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3330 LARIMER STREET

* PRICE: $4,750,000 ($428/SF)
e NOI: $325,053.10
e CAP RATE: 6.84%

Retail/Office
Occupancy 100%

Property Type

Tenants i
Building Size: 11,096 SF
Lot Size 12,490 SF
Zoning [-MX-3
Year Built / Reno 1967 / 2009
Property Taxes $85,643.14 (2025)

Parking 14 off-street spaces

*Contact broker for rent roll and additional information

Executive Summary

NAI Shames Makovsky is pleased to present 3330 Larimer
Street, Denver, CO 80205 for sale. The property is a fully
leased office/retail building located in the heart of Denver’s
dynamic RiNo Arts District. This is a turnkey, stabilized
investment opportunity with strong in-place income and
minimal landlord responsibilities. Situated along one of
RiNo’s most active corridors, Larimer Street, the property
offers excellent visibility, walkability, and proximity to some
of Denver’s most popular restaurants, breweries, and creative
businesses. Tenants benefit from high pedestrian and vehicle
traffic, and investors benefit from the continued growth
and redevelopment throughout RiNo, one of Denver’'s most
desirable mixed-use neighborhoods. This offering is ideal
for 1031 exchange buyers or investors seeking a rare, fully
stabilized asset in one of Denver’'s most vibrant and rapidly
appreciating urban submarkets.
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Investment Highlights

Premier RiNo Location Class A location along one of Denver’s most recognizable streets in
the city’s most desirable downtown neighborhood — the River North Arts District (“RiNo”).
Surrounded by top restaurants, breweries, and creative office users, 3330 Larimer offers
unmatched walkability and neighborhood energy.

Fully Leased, Turnkey Asset The property is 100% occupied by a diverse mix of office and
retail tenants, providing immediate cash flow and minimal management responsibilities. Each
suite is in turn-key condition, minimizing or eliminating the need for tenant improvements.

Four-Tenant Building with Near-Term Rollover A balanced rent roll offers flexibility for a
new owner — with the potential to renew tenants at market rates or occupy part of the
building upon expiration, creating both income stability and upside opportunity.

High Demand Submarket RiNo remains one of Denver’s strongest submarkets for both
tenants and investors. Limited supply of small, high-quality buildings ensures continued rent
growth and long-term value preservation.

Future Redevelopment Potential Zoned for three stories, the property offers future potential
for higher-density redevelopment as RiNo continues to densify and attract investment.

Excellent Access & Connectivity Central location minutes from downtown Denver, with easy
access to |-25, I-70, and RTD transit options, connecting tenants and customers across the
metro area.
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Property History and Detail

The Good Building was completely renovated in 2009 and set a new standard for innovation and sustainability in Denver at the
time, achieving LEED-CS designation, the first for an adaptive reuse project in Denver. The developer and current owner hired
the award winning, highly creative architecture and design firm tres birds workshop to convert the building into a creative
office/flex building. Some of the sustainable features include:

* A 19.2 kW photovoltaic system for on-site solar energy production, solar “tubes” to distribute day lighting

throughout the building, and an integrated French drain system that utilizes roof runoff to irrigate trees

* Reclaimed and recycled material was incorporated into all aspects of building design from the entry foyer glass

to the decorative steel facade

* Local artists from RiNo design studio Cypherl13 installed a mural on the north side of the building spelling out

the word "GOOD” in larger-than-life stylized letters

When the project was opened in 2009, The Good Building’s grand opening was attended by John Hickenlooper (then mayor),
Bill Ritter (the governor), and Senator Michael Bennet to honor and celebrate the building’s ground-breaking and precedent-
setting sustainable qualities.

With its solar panel roof, larger-than-life mural and thoughtful exterior design touches, The Good Building was a first mover for
sustainable, adaptive re-use development in Denver. Located in the heart of RiNo, The Good Building is a landmark that stands
out amongst others, that has and will continue to attract quality tenants at premium rents.




Halfdays

Halfdays is a women’s outdoor and ski apparel brand founded by Kiley McKinnon, Ariana Ferwerda, and
Karelle Golda. The company blends fashion-forward design with technical performance, creating high-
guality gear made specifically for women. The RiNo location serves as Halfdays’ Denver office, situated in
the heart of one of the city’s most vibrant creative districts. Website

Halfdays

Sugr’d
3 Sugr’d is a boutique beauty and wellness studio offering sugaring, brow, lash, and spray tan services. Lo-
02 cally owned and operated, the studio provides a high-end, personalized experience that aligns with RiNo’s
2 energetic, lifestyle-oriented environment. Website
]
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Core Progression is a performance-based fitness / personal training studio offering customized strength,
conditioning, and nutrition programs. The company operates eight locations across Colorado and has
built a reputation for its boutique feel, individualized coaching, and results-driven approach. Website

ArtDrop Galaxy
ARTDROP

The world is our art gaaxy ArtDrop Galaxy is an innovative art-tech startup based in Denver, Colorado, redefining the art world by
merging cutting-edge printmaking, immersive storytelling, public art installations, and blockchain tech-
nology. Founded in 2023, their mission is to empower artists, reshape how art is experienced, and drive
positive change through creativity. Website



https://www.halfdays.com/?srsltid=AfmBOooY8sVqVAqAC79ox4pT6MeSX1cWEAJS4mqTSqfu7TosCNFx0_dj
https://www.sugrd.com/
https://coreprogression.com/?gad_source=1&gad_campaignid=22344426937&gbraid=0AAAAABWMrApauJvqyqSD7XhCWkm0faEkV&gclid=CjwKCAiAwqHIBhAEEiwAx9cTeTrudTtI_7PrFk3apEH-654yifNgiKxHFzA-I-Z6KcWTL98i7mZIuBoCrQsQAvD_BwE
https://www.artdropgalaxy.com/

Floor Plans
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Denver, CO

Population & Growth

e The city of Denver has about 729,019 residents as of July 2024.
(census.gov)

 Metro Denver (the larger region) is growing. Projections show
Metro Denver population rising from ~3.26 million in 2020 to about
3.42 million by 2025. (metrodenver.org)

e The region remains among the faster-growing metro areas in the
U.S. (metrodenver.org)

Age & Workforce

e The median age in the Denver metro region is about 37.2 years
(metrodenver.org)

* Large segments of the population are in prime working age.
The area is seeing strong in-migration of Millennials, which helps
sustain a younger workforce. (metrodenver.org)

Income & Economic Indicators

« Median household income in Denver County is about $91,681
(census.gov)

e Per capita income is also strong compared to many U.S. cities.
(census.gov)

* Businesses: there are tens of thousands of employer
establishments. (census.gov)

Highly-educated workforce: Excellent for recruiting

talent, especially for tech, professional services,

research & development. (denver.org)

Growing population: Solid customer base, expanding
labor force, continued growth via migration.

(denver.org)

Quality of life: Attractive climate, outdoor lifestyle
(hiking / skiing / trails), cultural amenities (arts,
entertainment, food & drink) — useful for attracting

and retaining employees. (denver.org)

Infrastructure & connectivity: Denver is a regional
hub for transportation, also investment in amenities:
parks, arts, events, sports venues.

(denver.gov)

Cost competitiveness: \While not the lowest-cost city,
Denver often ranks favorably compared to many large
metros in cost studies (e.g. for business travel, living).
(denver.org)

Industry diversity: Strong presence in tech,
aerospace, healthcare, business services, hospitality/

tourism, and more. (denver.org)



Demographics
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The information contained herein does not purport
to provide a complete or fully accurate summary
of the Property or any of the documents related
thereto, nor does it purport to be all-inclusive or
to contain all of the information which prospective
buyers may need or desire. All  financial
projections are based on assumptions relating
to the general economy, competition, and other
factors beyond the control of the Owner and Broker
and, therefore, are subject to material variation.
This Marketing Package does not constitute an
indication that there has been any change in the
business or affairs of the Property or the Owner
since the date of preparation of the information
herein. Additional information and an opportunity
to inspect the Property will be made available

to interested and qualified prospective buyers.

Neither Owner nor Broker nor any of their respective
officers, Agents or principals has made or will make
any representations or warranties, express or
implied, as to the accuracy or completeness of this
Marketing Package or any of its contents, and no
legal commitment or obligation shall arise by reason
of the Marketing Package or its contents. Analysis
and verification of the information contained in
the Marketing Package is solely the responsibility

of the prospective buyer, with the Property to

be sold on an as is, where-is basis without any
representations as to the physical, financial

or environmental conditional of the Property.
Owner and Broker expressly reserve the right, at
their sole discretion, to reject any or all expressions
of interest or offers to purchase the Property and/
or terminate discussions with any entity at any
time with or without notice. Owner has no legal
commitment or obligations to any individual or
entity reviewing the Marketing Package or making
an offer to purchase the Property unless and until
such sale of the Property is approved by Owner
in its sole discretion, a written agreement for
purchase of the Property has been fully delivered,
and approved by Owner, its legal counsel
and any conditions to the Owner's obligations
there under have been satisfied or waived.
This Marketing Package and its contents, except
such information which is a matter of public record or
is provided in sources available to the public (such
contents as so limited herein called the "Contents"),
are of a confidential nature. By accepting this
Marketing Package, you unconditionally agree that
you will hold and treat the Marketing Package and
the Contents in the strictest confidence, that you will

not photocopy or duplicate the Marketing Package

or any part thereof, that you will not disclose the
Marketing Package or any of the Contents to any
other entity (except in the case of a principal, who
shall be permitted to disclose to your employees,
contractors, investors and outside advisors
retained by you, or to third-party institutional
lenders for financing sought by you, if necessary,
in your opinion, to assist in your determination
of whether or not to make a proposal) without
the prior authorization of the Owner or Broker,
and that you will not use the Marketing Package
or any of the Contents in any fashion or manner

detrimental to the interest of the Owner or Broker.

NA'Shames Makovsky

1400 Glenarm Place, Suite 100
Denver, CO 80202
naishamesmakovsky.com

SOLOMON STARK
(303) 565 3032
sstark@shamesmakovsky.com

EVAN MAKOVSKY
303 565 3022
emakovsky@shamesmakovsky.com
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