
FO
O

T TRAFFIC AN
D 

CU
STO

M
ER REACH: 

Vineland Ave/Sherm
an W

ay
N

orth Hollyw
ood, CA



W
HAT AREAS N

EAR SU
BJECT PRO

PERTY ARE M
O

ST ACTIVE

SU
B

JEC
T PR

O
PER

TY

STU
D

Y LO
C

ATIO
N

:                         
P

laza del S
ol (m

all across the 
street from

 S
ubject P

roperty)

AR
EA AC

TIVITY:                         
R

eflects the num
ber of devices 

seen in each census block group 
(in any given hour over the tim

e 
period).

TIM
E FR

AM
E:                         

January-D
ecem

ber 2022

C
onsum

er behavior analyzed 
from

 12am
-11pm

 M
onday to 

S
unday.

SU
B

JEC
T PR

O
PER

TY



FO
O

T TRAFFIC: SHO
PPIN

G
 PLAZA ACRO

SS STREET

SU
B

JEC
T PR

O
PER

TY

W
endy’s drives a good 

am
ount of foot traffic



FO
O

T TRAFFIC: Q
SRs ACRO

SS THE STREET



FO
O

T TRAFFIC: STARBU
CKS ACRO

SS THE STREET

SU
B

JEC
T PR

O
PER

TY

W
endy’s drives a good 

am
ount of foot traffic



DW
ELL TIM

E

SU
B

JEC
T PR

O
PER

TY

W
endy’s drives a good 

am
ount of foot traffic



PO
PU

LAR DAYS O
F THE W

EEK

SU
B

JEC
T PR

O
PER

TY

W
endy’s drives a good 

am
ount of foot traffic



PO
PU

LAR TIM
ES O

F DAY

SU
B

JEC
T PR

O
PER

TY

W
endy’s drives a good 

am
ount of foot traffic



W
HERE ARE VISITO

RS CO
M

IN
G

 FRO
M

?
Potential Custom

er Reach

TO
P 5 VISITO

R
ZIP C

O
D

ES and H
O

M
ETO

W
N

S:

M
edian 

D
istance 

from
 H

om
e: 

3.1 m
iles 

TO
P5 ZIP C

O
D

ES
Visitor %

91352
17.29%

91605
11.41%

91606
9.81%

91505
4.38%

91601
3.77%

TO
P5 H

O
M

ETO
W

N
S

Visitor %
San Fernando Valley

76.20%
Los Angeles CCD

6.13%
N

ew
hall CCD

1.62%
South Antelope Valley

1.22%
Pasadena CCD

0.87%

M
O

B
ILE TR

AD
E AR

EA: w
here a 

location draw
s m

ajority of its visitors.
Tim

efram
e: last 12 m

onths
Path to Purchase: 1hr before/after
Visitors hom

e &
 w

ork locations



W
HAT BRAN

DS DO
 THESE VISITO

RS LIKE?
Visitors are "x" tim

es likely to visit the follow
ing brands:



Tim
efram

e: Septem
ber 2020-2021

Top B
ehavioral Traits:

W
HAT BEHAVIO

RAL TRAITS CAN
 BE FO

U
N

D 
IN

 THE M
ARKET AREA?

#5 LIVE 
EXPER

IEN
C

ES
U

p for the ultim
ate 

experience – concerts or 
fundraiser. M

id-20s, highly 
diverse and in very low

-
incom

e brackets (H
ispanic 

& Black). W
orks in the food 

or entertainm
ent industries.

#6 A
C

TIVISM
Alw

ays advocating for 
justice through protests, 
rallies, spreading 
aw

areness. M
ostly younger 

m
illennials w

ith incom
e 

near the poverty line. 
N

eighborhoods highly 
diverse (Black & Asian); 
m

ost have bachelor 
degrees and w

ork in 
transportation & healthcare.

#2 FILM
 

LO
VER

S
M

ovie buffs and binge 
w

atchers. M
illennials in 

w
ealthy, highly diverse 

neighborhoods (Asian & 
Black) w

ith above average 
levels of bachelor degrees. 
W

orks in IT and arts & 
entertainm

ent.

#1 H
EA

R
TFELT 

SH
A

R
IN

G
Segm

ent is vulnerable, 
honest & looking for friends. 
Young m

illennials w
ith 

incom
e brackets on either 

extrem
e (< $70K and  

>$128K). H
ighly diverse 

(Asian & H
ispanic) w

ith 
education levels near the 
national average. W

orks in 
IT or transportation.

#3 D
A

N
C

E 
D

EVO
TIO

N
Som

e dance for fitness, 
others for fun, few

 
professionals. Younger 
m

illennials w
ith higher 

levels of bachelor degrees 
and incom

e than the 
national average. O

ften in 
H

ispanic & Asian 
neighborhoods. W

orks in 
IT & food industry.

#4 D
EEP 

EM
O

TIO
N

S
Segm

ent likes to share 
personal struggles & 
em

otional journeys. M
ostly 

m
illennials in w

ealthier 
(>$120K), w

ell-educated 
and diverse (Asian & 
H

ispanic) neighborhoods. 
W

orks in entertainm
ent or 

professional services.



DEM
O

G
RAPHICS O

F THE VISITO
RS

 
 

M
edian H

om
e Value:

$628,128
M

edian H
H

 Incom
e:

$74,653
 

 

*Visitor dem
ographics by census 

block group based on their hom
e 

location. E
ach “A

ge” bucket is a 
"household" w

ith that age group 
living in the house for each census 
block. 

“<18” 
age 

bucket 
are 

households w
ith children living in 

them
 (not the children them

selves) 
= "Fam

ily-group" category.

*


