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Criteria Used for Analysis

Median Household Income Median Age Total Population 1st Dominant Segment
$73,858 37.9 61,703 Green Acres
Consumer Segmentation
Life Mode Urbanization
What are the Cozy Country Living  Where do Rural
people like that ) . people like this - . . . .
live in this Empty nesters in bucolic usually live? Country living featuring single-family homes with acreage, farms, and
area? settings y ) rural resort areas
Top Tapestry Up and Coming Hometown Comfortable
Segments Green Acres Families Workday Drive Heritage Empty Nesters

% of Households
% of Cabarrus County

Lifestyle Group
Urbanization Group
Residence Type
Household Type
Average Household Size
Median Age

Diversity Index

Median Household
Income

Median Net Worth
Median Home Value
Homeownership

Employment

Education

Preferred Activities

3,954 (17.7%)

15,183 (16.8%)
Cozy Country Living
Rural

Single Family
Married Couples
2.64

43.8

38.5

$103,400

$537,400
$374,800
88 %

Professional or
Mgmnt/Bus/Financial

High School Diploma

Pursue physical
fitness vigorously,

. Active in
communities and
social organizations.

2,768 (12.4%)
6,465 (7.2%)

Sprouting Explorers
Suburban Periphery
Single Family
Married Couples
3.04

33.9

82

$99,800

$301,800
$369,200
74.1 %

Professional or
Mgmnt/Bus/Financial

Some College No
Degree

Busy with work and
family . Shop around
for the best deals.

2,666 (12.0%)
11,005 (12.2%)

Family Landscapes
Suburban Periphery
Single Family
Married Couples
2.87

39.5

62.9

$116,800

$579,100
$406,900
84.8 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Prefer outdoor
activities and sports
. Family-oriented
purchases and
activities dominate.

2,408 (10.8%)
4,417 (4.9%)
Middle Ground
Metro Cities
Single Family
Singles

2.53

34.2

80.7

$40,000

$20,500
$100,200
415%

Services or
Transport/Material
Moving

High School Diploma

Favorite sports are
NASCAR, wrestling
and basketball . Shop
via sales rep, QVC or
HSN.

1,820 (8.2%)

2,566 (2.8%)
GenXurban
Suburban Periphery
Single Family
Married Couples
248

46.4

47

$97,600

$509,700
$323,300
87.4 %

Professional or
Mgmnt/Bus/Financial

Bachelor's Degree

Play golf, ski and
work out regularly

. Home maintenance
a priority among
these homeowners.

Financial Comfortable with Carry debt, but also Well insured, invest Save money for a Portfolio includes
debt, and maintain retirement in a range of funds, specific purpose stocks, CODs, mutual
investments. plans high debt funds and real estate

Media Provided by satellite Rely on the Internet Connected, with a Read parenting and Listen to sports radio;
service, radio and for entertainment and  host of wireless health magazines watch sports on TV
television information devices

Vehicle Late model trucks Own late model Own 2+ vehicles Own 1-2 vehicles Own 1-2 vehicles
SUVs, ATVs and import SUVs or (minivans, SUVs)
motorcycles compacts

@ RPR o e e fesered. (O 5/2/2025
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About this segment
Green Acres

In the United States

3.3%

of households fall
into this segment

This is the

#1

dominant segment
for this area

In this area

17.7%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood Market Profile

« This large segment is concentrated in » Purchasing choices reflect Green Acres

The Green Acres lifestyle features

country living and self-reliance. Avid do-
it-yourselfers, they maintain and
remodel their homes, with all the
necessary power tools to accomplish
the jobs. Gardening, especially growing
vegetables, is a priority, again with the
right tools, tillers, tractors, and riding
mowers. Outdoor living features a
variety of sports: hunting and fishing,
motorcycling, hiking and camping, and
even golf.

rural enclaves in metropolitan areas.

Primarily (not exclusively) older homes
with acreage; new housing growth in the
past 15 years.

Single-family, owner-occupied housing,
with a median value of $235,500.

An older market, primarily married
couples, most with no children.

Socioeconomic Traits

Education: More than 60% are college
educated.

Labor force participation rate is high at
66.8%.

Income is derived not only from wages
and salaries but also from self-
employment (more than 13% of
households), investments (27% of
households), and increasingly, from
retirement.

They are cautious consumers with a
focus on quality and durability.

Comfortable with technology, more as a
tool than a trend: banking or paying bills
online is convenient; but the Internet is
not viewed as entertainment.

Economic outlook is professed as
pessimistic, but consumers are
comfortable with debt, primarily as home
and auto loans, and investments.

residents’ country life, including a variety
of vehicles, from trucks and SUVs to
ATVs and motorcycles, preferably late
model.

Homeowners favor DIY home
improvement projects and gardening.

Media of choice are provided by satellite
service, radio, and television, also with
an emphasis on country and home and
garden.

Green Acres residents pursue physical
fitness vigorously, from working out on
home exercise equipment to playing a
variety of sports.

Residents are active in their communities
and a variety of social organizations,
from charitable to veterans’ clubs.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2024. Update Frequency: Annually.
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About this segment
Up and Coming Families

This is the In this area In the United States
(o) (o)

#2 12.4% 2.9%

dominant segment of households fall of households fall

for this area into this segment into this segment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood Market Profile
Up and Coming Families is a market in + New suburban periphery: new families in » Rely on the Internet for entertainment,
transition. Residents are younger and new housing subdivisions. information, shopping, and banking.
more mobile than the previous « Building began in the housing boom of « Prefer imported SUVs or compact cars,
generation. They are ambitious, working the 2000s and continues in this fast- late models.
hard to.get ahead., and W|!I|ng to take growing market. « Carry debt from credit card balances to
some r-|sks to a.chleve their 90?"3- The « Single-family homes with a median value student loans and mortgages, but also
recession has impacted their financial of $194,400 and a lower vacancy rate. maintain retirement plans and make
well-being, but they are optimistic. Their . I charitable contributions.
) . - « The price of affordable housing: longer
homes are neyv,'thelr families are commute times  Busy with work and family; use home
young. And this is one of the fastest- and landscaping services to save time.
growing markets in the country. . . . . _— .
_ ) ] « Find leisure in family activities, movies at
Socioeconomic Traits home, trips to theme parks or the zoo,
and sports; from golfing, weight lifting, to
e Education: 67% have some college taking a jog or run.

education or degree(s).

« Hard-working labor force with a
participation rate of 71%.

* Most households (61%) have 2 or more
workers.

» Careful shoppers, aware of prices, willing
to shop around for the best deals and
open to influence by others’ opinions.

» Seek the latest and best in technology.

« Young families still feathering the nest
and establishing their style.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2024. Update Frequency: Annually.
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About this segment

Workday Drive

This is the

#3

dominant segment
for this area

In this area

12.0%

of households fall
into this segment

In the United States

3.1%

of households fall
into this segment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Workday Drive is an affluent, family-
oriented market with a country flavor.
Residents are partial to new housing
away from the bustle of the city but
close enough to commute to
professional job centers. Life in this
suburban wilderness offsets the hectic
pace of two working parents with
growing children. They favor time-saving
devices, like banking online or
housekeeping services, and family-
oriented pursuits.

Workday Drive residents prefer the
suburban periphery of metropolitan
areas.

Predominantly single family, homes are
in newer neighborhoods, 34% built in the
1990s, 31% built since 2000.

Owner-occupied homes have high rate
of mortgages at 68%, and low rate
vacancy at 4%.

Median home value is $257,400.

Most households are married couples
with children; average household size is
2.97.

Most households have 2 or 3 vehicles;
long travel time to work including a
disproportionate number commuting from
a different county

Socioeconomic Traits

Education: 40.5% college graduates;
more than 72% with some college
education.

High labor force participation rate at
71%; 2 out of 3 households include 2+
workers.

Connected, with a host of wireless
devices, anything that enables
convenience, like banking, paying bills,
or even shopping online.

Well insured and invested in a range of
funds, from savings accounts or bonds to
stocks.

Carry a higher level of debt, including
first and second mortgages and auto

Market Profile

Most households own at least 2 vehicles;
the most popular types are minivans and
SUVs.

Family-oriented purchases and activities
dominate, like 4+ televisions, movie
purchases or rentals, children’s apparel
and toys, and visits to theme parks or
Z00s.

Outdoor activities and sports are
characteristic of life in the suburban
periphery. They attend sporting events,
as well as participate in them like
bicycling, jogging, golfing, and boating.

Home maintenance services are
frequently contracted, but these families
also like their gardens and own the tools
for minor upkeep, like lawn mowers,
trimmers, and blowers.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2024. Update Frequency: Annually.
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About this segment

Hometown Heritage

This is the

#4

dominant segment
for this area

In this area

10.8%

of households fall
into this segment

In the United States

1.2%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are

Hometown Heritage neighborhoods are
in urbanized areas within central cities,
with older housing, located mainly in the
Midwest and South. This slightly smaller
market is primarily a family market,
married couples (with and without
children) and single parents. They work
mainly in service, manufacturing, and
retail trade industries. 60% of
householders are renters, living
primarily in single-family homes, with a
higher proportion of dwellings in 2-4
unit buildings.

Our Neighborhood

+ Renters: About three-fifths of
households.

e Primarily family households, married
couples with or without children, single
parents, and multigenerational
households.

» Primarily single-family homes (61%), with
a higher proportion of dwellings in 2—4
unit buildings.

« Older housing, built before 1960 (59%),
with a higher proportion built in the
1940s or earlier.

« Higher percentage of vacant housing
units at 18%.

+ Most households with 1 or 2 vehicles
(71%), but 19% have no vehicle.

Socioeconomic Traits

« Education completed: 38% with a high
school diploma only; 28% with some
college or an associate’s degree.

» Higher rates of employment in
Manufacturing.

» Labor force participation rate is lower at
57.1%.

+ Wages and salaries are the primary
source of income for 70% of households,
with contributions from Supplemental
Security Income for 12% and public
assistance for 7%.

« These cost-conscious consumers
purchase sale items in bulk and buy
generic over name brands.

+ They tend to save money for a specific

Market Profile

» For those with young children at home,
watching Disney Channel, Cartoon
Network, and Nickelodeon on TV is
popular; diapers, baby food, and
children’s clothing are priority
expenditures.

» Favor shopping at their local discount
store, search for bargains on the
Internet, or purchasing from in-home
sales representatives.

» Read parenting and health magazines.

» Watch programs on VH1 and Game
Show Network.

» Prefer to listen to gospel, R&B, rap, and
hip-hop music.

« Like to listen to sports on the radio and
watch on TV. Favorite sports include
NASCAR racing, professional wrestling,
and basketball.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2024. Update Frequency: Annually.
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About this segment

Comfortable Empty Nesters

This is the In this area

#5 8.2%

dominant segment
for this area

of households fall
into this segment

In the United States

2.4%

of households fall
into this segment

An overview of who makes up this segment across the United States

Who We Are

Residents in this large, growing
segment are older, with more than half
of all householders aged 55 or older;
many still live in the suburbs where they
grew up. Most are professionals working
in government, health care or
manufacturing. These Baby Boomers
are earning a comfortable living and
benefitting from years of prudent
investing and saving. Their net worth is
well above average. Many are enjoying
the transition from child rearing to
retirement. They value their health and
financial well-being.

Our Neighborhood

* Married couples, some with children, but
most without.

* Average household size slightly higher at
2.52,

« Found throughout the suburbs and small
towns of metropolitan areas, where most
residents own and live in single-family
detached homes.

+ Most homes built between 1950 and
1990.

* Households generally have one or two
vehicles.

Socioeconomic Traits

« Education: 36% college graduates;
nearly 68% with some college education.

« Average labor force participation at 61%.

* Most households’ income from wages or
salaries, but a third also draw income
from investments and retirement.
Comfortable Empty Nesters residents
physically and financially active.

» Prefer eating at home instead of dining
out.

+« Home maintenance a priority among
these homeowners.

Market Profile

» Residents enjoy listening to sports radio
or watching sports on television.

« Physically active, they play golf, ski, ride
bicycles, and work out regularly.

» Spending a lot of time online isn’'t a
priority, so most own older home
computers.

» Financial portfolio includes stocks,
certificates of deposit, mutual funds, and
real estate.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider
Esri classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics.
Data Source: Esri 2024. Update Frequency: Annually.
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Concord, NC 28025: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

B 2024

2029 (Projected)

28025 | 51703

65,306
Cabarrus County I 248,158
269,348

North Caroling  [EIEEDELE]

Population Density

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

I 2024

2029 (Projected)

28025

Cabarrus County [GEEA

Morth Caroling  JekERs

Population Change Since
2020

This chart shows the percentage
change in area's population from 2020

to 2024, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

B 2024

2029 (Projected)

28025 QA

Cabarrus County Bl

North Caroling (GRS

Total Daytime Population

This chart shows the number of people
who are present in an area during
normal business hours, including
workers, and compares that population
to other geographies. Daytime
population is in contrast to the
"resident" population present during
evening and nighttime hours.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

Il 25025

28025 | 58,093
Cabarrus County I 222,654

MNorth Carolina  [RUELTReker

@ RPR
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Daytime Population Density

This chart shows the number people
who are present in an area during
normal business hours, including
workers, per square mile in an area,
compared with other geographies.
Daytime population is in contrast to the
"resident" population present during
evening and nighttime hours.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

I 25025

28025
Cabanus County

Morth Carolina

Average Household Size

This chart shows the average
household size in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually
Il 2024

2029 (Projected)

28025

Cabarrus County

MNorth Caroling  [Jekee

Population Living in Family
Households

This chart shows the percentage of an
area’s population that lives in a
household with one or more individuals
related by birth, marriage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

2024

2029 (Projected)

28025 | 51187

54,534
Cabarrus County l 210,633
228,362

Morth Carolina  JEREEED]
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Female / Male Ratio 28025 EE S

This chart shows the ratio of females 49.6%
other geographies.
Data Source: U.S. Census American 49.1%

Update Frequency: Annually 4015

B Women 2024 2024
Men 2024 2024

Women 2029 (Projected) 2029
(Projected)

Men 2029 (Projected) 2029 (Projected)
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Concord, NC 28025: Age Comparison

Median Age

This chart shows the median age in an
area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

I 2024

2029 (Projected)

28025 [k

cabarus courty

Population by Age
This chart breaks down the population
of an area by age group.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

I 2024

2029 (Projected)

Children [EEEES

Tweens ENES

Teens QRUNES

205 peL

305 pEELS

EUER 13.3%

ST 12.6%

G 10.7%

J0s

Over 80

B

o
8
=
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Concord, NC 28025: Marital Status Comparison

Married / Unmarried Adults
Ratio
This chart shows the ratio of married to

unmarried adults in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

M Married
Unmarried

Married

This chart shows the number of people
in an area who are married, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 [EEELE

cabamss coury

North Caroling  BaeiEs

Never Married

This chart shows the number of people
in an area who have never been
married, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 PNk
Cabarus County
North Carolina

Widowed

This chart shows the number of people
in an area who are widowed,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 ks

Cabarrus County

North Caroling  BavE

Divorced

This chart shows the number of people
in an area who are divorced,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 [EERLCE

Cabarrus County

North Caroling  BENES
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Concord, NC 28025: Economic Comparison

Average Household Income

This chart shows the average
household income in an area,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

I 2024

2029 (Projected)

28025

Cabarrus County

North Caraolina

$104,035

§116,006

101,441

Median Household Income

This chart shows the median
household income in an area,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually
Il 2024

2029 (Projected)

28025

Cabarrus County

Morth Carolina

£73,858

§83,654

$71,629

Per Capita Income

This chart shows per capita income in
an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually
Il 2024

2029 (Projected)

28025

Cabarrus County

North Caraolina

$37,529

$42,270

£40,902

Average Disposable Income

This chart shows the average
disposable income in an area,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025
Cabarrus County

North Carolina

-

77,714

-

35,564

-

75,712
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor
Statistics via PolicyMap

Update Frequency: Monthly

. Concord
. Cabarrus County
North Carolina

12 (%G sovsvsssnnsnsssnssnmsnussnssnssnssssasssnssssssnssnsssnss
L0 e s .

Statistics via Esri, 2024

USA
Employment Count by et Cre s oc Actance
Industry et T
This chart shows industries in an area Construction
and the number of people employed in
Data Source: Bureau of Labor Manufacturing

Update Frequency: Annually

Finance and Insurance [elirgl

Accommodation and Food e

Other Bk

Administrative Support and Waste Management  EREEL

Professional, Scientific and Technical BREEl
Transportation and Warehousing KL
Public Administration ¥k
Wholesale Trade Wl

Information

Arts, Entertainment and Recreation

[ =5)
e |
-l

%)
(=1
o

Real Estate, Rental and Leasing
Utilities

]
|
=3

Agriculture, Forestry, Fishing and Hunting 181
Business Management l 176

Mining | 11
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Concord, NC 28025: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have less than
a ninth grade education, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 EHGS

Cabarrus County

North Caroling  ESES

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing
a high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

20025 I
cabanus counsy

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement is passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

20025 I
————

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high
school, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 LA
Cabanus couny
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Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 BE:BLH
Cabarus Couy
North Carln

Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is an
associate degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 BUELS
cabarus counsy

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is a
bachelor's degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is a graduate
or professional degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

28025 BUSLH
Cabarrus County

Morth Carolina
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Concord, NC 28025: Commute Comparison

Average Commute Time

This chart shows average commute
times to work, in minutes, by
percentage of an area's population.

Data Source: U.S. Census American
Community Survey via Esri, 2024

Update Frequency: Annually

<5 Minutes
5-10 Minutes
10-15 Minutes
15-20 Minutes
20-25 Minutes
23-30 Minutes

1.7%

I 28025 30-35 Minutes [ERRE
35-40 Minutes
=90 Minutes
How People Get to Work prive lone [
This chart shows the types of Carpool
transportation that residents of the Work at Home
area you searched use for their
commute, by percentage of an area's Other I 0.7%
population. "
0.5%
Data Source: U.S. Census American Wa I
Community Survey via Esri, 2024 Public Transit | 0.3%
Update Frequency: Annually Taxi | 0.2%,
W 25025 Bus |0.2%
Streetcar/Trolley |u.1“fn
Motorcycle | 0.1%
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Concord, NC 28025: Home Value Comparison

Median Estimated Home
Value

This chart displays property estimates
for an area and a subject property,
where one has been selected.
Estimated home values are generated
by a valuation model and are not
formal appraisals.

Data Source: Valuation calculations
based on public records and MLS
sources where licensed

Update Frequency: Monthly

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change
in the estimated value of all homes in
this area, the county and the state.
Estimated home values are generated
by a valuation model and are not
formal appraisals.

Data Source: Valuation calculations
based on public records and MLS
sources where licensed

Update Frequency: Monthly

Cabarrus County
North Caralina

Median Listing Price

This chart displays the median listing
price for homes in this area, the
county, and the state.

Data Source: Listing data
Update Frequency: Monthly

Cabarrus County
North Carln

12 mo. Change in Median
Listing Price

This chart displays the 12-month
change in the median listing price of

homes in this area, and compares it to
the county and state.

Data Source: Listing data
Update Frequency: Monthly

28025
Cabarrus County

Morth Carolina
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Traffic Counts
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Daily Traffic Counts:

Lake Norman1lM A ”
{Mooresville —
l I (5 —China Grove.__

i~
Davidson
[ 4 .
Cornelius
(

1

Huﬁ'?ersville

6,001 — 15,000

Up 6,000 / day

A
98,206

2024 Est. daily
traffic counts

Street: 1 85;US 601
Cross: I- 85

Cross Dir: NE

Dist: —

Historical counts

2022 4 97,100 AADT

2021 A 97,100 AADT

A
91,030

2024 Est. daily
traffic counts

Street: 1 85;US 601
Cross: Amalia St NE
Cross Dir: SE

Dist: —

Historical counts

2022 4 90,005 AADT

2021 4 90,005 AADT

N~ ~_(3 Kahnapo!
A

A 15,001 — 30,000

7

R

%82 Faith

Landig [

Enochville |

X Mint il

A
82,264

2024 Est. daily
traffic counts

Street: I- 85

Cross: Concord Lake Rd
Cross Dir: SW

Dist: —

Historical counts

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
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“Pleasant

"":"-'Millingp_grt

- A \_b_e_ marle~_

Midland Stanfield

30,001 — 50,000

High-Rock

—— Rockwell

for

=< Whitney

New London

Oakboro Aquadale

Cottonville

A
82,085

2024 Est. daily
traffic counts

Street: I- 85

Cross: Dale Earnhardt Blvd
Cross Dir: SW

Dist: —

Historical counts

A 73,000 AADT

| Loeust

Norwood

Complex
Eldorado
Uwharrie
Badin

__Woodrun

Wadeville
Pee Dee

Mt-Gilead

@

Keyboard shortcuts Map Data ©2025 Gaoglle “Terms Report a map error

4. 50,001 - 100,000

A Over 100,000 / day

A
76,000

2020 Est. daily
traffic counts

Street: 1-85

Cross: Concord Lake Rd
Cross Dir: SW

Dist: 0.15 miles

Historical counts

2019 A 87,500 AADT
2018 4 85000 AADT
2016 A 77000 ARDT
2015 4 78,000 AADT
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About RPR (Realtors Property Resource)

¢ Realtors Property Resource® is a wholly owned subsidiary of the National
Association REALTORS®.

* RPR offers comprehensive data — including a nationwide database of 164
million properties — as well as powerful analytics and dynamic reports
exclusively for members of the NAR.

RPR

¢ RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to serve their PROPERTY
clients. RESOURCE
¢ This report has been provided to you by a member of the NAR. _—
' m——
About RPR's Data 5
= == P

RPR generates and compiles real estate and other data from a vast array of
sources. The data contained in your report includes some or all of the following:

¢ Listing data from our partner MLSs and CIEs, and related calculations, like
estimated value for a property or median sales price for a local market.

* Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

+ Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

« Demographics and trends data from Esri. The data in commercial and
economic reports includes Tapestry Segmentation, which classifies U.S.
residential neighborhoods into unique market segments based on
socioeconomic and demographic characteristics.

+ Business data including consumer expenditures, commercial market
potential, retail marketplace, SIC and NAICS business information, and
banking potential data from Esri.

¢ School data and reviews from Niche.

e Specialty data sets such as walkability scores, traffic counts and flood zones.

Update Frequency

* Listings and public records data are updated on a continuous basis.

¢ Charts and statistics calculated from listing and public records data are
refreshed monthly.

¢ Other data sets range from daily to annual updates.
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Median Sale

- _6 |1 %‘ Price 12-Mont

Change

. 165,51

Learn more

For more information about RPR, please visit RPR's
public website: https://blog.narrpr.com
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