
2 5 E A S T C O L O R A D O  HURST/HARRIGAN  

A S S O C I A T E SP R E M I E R E  L O C A T I O N  I N  O L D  P A S A D E N A  C A L I F O R N I A

GROUND FLOOR: 5,522 SF  

      +  1 ,000 SF OF OUTDOOR DINING 

    

CONNECTED ROOFTOP WITH 5,124 SF INDOOR  

      DINING SPACE AND 3,097 SF OUTDOOR PATIO

FOR LEASE 
 

PREMIERE 

RESTAURANT 

LOCATION 

IN THE HEART 

OF OLD 

PASADENA 

 

 

 

DO NOT 

DISTURB TENANT



The  New York Times  l ists 

Pasadena as a “Must Travel  

Destination in 2024.” The Times  

lauded Pasadena’s natural 

beauty, as well as hot new 

restaurants among reasons our 

great city is a top destination.  

 

Outside Magazine  named 

Pasadena “one of the best cities 

in which to live in the United 

States.”  

 

Sunset, Travel + Leisure, Food & 

Wine  and National Geographic  

feature Pasadena as a “highly  

desirable destination for  

shopping, entertainment and 

cultural amenities.”  

 

“The area is home to Cal Tech - 

the #2 ranked university in the 

World University Rankings.”
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C O L O R A D O  B O U L E V A R D  -  L O C A L  R E T A I L  M A P
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S i d e w a l k  -  P u b l i c  R i g h t  o f  W a y
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Wine Cel lar  

Prep K itchen 
O ff ice  

Storage

L O W E R  L E V E L  -  O p t i o n



Pasadena supports some of the 

strongest psychographic profi les 

in the nation.  In addition to 

being well  educated, well    

employed, well  informed, well  

established and very ambitious,  

Pasadena consumers seek out 

qual ity high end products and 

experiences.  

 

Shoppers in Pasadena are: 

 

n  244% more likely to buy luxury  

    or foreign vehicles 

 

n  214% more likely to use luxury  

    beauty products 

 

n  Diners are 136% more likely to  

    prefer gourmet, artful food
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PASADENA DEMOGRAPHIC S

PASADENA'S appeal is both hip and  

historic. With an average age in the 

mid-30's, Pasadena's consumer  

profiles reflect its established,  

educated, and tech savvy residents. 

 

The dominant psychographic profiles  

in Pasadena include Metro Renters 

 and the Urban Chic. Both profiles  

are growing segments of the U.S.  

population and are characterized as: 
 

  n  Well-Educated & Well-Connected 

  n  Professionals living a sophisticated, 

      exclusive lifestyle 

  n  Interest in the Fine Arts 

  n  Avid readers, environmentally  

      active, and financially stable 

  n  Values education & creativity

 Source:   Pasadena Economic Development



Pasadena is  located just  

ten mi les  northeast  of  

downtown Los Angeles at  

the base of  the San Gabriel  

Foothi l ls  and is  easi ly   

accessible v ia  auto and the 

Metro’s  Gold Line l ight  rai l  

transit  system.   Pasadena 

is  serviced by two airports   

located within  25 mi les  of  

the c ity.

Downtown 
Los Angeles
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P A S A D E N A  -  R E G I O N A L  M A P



T H E  B U I L D I N G

25 East Colorado is a blank  

canvas.  It really can be whatever 

you want it to be.  It’s located in 

the center of Old Pasadena...one 

of the greatest shopping and  

dining areas in the country. And 

don’t forget the Rose Parade 

happens in front of the building. 

 

25 East Colorado is 10,646 

square feet of possibilities.
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E x c l u s i v e l y  l i s t e d  b y :  
 
Pat  S .  Hurst  
 
310. 375.1821  
 
psh@hurstharr igan.com 
 
License:   01032917

4 3 6  C a l l e  M a y o r  

S e c o n d  F l o o r  

R e d o n d o  B e a c h  

Cal i fornia  90277

HURST/HARRIGAN  

A S S O C I A T E S

01/13/25


