PLAZA 15

MARKETING AND REFINEMENT

REPORT NO. 03
JUNE 25TH, 2026

=—zzmm m.—.—._:—g REP-03_MARKETING AND REFINEMENT |1




MEETING AGENDA
DISCUSSION TOPICS

PROJECT BRIEF AND CONTEXT

DESIGN STRATEGY
SITE PLAN
SPATIAL PLANNING | OPTION 01
SPATIAL PLANNING | OPTION 02
SPATIAL PLANNING - 1 BEDROOM | OPTION 01
SPATIAL PLANNING - 1 BEDROOM | OPTION 02
“ONCEPTUAL ELEVATIONS

MASSING STUDY
CONCEPTUAL RENDERINGS

SUPPLIMENTAL MATERIALS
DEVELOPMENT SUMMARY

DINNES STUDIO

REP-03_MARKETING AND REFINEMENT |2



DESIGN STRATEGY

CONCEPTUAL ELEVATIONS

|

|
l
ESE R

FROMNT ELEVATION SIDE ELEVATION

=S 52

of] e

REAR ELEVATION SIDE ELEVATION

LEVEL O1 - PER UNITSF LEVEL 02- PER UNIT SF PER BUILDING SF TOTAL PROJECT SF

FOGTAGES NOTES ARE CONCERTUAL AND MY CHANGE AS THE DESIGN DEVELOPS

=_zzmm W-—.—.—E_Q REP-03_MARKETING AND REFINEMENT |15



:,..,. TERR TR ot “Imuﬁm.@.ruﬂﬁrWW“Wh.@%Nﬂmmw_fﬂﬂ—..-« -
Ly il e 4 w.....-...u..\‘..-.u.w.. % ..,..... i i

EZme w._._._a_a REP-03_MARKETING AND REFINEMENT |16



rrrrry

Yy TeYw.

Ezzmm m._.==_= REP-03_MARKETING AND REFINEMENT |17



G_szm m._.ca—c REP-03_MARKETING AND REFINEMENT |18




