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Available For Sale
Proposed Hotel
Adelanto, CA

Building Height:
Four (4) Stories

Hotel Room Count:
±88 Rooms

Restaurant/Bar/Banquet 
±5,300 SF Approved for 
a full service or drive 
thru restaurant

Parking:
±176 spaces

Outdoor Pool

Disclosure: This image was generated using artificial intelligence. It is for conceptual and illustrative purposes only and is not to scale, not an actual rendering or approved design plan, and not 
depicted in its precise or final location. All details are approximate and subject to change.
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The material contained in this brochure is furnished solely for the purpose of considering the purchase/lease of this property and 
is not to be used for any other purpose. This information should not, under any circumstances, be photocopied or disclosed to 
any third party without the written consent of The Bradco Companies, or Owner, or used for any purpose whatsoever other than 
to evaluate the possible purchase/lease of the property.

The only party authorized to represent the Property Owner (“Owner”) in connection with the sale/lease of the property is The 
Bradco Companies and no other person is authorized by the Owner to provide any information or to make any representations 
other than contained in this brochure. If the person receiving these materials does not choose to pursue a purchase/lease of the 
property, this brochure must be returned to The Bradco Companies.

Neither The Bradco Companies, nor the Owner make any representation or warranty, express or implied, as to the accuracy or 
completeness of the information contained herein, and nothing contained herein is or shall be relied upon as a promise or a 
representation as to the future performance of the property. This brochure may include certain statements and estimates by The 
Bradco Companies with respect to the projected future performance of the property. These assumptions may or may not be 
proven to be correct, and there can be no assurance that such estimates will be achieved. Further, The Bradco Companies and the 
Owner disclaim any and all liability for representations or warranties, expressed or implied, contained in or omitted from this 
brochure, or any other written or oral communication transmitted or made available to the recipient. The recipient shall be 
entitled to rely solely on those representations and warranties that may be made to it in any final, fully executed and delivered 
Real Estate Purchase/Lease Agreement between it and Owner.

The information contained herein is subject to change without notice and the recipient of these materials shall not look to the 
Owner or The Bradco Companies, nor any of their officers, employees, representatives, independent contractors or affiliates, for 
the accuracy or completeness thereof. Recipients of this brochure are advised and encouraged to conduct their own 
comprehensive review and analysis of the property.

This brochure is a solicitation of interest only and is not an offer to sell/lease the property. The Owner expressly reserves the 
right, at its sole discretion, to reject any or all expressions of interest to purchase/lease the property and expressly reserves the 
right, at its sole discretion, to terminate negotiations with any entity, for any reason, at any time with or without notice. The 
Owner shall have no legal commitment or obligation to any entity reviewing the brochure or making an offer to purchase/lease 
the property unless and until the Owner executes and delivers a signed Real Estate Purchase/Lease Agreement on terms 
acceptable to Owner, in Owner’s sole discretion. By submitting an offer, a prospective purchaser/lessee will be deemed to have 
acknowledged the foregoing and agreed to release the Owner and The Bradco Companies from any liability with respect thereto.

To the extent Owner or any agent of Owner corresponds with any prospective purchaser/lessee, any prospective purchaser/lessee 
should not rely on any such correspondence or statements binding Owner. Only a fully executed Real Estate Purchase/Lease 
Agreement shall bind the property and each prospective purchaser/lessee proceeds at its own risk.



Executive Summary
Joseph W. Brady Inc., dba The Bradco Companies, as exclusive broker, is pleased to An 

exceptional shovel-ready hotel development site along the strategic Highway 395 commercial 

corridor in Adelanto. The 4.5-acre property is designed for a four (4) story dual-branded hotel 

concept under the Best Western Plus and Executive Residency nameplates — an 88-room, four-

story full-service hotel (approx. 50,231 sq ft) with a 60%/40% room mix plus extended-stay 

component. In addition, a separate pad of ±5,300 sq ft (part of a restaurant/bar/banquet element) 

is approved for full service or drive-thru restaurant with bar and outdoor pool amenity. This is a 

true “buy-dig-build” opportunity: all entitlement work is complete, including architecture, civil, 

hydrology, traffic, environmental and Cal-Trans U-turn approvals — saving a developer 

significant time and cost.

Property Details

Asking Price:

Lot Size:

APN:

Zoning:

Market:

Submarket:

Cross Street:

$2,800,000

±4.54 Gross Acres

3135-321-09

Commercial

Inland Empire

North San Bernardino
Seneca Rd

Key Features

• Fully Entitled – All plans, hearings, and agency approvals 
completed

• Turnkey “Buy, Dig & Build” Opportunity – Construction-
ready site

• Feasibility & Restaurant Studies Available (completed 
2019)

• Dual Branding Advantage – Combines short-term and 
extended-stay guest segments

• Amenities Planned:

o Outdoor pool

o 100-person capacity bar and restaurant with full 
kitchen (used for continental breakfast service)

o ±35,000 SF rear parcel area reserved for future 
banquet or expansion use



City of Adelanto Approved – 88-Room Best Western Plus / Executive Residency Dual  Hotel



Aerial
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According to Brightline West, the project is expected to break ground in 2025 and could begin moving passenger in 2028. Construction of the rail line is 
expected to bring more than 10,000 jobs in addition to more than 500 permanent jobs that will be created once the line is established. Similar to their south 
Florida rail stations, the Apple Valley station is expected to attract transit-oriented commercial and residential development in the surrounding area. 
Additionally, California State Treasurer Fiona Ma indicates the project will create more than 1,200 housing units; and O’Malley estimates it will inject 
$2.13 billion into California’s economy including $275 million in federal, state and local tax revenue. The high-speed electric train will move passengers 
from Apple Valley to Las Vegas in about 90 minutes at speeds greater than 150 miles per hour removing as many as 4.5 million cars from traveling 811 
million miles on Interstate 15 annually. (Source: https://www.brightlinewest.com/overview/project )

The Brightline West Hesperia station is planned for the median of the I-15 freeway, specifically at the I-15/Joshua Street interchange. It will be a relatively 
small station with 360 parking spaces, a 1,500 square foot station building, and provisions for "kiss and ride" and bus access. The existing Joshua Street 
overpass will be replaced to accommodate the station. The station is designed to primarily serve as a local rail stop for High Desert residents traveling to 
and from Los Angeles on select morning and evening trains. (Source: Daily Press)

Brightline West

https://www.brightlinewest.com/overview/project


Strategically located along highway 395—a major north-south trucking 

and logistics corridor connecting southern California’s inland empire to 

the High Desert, Central Valley, and beyond—the City of Adelanto is 

rapidly evolving into one of the region’s most dynamic hubs for industrial, 

commercial, and hospitality development. Only about 55 miles northeast 

of Los Angeles, Adelanto sits adjacent to Victorville and the southern 

California logistics airport (SCLA), positioning it perfectly for companies 

seeking connectivity, affordability, and growth.

In the past 18 months alone, Adelanto has approved entitlements for three 

new hotels—including the subject best western plus / executive residency, 

a Wyndham Economy, and a Holiday Inn Express—highlighting 

accelerating investor confidence in the city’s lodging sector. On the 

housing front, more than 85 new homes are currently under construction, 

with 600 additional units forecasted through 2026, led by builders such as 

D.R. Horton, Richmond American Homes, Frontier communities, and 

Legacy Homes.

Since 2015, Adelanto has diversified its economy—leveraging new tax 

revenue sources, infrastructure reinvestment, and strategic land planning. 

The city’s regulated cannabis cultivation zone, encompassing nearly 4 

million SF of industrial space and generating $4.5 million in annual 

cannabis tax revenue, has provided critical funding for city services and 

capital improvements. Adelanto’s expanding industrial base—now 

exceeding ±5.9 million SF with record-low vacancy—and its growing 

retail footprint continue to attract manufacturers, logistics operators, and 

national retailers seeking space along the highway 395 corridor.

City of Adelanto Overview

Thirty-Five Minute Drive Time

Population ±420,064 Households: ±127,559 Average HH Income: ±108,308
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Source: Esri forecasts for 2025 and 2030. U.S. Census 
Bureau 2000 and 2010 decennial Census data converted 
by Esri into 2020 geography.

Adelanto Developments

Adelanto Towne Center (by Lewis Retail Co.) is under construction along Hwy 
395, bringing Starbucks, McDonald’s, Poppy Gas, Poppy Car Wash, and Los 
Alazanes Restaurant to the corridor, with more than 56,000 SF of new retail 
space underway.

Clark Pacific’s 9367 Holly Rd. Facility—a national leader in prefabricated 
building systems—has opened a state-of-the-art plant, adding 40 new 
manufacturing and engineering jobs and expanding its footprint to over 300 
industrial acres.

Copart Inc., a publicly traded online auto auction company, recently completed 
a 12,800 SF office and 60-acre storage facility, serving the fast-growing 
salvage-vehicle market.

Two newly approved Class A industrial parks, totaling nearly 1,900 acres, will 
bring over 10 million SF of warehouse and distribution space, cementing 
Adelanto’s place as a logistics powerhouse.

SpaceX selected Adelanto for part of its Starlink ground-station infrastructure, 
underscoring the city’s expanding tech relevance.
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