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CONFIDENTIALITY & CONDITIONS

Cushman & Wakefield (“Advisor”) serves as the exclusive advisor in connection with the solicitation of offers for the
purchase of 10426 North Dale Mabry Highway, Tampa, FL 33618 (the “Property”). The solicitation and potential sale
is to be governed by this Confidential Offering Memorandum, as it may be modified or supplemented (“Offering
Memorandum”), and the Purchase Agreement governing the sale of the Property. Prospective purchasers are
advised that as part of the solicitation process, Seller will be evaluating a number of factors including the
current financial qualifications of the prospective purchaser. Prospective purchasers are further advised
that the Seller expressly reserves the right, in its sole and absolute discretion, to evaluate the terms and
conditions of any offer and to reject any offer without providing a reason therefore. Further, Seller
reserves the right to terminate the solicitation process at any time prior to final execution of the
Purchase Agreement.

The information contained in the Offering Memorandum is confidential, furnished solely for the
purpose of a review by a prospective purchaser of the Property, and is not to be used for any
other purpose or made available to any other person without the express written consent of
the Seller or Advisor. Prospective purchasers should also conduct their own due diligence,
including, but not limited to, engineering and environmental inspections, to determine the
condition of the Property and the existence of any potentially hazardous material located
at the Property or used in the construction or maintenance of the building(s) at the
Property.

A prospective purchaser’s sole and exclusive rights with respect to this prospective
transaction, the Property, or information provided herein or in connection with
the sale of the Property shall be limited to those expressly provided in an
executed Purchase Agreement and shall be subject to the terms thereof. In no
event shall a prospective purchaser have any other claims against Seller or
Advisor or any of their affiliates or any of their respective officers, directors,
shareholders, owners, employees or agents, for any damages, liability, or
causes of action relating to this solicitation process or the marketing or
sale of the Property. Prospective purchasers are not to construe the
contents of the Offering Memorandum or any prior or subsequent
communications from Seller or Advisor or their affiliates or any
of their respective officers, directors, shareholders, owners,
employees or agents as legal, tax or other advice. Prior to
submitting an offer, prospective purchasers should consult
with their own business advisors, legal counsel and tax
professionals to determine the consequences of an
investment in the Property and arrive at an independent

evaluation of such investment. CUSHMAN & WAKEFIELD
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10426 N. DALE MABRY HWY,

TAMPA FL 33618

10426 N. Dale Mabry Hwy (the “Property”) is a 13,920 square foot neighborhood

» Well-positioned on the County’s primary commercial artery (Dale Mabry Hwy:

shopping center located in Tampa (Hillsborough County), Florida. The Property 69,500 VPD)

is well-positioned in a high traffic, densely populated urban infill trade area. « Strong Demographic Profile (3-Mile Radius). Population: 103,529. Av. HH

Located in the northwest quadrant of N. Dale Mabry Highway (69,500 VPD) Income: $100,282

and Floyd Road in North Tampa (Carrollwood). The property is 100% leased to * Attractive, well-maintained property (new roof in 2022), with prominent pylon
sighage

internet resistant tenants: Golden Egg Café, Fitness Equipment, NY NY Pizza,
MC Cabinets (Kitchen and Bath), a dry cleaner and a smoke shop. Average
base rents ($23 PSF NNN) are significantly lower than average Market base
rents of $30+ PSF NNN.

* 100% leased to Internet-Resistant tenants with an average tenure of 6+ years
» Good Parking Ratio. 70 Spaces (5 / 1,000 SF)

» Excellent frontage, visibility and access (left-turn median cut)

» Below Market Rental Rates

» Historically low average vacancy rate in the trade area (4.00%)

Priced well below replacement cost

PROPERTY SUMMARY

Address 10426 - 10444 N. Dale Mabry Highway, Tampa, FL 33618

Building Area 13,920 SF

Site Area 48,900 SF (1.12 Acres)
Parking 70 Spaces (5 /1,000 SF)
Year Built 1982. Renovated in 2023
Occupany 100%

OFFERING SUMMARY TENANCY SUMMARY

Price $5,310,333 Tenants SF % of GLA Base Rent Lease Exp.
Cap Rate 6.00% Golden Egg Café 4,400 SF 31.5% $18.18 PSF 08-31-2026
In Place NOI $318.620 First Place Fitness 2,880 SF 20.7% $26.25 PSF 08-31-2026
NY NY Pizza 1,640 SF 11.8% $21.39 PSF 04-30-2029
Lease Structures NNN
Morales Cabinets 1,260 SF 9.1% $22.00 PSF 03-31-2028
Price per SF $381 BarkSuds 1,260 SF 9.1% $23.34 PSF 03-31-2028
Carrollwood Cleaners 1,240 SF 8.9% $27.34 PSF 02-28-2027
Marley’s Smoke Shop 1,240 SF 8.9% $24.19 PSF 12-07-2025
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10426 N. DALE MABRY HWY,

TAMPA FL 33618 AERIAL VIEW
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10426 N. DALE MABRY HWY,

TAMPA FL 33618

OFFERING TERMS

OFFERING TERMS & INVESTMENT CONTACTS

Offering Terms: Seller is offering its interest in this asset on an all cash, “as-is” basis. Cushman & Wakefield

requests that all interested parties submit bids in writing.

INVESTMENT CONTACTS

PATRICK BERMAN

Managing Director

+1 813 204 5363
patrick.berman@cushwake.com
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10426 N. DALE MABRY HWY,

LOCATION MAP

TAMPA FL 33618
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2030 Projected Population
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Average Household Income
Median Household Income

Median Age
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Retail Sales

10,512
4,629
$131,344
$87,446
42.8
13,654
$505 M

3-MILE 5-MILE
103,529 305,554

105,639 313,882
42,536 12212
$100,282 $93,512
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10426 N. DALE MABRY HWY,

TAMPA FL 33618 NORTHWEST TAMPA

Total GLA: Av. Rental Rate:
20,000,000 SF $30.15 PSF NNN
Vacancy Rate: Rental Rate Increase:
3.70% 5.9% (@3 24 to Q3 25)
New Construction: Av. Cap Rate:

O SF 6.5%

Av. New Construction: Av. Sale Price:

75,000 SF per annum $297

Northwest Tampa Retail Market Overview

The Northwest Tampa retail submarket includes Carrollwood, Citrus Park, Northdale, Keystone, Westchase and Town N Country. The boundaries
of NW Tampa'’s retail market are Interstate [-275 (East), Hillsborough Avenue (South), Racetrack Road (West) and County Line Road (North). The
submarket contains 20 MSF, including the Citrus Park Mall, freestanding Lowe’s, CostCo, Home Depot, Walmart, Sam’s Club and several Publix-
anchored grocery stores.

Supported by 305,554 residents, 323,651 employees and retail sales of over $4.5 Billion. The NW retail submarket is strong and dynamic. All
metrics are positive: population growth, income growth, steadily increasing retail sales, increasing property values, decreasing investment cap
rates and low unemployment.

Major employment centers include Tampa International Airport, the Westshore Business District, several major hospitals, Raymond James Stadium,
Hillsborough Community College, Tampa Bay Downs and Steinbrenner Field.

Most of the submarket’s retail inventory is concentrated along Dale Mabry Highway - the county’s primary commercial artery. NW Tampa is an
affluent, urban infill submarket, with limited new retail development opportunities. There are no viable commercial sites within a 2-mile radius of
10426 N. Dale Mabry Highway.

CUSHMAN & WAKEFIELD n



10426 N. DALE MABRY HWY,

TAM PA FL 33618 TAMPA OVERVIEW

Top 6 Employers

BayCase Health System
MacDill Air Force Base

Publix Super Markets
TECO Energy
Suncoast Credit Union

Amscot Financial

Tampa Overview

Tampa is a city on Florida’s west coast in Hillsborough

County, along the shores of Tampa Bay. It is the largest city

in the region and a hub for business, culture, and tourism.

Tampa is known for its vibrant downtown, historic Ybor City,

and attractions like Busch Gardens and the Florida Aquarium.

The city offers convenient access to shopping, healthcare, and

transportation, as well as plenty of leisure activities, from waterfront
parks and beaches to sports and cultural events.

median income unemployment

$39,781 E 4.5% (August 2025)
population bachelor or higher
414,547 48.4%

employed population

210,000

population, Age 20-39
34%

®® @
®@
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10426 N. DALE MABRY HWY,

TAMPA FL 33618

Local Economy:

The region benefits from a robust and
expanding economy, driven by sectors such
as healthcare, finance, tourism, technology,
and professional services. Tampa Bay has
become a hub for innovation and entrepre-
neurship, with a growing number of startups
and small businesses contributing to job
creation and economic growth. The MSA
has a strong job market, offering a range of
employment opportunities across various
industries. The presence of major corpora-
tions, government entities, and educational
institutions further bolster the job market
and provides stability.

Healthcare:

Home to numerous renowned hospitals,
medical centers, and specialized clinics, of-
fering a wide range of healthcare services,
from primary care to advanced treatments
and specialized procedures. Tampa Bay is
known for its cutting-edge medical technol-
ogy and research facilities, attracting top
medical professionals and specialists. The
MSA also has a strong network of health-
care providers, including doctors, nurses,
and allied healthcare professionals, who are
dedicated to delivering exceptional care to
the community.

Education:

The region is home to esteemed colleges,
universities, and technical schools that
provide quality higher education programs
in various disciplines. Institutions such as
the University of South Florida, University
of Tampa, and St. Petersburg College that
are renowned for their academic excel-
lence and research contributions. The MSA
emphasizes educational initiatives and
partnerships that promote STEM (Science,
Technology, Engineering, and Mathematics)
education, career readiness, and vocational
training. Furthermore, Tampa Bay offers a
rich cultural and arts education scene, with
museums, galleries, and performing arts
centers that provide educational programs
and experiences.

Transportation:

The region boasts a comprehensive network
of highways and major roadways, including
the I-75, I-275, and I-4, which provide con-
venient travel within the MSA and connect
it to other parts of Florida. Additionally, the
area is served by a reliable and expand-

ing public transportation system operated
by the Hillsborough Area Regional Transit
Authority (HART), Pinellas Suncoast Transit
Authority (PSTA), and Pasco County Public
Transportation (PCPT). These agencies of-
fer bus services and provide connectivity
across the entire Tampa Bay area. The MSA
is also known for its picturesque bridges, in-
cluding the iconic Sunshine Skyway Bridge,
which offers scenic routes for travelers. The
region is served by Tampa International
Airport, St. Pete-Clearwater International
Airport, & SRQ Sarasota Bradenton Interna-
tional Airport, which provides both domes-
tic and international air travel options.

Attractions:

The region boasts stunning Gulf Coast
beaches, including Siesta Key, Clearwater
Beach and St. Pete Beach, which offer
pristine white sands and sparkling waters.
Tampa Bay is also renowned for its world-
class theme parks, such as Busch Gardens
Tampa Bay and Adventure Island, which
provide thrilling rides, animal encounters,
and family-friendly entertainment. The MSA
is home to cultural and historical landmarks
like the Salvador Dali Museum, Circus Mu-
seum at The Ringling, the Tampa Museum
of Art, and the Henry B. Plant Museum, all
offering a rich cultural experience. Sports
enthusiasts can cheer on their favorite
teams, including the Tampa Bay Bucca-
neers, Tampa Bay Lightning, and Tampa Bay
Rays. The area also hosts various annual
events and festivals, including Gasparilla Pi-
rate Festival and the Florida State Fair, that
showcase the region’s vibrant arts, music,
and culinary scene.

TAMPA BAY RIVER WALK

BUSCH GARDENS

MOFFITT CANCER CENTER

UNIVERSITY OF SOUTH FLORIDA

TAMPA OVERVIEW

RAYMOND JAMES STADIUM

GASPARILLA PIRATE FESTIVAL

CUSHMAN & WAKEFIELD
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10426 N. DALE MABRY HWY,

TAMPA FL 33618

G2

The Tampa - St. Petersburg - Clearwater MSA
on Florida’s West Coast is comprised of the

#2 Best Large City
to Start a Business
WalletHub, 2024

following counties:
© Hillsborough @ Pasco
O Pinellas O Hernando

w

) b

Best Place to Live
in Florida
Forbes, 2024

TAMPA MSA OVERVIEW

HERNANDO

|

‘ HILLSBOROUGH

Tampa Bay is the
3rd Largest MSA
in the Southeast

THE REGION CONTAINS THE
39 & 5" Largest Cities in the
State, Tampa and St. Petersburg
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FINANCIAL ANALYSIS
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