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Hunington Properties, Inc.
1715 S. Capital of Texas Highway #101 Austin TX 78746
512-767-7442 • hpiproperties.com



Shops at Williams Ranch is a shopping center located at the intersection of Williams Drive 
and Ronald Reagan Boulevard in Georgetown, Texas. The property is situated next to Parm-
er Ranch, a master-planned community with 1,000 homes planned at completion. It is just 
minutes away from the historic Georgetown Square, which is known for its many restaurants, 
boutiques, and festivals. 
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GEORGETOWN, TEXAS RANKED #1
AS FASTEST GROWING SOUTHERN CITY 2023

Its population increased 
14.4% year over year from 

75,620 to 86,507

14.4% 4.18%
Average Household

Income $111,022 in 2024
4.18% increase from 2021

Williamson County
has 3 cities ranked top 100 

fastest-growing cities in USA.
Georgetown 1st

Cedar Park 24th

Round Rock 57th

#1

Property Information                  Building A Building B

Space Available 19,250 SF 19,250 SF

Rental Rate Call for Pricing Call for Pricing

NNN $12.00 PSF $12.00 PSF

Pad Sites Available                     

Ground Lease or Build to Suit Pad 5A  1.82 Acres
Pad 5B  1.59 Acres

Property Highlights

• The site is adjacent to Parmer Ranch, a 454-acre mixed-use community with ±1,000 
homes at completion and an elementary and middle school under construction. 

• Shops at Williams Ranch will be shadow anchored by H-E-B, to be built on 31 acres at the 
NEC of Ronald Reagan Blvd and FM 2338 (Williams Dr) in Georgetown, breaking ground 
June 2024.

• Georgetown, Texas, retains its title as the nation’s fastest-growing city for the second 
year in a row, per the U.S. Census Bureau, located in Williamson County May 2023.

Demographics

Population
(2024)

3 mi. - 13,179
5 mi. - 31,142 
7 mi. - 54,973

Average Household Income
3 mi. - $153,206
5 mi. - $140,349
7 mi. - $144,345

Projected Population (2029)
3 mi. - 15,610
5 mi. - 34,812 
7 mi. - 62,175

The information contained herein while based upon data supplied by sources deemed reliable, is subject to errors or omissions and is not in any way, warranted by Hunington Properties 
or by any agent, independent associate, subsidiary or employee of Hunington Properties This information is subject to change.

Gigi Gomel
Principal | Brokerage

gigi@hpiproperties.com

Evan Dyer
Principal | Retail Development

evan@hpiproperties.com

AJ Loudermilk
Vice President | Brokerage

aj@hpiproperties.com
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3Site Plan

RETAILRETAIL SFSF STATUSSTATUS

Building A 19,250 SF Available For Lease

Building B 19,250 SF Available For Lease

PADPAD ACAC STATUSSTATUS

5A 1.82 Acres Available For Lease, Sale, BTS

5B 1.59 Acres Available For Lease, Sale, BTS
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