PRIME RETAIL SPACE FOR LEASE AT

gawgrass Jquare

12500 WEST SUNRISE BLVD | SUNRISE, FL 33323
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215,658 GLA power center

L ocated at the southwest
corner of Sunrise Boulevard and
Flamingo Road in Sunrise.

Directly across from the 2.7
million square-foot Sawgrass
Mills Mall, which attracts over 40
million shoppers annually.

Serves a densely populated
residential market with ongoing
new developments.

Features a strong mix of national
anchor tenants.
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TENANTS UNIT SIZE
Baptist Outpatient Services 1-4 5,400 SF
Publix Super Markets 5 55,747 SF
The Paper Store 6-8 7,500 SF
Hair Cuttery 9 1176 SE
Mr. Chang's 10 979 SF
GColden Krust 11 1,347 SF
The Joint 12 994 Sk
Dunkin 13-14 1,900 Sk
Bonita's Boutique 15 950 SF
B&P Alterations 16 750 SF
Sally Beauty 17 1,400 SF
Bath and Body Works 18-19 3,150 SF
Barnes & Noble 22A 16,050 SF
Coming Available 22B 11,317 SF
9 Lives Cat Hospital 23 988 SF
Smoothie King 24 750 SF
Nail Depot 25-26 1,769 SF
Dr. Randall Califf, D.D.SPA 27 1,397 SF
Crumbl Cookies 28 1,097 SF
First Watch 29 3,300 SF
Michael's A-1 25,936 SF
Five Below A-2 12,386 SF
HomeGCoods B 25,210 SF
Ross Dress for Less C 30,190 SF
Chick-fil-A OP-1 3,931 Sk
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SUNRISE

Sunrise sits strategically in South Florida's tri-county
region encompassing Miami-Dade, Broward and Palm
Beach counties. The city offers world-class shopping
centers, entertainment venues, four-star hotels and
restaurants within minutes of Fort Lauderdale's beaches
and less than an hour from Miami and Palm Beach.
Major highways including [-595, 1-75 and the Sawgrass
Expressway provide easy access, positioning the
community just west ofthe Florida Turnpike and minutes
from [-95. Three international airports and three deep-
water ports serve the area. Beyond its cosmopolitan
amenities and state-of-the-art corporate headquarters,
sunrise maintains strong environmental stewardship
through its proximity to the Everglades Conservation
Area. The city's central location makes it an ideal base
for exploring South Florida's premier destinations while
offering substantial attractions of its own. Residents and
visitors benefit from this unique combination of urban
sophistication and natural beauty, with comprehensive
transportation infrastructure supporting both business
and leisure activities throughout the region.

[ WHO LIVES IN THE 3-MILE RADIUS?/

Modern Minds

Urban, educated, affluent households with
commutes

Median Age: 346
Median HH Income: $91,039
LifeMode Group: Tech Trailblazers

Socioeconomic Traits: Modern Minds is comprised
of individuals located just outside of their downtown.
They tend to order online from clubs and department
stores and spend money on clothing and travel,
opting for active vacations shared on social media.

Dreambelt

Predominantly located in principal cities,
majority are married couples

Median Age: 415
Median HH Income: $94,802
LifeMode Group: Suburban Shine

Socioeconomic Traits: The Dreambelt have a high
concentration of workers in administration, retail trade
and health care. They are family-oriented individuals
who favor American-made products and a labor
participation higher than the U.S. average.

Savovy Suburbanites

Dual-income households in well-established
and newly-developed areas

Median Age: 440
Median HH Income: $139,696
LifeMode Group: Premier Estates

Socioeconomic Traits: Savvy Suburbanites work
in professional fields such as management and
finance, living comfortably in upper income tiers.
They gravitate toward new and highly-reputed
communities, and invest heavily in their homes and
landscaping.

Mobile Meadows

Culturally diverse, thrifty savers

Median Age: 351
Median HH Income: $54,988
LifeMode Group: Community Connections

Socioeconomic Traits: Mobile Meadows residents is
a growing segment, and around a third of households
have children. These residents shop at large
establishments and spend on child necessities, pets
and video games, willing to save to acquire their retalil
goals.
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Fort Lauderdale

Double Tree by Hilton
259 keys
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200 keys

ARIUM Sunrise
Apartments
400 units
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Atlantic Preserve

Apartments
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Camden Plantation
Apartments
502 units
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Jacar anda Lakes
Jommunity
21,024 homes
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FOR MORE INFORMATION, PLEASE CONTACT:

BRAD DINNEEN

Vice President
brad.dinneen@jll.com
+]1 954 233 3430

.glwgrass gquare (@)JLL e ]-]N(gRTH
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Although information has-been 6btained'from éour(“es deemed reliable, JLL does not make any guarantees, warranties or representations, express.or implied, as'to the completeness or accu-
racy as to the information contained herein: Any projections, opinions, assumptions or estimates used are for example only. There may be differences between projected and-actual results, and

those differences may-be materi L Jlk does not-accept any liability for any loss.or damage suffered by any party resulting from reliance on this information. If the recipient of this infermation
has signed a conflq(entlallty—@rérﬁent with JLL regarding this matter, this information is subject to the terms of that agreement. ©2025. Jones Lang LaSalle Brokerage, Inc. All rights reserved.

5
- -



