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Visitor Profile & Market Overview

Sevier County:

Population: 97,638 (2017)

More than 15 million annual visitors
Over $3 billion in annual sales volume

SEASONAL AVERAGES

r --------------------
: Spending Party Size  Days Visited

| Spring $1393 3.3 3

| Summer  $1591 3.8 3.6

1 Fall $1612 3.6 3.3

I Holiday $1237 4 3

: Winter $1007 2.9 2.5
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2015 Cell Phone Tracking Data from The Island

Female

GENDER (DECISION MAKER)

AGE

$150K
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Data Provided by city of Pigeon Forge
Product Definition and Visitor Intercept
Studies from 2018- all data specific to
Pigeon Forge unless noted otherwise
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10 YEAR HISTORIC REVENUE: PIGEON FORGE

Million

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

TOP 10 FEEDER MARKETS

Nashville, TN
Atlanta, GA
Knoxville, TN
Lexington, KY
Louisville, KY
Birmingham, AL
Chattanooga, TN
Greenville, SC
Asheville, NC
Memphis, TN

2018 REVENUE BY MONTH
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2018 GROSS REVENUE

P e n
Lodging $368.3 Million
Attractions $264.6 Million
Theaters $81.8 Million
Restaurants $238.9 Million
Retail $136.3 Million
Outlets $40.0 Million
Gas & Grocery $147.5 Million
Crafts & Gift $76.7 Million
Other $48.1 Million
TOTAL $1.4 Billion

5% Crafts Attractions
R 4 27%

Gas & Gr(;cgr; 5

10%

18% 10%

Retail Restaurants




Retail

Pigeon Forge ranks in the 99th
percentile nationally for both overall

sales and the number of transactions. $1200+ $1000+ $1200+ $600+
[Data Provided by 2016 Mastercard Retail Insights] el [ Gl oo el ol el e

Top 10 store in $1000+ $1000+ #1 store in $1000
the country sales psf* sales psf the country sales psf

Top 10 in the

Top 5% of stores

Top 10 non-
with $140+ Million

in sales

country with $100+

marketplace
Million in sales

store

$900
sales psf*

*Companies have two stores in the market



Restaurants

In 2018, restaurant
revenue was over
$238.9 Million
which was a 9%
increase from 2017.

2018 REVENUE BY MONTH
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Restaurants



Attractions

Dollywood is the #1
ticketed attraction
in Tennessee and
has over 2.5 Million
annual visitors!

Dollywood | Amusement Park Dolly Parton’s Stampede | Dinner Theater Dollywood’s Splash Country | Water Park

In 2018, revenue from
Attractions grew to
over $260 Million with
Theaters adding almost
$82 Million in revenue.

Wilderness at the Smokies | Resort & Water Park  Ober Gatlinburg | Ski Resort & Year-round Amusement Park with Scenic Tramway

Attractions and
Theaters account
for 27% of Pigeon
Forge’s annual
revenue.

Titanic Museum Ripley’s Aquarium of the Smokies The Island during Winterfest
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LO d g In g Condos. Campgrounds: S

s209M _S2IM

Motels/Hotels 31.6% 60.2%

Campgrounds 56% $116.6 Milﬁon $221.6.Mi||‘i)on
14% Cabins Motels/Hotels

Cabins

22%
2018 UNIT MAKE-UP 2018 REVENUE
SEVIER COUNTY UNIT COUNT: +32,400 Lodging accounts for 26% of :

. ’ 269-999

PIGEON FORGE UNIT COUNT: +15,000 Pigeon Forge's annual revenue

$149-339
per night

$249-469
per night

$139-349
per night



Project Overview

Over 170 Acres

Located in the Heart of
Pigeon Forge

Over 1 Mile of
Road Frontage

Over 1 Million Square
Feet of Restaurant, Retail
& Entertainment Space

Home to
The Tower Shops,
The Mountain Monster
& The Mountain Mile
Adventure Park

Close to Popular
Pigeon Forge Destinations

Dollywood and The Island



LODGING OVERVIEW

PIGEON FORGE 2018 UNITS
HOTELS/MOTELS 8,663

THE “MOUNTAIN MILE” — PIGEON FORGE, TN

“THE TOWER SHOPS” — 150,000+ sq. ft. FESTIVAL RETAIL EXPERIENCE

CABINS/CHALETS 2,782
CONDOS 1,098

CAMPGROUNDS 2,049

TOTAL UNITS 14,592

GATLINBURG
HOTELS/MOTELS 5,730

CABINS/CHALETS 3,500 est
CONDOS 3,200 est

CAMPGROUNDS 167

TOTAL UNITS 12,597

71+ ACRES SEVIERVILLE

HOTELS/MOTELS

A VA ILA BL E CABINS/CHALETS

CAMPGROUNDS

TOTAL UNITS

OVERALL

L $22.5 million baseball complex
Now Open
100,000+ /
annual attendance

Tuesday Morning
First Quality. Legendary Savings.

1.45 acre

pad /

A

\

ﬂ\ - L
o ‘\/ S45 million
232,000 sq. ft. convention center
Over 300,000 annual attendees

FOR PROJECT INFO PLEASE CONTACT:

Dixon Greenwood, CCIM 865-585-2307
Tim Zitzman 865-804-4131




MOUNTAIN MILE (TOWER SHOPS) — PIGEON FORGE, TENNESSEE

1.45 ACRE
OUTPARCEL
AVAILABLE

! !
— ‘ DIRECT TOOLS

\ —FACTORY OUTLET —

FRAGRANCE
OUTLET

rue’l.

OLD TIME POTTERY 85,473 sq. ft. AVAILABLE 2,550 sq. ft.
TUESDAY MORNING 108915q.#. | DIRECTTOOLS 5,100 sq. f. FOR LEASING / PROJECT INFO PLEASE CONTACT:
*OPEN-AIR FESTIVAL RETAIL WITH BURLINGTON BRANDS 7,919 sq. ft. rue21 5,237 sq. ft.
200’ DROP TOWER ATTRACTION DESTINATION XL 5,325 sq. ft. VITAMIN WORLD 1,400 sq. ft.
LANE BRYANT 4,389 sq. ft.
THE REDEVELOPMENT COLEMAN 7,825 sq. 1. sq D o
WILL FOCUS ON THISTLE DEW NICELY 3,627 sq. ft. IXO n r e e n wo 0 - -
“DE-MALLING” THIS PORTION BURKES OUTLET 24,670 sq. ft. AVAILABLE 3,920 sq. ft. V4
OF THE PROPERTY, WHICH WILL THE LISTENING ROOM 9,867 sq. ft BIG ASS DIESEL 1,680 sq. ft.

@ o
ALLOW FOR MULTIPLE BIG-BOX FRAGRANCE OUTLET 1,807 sq. ft. T t 865 804 41 3 1
STOREFRONTS/RESTAURANTS/ ACK ROOM SHOES 82750t im 2' Zman - -
SPECIALTY RETAIL

AVAILABLE 10,227 sq. ft.

TOTAL GLA: 141,027 sq. ft. TOTAL GLA: 152,134 sq. ft. TOTAL GLA: 52,626 sq. ft.




140,000+ Square Feet of Retail,
Restaurant, Attraction and
Entertainment space!

Event Lawn for Festivals,
lce Skating, Concerts
& Movie Nights

Food Truck Park
& Pop-up Retail






REI at The Mountain Mile

RENDERING VIEW

FRONT ELEVATION SIDE ELEVATION



CORTEN METAL
PANEL VENEER

THIN STONE BLOCK
VENEER, "LIMESTONE"

BY ARRISCRAFT —\

PROPOSED ELEVATION




Roof Line—

32'_0"

D

A2.02

South Elevation - Color

SCALE: 1/8" = 1-0"

Thin brick veneer

Area of facade under roof line = 4,422 sq ft
Mural Area = 2,358.25 sq ft

EIFS, final color TBD

Approximate size of signage, final graphics TBD

Sign Area = 138 sq ft

EIFS, final color TBD

Brick, final color TBD

Metal Panel, final color TBD

44'_6"

Approximate size of signage, final graphics TBD
Sign Area = 138 sq ft

A
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A2.02

East Elevation - Color

EIFS, final color TBD

Thin brick veneer

Tilri Rar ranf faiiv thatrh and hamhnn

/iEIFS, final color TBD B
 S—

/4

fRoof Line

30!_0“

28}-2 1/8"

SCALE: 1/8" = 1'-0"

16




3D FLOOR PLAN

ARTWORK FOR CONCEPTUAL PURPOSES ONLY.
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Glamping Sites

Tent Camp Sites

Mountain bike trails

Festival grounds and stage Park Model Homes

Vintage Luxury Rv’s

Zip Tower and Climbing Wall Views from site
Luxury Eco Domes



FOR SALES & LEASING PLEASE CONTACT:
DIXON GREENWOOD | 865-585-2307 | dgreenwood@mountainmilepigeonforge.com
TIM ZITZMAN | 865-804-4131 | tzitzman@mountainmilepigeonforge.com

www.mountainmilepigeonforge.com
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