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The information in this package has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future performance of the
property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus Millichap
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Executive Summary

34900 US Highway 96, Buna, TX 77612

FINANCIAL SUMMARY ANNUALIZED OPERATING DATA

Price $1,301,000 Lease Years Annual Rent Cap Rate

Cap Rate 8.50% Current - 9/30/2025 $100,547.00 N/A

Building Size 8,424 SF 10/1/2025 - 9/30/2030 $110,601.00* 8.50%

Net Cash Flow 8.50% $110,601* Options Annual Rent Cap Rate

Year Built 2015 Option 1 $121,661.04 9.35%

Lot Size 1.08 Acres Option 2 $133,828.08 10.29%

LEASE SUMMARY Option 3 $147,210.00 11.32%

Lease Type Absolute Triple-Net (NNN) Lease Option 4 $161,931.00 12.45%

Tenant Family Dollar Option 5 $178,125.00 13.69%
Guarantor Corporate Option 6 $195,936.96 15.06%

Roof & Structure Tenant Responsible
Lease Commencement Date October 1, 2015 Base Rent $110,601
Lease Expiration Date September 30, 2030 Net Operating Income $110,601
Lease Term Remaining +/- 5.5 Years Total Return 8.50% $110,601
Rental Increases 10% Every 5 Years
Renewal Options 6, 5 Year Options

* Seller to credit buyer the rent differential from COE to 9/30/2025
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@ DEMOGRAPHICS  1-mile
*. INVESTMENT HIGHLIGHTS

» +/- 5.5 Years Remaining on Absolute Triple-Net (NNN) Lease Population
2028 Projection 1,377 3,447 5,998
» 10% Rental Increases Every 5 Years 2023 Estimate 1319 3316 5774
. , , Growth 2023 - 2028 4.33% 3.96% 3.87%
» Average Household Income Exceeds $68,000 within a 5-Mile Radius
MHouseholds
» On the same road as National Tenants such as Sonic, Tractor Supply Co, O'Reilly Auto
2028 Projections 568 1,384 2,318
Parts‘ and more 2023 Estimate 543 1,328 2,226
Growth 2023 - 2028 4.61% 4.28% 4.13%
Income

2023 Est. Average

Household Income $62,175 $64,721 $68,995

2023 Est. Median

Household Income $43,436 $52,208 $56,935
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-Tenant Overview

FAMILY®

Headquarters

As one of the nation’s fastest growing retailers, Family Dollar offers a compelling
assortment of merchandise for the whole family, ranging from household cleaners
to name brand foods, from health and beauty aids to toys, from apparel for every
age to home fashions, all for everyday low prices. While shoppers can find many
items at $1 or less, most items in the store are priced below $10, which makes

shopping fun without stretching the family budget.

The relatively small footprint of many Family Dollar stores allows the Company
to open new stores in rural areas and small towns, as well as in large urban

neighborhoods. Within these markets, the stores are located in shopping centers

MARCUS & MILLICHAP

Parent Company Locations Website

or as free-standing buildings, all convenient to the Company’s customer base.

In 2015, Dollar Tree acquired Family Dollar. Headquartered in Chesapeake,
Virginia, Dollar Tree is the largest and most successful single price-point retailer
in North America, operating thousands of stores across 48 U.S. states and five
Canadian provinces. Dollar Tree's strategic rationale behind the Family Dollar
acquisition include creating a leading discount retailer in North America, targeting
a broader range of customers and geographies, leveraging complementary
merchandise expertise, generating significant synergy opportunities, and

enhancing financial performance and improved growth prospects.

7/l Family Dollar



Property Photos
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Buna is a small town located in southeast Texas, within the Piney Woods region. It Houston-The Woodlands-Sugar Land MSA, is a large, diverse, and economically
is part of Jasper County, about 100 miles northeast of Houston. Buna is situated significant region in Southeast Texas. It is the most populous metro area in
in the eastern part of Texas, near the border of Louisiana. The town is surrounded Texas and the 5th most populous in the United States. Houston is a major global
by lush forests and is close to natural attractions like the Angelina National Forest city, particularly known for its roles in energy (oil and natural gas), healthcare,
and the Sabine National Forest, making it part of the region known for its pine aerospace, and international trade. The region is well-served by major highways,
trees and abundant wildlife. including Interstate 45 (north-south), Interstate 10 (east-west), and Interstate

Buna is about 15 miles southwest of the city of Jasper, the county seat, and 69/US 59 (north-south), which help connect Houston to other parts of Texas

about 45 miles northwest of Beaumont, which is a larger regional hub. Houston and the United States. Houston is served by two major airports: George Bush

is roughly 100 miles to the southwest, making Buna relatively accessible for those Intercontinental Airport (IAH), one of the busiest airports in the U.S., and William

traveling from larger metropolitan areas. The town is located along U.S. Highway P. Hobby Airport (HOU), which mainly handles domestic flights.
96, a major route that runs north to south through the region, providing good
access to other parts of East Texas.
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Information About Brokerage Services

11-2-2015

Texas law requires all real estate license holders to give the following information about

TYPES OF REAL ESTATE LICENSE HOLDERS: .
*A BROKER s responsible for all brokerage activities, including acts performed by sales
agents sponsored by the broker.

*A SALES AGENT must be sponsored by a broker and works with clients on behalf of the
broker.

A BROKER'’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party
that the broker represents):

+Put the interests of the client above all others, including the broker’s own interests;
«Inform the client of any material information about the property or transaction received by
the broker;

*Answer the client’s questions and present any offer to or counter-offer from the client; and
+Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property
owner’s agent through an agreement with the owner, usually in a written listing to sell or
property management agreement. An owner’s agent must perform the broker's minimum
duties above and must inform the owner of any material information about the property or

transaction known by the agent, including information disclosed to the agent or subagent
by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by
agreeing to represent the buyer, usually through a written representation agreement. A
buyer’s agent must perform the broker’s minimum duties above and must inform the buyer
of any material information about the property or transaction known by the agent, including
information disclosed to the agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties
the broker must first obtain the written agreement of each party to the transaction.

Marcus & Millichap 9002994

tim.speck@marcusmillichap.com

brokerage services to prospective buyers, tenants, sellers and landlords.

The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker’s obligations as an intermediary. A broker who acts
as an intermediary:

*Must treat all parties to the transaction impartially and fairly;

*May, with the parties’ written consent, appoint a different license holder associated with
the broker to each party (owner and buyer) to communicate with, provide opinions and
advice to, and carry out the instructions of each party to the transaction.

*Must not, unless specifically authorized in writing to do so by the party, disclose:

othat the owner will accept a price less than the written asking price;

othat the buyer/tenant will pay a price greater than the price submitted in a written offer;
and

oany confidential information or any other information that a party specifically instructs
the broker in writing not to disclose, unless required to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction
without an agreement to represent the buyer. A subagent can assist the buyer but does
not represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD
BE IN WRITING AND CLEARLY ESTABLISH:

*The broker's duties and responsibilities to you, and your obligations under the
representation agreement.

*Who will pay the broker for services provided to you, when payment will be made and
how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for

information purposes. It does not create an obligation for you to use the broker’s services.
Please acknowledge receipt of this notice below and retain a copy for your records.

972-755-5200

License No.

432723

Licensed Broker/Broker Firm Name or Primary Assumed Business Name

Tim A. Speck

tim.speck@marcusmillichap.com

Phone

972-755-5200

Email

Designated Broker of Firm License No.

Email Phone

Licensed Supervisor of Sales Agent/Associate License No.

Sales Agent/Associate's Name License No.

Regulated by the Texas Real Estate Commission

Phone

Information available at www.trec.texas.gov

Buyer/Tenant/Seller/Landlord's Initials

IABS 1-0




exclusively listed

Mark J. Ruble

Executive Managing Director
602 687 6766
mruble@marcusmillichap.com

Chris N. Lind

Senior Managing Director

602 687 6780
chris.lind@marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

By accepting this Marketing Brochure, you agree to treat the information contained herein regarding the lease terms as
confidential and proprietary and to only use such information to evaluate a potential purchase of this net leased property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough
due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a
due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all
real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past
performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are
not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental
or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his her own

zhouse@marcusmillichap.com

Zack House Tim Speck
First Vice President Broker of Record
602 687 6650 972 755 5200

License #: 9002994

Offices Nationwide
www.marcusmillichap.com

investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease
terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and
Buyer’s legal ability to make alternate use of the property.

CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Marcus & Millichap and it should not be made available to any other person or
entity without the written consent of Marcus & Millichap. By taking possession of and reviewing the information contained
herein the recipient agrees to hold and treat all such information in the strictest confidence. The recipient further agrees
that recipient will not photocopy or duplicate any part of the offering memorandum. If you have no interest in the subject
property at this time, please return this offering memorandum to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial and physical information
to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements,
the presence or absence of contaminating substances, PCBs or asbestos, the compliance with local, state and federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this offering memorandum has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate measures to verify all of the information set forth
herein. Prospective buyers shall be responsible for their costs and expenses of investigating the subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.
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