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‘ Trade Area Report

Sugar Land, TX 77478

Criteria Used for Analysis

Median Household Income

$93,725

Median Age

47.4

Total Population

25,781

1st Dominant Segment
Exurbanites

Consumer Segmentation

Life Mode

What are the
people like that
live in this
area?

Top Tapestry
Segments

% of Households
% of Sugar Land
Lifestyle Group

Urbanization Group
Residence Type
Household Type
Average Household Size
Median Age

Diversity Index

Median Household
Income

Median Net Worth
Median Home Value
Homeownership

Employment
Education

Preferred Activities

Affluent Estates

Established wealth--educated,
well-travelled married couples

Exurbanites
2,870 (28.7%)
2,806 (7.2%)
Affluent Estates
Suburban Periphery
Single Family
Married Couples
25

52.2

48.2

$121,200

$771,700
$542,200
86.3 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Gardening and home
improvement are
priorities . Active in
their communities.

Urbanization
Where do

people like this

usually live?

Home
Improvement

1,436 (14.3%)
3,512 (9.1%)
Family Landscapes
Suburban Periphery
Single Family
Married Couples
2.8

38.6

76.4

$86,900

$247,800
$298,300
80.3 %

Professional or
Mgmnt/Bus/Financial

Some College No
Degree

Spend heavily on
eating out . Shop
warehouse/club,
home improvement
stores.

Suburban Periphery

The most populous and fastest-growing among Urbanization
groups, Suburban Periphery includes one-third of the nation's

population

Savvy
Suburbanites

1,427 (14.3%)

5,781 (14.9%)
Affluent Estates
Suburban Periphery
Single Family
Married Couples
2.79

45.8

48.9

$129,300

$695,700
$457,800
91 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

They like to cook and
prefer natural or
organic products.

. Pursue a number of
sports, from skiing to
golf.

Pacific Heights
1,390 (13.9%)
1,603 (4.1%)
Upscale Avenues
Urban Periphery
Single Family
Married Couples
3.1

43.5

75.9

$116,000

$435,000
$874,600
73.3 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Enjoy visiting theme
parks, eating out and
stopping by
Starbucks . Make
phone calls overseas;
some foreign travel.

Workday Drive
1,171 (11.7%)
3,353 (8.7%)
Family Landscapes
Suburban Periphery
Single Family
Married Couples
2.88

37.5

62.1

$108,600

$363,200
$358,100
85.4 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Prefer outdoor
activities and sports
. Family-oriented
purchases and
activities dominate.

Financial Rely on financial Paying off student Not afraid of debt Opt for low-risk Well insured, invest
planners and loans andhome investments. in a range of funds,
extensive reading mortgages high debt

Media Well-connected and Enjoy working on Well-connected and Watch Showtime, Connected, with a
use the internet to home improvement use techonology to HBO, Travel host of wireless
stay current projects stay current Channel, CNN devices

Vehicle Choose late-model Own minivan, SUV Prefer late model, Prefer imported, late-  Own 2+ vehicles
luxury cars, SUVs family-oriented model vehicles (minivans, SUVs)

vehicles:
@ RPR o e e fesered. (O 3/5/2025



Sugar Land, TX 77478

Trade Area Report

RE/MAX

About this segment
Exurbanites

This is the

#1

dominant segment
for this area

In the United States

1.9%

of households fall
into this segment

In this area

28.7%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood Market Profile

» Established neighborhoods (most built » Exurbanites residents’ preferred vehicles

Exurbanites residents are now

approaching retirement but showing few
signs of slowing down. They are active
in their communities, generous in their
donations, and seasoned travelers.
They take advantage of their proximity
to large metropolitan centers to support
the arts but prefer a more expansive
home style in less crowded
neighborhoods. They have cultivated a
lifestyle that is both affluent and urbane.

between 1970 and 1990) found in the
suburban periphery of large metropolitan
markets.

A larger market of empty nesters,
married couples with no children;
average household size is 2.50.

Primarily single-family homes with a high
median value of $423,400, most still
carrying mortgages.

Higher vacancy rate at 9%.

Socioeconomic Traits

Residents are college educated; more
than half have a bachelor’s degree or
higher; nearly 81% have some college
education.

This labor force is beginning to retire. 1
in 3 households currently receive Social
Security or retirement income. Labor
force participation has declined to less
than 60%.

More of the residents prefer self-
employment or working from home.

Consumers are more interested in quality
than cost. They take pride in their homes
and foster a sense of personal style.

Exurbanites residents are well
connected, using the Internet for
everything from shopping to managing
their finances.

Sociable and hardworking, they still find
time to stay physically fit.

are late model luxury cars or SUVs.

Active supporters of the arts and public
television/radio.

Attentive to ingredients, they prefer
natural or organic products.

Gardening and home improvement are
priorities, but they also use a number of
services, from home care and
maintenance to personal care.

Financially active with wide-ranging
investments, these investors rely on
financial planners, extensive reading,
and the Internet to handle their money.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2023. Update Frequency: Annually.
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Sugar Land, TX 77478

R E/ M AX Trade Area Report

About this segment
Home Improvement

This is the

#2

dominant segment
for this area

In the United States

1.7%

of households fall
into this segment

In this area

14.3%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are

Married-couple families occupy well

over half of these suburban households.

Most Home Improvement residences
are single-family homes that are owner
occupied, with only one-fifth of the
households occupied by renters.
Education and diversity levels are
similar to the U.S. as a whole. These
families spend a lot of time on the go
and therefore tend to eat out regularly.
When at home, weekends are
consumed with home improvement and
remodeling projects.

Our Neighborhood

These are low density suburban
neighborhoods.

Eight of every 10 homes are traditional
single-family dwellings, owner occupied.

Majority of the homes were built between
1970 and 2000.

More than half of the households consist
of married-couple families; another 12%
include single-parent families.

Socioeconomic Traits

Higher participation in the labor force;
most households have 2+ workers.

Cautious consumers that do their
research before buying, they protect their
investments.

Typically spend 4—7 hours per week
commuting, and, therefore, spend
significant amounts on car maintenance
(performed at a department store or auto
repair chain store).

They are paying off student loans and
home mortgages.

They spend heavily on eating out, at
both fast-food and family restaurants.

They like to work from home, when
possible.

Market Profile

» Enjoy working on home improvement
projects and watching DIY networks.

» Make frequent trips to warehouse/club
and home improvement stores in their
minivan or SUV.

» Own a giant screen TV with fiber-optic
connection and premium cable; rent
movies from Netflix.

» Very comfortable with new technology;
embrace the convenience of completing
tasks on a mobile device.

» Enjoy dining at Chili’s, Chick-fil-A, and
KFC.

» Frequently buy children’s clothes and
toys.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2023. Update Frequency: Annually.
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R E/ M AX Trade Area Report

Sugar Land, TX 77478

About this segment

Savvy Suburbanites

This is the

#3

dominant segment
for this area

In this area

14.3%

of households fall
into this segment

In the United States

3.0%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are

Savvy Suburbanites residents are well
educated, well read, and well
capitalized. Families include empty
nesters and empty nester wannabes,
who still have adult children at home.
Located in older neighborhoods outside
the urban core, their suburban lifestyle
includes home remodeling and
gardening plus the active pursuit of
sports and exercise. They enjoy good
food and wine, plus the amenities of the
city’s cultural events.

Our Neighborhood

« Established neighborhoods (most built
between 1970 and 1990) found in the
suburban periphery of large metropolitan
markets.

« Married couples with no children or older
children; average household size is 2.85.

* 91% owner occupied; 66% mortgaged.

* Primarily single-family homes, with a
median value of $362,900.

« Low vacancy rate at 3.8%.

Socioeconomic Traits

» Education: 50.6% college graduates;
77.6% with some college education.

« Higher labor force participation rate at
67.9% with proportionately more 2-
worker households at 62.2%.

* Well-connected consumers that
appreciate technology and make liberal
use of it for everything from shopping
and banking to staying current and
communicating.

« Informed shoppers that do their research
prior to purchasing and focus on quality.

Market Profile

Residents prefer late model, family-
oriented vehicles: SUVs, minivans, and
station wagons.

Gardening and home remodeling are
priorities, usually DIY. Riding mowers
and power tools are popular, although
they also hire contractors for the heavy
lifting.

There is extensive use of housekeeping
and personal care services.

Foodies: They like to cook and prefer
natural or organic products.

These investors are financially active,
using a number of resources for informed
investing. They are not afraid of debt;
many households carry first and second
mortgages, plus home equity credit lines.

Physically fit, residents actively pursue a
number of sports, from skiing to golf, and
invest heavily in sports gear and
exercise equipment.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2023. Update Frequency: Annually.
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R E/ M AX Trade Area Report

Sugar Land, TX 77478

About this segment

Pacific Heights

This is the In this area

#4 13.9%

dominant segment
for this area

of households fall
into this segment

In the United States

0.7%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are

Pacific Heights is one of the smaller
markets (with less than 1 percent of
households), composed of upscale
neighborhoods in the urban periphery of
metropolitan areas, along the Pacific
Coast in California, in Hawaii, and in the
Northeast. This market includes the
highest percentage of multiracial
populations. This is a family market,
distinguished by married-couple
families, with and without children, some
in multigenerational households. They
own their homes, mainly high-priced
single-family homes, with a higher
proportion of town houses. Workers are
generally employed in white collar
occupations such as business,
computer, architecture, and engineering
roles. Median household income and
net worth are much higher than the US.
These trendy residents buy nice food
and clothing, as well as the latest
gadgets.

Our Neighborhood

+ These are diverse, densely populated
neighborhoods in the urban periphery of
metropolitan areas.

+ Homes are primarily owner occupied and
older, most built 1950-1979 (57%).

« Two-thirds of homes are single family;
14% are townhouses.

* Nearly 70% of owned homes are valued
at over $500,000.

« Percentage of vacant housing units at
4.1% is one of the lowest.

« About 61% of households are composed
of married couple families, with or
without children under 18 years, with a
higher ratio of adult children living at
home.

+ Two-thirds of households own 1 or 2
vehicles, but 28% own 3 or more.

Socioeconomic Traits

« Education completed: Over 67% of
residents have some college education;
41% have a bachelor’s degree or higher.

« Labor force participation rate is average
at 62%.

« Salaries account for most of the
household income among these
professionals, but investment income
adds to their affluence.

« Financially conservative, these
consumers tend to opt for low-risk
investments.

* They keep up-to-date with the latest
styles and trends, as well as the latest

Market Profile

» Prefer imported vehicles, owning later
models.

» Favor trendier stores for apparel; Costco
and specialty markets for groceries.

e Own iPads and newer Mac computers.

» Use the Internet to visit online blogs and
chat rooms, watch TV programs and
movies, trade and track investments, and
make purchases.

» Enjoy visiting theme parks, eating out at
family restaurants, stopping by Starbucks
for coffee, listening to all news,
contemporary, and hit radio music, and
reading fashion magazines.

o Partial to Showtime, HBO, Travel
Channel, and CNN.

» Make phone calls overseas; some
foreign travel over the last 3 years.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2023. Update Frequency: Annually.
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RE/MAX

Trade Area Report

Sugar Land, TX 77478

About this segment

Workday Drive

This is the

#5

dominant segment
for this area

In this area

11.7%

of households fall
into this segment

In the United States

3.1%

of households fall
into this segment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Workday Drive is an affluent, family-
oriented market with a country flavor.
Residents are partial to new housing
away from the bustle of the city but
close enough to commute to
professional job centers. Life in this
suburban wilderness offsets the hectic
pace of two working parents with
growing children. They favor time-saving
devices, like banking online or
housekeeping services, and family-
oriented pursuits.

Workday Drive residents prefer the
suburban periphery of metropolitan
areas.

Predominantly single family, homes are
in newer neighborhoods, 34% built in the
1990s, 31% built since 2000.

Owner-occupied homes have high rate
of mortgages at 68%, and low rate
vacancy at 4%.

Median home value is $257,400.

Most households are married couples
with children; average household size is
2.97.

Most households have 2 or 3 vehicles;
long travel time to work including a
disproportionate number commuting from
a different county

Socioeconomic Traits

Education: 40.5% college graduates;
more than 72% with some college
education.

High labor force participation rate at
71%; 2 out of 3 households include 2+
workers.

Connected, with a host of wireless
devices, anything that enables
convenience, like banking, paying bills,
or even shopping online.

Well insured and invested in a range of
funds, from savings accounts or bonds to
stocks.

Carry a higher level of debt, including
first and second mortgages and auto

Market Profile

Most households own at least 2 vehicles;
the most popular types are minivans and
SUVs.

Family-oriented purchases and activities
dominate, like 4+ televisions, movie
purchases or rentals, children’s apparel
and toys, and visits to theme parks or
Z00s.

Outdoor activities and sports are
characteristic of life in the suburban
periphery. They attend sporting events,
as well as participate in them like
bicycling, jogging, golfing, and boating.

Home maintenance services are
frequently contracted, but these families
also like their gardens and own the tools
for minor upkeep, like lawn mowers,
trimmers, and blowers.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2023. Update Frequency: Annually.
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R E/M AX Trade Area RepOl’t Sugar Land, TX 77478

Sugar Land, TX 77478: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

B 2023

2028 (Projected)

77478 | 25751
26,470
Fort Bend County . 913,614
1,007,183

Texas [JEl]Rark:

Population Density

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

B 2023

2028 (Projected)

77478 ik

Frt 8end County
Texas - 116.8

122.6

Population Change Since
2020

This chart shows the percentage
change in area's population from 2020

to 2023, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

B 2023

2028 (Projected)

77478 [ 070%

Fort Bend County [RERIESS

Texas BETE

Total Daytime Population

This chart shows the number of people
who are present in an area during
normal business hours, including
workers, and compares that population
to other geographies. Daytime
population is in contrast to the
"resident" population present during
evening and nighttime hours.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

W 77478

77478 | 49,337
Fort Bend County l 726,756

Vel 50,276,433

@ RPR
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R E/M AX Trade Area RepOl’t Sugar Land, TX 77478

Daytime Population Density

This chart shows the number people
who are present in an area during
normal business hours, including
workers, per square mile in an area,
compared with other geographies.
Daytime population is in contrast to the
"resident" population present during
evening and nighttime hours.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

W 77478

77478
Fort Bend County

Texas l 115.9

Average Household Size

This chart shows the average
household size in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually
M 2023

2028 (Projected)

77478

ra
tn
o

Fort Bend County JEBL

Texas [l

Population Living in Family
Households

This chart shows the percentage of an
area’s population that lives in a
household with one or more individuals
related by birth, marriage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

B 2023

2028 (Projected)

77478 | 22570

23,174
Fort Bend County . 827,280
511,803

Texas EEREENAE
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R E/M AX Trade Area RepOI’t Sugar Land, TX 77478

Female / Male Ratio 77478 EE I

This chart shows the ratio of females 49.7%
other geographies.
Data Source: U.S. Census American 48.9%

Community Survey via Esri, 2023

Texas R 49.8%
Update Frequency: Annually

49,6%
B Women 2023 2023

Men 2023 2023

Women 2028 (Projected) 2028
(Projected)

Men 2028 (Projected) 2028 (Projected)

a R PR Copyright 2025 Realtors Property Resource® LLC. All Rights Reserved. @
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R E/M AX Trade Area RepOl’t Sugar Land, TX 77478

Sugar Land, TX 77478: Age Comparison

Median Age

This chart shows the median age in an
area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually
M 2023

2028 (Projected)

77478 B

Population by Age
This chart breaks down the population
of an area by age group.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually
M 2023

2028 (Projected)

Children

Tweens EEES

Teens REEES

20s

CI-AN 12.5%

EUER 11.6%

S 15.3%

= )
= fo
s . 8

a0s 9%

LA 0.7%

Over 80 ENES

@ RPR

Copyright 2025 Realtors Property Resource® LLC. All Rights Reserved. @
Information is not guaranteed. Equal Housing Opportunity.

3/5/2025



R E/ M AX Trade Area Report

Sugar Land, TX 77478

Sugar Land, TX 77478: Marital Status Comparison

Married / Unmarried Adults
Ratio
This chart shows the ratio of married to

unmarried adults in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

M Married
Unmarried

77473 EE I

Married

This chart shows the number of people
in an area who are married, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

77478 RS
Fort Band County

Never Married

This chart shows the number of people
in an area who have never been
married, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

77478
Fort Bend County

Texas

Widowed

This chart shows the number of people
in an area who are widowed,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

77478 LBk

Divorced

This chart shows the number of people
in an area who are divorced,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

77478 LA
Fort Bend County ek

Texas [EEES

@ RPR
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R E/ M AX Trade Area Report

Sugar Land, TX 77478

Sugar Land, TX 77478: Economic Comparison

Average Household Income

This chart shows the average
household income in an area,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

77478

Fort Bend County

$137,156

§135,434

Texas [ElerTd
Update Frequency: Annually
M 2023
2028 (Projected)
Median Household Income 77478 EEENES
This chart shows the median
household income in an area, Fort Bend County [[BTIED]

compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

This chart shows per capita income in
an area, compared with other

Fort Bend County

§43,537

Update Frequency: Annually
M 2023
2028 (Projected)
Per Capita Income 77478

geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Texas [Esppels
Update Frequency: Annually
M 2023
2028 (Projected)
Average Disposable Income 77478 Uty

This chart shows the average
disposable income in an area,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Fort Bend County

Texas

£101,385

||

79,327

@ RPR
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R E/ M AX Trade Area Report

Sugar Land, TX 77478

Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor
Statistics via PolicyMap

Update Frequency: Monthly

[ ] Sugar Land
. Fort Bend County

Texas
USA
Employment Count by Professional, Scientificand Technical [l
Industry et Gaeandsocil sianc

This chart shows industries in an area
and the number of people employed in
each category.

Data Source: Bureau of Labor
Statistics via Esri, 2023

Update Frequency: Annually

Rl Trade
Accommodation and Food

Construction RS

Finance and Insurance REE

Transportation and Warehousing
Real Estate, Rental and Leasing
Wholesale Trade

Administrative Support and Waste Management m
Arts, Entertainment and Recreation

Mining m

Infarmation

Public Administration JEEE:

Business Management . 79
utilities [ 72

Agriculture, Forestry, Fishing and Hunting 0 orno data available

@ RPR
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R E/M AX Trade Area RepOl’t Sugar Land, TX 77478

Sugar Land, TX 77478: Education Comparison

Less than oth Grade 77478

peqple in an area whp have less than Texas T
a ninth grade education, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Some High School 77478 R

This chart shows the percentage of Fort Bend County g
peopleiln an area whose hlghest . Texas IO
educational achievement is some high
school, without graduating or passing
a high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

High School GED 77478 LEL

This chart shows the percentage of Fort Bend County

D opational sevement fees Texas
educational achievement is passing a

high school GED test, compared with

other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

High School Graduate 77478 RBEAES

This chart shows the percentage of Fort Bend County

D pational aemovomant fehien Texas
educational achievement is high

school, compared with other

geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Q R PR Copyright 2025 Realtors Property Resource® LLC. All Rights Reserved. @
3/5/2025

Information is not guaranteed. Equal Housing Opportunity.



R E/M AX Trade Area RepOl’t Sugar Land, TX 77478

Some College 77478 REEC

This chart shows the percentage of Fort Bend County
educational achievement is some

college, without receiving a degree,

compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Associate Degree 77478 RS

This chart shows the percentage of Fort Bend County  [JEEd

D orational atniovomont feam ™t Tecs R
educational achievement is an

associate degree, compared with other

geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is a
bachelor's degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Grad/Professional Degree 77478 EEC

This chart shows the percentage of Fort Bend County
educational achievement is a graduate —

or professional degree, compared with

other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

Q R PR Copyright 2025 Realtors Property Resource® LLC. All Rights Reserved. @
3/5/2025

Information is not guaranteed. Equal Housing Opportunity.
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Sugar Land, TX 77478: Commute Comparison

Average Commute Time

This chart shows average commute
times to work, in minutes, by
percentage of an area's population.

Data Source: U.S. Census American
Community Survey via Esri, 2023

Update Frequency: Annually

<5 Minutes
5-10 Minutes
10-15 Minutes
15-20 Minutes
20-25 Minutes
23-30 Minutes

1.6%

8.1%

7.5%

9.0%

13.5%

3540 Minutes
40-45 Minutes REEE
60-00 Minutes
=00 Minutes I 0.4%
How People Get to Work Drive Alone

This chart shows the types of
transportation that residents of the

Waork at Home

- Carpool
area you searched use for their i
commute, by percentage of an area's Other 1.5%
population. . | 55
. us
Data Source: U.S. Census American I ’
Community Survey via Esri, 2023 Public Transit I 1.2%
Update Frequency: Annually walk I 0.6%
W 77478 Motorcycle | 0.2%
Taxi | 0.1%
Bicycle | 0.1%
@ RPR o e e fesered. (O 3/5/2025
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R E/ M AX Trade Area Report

Sugar Land, TX 77478: Home Value Comparison

Median Estimated Home 77478 [EEER
Value Fort Bend County [EEEEREL

This chart displays property estimates Texas [Exsimbl
for an area and a subject property,

where one has been selected.

Estimated home values are generated

by a valuation model and are not

formal appraisals.

Data Source: Valuation calculations
based on public records and MLS
sources where licensed

Update Frequency: Monthly

12 mo. Change in Median 77478 |EEEEE
Estimated Home Value Fort Bend County

This chart shows the 12-month change Texas |U
in the estimated value of all homes in '
this area, the county and the state.

Estimated home values are generated

by a valuation model and are not

formal appraisals.

Data Source: Valuation calculations
based on public records and MLS
sources where licensed

Update Frequency: Monthly

Median Listing Price 77478
Fort Bend County gzl

This chart displays the median listing
price for homes in this area, the
county, and the state.

Data Source: Listing data
Update Frequency: Monthly

Texas [EsiERL]

12 mo. Change in Median
Listing Price

This chart displays the 12-month
change in the median listing price of

homes in this area, and compares it to

the county and state.
Data Source: Listing data
Update Frequency: Monthly

77478 EREES

Fort Bend County

Texas EakLH

@ RPR
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Traffic Counts
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Daily Traffic Counts: 6,001 — 15,000 4 15,001 — 30,000 30,001 - 50,000 4 50,001 — 100,000 4 Over 100,000 / day

Up 6,000 / day

A
229,966

2024 Est. daily
traffic counts

Street: Southwest Freeway
Cross: Commerce Green Blvd
Cross Dir: NE

Dist: —

Historical counts

A
187,423

2024 Est. daily
traffic counts

Street: Southwest Fwy
Cross: Sugar Creek Blvd
Cross Dir: NE

Dist: —

Historical counts

A
183,068

2024 Est. daily
traffic counts

Street: Southwest Fwy
Cross: Richmond-Sugarland

Cross Dir: NE
Dist: —

Historical counts

A
180,810

2024 Est. daily
traffic counts

Street: Southwest Freeway
Cross: Richmond-Sugarland

Cross Dir: N
Dist: —

Historical counts

2018 4 231,020 AADT 2011 & 192,810 ADT
2013 4 187,496 AADT 2022 & 155,208 AADT
2006 4 185200 ADT
2011 & 191,000 AADT 2021 & 173,913 AADT
1997 A& 17,000 AADT
2010 4 192,000 AADT 2020 & 182,599 AADT
2009 4 185,000 AADT 2019 & 217,037 AADT
2006 4 164,000 AADT 2018 & 211,806 AADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)

A
180,515

2024 Est. daily
traffic counts

Street: Southwest Freeway
Cross: Commerce Green Blvd
Cross Dir: NE

Dist: —

Historical counts

2022 4 145,430 AADT

2021 & 166,552 AADT

2020 4 198,143 AADT

2019 4 235,231 AADT

2013 4 198,509 AADT

@ RPR
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