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Triangle Group

Two-level design with 8,000 square feet on the main floor and an additional 3,200
square feet on the lower level. :
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Five bathrooms in total—one in the main office and four for emplbyees and customers,
ensuring convenience and accessibility.
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20 parking spaces with additional parking available at the back of the property.

Includes one rolling door for enhanced functionality suitable for industrial, warehousing, or
logistical needs.
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The zoning allows for a diverse range of uses, including light industrial operations,
office spaces, retail, and service-oriented businesses.
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INFOGRAPHIC: POPULATION TRENDS (RING: 3 MILE RADIUS)

2019-2024
Historic Household

Population Households Median Age Growth Rate Population
74,755

1.34% .
) 2

Avg Size Household Median Household Median Home Value )
Income Population
Density

2,656

Wealth Index Housing Affordability Diversity Index

POPULATION BY AGE
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Ages 18-64, 64% Y
- Ages 65+, 13%

DAYTIME POPULATION

66,173 30,878
2024 Total Daytime Population 2024 Daytime Pop: Residents

35,295 2,341
2024 Daytime Pop: Workers 2024 Daytime Pop Density

POPULATION BY EDUCATION

POPULATION BY GENERATION
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3.17% 14.79% 21.5%
Greatest Gen: Born Baby Boomer: Born Generation X: Born 2
1945/Earlier 1946 to 1964 1965 to 1980 8
26.63% 23.98% 9.93% [ [ . - l
GED Bachelor  Grad

- S 0
Millennial: Born 1981 Generation Z: Born Alpha: Born 2017 to S b Hich
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to 1998 1999 to 2016 Present ’ \ Colage Degree Degree  Dogree

Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com
This infographic contains data provided by Esri.
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INFOGRAPHIC: LIFESTYLE / TAPESTRY (RING: 3 MILE RADIUS)

Lifestyle and Tapestry Segmentation Infographic

iz

125,802,564 66,712,689 995,054,233

Entertainment/ Home Services Retail Goods
Recreation

LIFESTYLE SPENDING

ANNUAL LIFESTYLE SPENDING
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$93,856,070 $2,334,059 $2,127,207 $3,514,419 $29,962,168

Travel Theatre/Operas/Concerts Movies/Museums/Parks Sports Events Pets
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$296,055 $18,624,697 $20,061,925 $52,757,153 $5,756,919

Online Gaming Cash Gifts to Charities Life/Other Insurance Education RV (Recreational Vehicles)

TAPESTRY SEGMENTS

- : -
LifeMode Group: Sprouting Explorers LifeMode Group: Family Landscapes LifeMode Group: Upscale Avenue

Up and Coming Families Workday Drive Enterprising Professionals
9,692 households 5,924 households 2,385 households

Household Persentage: 34.73% Household Persentage: 21.23% Household Persentage: 8.55%
Average Household Size: 3.12 Average Household Size: 2.97 Average Household Size: 2.48
Median Age: 31.4 Median Age: 37 Median Age: 35.3

Median Household Income: $72,000 Median Household Income: $90,500 Median Household Income: $86,600

mg TheAnalyst”  Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com. This infographic contains data provided by Esri.
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TRAFIC COUNT(RING: 3 MILE RADIUS)
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Average Daily Traffic Volume
Up to 6,000 vehicles per day

46,001 - 15,000

A 15,001 - 30,000

A 30,001 - 50,000

A 50,001 - 100,000

AMore than 100,000 per day
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61,390 sq.ft.
1.409 AC.
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