Mobill

ALLTOWNEsn

1941 DIXWELL AVENUE
HAMDEN, CT

W

‘..

Michael A. Cardone Christopher 5. Pappas, Eso Maria DeAngelis Marcus & Millichaps

PAPPAS CARDONI
MICHAEL.CARDONE@MARCUSMILLICHAPCOM  CHRISTOPHER.PAPPAS@MARCUSMILLICHAPCOM  MARIA.DEANGELIS@MARCUSMILLICHAPCOM - =
646.805.1491 212.430.5180 203.672.3329 "ROUP e,
| LICENSE: NY - 10401311477 LICENSE: NY - 1040130036 LICENSE: CT -RES. 0807196 LN




ALLTOWN 5,

\\\\\\\\\}1\}} ﬂ\\;\\

Table of Contents ~ Investment Gontacts

Executive Summary 3 +Michael A.Cardone ~ +Chritopher S. Pappas, Esx,

nvestment Highlights 4~ Associate Director, Net Leasé Division ~ Associate Director, Net Lease Division

Maps b7 michaglcardone@marcusmilichap.com  christopher pappas@marcusmillichap.com

opertymages 89 BABaI 24305180

Maps (0-2  +Maria DeAngelis

Jemographics 13 National Retail Group »

Verviews |7 Mariadeangeis@marcusmilichap.com Marcus & Millichap
203672.3329 NET LEASE GROUP

2



Executive Summary

Mobil w/ ALLTOWN fresh
(941 Dixwell Avenue | Hamden | CT

Offering Price
52,600,000
(ap Rate 0.301
Net Operating Income 140,000
Gross Leaseatle Area 3,696 SF
Lot Size 45 Acres
Year Built/Remodeled 2019
Guarantor Cororate

Mobil
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| ease Summary

Lease Type NNN Ground Lease  Original Lease Term 10 Years

Roof/Structure Tenant Responsibility  Remaining Lease Term A Years

| ease Commencement 6/7/2019  Renewal Options 8, o-Year

Lease Expiration B/8/2029  Rent Increases [0% In Options

Rent Schedule

Rent Period Dates Annual Rent ~ RentIncrease  Cap Rate
Corent —~ Through 6/6/28  §140,000 ' 0.00%
Option | 6/7/29 -6/6/34  $154.000 10% 0.9%%
Option 2 B/7/34 -6/6/39  $169.400 10% 6.52%
Option 3 6/7/39 -6/6/44  §186,340 10% 1%
Option 4 B/7/44 -6/6/49  $204.974 10% 188%
Option & B/7/49 -6/6/54  $225.471 10% 8.67%
Option 6 B/7/54 -6/6/59  $248,019 10% 0.54%
Option 7 B/7/59 -6/6/64 $272.820 10% 10.49%
Option 8 B/7/64 -6/6/63  $300,102 10% [1.54%



Investment Highlights

6 D o

Passive Income | sase Term Corporate Guarantee

Ground Leased Mobil/Alltown Fresh Featuring 12 Lease Features 4 Years Remaining on the Base Lease Corporately Guaranteed by Global

Pumps Located on a Heavily Trafficked Section of =~ Term with Attractive 10% Rent Increases In Each Partners Inc., With Over 1,700 Retail Stations
Dixwell Avenue with Over 41,000 Vehicles Passing Option as a Hedge Against Inflation Providing  Across The Northeast and Filling over 1 Million

Daily Investors Long Term Security Automobile Tanks Daily
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Highly Active Retail Corridor (-Store Component New Haven MSA

The Surrounding Area is Home to a Host of

National Retailers Including Home T\/t\;ﬁfllf eisI_eIlaé}le ti{rg\r/friiréih as the (C)'Stoiie Subject Propertyhis Positioned In the
R e e R e i Home Grown C-Store with Lociggilrsl)ifn (‘évrll“leNY g = =2 Wl‘th —
Starbucks, Advance Auto Parts, and Many More an(;VM n - Residents
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Strategic Location Education Hub Sound Store Demographics

Within a Few Miles From Yale University, Situated in a Dense Area with Over 218,000

Located within feet From an Ingress and Egress x e . . i
to Wilbur Cross Parkway Which has More Than ~ Quinnipiac University and Hamden High School People Living Within a 5-Mile Radius with an

71,000 Vehicle Passing Daily with a Combined Student Enrolment of 26,500 Average Annual Household Income Exceeding
$106,000 within a 1-Mile Radius and a 2.5

Percent Population Growth wihin 1-Mile
Between 2023-2028
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Retail Map
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Building Images
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Regional Map
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Location Overview
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Hamden, Connecticut, is a suburban town located just north of New Haven,
- known for its blend of residential neighborhoods, commercial districts, and out-

. | door recreation. Often referred to as “The Land of the Sleeping Giant” due to the
£ prominent Sleeping Giant State Park, Hamden offers a mix of urban convenience

and natural beauty. The town has a strong educational presence, home to Quin-
nipiac University, which brings a vibrant student population and contributes to
the local economy. Its proximity to New Haven provides residents with access to

§ world-class dining, culture, and employment opportunities while maintaining a
@ more suburban feel.

Economically, Hamden has a diverse business landscape, with a combination of
national retailers, small businesses, and industrial sectors. Major commercial

§ corridors, such as Dixwell Avenue and Whitney Avenue, feature a variety of shop-

ping centers, restaurants, and service-oriented businesses. The town has focused
on revitalization efforts, improving infrastructure and attracting new develop-
ments to boost economic growth. With a high quality of life, strong school system,

4 and convenient access to major highways and public transit, Hamden continues
' to be a desirable place to live and work in Connecticut.

1 Hamden is positioned in The New Haven, CT MSA, a key economic hub in southern

Connecticut, anchored by New Haven, home to Yale University and a diverse mix

s of industries. The region benefits from a strong education and healthcare sector,
1 with Yale-New Haven Health as a major employer, alongside a growing bioscience

and technology presence. Its strategic location along the I-95 corridor and prox-
imity to New York City make it a desirable area for businesses and residents alike.
The rental and retail markets are bolstered by a mix of university-driven demand,
affluent suburban communities, and ongoing urban revitalization efforts.




Brand Overview

Mobill

Mobil is a petroleum brand owned and operated by American oil and gas corporation Exxon-
Mobil. The brand was formerly owned and operated by an oil and gas corporation of the same
name (Mobil 0il Corporation), which itself merged with Exxon to form ExxonMobil in 1999,

A direct descendant of Standard 0il, Mobil was originally known as the Standard il Company
of New York (Shortened to Socony ) after Standard Oil was spit into 43 different entities in
8 1911 Supreme Court decision. Socony merged with Vacuum 0il Company, from which the
Mobil name first originated, in 1931 and subsequently renamed itself to “Socony-Vacuum
0il Company”. Over time, Mobil became the company's primary identity, which prompted a
renaming in 1955 to the “Socony Mobil il Company”, and then in 1966 to the “Mobil Oil Cor-
poration”. Mobil credits itself with being the first company to introduce paying at the pump
at its gas stations, the first company to produce jet aviation fuel, as well as the first company
tointroduce a mobile payment device, today known as Speedpass.

Industry | Petroleum Credit Rating (S&P] | AA-
Locations | 12,000+ Stock Symbol | XOM

Headguarters | Irving, TX

\Website

Www.mobil.com




Brand Overview

ALLTOWN 51

Our revolutionary brand was first introduced in 2019 out of Plymouth, Massachusetts,
redefining on-the-go food service by blending convenience with a commitment to excep-
tional, fresh food choices and premium products.

At the heart of Alltown Fresh is the unwavering belief that busy individuals Should never
compromise on the quality of their meals or products for the sake of convenience. Our
kitchen and market offerings adhere to the highest standards, prioritizing natural, fresh,
unique, and better-for-you ingredients. Crafted by a team of talented chefs on-Site at each
location, our menu is thoughtful, inspiring, and undeniably craveable. We take pride in
providing better choices for everyone and setting higher standards for flavor and quality
S0 guests can feel good about what they're eating when they're on the go.

Industry-{ Convinience Parent | Global Partners
Locations |16 Website | www.altownfresh.com
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Tenant Overview

Global Partners LP (NYSE: GLP) is a publicly traded master limited partnership (MLP) headquar-
tered in Waltham, Massachusetts. The company is a major player in the fuel distribution and
energy logistics sector, operating a vast network of gasoline stations, convenience tores, and
fuel terminals across the Northeastern U.S. and beyond. With a strong presence in wholesale and
retail fuel sales, Global Partners supplies gasoline, diesel, heating oil, and renewable fuels to a mix
of commercial, industrial, and retail customers. The company also engages in the transportation
and storage of crude oil and other petroleum products through its strategically located terminals.

In addition to its fuel business, Global Partners hias expanded its footprint in the convenience
store Space, operating under various regional brands. The company has focused on acquisitions
and strategic partnerships to grow its retail presence, capitalizing on evolving consumer trends
in fuel, foodservice, and convenience retailing. By leveraging its vertically integrated Supply chain
and strong relationships with major oil companies, Global Partners continues to navigate the
energy market's volatility while positioning itself for long-term growth through diversification and

sustainability initiatives.

Headguarters | Waltham, MA — Employegs| 5,000+
Credit Rating | B-+(SRP) Website | www.globalp.com
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Confidentiality and Disclaimer

Marcus & Millichap hereby advises all prospective purchasers of
Net Leased property as follows:

The information contained in this Marketing Brochure has
been obtained from sources we believe to be reliable. Howev-
er, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any in-
vestigation regarding these matters. Marcus & Millichap makes
no guarantee, warranty or representation whatsoever about
the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s respon-
sibility to independently confirm the accuracy and complete-
ness of all material before completing any purchase. This
Marketing Brochure is not a substitute for your thorough
due diligence investigation of this investment opportunity.
Marcus & Millichap expressly denies any obligation to con-
duct a due diligence investigation of this Property for Buyer.

Any projections, opinions, assumptions, or estimates used in this
Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value
of a net leased property to you depends on factors that should
be evaluated by you and your tax, financial, and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction ad-
visors should conduct a careful, independent investiga-
tion of any net leased property to determine to your satis-
faction with the suitability of the property for your needs.
Like all real estate investments, this investment carries signifi-
cant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents
related to the property and tenant. While the tenant’s past per-
formance at this or other locations is an important consideration,
it is not a guarantee of future success. Similarly, the lease rate for
some properties, including newly-constructed facilities or new-
ly-acquired locations, may be set based on a tenant’s projected
sales with little or no record of actual performance, or compara-
ble rents for the area. Returns are not guaranteed; the tenant and
any guarantors may fail to pay the lease rent or property taxes,

or may fail to comply with other material terms of the lease; cash
flow may be interupted in part or in whole due to market, eco-
nomic, environmental or other conditions. Regardless of tenant
history and lease guarantees, Buyer is responsible for conduct-
ing his/her own investigation of all matters affecting the intrin-
sic value of the property and the value of any long-term lease,
including the likelihood of locating a replacement tenant if the
current tenant should default or abandon the property, and the
lease terms that Buyer may be able to negotiate with a potential
replacement tenant considering the location of the property,
and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure, you agree to release Mar-
cus&Millichap Real EstateInvestmentServicesand holditharm-
less from any kind of claim, cost, expense, or liability arising out
of your investigation and/or purchase of this net lease property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Bro-
chure is proprietary and strictly confidential. It is intended to
be reviewed only by the party receiving it from Marcus & Mil-
lichap and should not be made available to any other person or
entity without the written consent of Marcus & Millichap. This
Market Brochure has been prepared to provide summary, un-
verified information to prospective purchasers, and to establish
only a preliminary level of interest in the subject property. The
information contained herein is not a substitute for a thorough
due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation,
with respect to the income or expenses for the subject proper-
ty, the future projected financial performance of the property,
the size and square footage of the property and improvements,
the presence or absence of contaminating substances, PCB’s or
asbestos, the compliance of State and Federal regulations, the
physicial condition of the improvements thereon, or the finan-
cial condition or business of any tenant, or tenants plans or
intentions to continue its occupancy of the subject property.

The information contained in this Marketing Bro-
chure has been obtained from sources we believe are
reliable; however, Marcus & Millichap has not veri-
fied, and will not verify, any of the information con-
tained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes
no warranty or representation whatsoever regarding
the accuracy or completeness of the information pro-
vided. All potentail buyers must take appropriate mea-
sures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc.
(“M&M”) is not affiliated with, sponsored by, or endorsed
by any commercial tenant or lessee identified in this mar-
keting package. The presence of any corporation’s logo
or name is not intended to indicate or imply affiliation
with, or sponsorship or endorsement by, said corpora-
tion of M&M, its affiliates or subsidiaries, or any agent,
product, service, or commercial listing of M&M, and is
solely included for the purpose of providing tenant lessee
infromation about the listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINT-

MENT ONLY. PLEASE CONSULT YOUR MARCUS &
MILLICHAP AGENT FOR MORE DETAILS.

Mobil

1941 Dixwell Avenue | Hamden | CT

Special COVID-19 Notice: All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they
may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has notbeen retained to perform, and cannot conduct, due
diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus &
Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals
on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements
are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.



INVESTMENT CONTACTS

MICHAEL A. CARDONE

ASSOCIATE DIRECTOR, NET LEASE DIVISION
Dffice: (648) 805-1491 Cell: (973) 902-6695
E-mail: michael.cardone@marcusmillichap.com
License: NY: 10401311477

GHRISTOPHER §. PAPPAS, ES(.
ASSOCIATE DIREGTOR; NET LEASE DIVISION

Dffice: (212)430-5180 Cell: (646) 799-1419
E-mail: christopher pappas@marcusmillichap.com
License: NY: 10401300636

MARIA DEANGELIS
NATIONAL RETAIL GROUP

Dffice: (203) 672-3329 Cell: (203) 314-9319
E-mail: maria.deangelis@marcusmillichap.com
License: CT-RES.0807136

BROKER OF RECORD
JOHN KRUEGER

265 Ghureh Street, Suite 210
P: 212.30.5100

License: REB.0752012
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