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INVESTMENT HIGHLIGHTS

PRIME LOCATION - The property is located £1 mile from Dallas Love Field
Airport (DAL) and £5 miles from Downtown Dallas, making it an attractive
location for both investors and users

VALUE ADD OPPORTUNITY — 7218 is currently vacant and 7224 is leased
out on a short term lease, allowing for both a user or an investor to add value
to the site

FUNCTIONAL PROPERTY — Both units have an ideal mix of Office/Warehouse
space. 7218 comes with ramped drive in access, and 7224 has both ramped
drive in access and dock high access

WELL CONNECTED - The site has easy access to |-35, Hwy 183, Hwy 114, and
the Dallas North Tollway, providing seamless connection to the rest of the
Dallas-Fort Worth Metroplex




PROPERTY OVERVIEW

FINANGIAL OVERVIEW

7218 HARRY HINES

7224 HARRY HINES

7218 HARRY 7224 HARRY TOTALS
HINES HINES
Building SF 17,280 SF 16,000 SF $13,280 SF
Lot Size AC +0.33 AC +0.35 AC +0.68 AC
L e Co'\flzfrzr;?i/on Col\flifrzr(]:g/on
Ramped Door Yes Yes 2
Dock High Door No Yes 1
Year Built 1955 1954

$2,390,400

LIST PRICE

Lease Type NN
Start Date 11/1/2022
End Date 10/31/2025
Options None
Increases None
Monthly Rent $2,900
Annual Rent - $34,800
Rent/SF - $5.80
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ECONOMY MAJOR EMPLOYERS

Dallas-Fort Worth is the 4th largest metropolitan area in the U.S., with approximately 7.6 million _

people, and consistently ranks among the top metros for job growth. The metro averaged over Dallas Independent School District 22,621
100,000 new jobs in the last few years, with an annual growth of almost 3%. Many companies City of Dallas 13,000
across various industries have relocated or expanded operations due to the low cost of doing AT&T Inc. 10,990
business and the availability of a highly-skilled workforce in the Dallas-Fort Worth area. Over Medical City Dallas (

the last decade, North Texas has attracted over 130 new corporate headquarters. Parkland Health & Hosp System
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BANKING AND FINANCE
Banking and finance play a key role in the area’s economy! DFW recently surpassed Chicago
to become the second-largest financial services hub in the nation, eclipsed only by New York
Bank of America, JPMorgan Chase, Liberty Mutual, Goldman Sachs, State Farm, TD Ameri
Charles Schwab, Fidelity Investments maintain significant-operations in the area.

INFORMATION TECHNOLOGY

The Metroplex also contains the largest Information Technology i
(often referred to as Silicon Prairie or the Telecom Comdér especie
through Richardson, Plano, and Allen just north of Dallas |tself)
projects and the presence of numerous electronics, ‘CE Tutmg
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DALLAS CULTURE & ATTRACTIONS

Dallas boasts the largest concentrated urban arts district in the nation. The Dallas Arts District was established in 1984 to centralize the art community and provide adequate facilities for
cultural organizations. Institutions include the Dallas Museum of Art, the Morton H. Meyerson Symphony Center, the Dallas Theater Center, the Booker T. Washington High School for the

Performing and Visual Arts, the Trammell and Margaret Crow Collection of Asian Art, and the Nasher Sculpture Center.

e

Dallas Cowboys Dallas Mavericks

In addition to its large number of businesses, Dallas has more shopping centers per capita than any
other city in the United States and is also home to the second shopping center ever built in the United
States, Highland Park Village, which opened in 1931.

e Dallas is home to the two other major malls in North Texas. Both malls feature high-end stores
and are major tourist draws for the region:

e Galleria Dallas, a unique urban shopping destination with attached hotel and office buildings,
has nearly 200 nationally and internationally recognized shops and restaurants surrounding an
impressive ice rink. It hosts 19 million visitors annually.

e North Park Centeris 2.3 million sq. ft. with over 235 distinctive stores and restaurants. It features L -
museum-quality modern art pieces and is the 2nd largest mall in Texas. i !ﬁ
I

Downtown Dallas is home to Neiman Marcus’ flagship store as well as boutiques, restaurants, clubs, and 5 i g
a growing farmers market scene. Nearby West Village, Deep Ellum, the Cedars, and Uptown are-popular : '
mixed-use destinations for shops and restaurants.

s, - .
The Dallas area has more restaurants per capita than any other U.S. city. Clusters of unique restaurants - : S B
and shops are scattered throughout the city, notably in destinations in Downtown, Uptown, Bishop Arts - == &2 B ‘ et *'-- i ; v
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District, Deep Ellum, Greenville Avenue, Knox-Henderson, and Lakewood. The newest center of dining 5 ST T g e T :r, .

is Trinity Groves, an evolving 15-acre restaurant, artist, and entertainment destination in West Dallas.




HIGHER EDUCATION

There are 7 four-year colleges within the Dallas city limits and 20 four-year colleges within a 50-mile radius. The University of Texas at Arlington enrolls the most
students, and Southern Methodist University is the closest university.

Southern Methodist University — The private research university in University Park, Texas takes up 234 acres and has a student population of over 12,000. Itis a
nationally ranked private institution and is a distinguished center for global research with a liberal arts tradition. Economic Impact: Southern Methodist University
and its alumni wield an annual economic impact of more than $7 billion.

The University of North Texas — With a total undergraduate enrollment of over 42,000 students, UNT generates an economic impact of $1.65 billion in the DFW
area economy annually. $183.9 million growth in economic activity for the DFW area because of UNT’s capital spending. 88 academic programs ranked among the
nation’s Top 100.

The University of Texas at Dallas — Being one of the largest public universities in Dallas, UTD has nearly 30,000 students and generates over $348 Million in
economic impact. The University has a top-ranked STEM, Management, Liberal arts, and Science program and is commonly known for Nutrition Innovation and
Entrepreneurship.

Texas Christian University — TCU has been stated to generate nearly $562.5 in revenue a year for the Dallas economic system. In the past year, they have been
ranked #83 in best universities #1 MBA faculty quality in the world. Th euniversity has an enrollment of just under 12,000.

The University of Texas at Arlington — With nearly 65% of the student population being northern Texas natives, the university creates an annual economic impact
of almost $17.1 billion for their region. The university is home to the nanotechnology research facility, NanoFab Research & Teaching Facility, and the Center for
Amphibian and Reptile Diversity Research programs.

University of Dallas — Producing nearly 8,200 jobs and more than $490 million dollars toward economic impact, the university is known for its Private Catholic,
Liberal arts foundings, and high-quality education at an affordable price. The student body consists of nearly 1500 undergraduates and 1,000 postgraduates.




CONFIDENTIALITY AGREEMENT & DISCLAIMER

This Offering Memorandum contains select information pertaining to the business and affairs of the property owner and its tenant for real property located at 7218-
7224 Harry Hines Blvd, Dallas, TX 75235 (“Property”). The Offering Memorandum may not be all-inclusive or contain all of the information a prospective purchaser
may desire. The information contained in this Offering Memorandum is confidential and furnished solely for the purpose of a review by a prospective purchaser of the
Property. It is not to be used for any other purpose or made available to any other person without the written consent of Seller or Matthews Real Estate Investment
Services. The material and information in the Offering Memorandum is unverified. Matthews Real Estate Investment Services has not made any investigation, and
makes no warranty or representation, with respect to square footage, income and expenses, the future financial performance of the property, future rent, and real
estate value market conditions, the condition or financial prospects of any tenant, or the tenants’ plans or intentions to continue to occupy space at the property. All
prospective purchasers should conduct their own thorough due diligence investigation of each of these areas with the assistance of their accounting, construction, and
legal professionals, and seek expert opinions regarding volatile market conditions given the unpredictable changes resulting from the continuing COVID-19 pandemic.
The information is based in part upon information supplied by the Owner and in part upon financial information obtained from sources the Owner deems reliable.
Neither owner, nor their officers, employees, or real estate agents make any representation or warranty, express or implied, as to the accuracy or completeness of this
Offering Memorandum, or any of its content, and no legal liability is assumed or shall be implied with respect thereto. Prospective purchasers should make their own
projections and form their own conclusions without reliance upon the material contained herein.

By acknowledging your receipt of this Offering Memorandum for the Property, you agree:

1k The Offering Memorandum and its contents are confidential;
2 You will hold it and treat it in the strictest of confidence; and
35 You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner.

Matthews Real Estate Investment Services is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum. The
presence of any entity’s name or logo, including any commercial tenant’s name or logo, is informational only and does not indicate or suggest any affiliation and/or
endorsement of Matthews Real Estate Investment Services, the property, or the seller by such entity.

Owner and Matthews Real Estate Investment Services expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to
purchase the Property and to terminate discussions with any person or entity reviewing this Offering Memorandum or making an offer to purchase the Property unless
and until a written agreement for the purchase and sale of the Property has been fully executed and delivered.

If you wish not to pursue negotiations leading to the acquisition of the Property or in the future you discontinue such negotiations, then you agree to purge all materials
relating to this Property including this Offering Memorandum.

A prospective purchaser’s sole and exclusive rights with respect to this prospective transaction, the Property, or information provided herein or in connection with
the sale of the Property shall be limited to those expressly provided in an executed Purchase Agreement and shall be subject to the terms thereof. In no event shall a
prospective purchaser have any other claims against Owner or Matthews Real Estate Investment Services or any of their affiliates or any of their respective officers,
directors, shareholders, owners, employees, or agents for any damages, liability, or causes of action relating to this solicitation process or the marketing or sale of the
Property.

This Offering Memorandum shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the
state of affairs of the Property since the date of this Offering Memorandum.
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EXCLUSIVELY OFFERED BY
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License No. 787476 (TX) License No. 712201 (TX)

©e ©e

PATRICK GRAHAM

BROKER OF RECORD
License No. 9005919 (TX)

MATTHEWS

REAL ESTATE INVESTMENT SERVICES



11-2-2015
A\ Information About Brokerage Services @.

C Texas law requires all real estate license holders to give the following information about
————— brokerage services to prospective buyers, tenants, sellers and landlords.

THEAS BEAL ESTATE COMMILSION

ORPURTURTTY

TYPES OF REAL ESTATE LICENSE HOLDERS:

» A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker.
® A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
*® Put the interests of the client above all others, including the broker’s own interests;
® Inform the client of any material information about the property or transaction received by the broker;
* Answer the client’s questions and present any offer to or counter-offer from the client; and
e Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement with the
owner, usually in a written listing to sell or property management agreement. An owner's agent must perform the broker’'s minimum
duties above and must inform the owner of any material information about the property or transaction known by the agent, including
information disclosed to the agent or subagent by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a
written representation agreement. A buyer's agent must perform the broker’s minimum duties above and must inform the buyer of any
material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or
seller's agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written
agreement of each party to the transaction. The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker's obligations as an intermediary. A broker who acts as an intermediary:
® Must treat all parties to the transaction impartially and fairly;
* May, with the parties' written consent, appoint a different license holder associated with the broker to each party {owner and
buyer) to communicate with, provide opinions and advice to, and carry out the instructions of each party to the transaction.
* Must not, unless specifically authorized in writing to do so by the party, disclose:
o that the owner will accept a price less than the written asking price;
o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
o any confidential information or any other information that a party specifically instructs the broker in writing not to
disclose, unless required to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the
buyer. A subagent can assist the buyer but does not represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH:
*» The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
* Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for
you to use the broker's services. Please acknowledge receipt of this notice below and retain a copy for your records.

Matthews Real Estate Investment 678067

Services, Inc. transactions@matthews.com 866-889-0050
Licensed Broker /Broker Firm Name or License No. Email Phone
Primary Assumed Business Name
Patrick Graham 528005 licensing@matthews.com 866-889-0050
Designated Broker of Firm License No. Email Phone
Patrick Graham 528005 licensing@matthews.com B866-889-0050
Licensed Supervisor of Sales Agent/ License No. Email Phane
Associate
Sales Agent/Associate’s Name License No. Email Phone
Buyer/Tenant/Seller/Landlord Initials Date
Regulated by the Texas Real Estate Commission Information available at www.trec.texas.gov
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