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DISCLAIMER

The information contained'in the.following listing presentation is proprietary‘and-strictly confidential. It is
intended to be reviewed only by the party receiving it from Market Force CRE andit should not be made available
to any other person or entity without the written'consent of Market Force CRE. By taking possession of and
reviewing the information contained herein the recipient.agrees to hold anditreat all such informationsin the
strictest confidence: The recipient-further-agrees that recipient will not.photocopy or duplicate any part of the
listing proposal. If you have no interest in the subject property, pléase promptly return this listing proposal to
Market Force CRE. This listing proposal has been prepared to provide summary, unverified-financial and physical
information to prospective purchasers; and to establish only a preliminary level of interestin the subject property.
The information contained herein is not a substitute for-a thorough due diligence investigation. Market Force CRE
has .not made any investigation, and ‘makes ho.warranty or representation with respect to the income or expenses
for the subject property, the future projected financial performance of the property, the size and square footage
of the property and improvemeéiits, thépresence of absence of contaminating substances, PCBs or asbestos, the
compliance with local, state’'and federal regulations, the physical condition of the improvements thereon, or
financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its
occupancy of the subject property. The information contained in this listing proposal has been obtained from
sources we believe reliable; however, Market.Force CRE has not verified;, and will not verify, any of the
information contained herein, nor has Market Force CRE.conducted any investigation regarding these matters and
makes no warranty or representation whatsoever regardingthe accuracy or.completeness of the information
provided. All potential buyersimust take appropriate measures to verify all of the.information setiforth herein.
Prospective buyers shall be responsible for their costs and expenses of investigating the subject property.

Market Force CRE hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable.
However, Market Force CRE has'not and” will not verify any of this /information, nhor has Market Force CRE
conducted any investigation regarding ' these matters. Market Force CRE makes no guarantee, warranty or
representation whatsoever about the accuracy.or’completeness of any information provided.

As the Buyer of a net leasediproperty, it'is the Buyer’s responsibility to independently confirm the accuracy and
completeness of all material information .before completing any purchase. This Marketing: Brochure is not a
substitute for your thorough due diligence investigation of this investment opportunity: Market ‘Force CRE
expressly denies any obligation to conduct.a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do
not represent the current or future performance of this property. The value of a net leased property to you
depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and. Buyer’s tax, - financial, legal, and.'construction advisors should conduct .a careful, independent
investigation of any net-leased property to determine to your satisfaction with the suitability of the property for
your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial
advisors must request and carefully review all legal and financial documents related to the property and tenant.
While the tenant’s past performance at this or other locations is an important consideration, it is;not-a guarantee
of future success:Similarly, the lease rate for some properties, including newly-constructed facilities or newly-
acquired locations, may be set based on'a tenant’s projected sales with little or no record of actual performance,
or comparable:rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay/the
lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be
interrupted’in part or in whole due to market, economic, environmental or other conditions. Regardiess of tenant
history and’lease guarantees, Buyer is responsible/ for conducting his/heér own investigation of lall 'matters
affecting™the intrinsic value of the property and the value of any long-term lease, including the likelihood of
locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms
that Buyer may be able to negotiate with a potential replacement tenant considering the location of the
property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Market Force CRE Real Estate Investment Services
and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or
purchase of this net leased property.
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T y—— Executive Summary
125 King St | St. Augustine FL

Offering Summary

Asking Price: Call for Guidance
Lot Size: 0.52 Acres/22,651 SF
Air Rights: 35’(3 Stories), up to
65’(5 Stories)

Potential with

Exception

Zoning: CL-2
Buildable Potential 27,000-40,000SF(Est)
Uses: Retail, Restaurant,
Hospitality,

Residential(Mixed

Use)

Parking: Flexible

Prime signalized corner site in downtown St. Augustine’s Historic District.

Strong tourism economy with 7M annual visitors and rising ADRs.

Rare opportunity to densify — current site only ~19% utilized.

Favorable zoning supports mixed-use hotel/retail development.

Nearby development projects in 74 mile show market demand. 3
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SURVEY DRAVWING

DESCRIPTION (OFFICIAL RECORDS BOOK 1410, PAGE 35)%

LOTS 1, 2. AND 3, BLOCK 46=D, MODEL LAND
COMPANY SUBDIVISION, ACCURDING TO FLAT \/
THEREOF AS RECORDED WN PLAT BOOK 3.
PAGE 4, OF THE CURRENT PUBLIC RECORDS
Of ST. JOHNS COUNTY, FLORIDA.
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AARKET PORCE Zoning and Planning
125 King St | St. Augustine FL

With minimal setbacks and a 35" height
limit, developers can deliver up to 40,000 .
SF across three stories, creating a flagship = |
mixed-use destination in the heart of :
America’s oldest city.

Permitted Uses (As-of-Right):
Vv Ground-floor retail stores, restaurants, :
galleries

v Upper floors for boutique hotels, bed-
and-breakfasts, condos, or apartments
v Professional offices, studios, and
limited light artisan uses

v Cultural or tourist-oriented attractions
compatible with Historic District character

MARIC

Development Standards:
% Maximum Height: 35 feet (~2-3 stories)- Potential for exception to ~50-65 feet.

R\ Lot Coverage: Up to 60% (~13,500 SF footprint per floor on a 0.52-acre lot)
Setbacks: Minimal — 0-15 ft front (urban edge encouraged), 5 ft side/rear

These parameters allow for a dense, street-oriented design with ample room for retail
activation at the sidewalk level.

&& Parking: Off-street parking required per city code; however, precedent for flexibility
exists in the Historic District for urban infill projects.
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Aerial Map



Jafal 18- Satellite Map

125 King St | St. Augustine FL
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125 King St | St. Augustine FL

CONCEPT DRAWING MADE WITH
GENERATIVE Al- NOT TO SCALE, NOT
REPRESENTATIVE OF PARCEL BOUNDARIES
AND SIZE, AND NOT REPRESENTATIVE OF

ANY DEVELOPMENT APPROVALS

Concept Drawing




| St. Augustine, Fl
St. Augustine, Fl, the Nation’s Oldest City, is the oldest
continually habited city in the United States, and Northeast

Florida’s Biggest Tourist Destination. St. Augustine sees over 8
Million tourists a year, more than the Grand Canyon.

[

FORHODAS
SECRET NEW

Founded in 1565 by Spanish explorers, the city has changed
hands multiple times, becoming part of the Florida Territory in
Plo_l;,-.i 18109.

ay, an

- Mavbe Sty RGeS .. ] St. Augustine is part of Florida’s First Coast region and the

; Forevel;,,

R T e ‘ | Jacksonville, FL MSA.

:;:'.f; ; 7 i i 810 _ St. Augustine routinely ranks top on “Best of” lists, including
R being ranked Southern Living Magazine’s #1 Small town in the
South in 2023 and 2024!
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125 King St | St. Augustine FL
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TYPICAL VACATIONER1 VISITOR

5 1
]
’é& o The typical Vacationer! Visitor:

o Was 54 years old

o Had a median household income of
$87,500
o 22% traveled with children
o Was from:
o Southeast (31%)
o Florida (22%)

"Travel parties who stayed 1-5 mghts.

L
i:TYPICAL LONG-TERM! VISITOR
!

»

o The typical Long-Term* Visitor:
o Was 61 years old

P o Had a median household income of $79,600
3U
| o 7% traveled with children

| o Was from { P

W 3
g o Northeast (20%) R QQ

)';; o International (25%)

Al o Midwest (22%)

! Travel parties who stayed 6 nights or more.

Tourism Profile

SORIGIN OF VISITO.RS

5 L. A ugustlne F/
¢ %de [RedI0M 0

7% . Jacksonville
6% . Orlando

6% @ NewYorkCity*

5% . Atlanta

3% Ocala
3% Miami-Ft. Lauderdale

» 30% of visitors came from 6
U.S. markets

ST. JOHNS COUNTY * New York City includes parts of New York, New Jersey and

B
¢U§ TOURIST DEVELOPMENT COUNCIL Connectiout owns & st. germain {§

ESEARCHIS

»  27% of visitors were from Florida

» 8% of visitors to St. Johns County were
from Ganada, and 3% were from other
countries

2%

@;‘g 11% Intemational
»/'

ST. JOHNS COUNTY

¢ﬂ§ TOURIST DEVELOPMENT COUNCIL Q@ downs & st. germain

RESEARCH
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City Demographics

125 King St | St. Augustine FL

Top Employment Categories
Educational services, and health care and social assistance
Professional, scientific, and management, and administrative, and waste management services
Retail trade
Arts, entertainment, and recreation, and accommeodation and food services
Finance and insurance, and real estate, and rental and leasing
Other services, except public administration
Construction
Public administration
Transportation and warehousing, and utilities
Manufacturing
Agriculture
Information

Wholesale trade

Household Incomea Age Demographics
o
$93.3k $102k T 10% 52 =6 6%
Median Income 2028 Estimate Growth Rate Median Age 2028 Estimate Growth Rate
Undar 225k Under 20

/

Owver 65

Owver $150k 20-25

$£25k-250k

2345

13

£100k-2150k  =50kos100k 4565
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