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HIGH POINT MULTI-TENANT SHOWROOM
4 YEAR WALT |  GROUND FLOOR OF HOTEL REDEVELOPMENT |  VALUE-ADD OPPORTUNITY 

O F F E R I N G  M E M O R A N D U M



N O N - E N D O R S E M E N T  &  D I S C L A I M E R  N O T I C E

C O N F I D E N T I A L I T Y  &  D I S C L A I M E R
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed 

only by the party receiving it f rom Marcus & Millichap and should not be made available to any other person or entity without the 

written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverif ied information to 

prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is 

not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty 

or representation, with respect to the income or expenses for the subject property, the future projected f inancial performance of the 

property, the size and square footage of the property, and improvements, the presence or absence of contaminating substances, PCB’s 

or asbestos, the compliance with State and Federal regulations, the physical condition of the  improvements thereon, or the f inancial 

condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. 

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus 

& Millichap has not verif ied, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any 

investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness 

of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein. 

N O N - E N D O R S E M E N T  N O T I C E
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. 
The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said 

corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, 
and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers. ALL PROPERTY 

SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or 
implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information 
and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. 

© 2025 Marcus & Millichap. All rights reserved.
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8 . 3 2 %

C A P  R AT E

$11,349,000

P R I C E

GREENSB OR O - HIGH  P O IN T  MS A

MULTI-TENANT SHOWROOM
VA LUE- A DD  OPP ORT UNIT Y

Offering Memorandum (OM) is  based on information provided and assumes the property wil l  be 
sold as fee simple.  Al l  potential  buyers must take appropriate measures to perform their  own due 

dil igence & verify al l  of  the information set forth herein.

*NOI assumes pending lease currently under LOI is  executed.  Upcoming annual escalations (as of 
1 / 1 /2026) and partial-year rent amounts have been annualized. 

* * Total Area includes the basement area that is  currently being converted into showroom space 
(approximately 8 ,500 SF of leasable area) ,

5 E X E C U T I V E  S U M M A R Y

NOI* $943 ,678

Total  Area* * 46 ,469 SF

Price/SF $244 . 23

Year  Bui l t 1983 

Lease Forms MG/Base Stops

WALT 3.3 Years



HIGH POINT MULTI-TENANT SHOWROOM
VALUE-ADD  OPPORTUNIT Y  |  GROUND  FLOOR
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The AP Group of Marcus & Millichap is pleased to present the opportunity to acquire fee simple interest in the fully stabilized 
retail/showroom asset located at 135 S Main St, High Point, North Carolina. The newly renovated showrooms are occupied by 

quality tenants including Karat Home, Inc. (Z Gallerie), The Phillips Collection, and High Point Exhibition. With a weighted 
average lease term of over four years, all leases feature 3% annual escalations and two, 5-year renewal options. The basement 

space is being converted into a showroom and of fers substantial upside opportunity through future lease-up. Located in 
the heart of downtown High Point’s Market District, the property sits between the International Home Furnishings Center 

(3.5 million square feet) and The Showplace (400,000 square feet), both of which serve as anchor venues for the High Point 
Market.

Located within the Piedmont Triad, the region is comprised of Greensboro, Winston-Salem, and High Point, with a total MSA 
population of 1 .7 million people. The metropolitan area is connected by Interstates 40, 85, 73, and 74 and is served by the 

Piedmont Triad International Airport. The Triad is known for its growing technology sector, which includes the Wake Forest 
Innovation Quarter, a highly interactive, 200-acre, master-planned innovation community developed to support life science 

and information technology research and development. The Triad area is also notable for large textile, tobacco, and furniture 
operations. The region has a workforce of over 835,000 and boasts 16 colleges and universities with more than 115 ,000 
students. High Point has been deemed the “Furniture Capital of the World” and is base to large trucking, logistics, and 

warehousing businesses that support the textile industry.

Prime Investment Opportunity |  Multi-Tenant Retail /Showroom in High Point ,  NC

Rare Opportunity to Acquire the Ground Floor of a Future High- Quality Hotel  Redevelopment 

2023 Roof Replacement |  10 -Year Workmanship & 20 -Year Materials Warranties 

Strong Tenancy Including Karat Home (Z Gallerie) & The Phillips Collection | All Leases Feature 3% Annual Escalations 

Upside Opportunity by Leasing the Basement Showroom | Three Retail Access Points with Dual Street Exposure

Located in the Heart of  High Point ’s  Market District |  Furniture Capital  of  the World

In Between the 3.5M SF International Home Furnishings Center Owned by Blackstone & the 400,000+ SF Showplace Center 

The High Point Market is  a Semi-Annual Event that Generates Over $6 .7 Billion in Annual Economic Impact

Less than 1  Mile from the High Point Medical  Center (350+ Beds)

Located 17 Miles from JetZero’s Future $4.7 Billion Aircraft Manufacturing Facility Expected to Create 14,500+ Jobs

I N V E S T M E N T  H I G H L I G H T S

E X E C U T I V E  S U M M A R Y 6
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Phillips Collection is a privately held, trade-only manufacturer 
and distributor of furniture, accessories , wall décor, sculpture, and 
lighting. Founded in 1983 by Larry and Sherry Phillips , the company 
is headquartered in High Point, North Carolina, where it operates a 
400,000-square-foot facility and maintains f lagship showrooms in 
High Point and Las Vegas. Now led by the second generation of the 
founding family, Phillips Collection serves a nationwide network of 
interior designers , architects , and retailers . 
 
The company sells exclusively to the trade through a B2B model, with 
a focus on strong global sourcing, substantial on-hand inventory, and 
ef f icient fulf illment. Its operations are designed to meet the needs 
of design professionals and commercial buyers across the country, 
ensuring reliable product availability and service.

www.phillipscollection.com

T E N A N T  I N F O
Tenant Phil l ips Collection,  Inc .

Ownership Private

Year Founded 1983

Headquarters High Point ,  NC

Commencement 6/ 1/2023

Expiration 10/31/2027

Options Two, 5-Year

Rent/SF $31 .83 

Annual Base Rent $456,272 

Annual Escalations 3%

% of Building Share 30.90%



5 , 0 0 0 +
B U S I N E S S E S  W I T H  F L E X I S P O T  P R O D U C T S

# 1
TOP CHOICE FOR ERGONOMIC WORKSPACES (2021-2024)

1 2  M I L L I O N+
C U S T O M E R S

3 0 +
AVAIL ABLE IN OVER 30+ COUNTRIES & REGIONS 
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FlexiSpot is a top ergonomic furniture brand with 15+ years in 
e-commerce and the No.1 market share in sit-stand desks across the 
U.S . ,  Germany, and Japan. Its product range has expanded to include 
kinetic furniture like adjustable beds and recliners , and it ’s sold on 
major platforms like Amazon, Walmart, and Home Depot. In 2023, 
FlexiSpot reached $256 million in GMV, with strong brand awareness . 
It operates f ive factories in Vietnam and China, supported by 16 U.S . 
distribution centers . FlexiSpot of fers manufacture-direct pricing, 
premium design, and strong logistics , making it a top choice for 
dealers and reps. With a strong retail track record and expanding 
smart furniture lines , FlexiSpot is shaping the future of ergonomic 
living.

www.flexispot.com

S U B S I D I A R Y

T E N A N T  I N F O
Tenant FlexiSpot ,  Inc .

Parent Company Loctek Ergonomic Technology Corp

Year Founded 2015

Headquarters Irvine,  CA

Commencement 3/ 18/2025

Expiration 3/31/2029

Options Two, 5-Year

Rent/SF $30.00

Annual Base Rent $124 ,800

Annual Escalations 3%

% of Building Share 9.0%
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High Point Exhibitions (HPE) is a U.S .-based trade show management 
company that provides turnkey showroom and pavilion solutions 
for furniture and home décor manufacturers . For over 27 years , HPE 
has placed more than 1 ,400 exhibitors at High Point Market and 
Las Vegas Market, of fering end-to-end services that include booth 
design, marketing, logistics , and buyer outreach. 

At High Point Market, HPE operates the Global Sourcing Pavilion on 
the top f loor of the Suites at Market Square, part of a 330,000 square-
foot building that attracts a high volume of buyer traf f ic . Their clients 
benef it from exposure to more than 75 ,000 attendees at each Market 
across 13 .5 million square feet of exhibition space.

www.hpebuild.com

T E N A N T  I N F O
Tenant High Point Exhibit ions,  Inc .

Year Founded 1969

Headquarters High Point ,  NC

Commencement 4 / 1/2025

Expiration 12/31/2030

Options Two, 5-Year

No. of  Units Two (2)

Total  Annual Base Rent $439,680

Annual Escalations 3%

Total  % of Building Share 30.0%
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T E N A N T  I N F O
Tenant Karat Home, Inc .

Parent Company Jsyard

Subsidiary Z Gallerie

Headquarters Irving,  TX

Commencement 10/ 1/2023

Expiration 12/31/2028

Options Two, 5-Year

Rent/SF $32.96

Annual Base Rent $160,680

Annual Escalations 3%

% of Building Share 10.5%

Karat Home, Inc. is a furniture and home décor company founded 
in 2015 and headquartered in Irving, Texas . A U.S . subsidiary of J&S 
Yard, a global furniture manufacturer based in China with over 2 
million square feet of production space and 1 ,000+ employees, Karat 
Home designs, manufactures , and distributes home furnishings 
under its own brands and through private-label partnerships with 
major retailers . 

In January 2024, the company acquired the intellectual property 
and inventory of Z Gallerie, including approximately 8 ,000 SKUs 
and a 230,000-square-foot distribution center. Z Gallerie, originally 
founded in 1979, is now a Karat Home subsidiary and is being 
relaunched through e-commerce, with plans to reestablish a 
physical retail footprint beginning in 2025.

www.karathome.com

A B O U T

1 0  M I L L I O N +
FAMILIES SERVED BY JSYARD

5 0 +
J S YA R D  PAT E N T S

1 7+  C O U N T R I E S
S E R VE D  BY  J SYA R D

S U B S I D I A R Y

J SYA R D  B R A N D S:



P R O P E R T Y
D E S C R I P T I O N

S U B J E C T  A E R I A L

P R O P E R T Y  P H O T O S 

S U B J E C T  A E R I A L S

L O C A L  E C O N O M I C  N E W S
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S U B J E C T  A E R I A L
H I G H  P O I N T  M U L T I - T E N A N T  S H O W R O O M  |  V A L U E - A D D  O P P O R T U N I T Y

S H OWPL AC E
400,000+ SF EVENT & TRADE CENTER

S U B J E C T  PR O PE RTY

I N T E R N AT I O N A L  H O M E  F U R N I S H I N G S  C E N T E R
3.5 MILLION+ SF SHOWROOM CENTER | HIGH POINT MARKET HOST
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H I G H  P O I N T  M U L T I - T E N A N T  S H O W R O O M  |  V A L U E - A D D  O P P O R T U N I T Y
S U B J E C T  A E R I A L
H I G H  P O I N T  M U L T I - T E N A N T  S H O W R O O M  |  V A L U E - A D D  O P P O R T U N I T Y

ACCESS POINT

MAIN ENTRANCE

LOADING DOCK

ACCESS POINT

ACCESS POINT

S MAIN ST | 12,000+ VPD

S WRENN ST

E COMMERCE AVE
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PIEDMONT TRIANGE

THE GREENSBORO-HIGH POINT MSA IS EXPERIENCEING 
EXPLOSIVE GROWTH ACROSS MULTIPLE INDUSTRIES

• 	J e t Z e ro  j u s t  a n n o u n c e d  a  $ 4 .7  b i l l i o n  i n v e s t m e n t  i n to  a  n e w  a i r c r a f t  m a n u f a c t u r i n g  f a c i l i t y 
i n  G r e e n s b o r o ,  a n d  i s  e x p e c te d  to  c r e a te  1 4 , 5 0 0 +  j o b s . 

• 	B o o m  S u p e r s o n i c  r e c e n t l y  c o m p l e te d  a  $ 5 0 0  m i l l i o n  “ S u p e r fa c to r y ”  i n  G r e e n s b o r o  to  b u i l d 
t h e i r  s u p e r s o n i c  a i r c r a f t ,  a n d  i s  e x p e c te d  to  c r e a te  2 , 4 0 0  j o b s . 

• 	Toyo t a  re c e nt l y  i nv e s te d  $ 1 4  b i l l i o n  i n  G re e n s b o ro  f o r  i t s  e l e c t r i c  v e h i c l e  b at te r y 
m a nu f a c tu r i n g  p l a nt ,  e s t i m ate d  to  c re ate  5 , 0 0 0  j o b s .  

• 	Pr o K i d n ey ,  a  l e a d i n g  b i o te c h  c o m p a ny,  i s  i nv e s t i n g  u p  to  $ 4 8 5  m i l l i o n  i n  a  n e w 
b i o m a nu f a c tu r i n g  f a c i l i t y,  c re at i n g  3 3 0 +  j o b s . 

GREENSBORO HIGH-POINT MSA 
LOCAL ECONOMIC NEWS

16 P R O P E R T Y  D E S C R I P T I O N



F I N A N C I A L
A N A L Y S I S

T E N A N T  S U M M A R Y
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*Analysis assumes pending leases currently under LOI are executed. Upcoming annual escalations (as of 1/1/2026) and partial-year rent amounts have been annualized.

L E A S E  S U M M A RY *
T E N A N T  R E S P O N S I B I L I T I E S L A N D LO R D  R E S P O N S I B I L I T I E S

All  Tenants are responsible for paying the pro rata on the increase of Operating Expenses over 
the base expense of $6.00/SF,  which shall  not increase more than 3% annually.  The Operating 

Expenses include property taxes,  insurance premiums, management fee,  maintenance & repairs , 
uti l it ies ,  janitorial  services,  landscaping, and other Common Area costs. ​

Roof,  foundation,  exterior walls ,  plumbing, HVAC 
systems, and f ire protection systems.

*Applies to all leases & pending leases. Per the leases, the Tenants’ Pro Rata share is calculated based on the leased area, divided by the 
approximately 32,000 total rentable square feet of the entire f irst floor showroom space.

18 F I N A N C I A L  A N A L Y S I S

R E N T  R O L L

T E N A N T S U I T E S F % 
B L D G CO M M . E XP. B A S E

R E N T/S F
B A S E

R E N T/ M O
ANNUAL 

BASE RENT
A N N UA L

E S CA L AT I O N S
L E A S E 
F O R M 1 O PT I O N S 2 

The Phi l l ips  Col lect ion A 1 4 , 3 3 6 3 0 . 9 % 6 / 1 / 2 3 1 0 / 3 1 / 2 7 $ 3 1 . 8 3 $ 3 8 , 0 2 3 $ 4 5 6 , 2 7 2 3 % M G Tw o ,  5 -Ye a r

Flex iSpot B 4 , 1 6 0 9 . 0 % 3 / 1 8 / 2 5 3 / 3 1 / 2 9 $ 3 0 . 0 0 $ 1 0 , 4 0 0 $ 1 24 , 8 0 0 3 % M G Tw o ,  5 -Ye a r

Karat  Home,  Inc . 
(Z  Gal ler ie ) C 4 , 8 7 5 1 0 . 5 % 1 0 / 1 / 2 3 1 2 / 3 1 / 2 8 $ 3 3 . 9 5 $ 1 3 , 7 9 2 $ 1 6 5 , 5 0 0 3 % M G Tw o ,  5 -Ye a r

High Point 
Exhibit ions 3 D 5 , 4 5 2 1 1 . 7 % 4 / 1 / 2 5 3 / 3 1 / 3 0 $ 3 0 . 0 0 $ 1 3 , 6 3 0 $ 1 6 3 , 5 6 0 3 %

S t a r t i n g  1 / 1 / 2 7 M G Tw o ,  5 -Ye a r

Vacant E 6 5 0 1 . 4%

High Point  Exhibit ions 
Expansion 4 F 8 , 4 9 6 1 8 . 3 % 1 0 / 1 / 2 5 9 / 3 0 / 3 0 $ 3 0 . 0 0 $ 2 1 , 24 0 $ 2 5 4 , 8 8 0 3 %

S t a r t i n g  1 / 1 / 2 7 M G Tw o ,  5 -Ye a r

Vacant  -  Basement 
Showroom 5 - 8 , 5 0 0 1 8 . 3 %

TOTA L 46,469 SF $31.21 $97,085 $1,165,012 

O CC U PI E D  U N I T S :  5 UNOCCUPIED UNITS: 2 O CC U PI E D  G L A :  8 0 . 3 1 % U N O CC U PI E D  G L A :  1 9 .6 9 %

1	 Analysis assumes Tenants pay their pro rata share on the increase of Operating Expenses over the base of $6.00/SF. Increase on Operating Expenses capped at 3% annually. 	
2	 Option Rent undef ined in provided leases. Analysis assumes continued rate with 3% annual escalations.	
3	 Analysis assumes the Lease is amended and the Rent remains at $30.00/SF upon Tenant’s expansion.
4	 Increase on Operating Expenses capped at 3% annually. 	
5	 Basement currently being converted into a showroom space. Starting in Year 2, Analysis assumes the space is leased at $18.00/SF MG.

T E N A N T  S U M M A R Y
H I G H  P O I N T  M U L T I - T E N A N T  S H O W R O O M  |  V A L U E - A D D  O P P O R T U N I T Y



H I G H  P O I N T  M U L T I - T E N A N T  S H O W R O O M  |  V A L U E - A D D  O P P O R T U N I T Y
P R O  F O R M A  C A S H  F L O W

FORECAST FORECAST FORECAST FORECAST FORECAST FORECAST FORECAST FORECAST FORECAST FORECAST
Year-1 Year-2 Year-3 Year-4 Year-5 Year-6 Year-7 Year-8 Year-9 Year-10

For the Years Ending Dec-2026 Dec-2027 Dec-2028 Dec-2029 Dec-2030 Dec-2031 Dec-2032 Dec-2033 Dec-2034 Dec-2035

Rental Revenue1 
  Potential  Base Rent 1 ,451 ,687 1,495,238 1,534 ,044 1,581,870 1,637,549 1,689,007 1,739,677 1,791 ,867 1,844,779 1,900,123
  Absorption & Turnover Vacancy -274,500 0 0 0 -25,746 0 0 -28,133 0 0
  Scheduled Base Rent 1 ,177,187 1 ,495,238 1,534 ,044 1,581,870 1,611 ,803 1,689,007 1,739,677 1,763,734 1,844,779 1,900,123

Total Rental Revenue 1,177,187 1 ,495,238 1,534 ,044 1,581,870 1,611 ,803 1,689,007 1,739,677 1,763,734 1,844,779 1,900,123

Other Tenant Revenue
Total Expense Recoveries 0 64,678 66,618 71,538 72,277 84,383 89,198 97,866 114 ,383 124 ,804

Total Other Tenant Revenue 0 64,678 66,618 71,538 72,277 84,383 89,198 97,866 114 ,383 124 ,804

Effective Gross Revenue 1,177,187 1 ,559,916 1 ,600,663 1,653,408 1,684,080 1,773,390 1,828,875 1,861 ,600 1,959,162 2,024,927

Operating Expenses
  Operating Expenses2 227,814 287,178 295,794 304,668 313,808 323,222 332,918 342,906 353,193 363,789
  Capital  Reserves 5,695 7,179 7,394 7,616 7,845 8,080 8,323 8,572 8,829 9,094

Total Operating Expenses 233,509 294,358 303,188 312 ,284 321,652 331,302 341,241 351 ,478 362,023 372,883

Net Operating Income 943,678 1,265,558 1,297,474 1,341,124 1,362,427 1,442,088 1,487,634 1,510,122 1 ,597,140 1,652,043
1      	 Assumes pending leases currently under LOI. Starting in Year 2, the Analysis assumes Unit E is leased out at $30.00/SF MG, and the basement showroom totaling roughly 
8,500 SF is leased at $18.00/SF MG.
2      	 Year  1  Operating Expenses assume the base amount of $6.00/SF, excluding the basement area until its completion in Year 2.

 *OM is based on information provided and assumes the property will be sold as fee simple. All potential buyers must take appropriate measures to perform their own due 
diligence & verify all of the information set forth herein.
**Upcoming annual escalations (as of 1/1/2026) and partial-year rent amounts have been annualized.

YEAR 1  CAP YEAR 2  CAP YEAR 3  CAP BLENDED 5  YEAR CAP BLENDED 10  YEAR CAP

8 . 3 2 % 1 1 . 1 5 % 1 1 . 4 3 % 1 0 . 9 4% 1 2 . 2 5 %

F I N A N C I A L  A N A L Y S I S 1918 F I N A N C I A L  A N A L Y S I S
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GREENSBORO
WINSTON-SALEM

HIGH POINT
N O R T H  C A R O L I N A

P O P U L A T I O N

1.7 MILLION (MSA)



GREENSBORO 
WINSTON-SALEM 
HIGH POINT
Known as the Piedmont Triad, the Greensboro/Winston-Salem/High Point 
market is composed of 10 counties: Alamance, Davidson, Davie, Forsyth, 
Guilford, Randolph, Rockingham, Stokes, Surry and Yadkin. The region is 
primarily connected by U.S. Interstates 40 and 85 and its Piedmont Triad 
International Airport. Known as a large manufacturing and transportation 
hub for the Southeast, the area continues to grow in prominence, thanks to 
its educational institutions, health services providers, f inancial employers 
and cultural activities. The metro has approximately 1.7 million people 
and is expected to add more than 63,000 citizens over the next f ive years. 
Greensboro is the seat of Guilford County and is the metro’s most populous 
city, with over 301,000 residents.

M E T R O  H I G H L I G H T S

M A N U F A C T U R I N G  B A S E
T he area is known for the manufacturing of textiles, tobacco, 
and furniture, housing large corporations in these industries. 

D I V E R S I F Y I N G  I N D U S T R I E S
The metro has become a regional hub for technology, 
biotechnology and retail companies

R O B U S T  E C O N O M I C  G R O W T H
The gross metro product is expected to increase faster than 
the U.S. gross domestic product this year. 



SHARE OF 2023  TOTAL EMPLOYMENT

23%
TRADE &
TRANSPORTATION

5%
CO N S T R U C T I O N

14%
EDUCATION & 
HEALTH SERVICES

1%
I N F O R M AT I O N

3%
O T H E R  S E R VI C E S

14%
M A N U FACTU R I N G

5%
F I N A N C I A L 
A C T I VI T I E S

10%
L E I S U R E  & 
H O S P I TA L I T Y

12%
G OVE R N M E N T

13%
PROFESSIONAL &
BUSINESS SERVICES

E C O N O M Y
• 	 The market has diversif ied into technology and biotechnology 

industries,  developing research parks,  such as the Innovation 
Quarter. 

• 	 Notable companies with large local operations in the metro 
include FedEx,  Volvo Trucks and the Honda Aircraft Company.

• 	 Honda Aircraft Company is expected to expand its existing 
faci l ity in Greensboro,  continuing to act as a source of high-
paying jobs for the growing local population.

M A J O R  A R E A  E M P LOY E R S

• 	 Volvo Trucks North America
• 	 Hanesbrands,  Inc .
• 	 Novant Health,  Inc .
• 	 Pepsi  Co.
•	 Wake Forest University Health Sciences
• 	 Fresh Market ,  Inc .
• 	 Krispy Kreme
•	 High Point Regional  Health
• 	 Palmetto Oxygen,  LLC
• 	 North Carol ina Baptist  Hospital

E CO N O M I C  G R OW T H
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D E M O G R A P H I C S

Q U A L I T Y  O F  L I F E
The region includes Greensboro, Winston-Salem and High 
Point ,  each with distinctive features and attractions that 
include arts ,  sports and educational opportunities .  Local 
colleges include Wake Forest University,  Winston-Salem State 
University,  the University of North Carolina at Greensboro, High 
Point University,  North Carolina A&T and the University of North 
Carolina School of the Arts .  Cultural opportunities abound, 
including the Greensboro Ballet ,  International Civil  Rights 
Center & Museum, Steven Tanger Center for the Performing Arts , 
Southeastern Center for Contemporary Art ,  the Science Center 
and Weatherspoon Art Museum. Sports fans can support the 
Greensboro Swarm, Carolina Cobras , Greensboro Grasshoppers , 
Carolina Thunderbirds and the Winston-Salem Dash.
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• 	 Among the metro’s cit ies,  Greensboro is expected to welcome 
the most people over the next f ive years,  while Summerf ield and 
Gibsonvil le wil l  grow at the fastest rates. 

•	 A median home price more than $100,000 below the national level 
allows 63 percent of households to own their own home.

• 	 Nearly 27 percent of residents hold a bachelor ’s degree or higher; 
among those residents,  10 percent have also earned a graduate or 
professional degree.

S P O R T S
HOCKEY

BASEBALL

BASEBALL

BASKETBALL

ARENA 
FOOTBALL

[ FPHL ]  CAROLINA THUNDERBIRDS

[ MiLB ]  WINSTON-SALEM DASH

[ MiLB ]  GREENSBORO GRASSHOPPERS

[ NBA G League ]  GREENSBORO SWARM

[ NLL ]  CAROLINA COBRAS

•	 H I G H  P O I N T  M U S E U M

•	 W E AT H E R S P O O N  A R T  M U S E U M

•	 O L D  S A L E M  M U S E U M S  &  G A R D E N S

•	 REYNOLDA HOUSE MUSEUM OF AMERICAN ART

A R T S  &  E N T E R TA I N M E N T

•	 U N C  S C H O O L  O F  T H E  A R T S

•	 N O R T H  C A R O L I N A  A &T 

•	 WA K E  F O R E S T  U N I V E R S I T Y

•	 W I N S T O N - S A L E M  S TAT E  U N I V E R S I T Y

•	 U N C  G R E E N S B O R O

•	 H I G H  P O I N T  U N I V E R S I T Y

E D U CAT I O N

*Forecast
Sources:  Marcus & Millichap Research Services; BLS; Bureau of Economic 
Analysis; Experian; Fortune; Moody’s Analytics; U.S. Census Bureau



P O P U L A T I O N  D A T A
TOTAL POPUL ATION 1 MILE 3 MILES 5 MILES
2029 Projection  9, 369  60, 203  112 , 329 

2024 Estimate  9, 331  59,751  110,974 

2020 Census  9,494  59, 570  109,801 

2010 Census  9,781  56 ,156  103 ,856 

2024 Daytime Population (est.)  15 ,899  75 ,128  111 ,884 

HOUSEHOLDS BY INCOME 1 MILE 3 MILES 5 MILES

2024 Estimate

$150,000 or More 2 .9% 7.1% 9. 2%

$149,000 - $100,000 5 . 5% 9. 5% 12 . 5%

$99,000 - $75 ,000 6 .9% 10.9% 13 . 5%

$74,000 - $50,000 12 . 2% 16 .8% 17.9%

$49,000 - $35 ,000 19. 5% 16 .0% 15 .0%

Under $35 ,000 53 .0% 39.6% 31 .9%

Average $4 4, 387 $60, 556 $7 1 ,608

Median $34,652 $49,02 3 $58 , 364

Per Capita $18 , 513 $24 ,785 $29, 587

TOTAL HOUSEHOLDS 1 MILE 3 MILES 5 MILES

2029 Projection  3 ,689  2 3 ,005  4 4 ,812 

2024 Estimate  3 ,654  22 ,678  4 4 ,012 

2020 Census  3 ,604  22 , 219  42 ,907 

2010 Census  3 ,679  21 ,4 85  40,812 

Occupied Units

2028 Projection  4 , 360  2 5 ,608  4 8 ,682 

202 3 Estimate  4 , 319  2 5 , 243  47,810 

HOUSEHOLD EXPENDITURE 1 MILE 3 MILES 5 MILES
Total Avg Retail  Expenditure $105 , 590 $141 ,137 $160,903

Consumer Expenditure Top 10 Categories 

Housing $12 ,850 $16 ,732 $18 ,835

Transportation $7, 309 $9, 301 $10, 398

Food $5 ,429 $7,183 $8 ,186

Personal Insurance $3 ,808 $5 , 556 $6 ,614

Entertainment $1 , 536 $2 ,094 $2, 393

Apparel $1 ,115 $1 ,459 $1 ,650

Cash Contributions $1 ,056 $1 ,906 $2, 297

Tobacco Products & Supplies $467 $4 82 $4 84

Personal Care Products $453 $604 $686

Education $418 $620 $768

POPUL ATION PROFILE 1 MILE 3 MILES 5 MILES
Population by Age

2024 Total Population (est .)  9 , 331  59,751  110,974 

Under 20 29.9% 28 .7% 26 . 5%

20 - 34 Years 22 .6% 21 .9% 20. 2%

35 -  39 Years 6 .0% 5 .8% 5 .9%

40 - 49 Years 11 . 2% 10.7% 11 .6%

50 - 64 Years 17.6% 17.8% 19. 2%

Age 65+ 12 .8% 15 . 2% 16 .6%

Median Age 35 .0 36 .0 38 .0

Population 25+ by Education Level

2024 Population Age 25+ (est.)  5 ,739  36 ,877  72 ,887 

Elementary (0-8) 11 .7% 7. 3% 5 . 5%

Some High School (9-11) 14 .7% 13 .1% 9.9%

High School Graduate (12) 30.4% 27. 3% 27.0%

Some College (13-15) 22 .7% 21 .0% 21 . 5%

Associate Degree Only 7.6% 9.6% 9.8%

Bachelor’s Degree Only 8 .9% 15 . 2% 17.4%

Graduate Degree 4.1% 6 . 5% 8 .8%



P R E S E N T E D  B Y

ANI PAULSON 
Senior Director Investments

Atlanta | Charlotte | Charleston | Nashville
National Off ice & Industrial Properties Division

National Retail Division
Direct: (678) 808-2804

ani.paulson@marcusmillichap.com
License: SC 108539 | GA 428443 | NC 351488

www.theapgroupcre.com

MANTON PAINE 
Associate Investments

Charleston, SC
Direct: (843) 952-2227

manton.paine@marcusmillichap.com
License: SC 137989 | GA 439706


