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THE OFFERING

Address 18170 Zane St NW

City, State Elk River, MN

Asking Price $1,650,000

Cap Rate 6.50%

NOI $107,317

Building SF 3,860 SF

Lot Size 0.80 AC

Occupancy 100%

Year Built 2004

Tenants

I N V E S T M E N T  O V E R V I E W
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INVESTMENT HIGHLIGHTS

•	 100% leased multi-tenant retail asset with national tenants
•	 Dual income stream diversifies risk across two service-oriented users
•	 Subway expected to exercise 5-year option with 2% annual increases
•	 Batteries Plus includes 5-year option with 3% annual increases
•	 Attractive price point for investors seeking near-term yield with upside



T E N A N T  P R O F I L E S

4

Subway is one of the largest quick-service restaurant brands globally, with over 30,000 
locations worldwide. The brand benefits from strong name recognition, a value-oriented 

menu, and consistent consumer demand. This location has an established operating 
history and is expected to exercise its upcoming renewal option, supporting continued 

income stability for investors.

Batteries Plus is a national specialty retailer focused on batteries, lighting solutions, 
and device repair services, serving both retail and commercial customers. With 

hundreds of locations across the U.S., the brand provides essential, service-based 
offerings that generate consistent traffic. The tenant's diversified product mix and 

service model support long-term occupancy and stability.

S U B W A Y :

B A T T E R I E S  P L U S :
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T E N A N T  L E A S E  S U M M A R Y
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TENANT SF Rent PSF Lease 
Expiration Increases Reimbursements Renewal 

Options

Subway 2,306 $67,394 $29.23 12/31/2026 2% Annual CAM + Taxes (1) 5-Year @ 2% 
Annual

Batteries Plus 1,554 $39,992 $25.69 10/31/2027 3% Annual CAM + Taxes (1) 5-Year @ 2% 
Annual

TOTAL 3,860 $107,317 $27.46 (Avg)

L E A S E  H I G H L I G H T S :

•	 100% leased to two national, service-oriented tenants
•	 Staggered lease expirations (2026-2027) provide income 

continuity and reduce rollover risk
•	 Subway is expected to exercise their 5-year renewal option upon 

lease expiration in 2026
•	 Batteries Plus lease extends through October 2027 with 3% 

annual increases and a 5-year renewal option
•	 Net lease structure with tenants reimbursing CAM and real 

estate taxes
•	 Total CAM reimbursement: ~$29,177 annually (~$7.56 PSF)
•	 Total real estate tax reimbursement: ~$21,770 annually (~$5.64 

PSF)
•	 Dual-tenant structure provides diversified income stream

Subway - 59.7%
Batteries Plus - 40.3%

Subway
59.70%

Batteries Plus
40.30%
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FAR-OUT AERIAL
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Population

1 Mile 5,622

3 Mile 26994

5 Mile 47,996

Median HH 
Income

1 Mile $71,356

3 Mile $100,915

5 Mile $111,220

Average HH 
Income

1 Mile $94,388

3 Mile $117,281

5 Mile $129,768

Median Age

1 Mile 38.9

3 Mile 38.5

5 Mile 38.5

MARKET OVERVIEW
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E l k  R i v e r  S u b m a r k e t  H i g h l i g h t s :
•	 Located along Highway 169, a major north-south corridor connecting Elk River to the 

Minneapolis-St. Paul MSA, supporting strong commuter and retail traffic
•	 Positioned within Elk River's primary retail corridor, surrounded by national retailers 

including Walmart, Menards, and Target
•	 Elk River serves as a regional hub for surrounding communities, drawing consistent 

consumer traffic from a broad trade area

TRADE AREA DEMOGRAPHICS:

•	 Strong population growth and rising household incomes support long-term retail demand
•	 New and expandingcommercial development continues to enhance the area's retail density and overall onsumer draw
•	 Service-oriented tenants such as Subway and Batteries Plus benefit from consistent daily-needs traffic and repeat customer 

base
•	 Proximity to major employers and industrial users supports daytime population and local spending



Confidentiality & Disclaimer
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from 
Upland Real Estate Group, Inc. and should not be made available to any other person or entity without the written consent of Upland Real Estate Group, Inc.. This 
Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in 
the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Upland Real Estate Group, Inc. has not made any 

investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the 
property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with 

State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or 
intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; 
however, Upland Real Estate Group, Inc. has not verified, and will not verify, any of the information contained herein, nor has Upland Real Estate Group, Inc. conducted any 
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential 

buyers must take appropriate measures to verify all of the information set forth herein.

Non-Endorsement Notice
Upland Real Estate Group, Inc. is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any 
corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Upland Real Estate Group, Inc., its 
affiliates or subsidiaries, or any agent, product, service, or commercial listing of Upland Real Estate Group, Inc., and is solely included for the purpose of providing tenant 

lessee information about this listing to prospective customers. 
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