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INVESTMENT SUMMARY

1570 N RAND ROAD, PALATINE, IL 60074

CAP:5.75%

OVERVIEW ANNUALIZED OPERATING DATA

PRICE $1,713,000 BASE TERM

GROSS LEASABLE AREA (GLA) 515 SF YEARS 1-5

LOT SIZE 0.92 Acres YEARS 6-10

BASE RENT $98,500 YEARS 11-15

YEAR BUILT 2026 OPTION 1
OPTION 2

LEASE TYPE NNN Ground

BASE TERM 15 Years

LEASE COMMENCEMENT 7/13/2026

LEASE EXPIRATION 7/31/2041

RENEWAL OPTIONS 8x5

INCREASES 10% Every 5 Years

LANDLORD OBLIGATION None At All

GUARANTOR

Who Brew LLC (35 Locations)
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NOI: $98,500

ANNUAL RENT

$98,500
$108,350
$119,185
$131,104
$144,214
$158,635
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BRAND NEW 2026 CONSTRUCTION
Newly constructed 7 Brew Drive-Thru Coffee with large double drive-
thru, designed for maximum accessibility, and high-volume throughput

NEW 15-YEAR ABSOLUTE NNN GROUND LEASE
Brand new 15-year NNN ground lease with zero landlord
responsibilities for completely passive ownership

HIGH-GROWTH DRIVE-THRU COFFEE CONCEPT
Drive-thru coffee concepts are among the fastest-growing QSR
segments driven by convenience and repeat daily traffic

STRONG BRAND MOMENTUM
7 Brew is a rapidly expanding national brand with 700+ locations and
significant pipeline growth across the U.S.

EXPERIENCED MULTI-UNIT OPERATOR
Operated by seasoned franchisee with 35+ locations and proven
execution within the 7 Brew system

PRIME RETAIL CORRIDOR
Strategically located along major retail artery with excellent visibility
and access, along with strong traffic counts and high commuter traffic

STRONG DEMOGRAPHICS & TRADE AREA
Affluent northwest Chicago suburb with dense population, over
244,000 people living within 5 miles with high household incomes

SURROUNDED BY NATIONAL RETAILERS
Well positioned near major destination retailers, such as Walmart,
Target, and Home Depot, driving consistent retail traffic
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TENANT SUMMARY Marcus g Millichap
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7
7 Brew Coffee is a fast-growing drive-thru coffee and beverage company DRIVE-THRU COFFEE CONCEPTS ARE AMONG THE
known for its highly energetic service model and focus on speed, FASTEST-GROWING QSR SEGMENTS IN THE U.S

customization, and customer experience. Founded in 2017 in Rogers,
Arkansas, the concept was built around the idea of creating a “seven original
brews” foundation while offering a wide range of coffee drinks, energy
drinks, smoothies, teas, and specialty beverages. The brand differentiates
itself less on traditional café seating and more on a high-throughput drive-
thru format designed for convenience and rapid service.

The company has expanded aggressively across the United States through
franchising, particularly in suburban and high-traffic roadside locations. Its
store model emphasizes upbeat “culture crew” staff interactions, strong
brand personality, and visually distinct stand-alone kiosks that handle
high daily transaction volumes. This combination of speed, customization,
and experience-driven service has helped 7 Brew build strong regional
followings and position itself as a competitor in the drive-thru beverage
segment alongside larger coffee and quick-service chains.

in A

Headquarters Year Founded PRIVATE Locations Employees 2025 Revenue

SPRINGDALE, 2017 OWNERSHIP 600+ 25,000+ ESTIMATED

ARKANSAS BREW CREW $750 MIL+
MEMBERS




LOCATION OVERVIEW

PALATINE, IL: STRONG NORTHWEST SUBURBAN
CHICAGO MARKET

Located approximately 30 miles northwest of Chicago, Palatine is a well-established and
growing suburb within the Chicago MSA known for its strong demographics, stable economy,
and commuter-driven retail demand. The area benefits from high household incomes, a
dense residential population, and direct access to major transportation corridors including
US-12 (Rand Rd) and nearby interstates, supporting consistent daily traffic. Palatine’s
proximity to major employment hubs, along with continued residential growth and retail
expansion, has made it a highly desirable market for national tenants and long-term net
lease investment.

CHICAGO MSA

Chicago-Naperville-Elgin is one of the largest metros in the nation. The Chicagoland area
is bounded to the east by Lake Michigan, expands over a 5,000-square-mile region in
northeastern lllinois and extends into Wisconsin and Indiana. The metro houses 9.6 million
people and comprises 14 counties. The city of Chicago contains 2.7 million residents. During
the past 20 years, the greatest growth occurred in the western portion of the region and was
exemplified between 2020-2021.

SECOND-LARGEST METROPOLITAN AREA
The metro population trails only Los Angeles in size. Slowing population
growth, however, has been noted over the previous decade.

ECONOMY

The metro has one of the largest economies in the nation, and is buoyed by its
@ distribution, finance, manufacturing operations and growing high-technology

sectors. There are over 30 Fortune 500 companies based locally, including

Walgreens, State Farm Insurance and McDonald’s.

EDUCATION

Backed by some of the nation’s more well-regarded universities, including
Northwestern University and the University of Chicago, the workforce is
considered one of the most diverse and well-trained among major United
States metros.
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DEMOGRAPHICS / PALATINE, IL

POPULATION 1 MILE 3 MILES 5 MILES
2030 Projection 22,969 95,089 244,821
2025 Estimate 23,129 95,590 245,169
2010 Census 24,530 97,021 244,530
2020 Census 23,525 97,770 250,587
HOUSEHOLDS 1 MILE 3 MILES 5 MILES
2030 Projections 8,944 39,145 96,734
2025 Estimate 8,958 39,249 96,731
2010 Census 8,741 38,250 93,855
2020 Census 8,991 39,471 96,740
Growth 2010 - 2020 2.86% 3.19% 3.07%
2025 EST. HOUSEHOLDS
BY INCOME 1 MILE 3 MILES 5 MILES
$200,000 or More 7.71% 16.75% 21.57%
$150,000 - $199,999 10.04% 13.60% 14.58%
$100,000 - $149,999 14.95% 19.19% 20.64%
$75,000 - $99,999 15.33% 14.14% 12.51%
$50,000 - $74,999 19.50% 14.22% 11.62%
$35,000 - $49,999 11.68% 8.21% 6.72%
$25,000 - $34,999 8.34% 5.21% 4.29%
$15,000 - $24,999 6.03% 4.06% 3.76%
$10,000 - $14,999 2.23% 1.47% 1.34%
Under $9,999 4.21% 3.17% 2.96%
2025 Est. Average Household Income $94,669 $130,987 $147,940
2025 Est. Median Household Income $76,637 $107,664 $124,161
2025 Est. Per Capita Income $36,477 $53,182 $57,123

POPULATION PROFILE 1 MILE 3 MILES 5 MILES
2025 Estimated Population by Age 23,129 95,590 245,169
Under 4 6.1% 5.3% 5.0%

5 to 14 Years 13.6% 11.6% 12.0%
15 to 17 Years 4.3% 3.8% 4.1%
18 to 19 Years 2.6% 2.1% 2.2%
20 to 24 Years 5.9% 4.9% 4.9%
25 to 29 Years 7.7% 6.2% 5.2%
30 to 34 Years 8.9% 7.3% 6.2%
35 to 39 Years 8.0% 7.2% 6.7%
40 to 49 Years 13.9% 13.1% 13.4%
50 to 59 Years 12.0% 13.6% 14.0%
60 to 64 Years 5.6% 7.0% 7.3%
65 to 69 Years 4.4% 6.0% 6.4%
70 to 74 Years 3.3% 4.7% 4.9%
Age 75+ 3.7% 7.2% 8.0%
2025 Median Age 36.0 42.0 43.0
2025 Population 25 + by Education Level 15,619 69,120 176,284
Elementary (0-8) 10.90% 3.86% 2.40%
Some High School (9-11) 5.03% 3.05% 2.46%
High School Graduate (12) 22.66% 17.02% 15.72%
Some College (13-15) 15.64% 15.97% 15.41%
Associates Degree Only 5.52% 7.11% 6.55%
Bachelors Degree Only 24.79% 31.15% 33.25%

10.69% 19.92% 22.70%

Graduate Degree
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential.
Itis intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be
made available to any other person or entity without the written consent of Marcus & Millichap. This
Marketing Brochure has been prepared to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has
not made any investigation, and makes no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any tenant,
or any tenant’s plans or intentions to continue its occupancy of the subject property. The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained
herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes
no warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein.

SINGLE TENANT NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future
performance used in this or any other marketing material provided by Marcus & Millichap are for example
only, represent only what might occur, and do not represent the current, actual, or future performance
of this property or tenant. The value to any buyer of any property depends on factors that should be
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing
this or any other property. Information provided by Marcus & Millichap, including this marketing material,
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence
of this or any other property the buyer might purchase.

Marcus g Millichap

Like all real estate transactions, this potential investment carries significant risks. Each buyer and
Professional Advisors must request and carefully review all information and documents related to the
property and tenant which the buyer deems material to their particular needs. While the tenant’s past
performance at this or other properties might be an important consideration, past performance is not a
guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s
projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow
may be interrupted in part or in whole due to market, economic, environmental, or other conditions.
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own
investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory,
financial and accounting matters, and for questions involving the property’s physical condition or
financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless,
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

© 2026 Marcus & Millichap. All rights reserved.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
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