
YORKTOWNE PLAZA
122 CRANBROOK ROAD | COCKEYSVILLE, MD 21030



PROPERTY HIGHLIGHTS:

TRAFFIC COUNTS

•	150,000 SF ± Grocery Anchored Center 

•	Located at Signalized Intersection of York Rd 
and Cranbrook Rd in the heart of the York Road 
retail corridor

•	Access from York Road, Cranbrook Road and 
Halesworth Road

•	Zoning: BLCCC

•	703 Surface parking spaces/5.66 per 1,000 SF

•	15 Tesla Superchargers

•	32,612 ADT on York Road

•	13,210 ADT on Cranbrook Road

1 mile 3 mile 5 mile
Population 10,887 55,283 103,991

Households 4,568 22,924 41,360
Avg. HH 
Income

$109,328 $148,778 $161,739

DEMOGRAPHICS

AVAILABILITIES:

•	Retail Space Available: 

�   1,600 SF - 8,000 SF



YORK ROAD

CRANBROOK ROAD
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Households: 1,737,200

Average Household Size: 2.48 

Median Age: 35.3

Median Household Income: $86,600

LifeMode Group: Upscale Avenues 

Enterprising Professionals

WHO ARE WE?
Enterprising Professionals residents are well educated and 
climbing the ladder in STEM (science, technology, engi-
neering, and mathematics) occupations. They change jobs 
often and therefore choose to live in condos, townhomes, 
or apartments; many still rent their homes. The market is 
fast-growing, located in lower-density diverse neighbor-
hoods of large metro areas. This young market makes over 
one and a half times more income than the US median, 
supplementing their income with investments. At home, 
they enjoy the internet and TV on high-speed connections 
with premier channels and services. 

OUR NEIGHBORHOOD
• Almost half of households are married couples, 

and 29% are single-person households.

• Housing is a mixture of suburban single-family 
homes, row homes, and larger multiunit  
structures.

• Close to three quarters of the homes 
were built after 1980; 25% are newer, 
built after 2000.

• Renters make up nearly half of 
all households.

SOCIOECONOMIC TRAITS
• Median household income one and a half  

times that of the US.

• Over half hold a bachelor’s degree 
or higher.

• Early adopters of new technology in 
hopes of impressing peers with new gadgets.

• Enjoy talking about and giving advice 
on technology. 

• Use smartphones for news, accessing  
search engines, and maps.

• Work long hours in front of a computer.

• Strive to stay youthful and healthy, eat  
organic and natural foods, run and do yoga.

• Buy name brands and trendy clothes online.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by MRI-Simmons.

2D34%
ENTERPRISING 

PROFESSIONALS

3 MILES

Residents are well educated and climbing 
the ladder in STEM (science, technology, 
engineering, and mathematics) occupations. 
They change jobs often and therefore 
choose to live in condos, townhomes, or 
apartments; many still rent their homes. The 
market is fast-growing, located in lower-
density diverse neighborhoods of large 
metro areas. This young market makes over 
one and a half times more income than the 
US median, supplementing their income 
with investments. At home, they enjoy the 

internet and TV on high-speed connections 

with premier channels and services.

 

2.48
AVERAGE HOUSEHOLD SIZE

35.3
MEDIAN AGE

$86,600
MEDIAN HOUSEHOLD INCOME

TAPESTRY
SEGMENTATION

TM

esri.com/tapestry

Households: 2,131,500

Average Household Size: 2.04 

Median Age: 29.8

Median Household Income: $40,500

LifeMode Group: Midtown Singles 

Young and Restless

WHO ARE WE?
Gen Y comes of age: Well-educated young workers, some 
of whom are still completing their education, are employed 
in professional and technical occupations, as well as sales 
and office and administrative support roles. These residents 
are not established yet, but striving to get ahead and 
improve themselves. This market ranks in the top 5 for 
renters, movers, college enrollment, and labor force 
participation rate. Almost one in five residents move each 
year. More than half of all householders are under the age 
of 35, the majority living alone or in shared nonfamily 
dwellings. Median household income is still below the US. 
Smartphones are a way of life, and they use the internet 
extensively. Young and Restless consumers typically live in 
densely populated neighborhoods in large metropolitan 
areas; over 50% are located in the South (almost a fifth in 
Texas), with the rest chiefly in the West and Midwest.

OUR NEIGHBORHOOD
• One of the youngest markets: More than half 

the householders under age 35; median  
age 29.8.

• Primarily single-person households (Index 163) 
with some shared households (Index 201).

• Highly mobile market, beginning careers and 
changing addresses frequently.

• One of the top 5 renter markets (Index 233).

• Apartment rentals popular: 44% in 5–19 unit 
buildings (Index 487), 27% in 20+ unit  
buildings (Index 318).

• Majority of housing built in 1970 or later 
(84%).

SOCIOECONOMIC TRAITS
• Education completed: More than two out of 

three have some college, an associate’s 
degree, or a bachelor’s degree or higher. 
Almost 14% are still enrolled in college 
(Index 175).

• Labor force participation rate is exception-
ally high at 75.0%.

• These careful shoppers are aware of price 
and demonstrate little brand loyalty.

• Like to be the first to try new products, but 
prefer to do research before buying the 
latest electronics.

• Most of their information comes from the 
internet and TV rather than traditional 
media.

• Carry their cell phone everywhere they go.

Note: The Index represents the ratio of the segment rate to the US rate multiplied by 100.
    Consumer preferences are estimated from data by MRI-Simmons.
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Gen Y comes of age: Well-educated young 
workers, some are still completing their 
education, employed in professional and 
technical occupations, as well as sales and 
office and administrative support roles. 
These residents are not established yet, 
but striving to get ahead and improve 
themselves. This market ranks in the top 
5 for renters, movers, college enrollment, 
and labor force participation rate. More 
than half are under the age of 35, the 
majority living alone or in shared nonfamily 
dwellings. Median household income is still 
below the US.Smartphones are a way of 
life, and they use the internet extensively. 

		  2.04
AVERAGE HOUSEHOLD SIZE

29.8
MEDIAN AGE

$40,500
MEDIAN HOUSEHOLD INCOME

TAPESTRY SEGMENTS

MAJOR EMPLOYERS:

10001 YORK ROAD



CONTACT US:

Trish Palumbo
Director of Leasing
443.471.1669
ppalumbo@kleinenterprises.com

Shannon Wissler
Leasing Associate
443.450.9150
swissler@kleinenterprises.com

kleinenterprises.com
1777 Reisterstown Road | Suite 165
Baltimore, MD 21208
410.902.0290

No warranty or representation, express or implied, is made 
as to the accuracy of the information contained herein, 
and same is submitted subject to errors, omissions, change 
of price, rental or other conditions, withdrawal without 
notice, and to any specific listing conditions, imposed by 
our principals.


