 Annual Rate 1.96% 2.09% 2.21%

GINI Index

2025 Gini Index 37.9 39.5 39.5
Households by Income

Current median household income is $71,423 in the area, compared to $81,624 for all U.S. households. Median household income is
projected to be $79,927 in five years, compared to $92,476 all U.S. households.

Current average household income is $89,381 in this area, compared to $116,179 for all U.S. households.  Average household income is
projected to be $98,707 in five years, compared to $128,612 for all U.S. households.

Current per capita income is $30,135 in the area, compared to the U.S. per capita income of $45,360.  The per capita income is projected to
be $33,621 in five years, compared to $50,744 for all U.S. households.
Housing

2025 Housing Affordability Index 68 61 68
2010 Total Housing Units 3,209 6,785 27,357

2010 Owner Occupied Housing Units 2,116 4,642 17,566
2010 Renter Occupied Housing Units 830 1,581 7,550
2010 Vacant Housing Units 263 562 2,241

2020 Total Housing Units 3,456 7,191 30,249
2020 Owner Occupied Housing Units 2,434 5,226 21,027
2020 Renter Occupied Housing Units 824 1,508 7,798
2020 Vacant Housing Units 210 466 1,446

2025 Total Housing Units 3,821 7,734 33,920
2025 Owner Occupied Housing Units 2,764 5,748 24,881
2025 Renter Occupied Housing Units 864 1,535 7,615
2025 Vacant Housing Units 193 451 1,424

2030 Total Housing Units 4,127 8,307 37,466
2030 Owner Occupied Housing Units 3,030 6,279 27,749
2030 Renter Occupied Housing Units 892 1,553 8,198
2030 Vacant Housing Units 205 475 1,519

Socioeconomic Status Index

2025 Socioeconomic Status Index 44.9 46.1 43.7

Currently, 73.4% of the 33,920 housing units in the area are owner occupied; 22.4%, renter occupied; and 4.2% are vacant. Currently, in
the U.S., 57.9% of the housing units in the area are owner occupied; 32.3% are renter occupied; and 9.8% are vacant. In 2020, there were
30,249 housing units in the area and 4.8% vacant housing units.  The annual rate of change in housing units since 2020 is 2.21%. Median
home value in the area is $419,373, compared to a median home value of $370,578 for the U.S. In five years, median value is projected to
change by 6.67% annually to $579,048.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.

July 15, 2025
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Executive Summary

Homedale, Idaho

Prepared by Esri

Rings: 5, 10, 15 mile radii

Latitude: 43.61343

Longitude: -116.92975

5 miles

10 miles

15 miles

Population

2010 Population

8,630

18,013

74,929

2020 Population

9,565

19,601

86,901

2025 Population

10,470

20,841

96,199

2030 Population

11,231

22,251

105,293

2010-2020 Annual Rate

1.03%

0.85%

1.49%

2020-2025 Annual Rate

1.74%

1.18%

1.96%

2025-2030 Annual Rate

1.41%

1.32%

1.82%

2020 Male Population

50.5%

50.8%

50.0%

2020 Female Population

49.5%

49.2%

50.0%

2020 Median Age

37.9

39.4

34.7

2025 Male Population

50.8%

51.2%

50.5%

2025 Female Population

49.2%

48.8%

49.5%

2025 Median Age

37.6

39.6

35.2

In the identified area, the current year population is 96,199. In 2020, the Census count in the area was 86,901.  The rate of change since

2020 was 1.96% annually. The five-year projection for the population in the area is 105,293 representing a change of 1.82% annually from

2025 to 2030. Currently, the population is 50.5% male and 49.5% female. 

Median Age

The median age in this area is 35.2, compared to U.S. median age of 39.6.

Race and Ethnicity

2025 White Alone

66.3%

71.3%

66.8%

2025 Black Alone

0.3%

0.4%

0.7%

2025 American Indian/Alaska Native Alone

1.4%

1.2%

1.3%

2025 Asian Alone

0.4%

0.5%

0.9%

2025 Pacific Isl
ander Alone

0.1%

0.1%

0.2%

2025 Other Race

17.2%

13.7%

15.7%

2025 Two or More Races

14.3%

12.7%

14.4%

2025 Hispanic Origin (Any Race)

33.8%

27.7%

33.4%

Persons of Hispanic origin represent 33.4% of the population in the identified area compared to 19.7% of the U.S. population. Persons of

Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from

different race/ethnic groups, is 72.7 in the identified area, compared to 72.7 for the U.S. as a whole.

Households

2025 Wealth Index

67

77

70

2010 Households

2,946

6,223

25,116

2020 Households

3,258

6,734

28,825

2025 Households

3,628

7,283

32,496

2030 Households

3,922

7,832

35,947

2010-2020 Annual Rate

1.01%

0.79%

1.39%

2020-2025 Annual Rate

2.07%

1.50%

2.31%

2025-2030 Annual Rate

1.57%

1.46%

2.04%

2025  Average Household Size

2.87

2.85

2.92

The household count in this area has changed from 28,825 in 2020 to 32,496 in the current year, a change of 2.31% annually.  The five-year

projection of households is 35,947, a change of 2.04% annually from the current year total.  Average household size is currently 2.92,

compared to 2.97 in the year 2020. The number of families in the current year is 23,947 in the specified area.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50

or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households

within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data. July 15, 2025
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Retail Demand Outlook

Homedale, Idaho

Prepared by Esri

Ring: 15 mile radius

Latitude: 43.61343

Longitude: -116.92975

Top Tapestry Segments

Percent

Demographic Summary

2025

2030

Boomburbs (H2)

15.5%

Population

96,199

105,293

Dreambelt (K5)

9.9%

Households

32,496

35,947

Rural Versatility (E5)

9.8%

Families

23,947

26,407

Southern Satellites (I6)

8.6%

Median Age

35.2

36.2

Room to Roam (K7)

7.8%

Median Household Income

$71,423

$79,927

2025

2030

Projected

Consumer Spending
Forecasted Demand

Spending Growth

Apparel and Services

$61,322,664

$74,962,420

$13,639,756

Men's

$11,964,412

$14,622,437

$2,658,025

Women's

$20,741,292

$25,334,178

$4,592,886

Children's

$8,937,520

$10,937,319

$1,999,799

Footwear

$13,963,220

$17,067,551

$3,104,331

Watches & Jewelry

$4,621,273

$5,661,301

$1,040,028

Apparel Products and Services (1)

$1,094,947

$1,339,634

$244,687

ComputerComputers and Hardware for Home Use

$5,593,587

$6,840,638

$1,247,051

Portable Memory

$90,769

$110,895

$20,126

Computer Software

$403,641

$493,669

$90,028

Computer Accessories

$478,198

$584,539

$106,341

Entertainment & Recreation

$103,640,112

$126,487,433

$22,847,321

Fees and Admissions

$22,852,938

$27,995,368

$5,142,430

Membership Fees for Clubs (2)

$7,437,440

$9,103,022

$1,665,582

Fees for Participant Sports, excl. Trips

$4,280,909

$5,239,607

$958,698

Tickets to Theatre/Operas/Concerts

$2,651,157

$3,250,355

$599,198

Tickets to Movies

$919,317

$1,127,440

$208,123

Tickets to Parks or Museums

$1,080,967

$1,324,225

$243,258

Admission to Sporting Events, excl. Trips

$2,404,113

$2,936,436

$532,323

Fees for Recreational Lessons

$4,053,504

$4,982,883

$929,379

Dating Services

$25,530

$31,398

$5,868

TV/Video/Audio

$31,764,179

$38,711,623

$6,947,444

Cable and Satellite Television Services

$16,847,264

$20,492,273

$3,645,009

Televisions

$3,069,938

$3,751,300

$681,362

Satellite Dishes

$35,340

$43,047

$7,707

VCRs, Video Cameras, and DVD Players

$113,674

$138,443

$24,769

Miscellaneous Video Equipment

$1,259,529

$1,533,728

$274,199

Video Cassettes and DVDs

$112,478

$137,335

$24,857

Video Game Hardware/Accessories

$1,187,658

$1,450,983

$263,325

Video Game Software

$540,152

$661,681

$121,529

Rental/Streaming/Downloaded Video

$5,024,908

$6,136,282

$1,111,374

Installation of Televisions

$34,658

$42,433

$7,775

Audio (3)

$3,479,194

$4,251,929

$772,735

Rental and Repair of TV/Radio/Sound Equipment

$59,387

$72,189

$12,802

Pets

$27,079,197

$32,978,428

$5,899,231

Toys/Games/Crafts/Hobbies (4)

$4,518,599

$5,516,529

$997,930

Recreational Vehicles and Fees (5)

$5,032,424

$6,144,682

$1,112,258

Sports/Recreation/Exercise Equipment (6)

$6,712,004

$8,190,628

$1,478,624

Photo Equipment and Supplies (7)

$1,596,935

$1,954,572

$357,637

Reading (8)

$2,980,156

$3,642,406

$662,250

Catered Affairs (9)

$1,103,681

$1,353,196

$249,515

Food

$291,735,757

$356,069,611

$64,333,854

Food at Home

$187,546,696

$228,778,636

$41,231,940

Bakery and Cereal Products

$24,768,735

$30,220,626

$5,451,891

Meats, Poultry, Fish, and Eggs

$38,859,864

$47,395,878

$8,536,014

Dairy Products

$19,089,888

$23,283,032

$4,193,144

Fruits and Vegetables

$31,486,343

$38,448,504

$6,962,161

Snacks and Other Food at Home (10)

$73,341,865

$89,430,597

$16,088,732

Food Away from Home

$104,189,061

$127,290,974

$23,101,913

Alcoholic Beverages

$16,316,430

$19,949,512

$3,633,082

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
July 15, 2025
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Retail Demand Outlook
Homedale, Idaho

Prepared by Esri

Ring: 10 mile radius

Latitude: 43.61343
Longitude: -116.92975

2025

2030
Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds

$262,091,593
$310,750,474

$48,658,881

Value of Retirement Plans

$891,955,720
$1,056,578,905

$164,623,185

Value of Other Financial Assets

$79,898,155
$94,603,834

$14,705,679

Vehicle Loan Amount excluding Interest

$22,423,577
$26,522,392

$4,098,815

Value of Credit Card Debt

$17,458,075
$20,676,242

$3,218,167

Health
Nonprescription Drugs

$1,247,243
$1,474,482

$227,239

Prescription Drugs

$2,665,078
$3,149,713

$484,635

Eyeglasses and Contact Lenses

$771,853

$913,732

$141,879

Home
Mortgage Payment and Basics (11)

$79,600,098
$94,343,825

$14,743,727

Maintenance and Remodeling Services

$28,639,776
$33,910,290

$5,270,514

Maintenance and Remodeling Materials (12)

$5,422,928
$6,411,571

$988,643

Utilities, Fuel, and Public Services

$36,835,260
$43,561,325

$6,726,065

Household Furnishings and Equipment

Household Textiles (13)

$691,192

$818,661

$127,469

Furniture

$5,235,265
$6,197,810

$962,545

Rugs

$215,362

$255,291

$39,929

Major Appliances (14)

$3,128,745
$3,703,519

$574,774

Housewares (15)

$575,888

$681,552

$105,664

Small Appliances

$447,223

$529,717

$82,494

Luggage

$133,123

$157,769

$24,646

Telephones and Accessories

$504,756

$596,981

$92,225

Household OperationsChild Care

$3,107,880
$3,685,513

$577,633

Lawn and Garden (16)

$4,275,375
$5,055,002

$779,627

Moving/Storage/Freight Express

$659,600

$782,776

$123,176

Housekeeping Supplies (17)

$5,199,306
$6,149,921

$950,615

Insurance
Owners and Renters Insurance

$5,686,165
$6,720,050

$1,033,885

Vehicle Insurance

$13,670,342
$16,166,137

$2,495,795

Life/Other Insurance

$4,106,778
$4,860,020

$753,242

Health Insurance

$30,768,913
$36,388,716

$5,619,803

Personal Care Products (18)

$3,499,144
$4,142,190

$643,046

Educational Books/Supplies/Other Expenditures

$526,576

$623,477

$96,901

Smoking Products

$2,965,402
$3,497,508

$532,106

TransportationPayments on Vehicles excluding Leases

$19,110,865
$22,594,971

$3,484,106

Gasoline/Diesel Fuel/Electric Vehicle Charging

$22,083,182
$26,109,741

$4,026,559

Vehicle Maintenance and Repairs

$8,137,077
$9,630,109

$1,493,032

Travel
Airline Fares

$4,443,633
$5,274,313

$830,680

Lodging on Trips

$6,216,085
$7,363,869

$1,147,784

Auto/Truck Rental on Trips

$665,652

$789,056

$123,404

Food and Drink on Trips

$4,713,272
$5,584,648

$871,376

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook
Homedale, Idaho Prepared by Esri
Ring: 10 mile radius Latitude: 43.61343

Longitude: -116.92975

Top Tapestry Segments Percent Demographic Summary 2025 2030
Southern Satellites (I6) 25.3% Population 20,841 22,251
Room to Roam (K7) 19.3% Households 7,283 7,832
Flourishing Families (H1) 11.5% Families 5,490 5,880
Southwestern Families (E2) 8.5% Median Age 39.6 39.8
Shared Roots (G1) 7.7% Median Household Income $72,561 $81,123

2025 2030 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $13,866,390 $16,420,198 $2,553,808
Men's $2,729,280 $3,232,396 $503,116
Women's $4,717,673 $5,585,003 $867,330
Children's $1,971,449 $2,334,381 $362,932
Footwear $3,158,358 $3,739,367 $581,009
Watches & Jewelry $1,036,934 $1,229,600 $192,666
Apparel Products and Services (1) $252,697 $299,451 $46,754

Computer
Computers and Hardware for Home Use $1,254,344 $1,486,284 $231,940
Portable Memory $20,289 $24,020 $3,731
Computer Software $88,267 $104,553 $16,286
Computer Accessories $108,209 $128,269 $20,060

Entertainment & Recreation $23,892,504 $28,288,723 $4,396,219
Fees and Admissions $5,054,054 $5,995,255 $941,201

Membership Fees for Clubs (2) $1,689,588 $2,004,194 $314,606
Fees for Participant Sports, excl. Trips $947,122 $1,122,546 $175,424
Tickets to Theatre/Operas/Concerts $584,675 $694,049 $109,374
Tickets to Movies $197,183 $234,083 $36,900
Tickets to Parks or Museums $232,144 $275,263 $43,119
Admission to Sporting Events, excl. Trips $553,081 $654,686 $101,605
Fees for Recreational Lessons $844,761 $1,003,923 $159,162
Dating Services $5,500 $6,511 $1,011

TV/Video/Audio $7,464,033 $8,831,747 $1,367,714
Cable and Satellite Television Services $4,066,551 $4,807,507 $740,956
Televisions $690,918 $818,155 $127,237
Satellite Dishes $8,130 $9,645 $1,515
VCRs, Video Cameras, and DVD Players $25,622 $30,264 $4,642
Miscellaneous Video Equipment $313,489 $371,809 $58,320
Video Cassettes and DVDs $25,223 $29,866 $4,643
Video Game Hardware/Accessories $264,145 $312,788 $48,643
Video Game Software $115,161 $136,527 $21,366
Rental/Streaming/Downloaded Video $1,145,353 $1,356,234 $210,881
Installation of Televisions $7,805 $9,261 $1,456
Audio (3) $787,285 $932,737 $145,452
Rental and Repair of TV/Radio/Sound Equipment $14,352 $16,956 $2,604

Pets $6,399,813 $7,569,876 $1,170,063
Toys/Games/Crafts/Hobbies (4) $1,018,258 $1,205,338 $187,080
Recreational Vehicles and Fees (5) $1,156,096 $1,367,955 $211,859
Sports/Recreation/Exercise Equipment (6) $1,511,362 $1,789,467 $278,105
Photo Equipment and Supplies (7) $357,776 $424,255 $66,479
Reading (8) $680,200 $806,764 $126,564
Catered Affairs (9) $250,913 $298,065 $47,152

Food $67,605,489 $80,010,293 $12,404,804
Food at Home $43,588,097 $51,572,508 $7,984,411

Bakery and Cereal Products $5,741,499 $6,792,810 $1,051,311
Meats, Poultry, Fish, and Eggs $9,083,466 $10,747,532 $1,664,066
Dairy Products $4,433,748 $5,245,840 $812,092
Fruits and Vegetables $7,269,737 $8,606,854 $1,337,117
Snacks and Other Food at Home (10) $17,059,646 $20,179,471 $3,119,825

Food Away from Home $24,017,393 $28,437,786 $4,420,393
Alcoholic Beverages $3,749,916 $4,443,864 $693,948

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook

Homedale, Idaho

Prepared by Esri

Ring: 5 mile radius

Latitude: 43.61343

Longitude: -116.92975

2025

2030

Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial

Value of Stocks/Bonds/Mutual Funds

$107,302,981
$126,919,024

$19,616,043

Value of Retirement Plans

$375,525,172
$444,089,733

$68,564,561

Value of Other Financial Assets

$35,278,843
$41,708,754

$6,429,911

Vehicle Loan Amount excluding Interest

$10,864,460
$12,843,341

$1,978,881

Value of Credit Card Debt

$8,094,051
$9,573,266

$1,479,215

Health

Nonprescription Drugs

$571,972

$675,758

$103,786

Prescription Drugs

$1,172,843
$1,385,663

$212,820

Eyeglasses and Contact Lenses

$337,005

$398,555

$61,550

Home

Mortgage Payment and Basics (11)

$35,759,869
$42,309,041

$6,549,172

Maintenance and Remodeling Services

$12,421,015
$14,686,579

$2,265,564

Maintenance and Remodeling Materials (12)

$2,401,255
$2,837,928

$436,673

Utilities, Fuel, and Public Services

$17,367,954
$20,526,798

$3,158,844

Household Furnishings and Equipment

Household Textiles (13)

$333,108

$394,049

$60,941

Furniture

$2,431,051
$2,874,641

$443,590

Rugs

$95,077

$112,491

$17,414

Major Appliances (14)

$1,461,948
$1,728,673

$266,725

Housewares (15)

$268,156

$317,017

$48,861

Small Appliances

$218,397

$258,392

$39,995

Luggage

$60,489

$71,556

$11,067

Telephones and Accessories

$229,072

$270,712

$41,640

Household Operations

Child Care

$1,402,549
$1,660,077

$257,528

Lawn and Garden (16)

$1,852,275
$2,188,243

$335,968

Moving/Storage/Freight Express

$317,004

$375,348

$58,344

Housekeeping Supplies (17)

$2,431,075
$2,873,403

$442,328

Insurance

Owners and Renters Insurance

$2,615,216
$3,089,355

$474,139

Vehicle Insurance

$6,646,687
$7,855,806

$1,209,119

Life/Other Insurance

$1,832,962
$2,166,680

$333,718

Health Insurance

$14,061,599
$16,617,604

$2,556,005

Personal Care Products (18)

$1,686,144
$1,993,940

$307,796

Educational Books/Supplies/Other Expenditures

$248,198

$293,545

$45,347

Smoking Products

$1,395,757
$1,647,217

$251,460

Transportation

Payments on Vehicles excluding Leases

$9,074,003
$10,723,679

$1,649,676

Gasoline/Diesel Fuel/Electric Vehicle Charging

$10,625,505
$12,557,724

$1,932,219

Vehicle Maintenance and Repairs

$3,791,447
$4,483,028

$691,581

Travel

Airline Fares

$2,011,816
$2,382,100

$370,284

Lodging on Trips

$2,709,233
$3,204,248

$495,015

Auto/Truck Rental on Trips

$299,184

$354,024

$54,840

Food and Drink on Trips

$2,099,703
$2,483,986

$384,283

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail D
emand Outlook

Homedale, Id
aho

Prepared by E
sri

Ring: 5
 mile radius

Latitu
de: 4

3.61343

Longitude: -1
16.92975

Top Tapestry
 Segments

Percent

Demographic Summary

2025

2030

Southern Satellite
s (I

6)

20.2%

Population

10,470

11,231

Southweste
rn Fa

milies (E
2)

17.0%

Households

3,628

3,922

Shared Roots (
G1)

15.5%

Families

2,713

2,921

Room to Roam (K
7)

15.3%

Median Age

37.6

38.0

Mobile Meadows (E
4)

14.9%

Median Household Income

$68,913

$77,367

2025

2030

Projected

Consumer S
pending

Forecasted Demand

Spending Growth

Apparel and Services

$6,506,840

$7,695,887

$1,189,047

Men's

$1,281,538

$1,515,850

$234,312

Women's

$2,170,116

$2,565,802

$395,686

Children's

$968,497

$1,145,775

$177,278

Footwear

$1,499,011

$1,772,989

$273,978

Watch
es &

 Jewelry

$468,780

$554,781

$86,001

Apparel Products 
and Servic

es (1
)

$118,898

$140,690

$21,792

Computer

Computers a
nd Hardware for H

ome Use

$588,677

$696,459

$107,782

Portable Memory

$8,983

$10,623

$1,640

Computer S
oftw

are

$39,678

$46,946

$7,268

Computer A
cce

sso
ries

$49,516

$58,607

$9,091

Enterta
inment &

 Recreatio
n

$10,776,543

$12,744,700

$1,968,157

Fees a
nd Admissi

ons

$2,260,382

$2,675,788

$415,406

Membersh
ip Fe

es fo
r C

lubs (2
)

$755,557

$894,361

$138,804

Fees fo
r Partic

ipant Sports,
 excl.

 Trips

$420,992

$498,093

$77,101

Ticke
ts t

o Theatre/Operas/C
oncerts

$258,676

$306,336

$47,660

Ticke
ts t

o Movie
s

$94,548

$111,995

$17,447

Ticke
ts t

o Parks
 or M

useums

$103,486

$122,504

$19,018

Admissi
on to Sportin

g Events, 
excl.

 Trips

$245,964

$290,852

$44,888

Fees fo
r R

ecre
ational Le

sso
ns

$378,653

$448,684

$70,031

Dating Servic
es

$2,506

$2,962

$456

TV/Video/Audio

$3,494,883

$4,131,687

$636,804

Cable and Satellite
 Televisi

on Servic
es

$1,840,093

$2,173,962

$333,869

Televisi
ons

$327,798

$387,690

$59,892

Satellite
 Dishes

$4,236

$5,017

$781

VCRs, V
ideo Cameras, a

nd DVD Players

$11,947

$14,109

$2,162

Misce
llaneous V

ideo Equipment

$199,751

$236,523

$36,772

Video Casse
ttes a

nd DVDs

$11,239

$13,291

$2,052

Video Game Hardware/Acce
sso

ries

$127,086

$150,366

$23,280

Video Game Softw
are

$53,678

$63,538

$9,860

Rental/Streaming/Downloaded Video

$545,514

$645,284

$99,770

Insta
llation of Televisi

ons

$3,272

$3,871

$599

Audio (3
)

$363,125

$429,598

$66,473

Rental and Repair o
f TV/Radio/Sound Equipment

$7,143

$8,439

$1,296

Pets

$2,835,407

$3,351,363

$515,956

Toys/
Games/C

rafts/
Hobbies (4

)

$455,272

$538,400

$83,128

Recre
ational Vehicle

s a
nd Fe

es (5
)

$498,521

$589,359

$90,838

Sports/
Recre

ation/Exercis
e Equipment (6

)

$670,959

$793,707

$122,748

Photo Equipment and Supplies (7
)

$156,596

$185,355

$28,759

Reading (8
)

$293,585

$347,526

$53,941

Catered Affairs 
(9)

$110,937

$131,517

$20,580

Food

$31,689,728

$37,468,322

$5,778,594

Food at H
ome

$20,221,323

$23,905,292

$3,683,969

Bakery a
nd Cereal Products

$2,620,296

$3,097,358

$477,062

Meats, 
Poultry

, Fi
sh, and Eggs

$4,303,917

$5,088,282

$784,365

Dairy 
Products

$2,036,307

$2,407,298

$370,991

Fru
its 

and Vegetables

$3,362,684

$3,976,684

$614,000

Snacks
 and Other Fo

od at H
ome (1

0)

$7,898,121

$9,335,670

$1,437,549

Food Away fr
om Home

$11,468,405

$13,563,030

$2,094,625

Alcoholic B
everages

$1,706,274

$2,018,494

$312,220

Data Note: The Consumer S
pending data is 

household-based and represents t
he amount sp

ent fo
r a product o

r se
rvic

e by a
ll h

ouseholds in
 an area. D

etail m
ay n

ot su
m

to totals d
ue to rounding.  T

his r
eport i

s n
ot a co

mprehensive
 list

 of all co
nsumer sp

ending va
riables th

erefore the va
riables in

 each se
ctio

n may n
ot su

m to totals.

Source: Esri 
forecasts 

for 2025 and 2030; C
onsumer S

pending data are derive
d fro

m the 2022 and 2023 Consumer Expenditure Surve
ys,

 Bureau of La
bor S

tatist
ics.
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5, 10 & 15 MILE DEMOGRAPHICS
CLICK BELOW TO VIEW

RETAIL DEMAND OUTLOOK
CLICK BELOW TO VIEW
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within it) is strictly prohibited, unless you have obtained Summit Commercial Real Estate Group’s prior written consent. The views expressed in this presentation are the views of the author and do not necessarily reflect the views of Summit Commercial Real Estate Group. 
Neither this presentation nor any part of it shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS GIVEN, EXPRESS OR IMPLIED, AS 
TO THE ACCURACY OF THE INFORMATION CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.
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PHASE II COMMERCIAL DEVELOPMENT
HWY 95 & S 3RD STREET E, HOMEDALE, ID

5, 10 & 15 MINUTE DRIVE TIME DEMOS
CLICK HERE TO VIEW
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within it) is strictly prohibited, unless you have obtained Summit Commercial Real Estate Group’s prior written consent. The views expressed in this presentation are the views of the author and do not necessarily reflect the views of Summit Commercial Real Estate Group. 
Neither this presentation nor any part of it shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS GIVEN, EXPRESS OR IMPLIED, AS 
TO THE ACCURACY OF THE INFORMATION CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.

   5, 10 & 15 MINUTE DRIVE-TIME 
   DEMOGRAPHICS 

15 MINUTE SNAPSHOT 

17,971
POPULATION

6,254
HOUSEHOLDS

$71,161
MEDIAN HH INCOME

$88,438
AVERAGE HH INCOME

39
MEDIAN AGE

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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HWY 95 & S 3RD STREET E, HOMEDALE, ID
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   HOMEDALE IDAHO  
   REGIONAL INFORMATION

ABOUT HOMEDALE
Homedale is surrounded by the rolling hills of the Owyhee Mountains.  Groomed with 
small farms of a variety of crops Homedale is nestled in bountiful orchards, seasonal 
fruit stands and of course, Idaho’s treasured vineyards.  This serene location is only a 
few minutes away from surrounding cities of the Treasure Valley and only 37 miles away 
from the state capitol of Boise.  Homedale’s ideal location provides a refuge from the 
hustle and bustle of city life without compromising metropolitan access.

CITY & AREA RECREATION 
Homedale boasts an active, thriving community with many amenities you might not 
expect to find in a small town!

SERVING YOUR NEEDS 
Homedale is a promising smart growth city.  With regional and national chains taking 
their place among a variety of specialty stores, shops, restaurants and bars, Homedale 
is the perfect option for businesses small and large.  The City of Homedale is proud 
to offer a full Chamber of Commerce to local businesses.  Our Chamber is eager to 
preserve and support current businesses as well as promote expansion and growth.  

HOMEDALE CHAMBER OF COMMERCE

Our mission is to promote and effect 
positive change in our community’s 

economic environment & quality of life.

The Homedale Chamber serves the 
current community in numerous ways 
and is poised to be a key contributor to 
Homedale’s future. For businesses, this 
means access to networking, business 

development & keeping abreast of 
community & business issues. For 

families & individuals, this means great 
community events & visitor & new 

resident information. 
CLICK HERE TO CONTACT

https://cityofhomedale.org/chamber-of-commerce/
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CONTACT 
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OF THE INFORMATION CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.

LEANN HUME, CCIM, CLS, CRRP

Executive Director
+1  208 890 1089 
leann@summitcreg.com

ANDREA NILSON
Executive Director
+1  208 890 4028
andrea@summitcreg.com

1517 WEST HAYS STREET
Boise, Idaho 83702
+1  208 975 4447
summitcreg.com

JULIE KISSLER
Associate Director
+1  208 794 2746
julie@summitcreg.com
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