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BROKER COMMENTS

Rare, hard-to-find, Executive Office Space located in Downtown Kearney, NE
atop a financial services facility. The space is located on the 3" level of this
stately building with Elevator Access and Stairway Access. Unit includes 11
private offices, large cubicle area and private restrooms for the unit space.
Owners are offering the space as a FULL SERVICE gross lease minimizing the
worry of operational concerns and tenant resources. With the cost control
factor for a tenant, this is an opportunity to locate to a space with visibility and

style in the business district of Kearney, NE.
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PROPERTY DETAILS

Property Location: 2223 2™ Avenue, Kearney, NE
Building Class: A

Price: S18.00/RSF/YR or S12,652.50/month
Lease Type: Full Service Gross Lease
Lease Term: Negotiable

Floor Level: 3

Space Type: Executive Office

Rentable Space: 8,435 Sqft

Offices: 11

Elevators: 2-(1) Passenger; (1) Service
Restrooms: Yes, Private to Unit

Available Date: Immediate

Signage: Available

ADA Compliancy: Yes

Security Features: Yes
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FLOOR PLAN AERIAL VIEW
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| Trade Area Report Kearney, NE 68845 Trade Area Report Kearney, NE 68847
Criteria Used for Analvsis R Criteria Used for Analysis
2022 Income (Esri): 2022 Age: 5 Year 2022 Key Demographic 2022 Tapestry Market Segmentation Median Household Income Median Age Total Population 1st Dominant Segment
Median Household Incraments [Esri): Indicators (Esri): [Househalds): H H
oo Modian Age Total Population 15t Dominant Segment $65,466 35.6 18,655 Bright Young Professionals
$75,921 32.0 21,522 In Style ]
Consumer Segmentation
Consumer Segmentation Life Mode Urbanization
Life hode Urbanization m;ﬂﬁk:h&mt Middle Ground WMHI‘B t:': 5 Urban Periphery
What are the GenXurban Where do Metro Cities . P DR ; ilies in nai i it
HE live in this : § usually live? City life for starting families in neighborhoods thal finge major cities
m?:rm thet Gen X in middle age; famiies with fewer kids and mp anp“ln Img“ Affordable city life, including smaller metros, arsa? Litestylas of thitysomethings ¥
arsa? & mortgage satellite cities
Top Tapestry Bright Young Manufacturing Comfortable
Top Tapestry S'EEII'IEI“E Professionals Duurwn tha Road Set to Impress Traditions Empty Nesters
Segments In Styls Collage Towns Middleburg Emerald City Green Acres e e SR S e e e e e e B S S e s e e e S e
. SO tinrtol. et vuvaoatuunnstont.. RNURSUROS oot dmun it SO % of Houssholds
% of Households 2,822 (33, 4%; 1427 (16.0%) 1,390 (16.5%) 1,009 (13.0%) 654 (7.7%) ks E o B iy o RN it b L E“??.W..‘?f”.‘.’? ............ Sl b W s
% of Buffalo County 2835 (14.2%) 1772 (8.9%) 1467 (7.4%) % of Buffalo -‘.:nunty 2,129 (10.7%) 970 (4.9%) 1,370 (6.9%) 1,652 (8.3%) 708 (3.6%)
Lifestyle Group GenXurban Family Landscapes ' Cozy Country Living I.jl'nmrla Group Middie Ground Rustic Outposts Micitown Snnglas GenXurban G‘anmman
Urbanization Group Metro Cities Seminral Rural Urbanization Group Urban Periphery Samirural Metra Cities Urban Periphary Euburhan F*armhasy
Residence Type Single Family Multi-Unit Rentals; Single Famity Single Family, Mult-  Single Farmily Residence Type Single Family; Multi-  Mobile Homes: Multi-Unit Rentals; Single Farmily Emgla Famﬂy
Single Family Units Units Single Family Single Family
Houshold Typs nm m Singles Maried Couplea Singles Maied Couples Household Type Married Gm.mhs Married Couples Singles Married Couplas Married Cauplas
Awerage Household Size 233 EDE o 27 2|:|5 N 266 M“rm“mmmmsm 239 271 IIIIIIIIIIIIIIIII 2_1]?. 2'1'3' IIIIIIIIIIIIII 25
Median Age 42 .8 EA? o 3r I&Bd- o Id-d-.-B “Uﬂiﬁn‘"ﬂﬂ 33_—? 35-5 ) 3“9 _39_-3' 49
Diversity Index 48.9 642 58.6 5? E 36.4 Dwarsw indﬂ:: 4.9 T8.1 .7 59.4 452
Median Household 568, S £43.200 576,600 $-Bﬂ ?'DEI 504,600 Median Household £67,400 $50,700 %44 200 562 200 $89 300
Income Income
Median Net Worth §241,500 ‘siaz0 U simr00 $113500 5347000 Median Net Worth $72,800 saaso0 $16,300 $152400 $363,500
Mnciions Homa Velus $216.300 ss280 5230300 $4200 - S300900 Hndiasn Home \I’alun $261,900 §133,800 $190,600 $165,100 T s262.100
Homeownership 70.5 % 2?9% 757 % 52?% BTO % o sl b T sk S SR MR i SR R
. . . e Homanwnamnlp 46.4 % 66.9 % 31 % 721 % 87.7 %
Emiployment Professionsal or Pm‘fasau:unal u Professional or F‘m‘fassu:mal EI' Professsonal or ' b LT AR TR SRR L LA AT E =T kR ki e e R e R L LR RRE R o
MgmntBus/Financial  Services MgmntBus/Financial  Mgmnt'Bus/Financial  MgmntBus/Financial Esmluymnnt Professional or Servicas or Sarvices or Professional or meassuanai or
Education Bachelor's Degres Bachelor's Degree High School Diploma  Bachelor's Degree High Schood Digloma g . ME“"HFEWFIWWE II Profes: sional Professional ”E-glll‘nl-'llc!_llsl IIIIIIII Mgmnt/Bus/Financial
Praferred Activities Support arts, G out to the mavies Spending pricrities | Place im ﬁu ' ' tancaon | Pursue physical Education Snma Gulmgu hh: High School Diploma H+gh S.chclm Dlpluma High School Dap!:ma Bachelor's Degrea
concerts, theaters, and out for drinks also focus on famity  leaming new things fitness vigorously, ; . Fo o Al - RO b S R AR SN : w—
museums . Prefar . Popular activities: . Enjoy hunting, o keep Mfe fragh and . Active in " ; " b pond | i
organic foods, grow backpacking, Pilates,  fishing, bowling and variable. - Buy communities and Preferred Activities Slf&fdba;ﬂﬂ:;‘:l:ﬁ Eal m:?m? on :';?am"?n;m:‘m MR t'm"at Ep'ﬂi_ At \T;{ %ﬂ ot ahnd
tivedr own vegetables.  and Frisbea. baseball. natural, green, and social onganizatons. o & P ng X ; 'IE ] o " mgu rly
environmentally al fast food, family honared cusloms family . Enjoy going tedavision and gaming . Home mainlenance
friendly producs.. restaurants. . Go hunting, fishing. o rock concerts, are common a priarity amang
_ T ——— . o _ night clubs, and the  pastimes. these homeawners.
Financial Variety of Limited incomes Canry some debt; Guntrlml.a jii] NPR Comfortable with 00
irmvesstments often result in thrifty irnvest for future PBS debt, snd P R AT R R R S R AR LY R e 1 1 08 i R kmA CE pa Py e F MR RRAE et s LR 1 Faa a e “ i Frkrmaniis
managed by 8 purchesas investmeants. Financial Own retirement Shop at Walmart Prefer name brands,  Budge! aware Portfalio includes
financial planner o . e savings and student  Supercenters, buy generic when il's  shoppers stocks, CODs, mutual
Madia Connected and Usethe Internetfor TV and magazines  Read books, Provided by satallite loans Walgraens and dollar & better deal funds and real estate
knowledgeable via social media, provide entertainment  magazines and Use sarvice, radio and slores
Smarphones Wuﬂ“ﬁ and information the web for news television Media Gal most of their Use the Internet to Use the Intemel for Read newspapars, Listen to spors radie;
e e e information fromthe  stay connected, listen  social media, video espacially Sunday watch sports on TV
vehicle Partial to late model Prefer vehicle with Like to drive trucks, Take public Late model tnucks Internal 1o radio at work games and walching editians
5UV's and compact good gas mileage SUV's, or motorcycles  transporiation SUVa, ATv's and ™
SUvs meoforcycles . L . . e [ s LR R AR R A LR R eI A ae neai e LR R R A . . .
Vehicle Own Newer cars Enught used vehicle  Own used, imported Own 2-3 vehicles Own 1-2 vehicles

last year

vahicles
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PATRICK SLACK

OWNER - BROKER

Century 21 Midlands
(308) 234-5550
pat@c21midlands.pro
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BRANDON BENITZ

COMMERCIAL & INVESTMENT REALTOR

Century 21 Midlands
(308) 224-9527
brandon@c2Imidlands.pro
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