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Gaslamp Nightclub / Retail Building




GASLAMP NIGHTCLUB / RETAIL BUILDING

Highlights & Details

Prime Corner Location in San Diego’s most famous

entertainment destination — the Historic Gaslamp Quarter.

Exceptional Owner-User Opportunity

Seller Financing Available

Address: 500 4th Ave.
Ground Floor: 11,000 SF

Second Floor: 2,000 SF
Max Occupancy:  er 900

Live Entertainment: Long History of Permits here

Lease Rate: Contact Broker
Sale Price: $6,800,000 ($523 PSF)

Seller Financing: Contact Broker

ABC License: Type 47 (Full Liquor)

Year Built: 1930 Historic with potential for
Mills Act Property Tax reduction



GASLAMP NIGHTCLUB / RETAIL BUILDING

Premiere Corner

The
Campus
at Horton

“Considered the liveliest of the Downtown

neighborhoods, the Gaslamp Quarter’s 4th and

FARMEES AARKIT

e s EBRE o
| o) J-f_'.-':"!'!"..!'l
Il sy

I!E:c_ifd_e_m:e 4

5th Avenues are peppered with trendy nightclubs,
swanky lounge bars, chic restaurants, and boister-

ous sports pubs.”-Fodors

San Diego topped every major city by 2022 —
Public

recovering 99% of its pre-pandemic activity. Storage
“What San Diego did right is it made a 24/7
city, San Diego is one of the most resilient cities
in North America,” Karen Chapple (University of
Toronto / Berkley Study)

“Today it’s both the cultural and commercial
heart of San Diego. The original Victorian build-
ings have been restored and now house many of

the city’s restaurants, shops and galleries. -Expedia
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GASLAMP NIGHTCLUB / RETAIL BUILDING

Premises

This document has been prepared by Next Wave Commercial Real Estate, Inc.
for advertising and general information only. The information included has been
obtained from sources believed to be reliable, and while we do not doubt its
accuracy, we have not verified it and make no guarantees, representations or
warranties of any kind, expressed or implied, regarding the information includ-
ing, but not limited to, warranties of content, accuracy and reliability. Any pro-
jections, opinions, assumptions or estimates used are for example only and do
not represent the current or future performance of the property. Any interested
party with their advisor(s) should conduct a careful, independent investigation
of the property to determine to your satisfaction the suitability of the property

for their needs.
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GASLAMP NIGHTCLUB / RETAIL BUILDING

Location
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Floorplan
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GASLAMP NIGHTCLUB / RETAIL BUILDING

Neighborhood
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Annual Visitors Gaslamp: Over 10,000,000 Hotel Rooms Downtown: 13,000+@2,000 in process Residential Population 51,818 185,838 440,905
Annual Visitors Petco Park: 2,300,000 Daytime Workers within 3 Miles: Over 200,000 Business Population 65,310 199,996 340,009
Annual Visitors Convention Center: 800,000 Median Household Income $77,011 $80,654 $74,678

Average Household Income  $107,886  $108,940  $100,593



Nate Benedetto

CA Lic. #01436440

next wave

http://nextwavecommercial.com/contact
619.326.4400

Next Wave Commercial 6830 La Jolla Blvd. # 201, La Jolla, CA 92037 CA Lic. #02010077



mailto:nate@nextwavecommercial.com
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