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NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the
party receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only
a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the
subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition
of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its
occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a
service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2024 Marcus & Millichap. All rights reserved.

NET LEASE DISCLAIMER
Marcus & Millichap hereby advises all prospective purchasers of Net Lease property as follows: The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation
whatsoever about the accuracy or completeness of any information provided. As the Buyer of a Net Lease property, it is the Buyer’s responsibility
to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing Brochure is
not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to
conduct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in this Marketing Brochure
are for example only and do not represent the current or future performance of this property. The value of a Net Lease property to you depends
on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial, legal, and construction
advisors should conduct a careful, independent investigation of any Net Lease property to determine to your satisfaction with the suitability of the
property for your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or
other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-
constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or
comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may
fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or
other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters
affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the
current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you
agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising
out of your investigation and/or purchase of this Net Lease property.

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The
presence of any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included
for the purpose of providing tenant lessee information about this listing to prospective customers.



TENANT SUMMARY // DOLLAR GENERAL

Dollar General Corporation has been delivering value to shoppers for more than 80 years. Dollar
DOLLAR GENERAL General helps shoppers Save time. Save money. Every day.® by offering products that are frequently
used and replenished, such as food, snacks, health and beauty aids, cleaning supplies, basic apparel,

housewares and seasonal items at everyday low prices in convenient neighborhood locations.

Dollar General operated 18,356 stores in 46 states as of 2022. In addition to high-quality private brands, Dollar General sells products
from America’s most-trusted manufacturers. Dollar General stands for convenience, quality brands and low prices. Dollar General’s
stores aim to make shopping a hassle-free experience. They design small, neighborhood stores with carefully edited merchandise
assortments to make shopping simpler.

COMPANY SNAPSHOT:

Tenant Trade Name: Dollar General

Ownership: Public

Founded: 1939
Headquarters: Goodlettsville, TN
Guarantor: Corporate

Credit Rating: S&P: BBB
Revenue: $34.2 Billion (2023)
Employees: 170,000 (2023)
Locations: 18,300+ (2022)
Website: Dollargeneral.com

DOLLAR GENERAL Q3 2023 RESULTS:

Net Sales Increased 2.4% to $9.7 Billion
Year-to-Date Cash Flows From Operations of $1.4 Billion

For FY 2024, the Company Plans to Execute Approximately 2,385 Real Estate Projects, Including 800 New Store Openings

n TENANT SUMMARY


http://Dollargeneral.com

INVESTMENT OVERVIEW //

» Dollar General Conversion Store With Brand New 10-Year Double Net (NN) Lease | Minimal Landlord Responsibilities
» Lease Expected to Commence in October 2024 (Estimated)

» Four, 5-Year Renewal Options with 10 Percent Rental Increases In Each Option

» New Roof Installed in 2024 With a 25-Year Transferable Warranty

» Property Features Large Parking Lot with Pylon Sign and Excellent Visibility Along Main Street

» GCorporate Guarantee | Dollar General is an Investment Grade Tenant (S&P Credit Rating: ‘BBB’)

Dollar General Saves Time by Staying Focused on Household Essentials Including Paper and Cleaning Products, Foods, Over-the-

” Counter Medicines, Health and Beauty products, Seasonal items, Baby needs and More

» Two Points of Ingress/Egress Along Main Street, Seeing 12,900+ Vehicles Per Day

» Situated On a Signalized Intersection With Easy Access From Both Streets
» Located in a Dense Residential Corridor Less than One Mile From Downtown
» Near Multiple National Tenants Such as Family Dollar, Popeyes, Sunoco, Dunkin', Planet Fitness, CVS, Holiday Inn and More

» Strong Demographics: Population Exceeds 96,000 Within 5-Miles | Daytime Population Exceeds 121,000

The Binghamton Metropolitan Area has a Population Over 250,000
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nINVESTMENT HIGHLIGHTS



FINANCIAL SUMMARY //

Representative Photo
CAP RATE PRICE PRICE/SF
8.00% $1,549,300 $143.21
Property Address: 68 Main Street, Binghamton, NY 13905
Year Built/Renovated: 1970/2024
Gross Leasable Area: 10,818-Sq.Ft.
Lot Size: +/- 0.78-AC
Roof: Newly Installed in 2024 With 25 Year Warranty

LEASE ABSTRACT

Tenant: Dollar General
Lease Type: Double Net (NN)
Lease Commencement Estimated October 2024
Actual Site Lease Term: 10 Years
Options: Four, 5-Year
Increases: 10% In Each Option
LL Responsibility: Exterior, Structure, Roof, Utility Systems Below Slab.
Tenant Responsibility: All Else Including Tax Reimbursement

RENT SCHEDULE

Rent Period Monthly Rent Annual Rent Rent/SF
Years 1-10 $10,328.69 $123,944 $11.46
1st Option Years 11-15 $11,361.56 $136,339 $12.60
2nd Option Years 16-20 $12,497.72 $149,973 $13.86
3rd Option Years 21-25 $13,747.49 $164,970 $15.25
4th Option Years 26-30 $15,122.24 $181,467 $16.77

“ FINANCIAL SUMMARY



AERIAL OVERVIEW // BINGHAMTON, NY
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AERIAL OVERVIEW // GREATER BINGHAMTON AREA
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AERIAL OVERVIEW // EASTERN NEW YORK
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AERIAL OVERVIEW // NEW YORK SOUTHERN TIER
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MARKET OVERVIEW // BINGHAMTON, NY

Binghamton is a city in New York, and serves as the county
seat of Broome County. Surrounded by rolling hills, it lies in the
state's Southern Tier region near the Pennsylvania border, in a
bowl-shaped valley at the confluence of the Susquehanna and
Chenango Rivers. Binghamton is the principal city and cultural
center of the Binghamton metropolitan area, also known as
Greater Binghamton, home to a quarter million people.

Today, while there is a continued concentration of high-tech
firms, Binghamton is emerging as a healthcare- and education-
focused city, with Binghamton University acting as much of the
driving force behind this revitalization.

Education and health care are also becoming significant sectors
in the regional economy. In particular, Binghamton University
and Broome Community College employ many researchers and
educators. Binghamton University has a New York State Center
of Excellence for small-scale systems integration, and it has
provided the major impetus for the Southern Tier High Technology
Incubatorin downtown Binghamton, which encourages the growth
of local startups. Other notable local employers include New
York State Electric & Gas and Johnson Outdoors. Two insurance
companies, Security Mutual Life and Columbian Financial Group,
maintain headquarters in the area.

SUBJECT PROPERTY

.ﬂ MARKET OVERVIEW



DEMOGRAPHICS // BINGHAMTON, NY

POPULATION
2027 Projection

1 Mile 3 Miles A ES

Total Population

19,299 75,379 96,602

2022 Estimate

Total Population

19,289 75,592 96,770

2010 Census

Total Population

19,814 77,284 98,858

2000 Census

Total Population

19,119 75,635 97,474

Daytime Population

2022 Estimate

|_HOUSEHOLDS | 1Mile __3Miles |5 Miles |

2027 Projection

25,636 90,076 121,746

Total Households

9,024 30,167 39,040

2022 Estimate

Total Households

8,983 30,187 38,981

Average (Mean) Household Size

2.0 2.2 2.2

2010 Census

Total Households

9,212 31,225 40,140

2000 Census

Total Households

9,110 30,988 39,749

Occupied Units

2027 Projection

10,885 35,045 44,970

2022 Estimate
HOUSEHOLDS BY INCOME
2022 Estimate

10,804 34,952 44,739
| 1Mile | 3Miles | 5 Miles

$150,000 or More

5.1% 6.2% 8.1%

$100,000-$149,999

5.4% 7.9% 9.8%

$75,000-$99,999

7.8% 10.1% 11.0%

$50,000-$74,999

12.7% 15.9% 16.6%

$35,000-$49,999

10.7% 13.6% 13.2%

Under $35,000

58.2% 46.4% 41.4%

HOUSEHOLDS BY EXPENDITURE 1 Mile 3 Miles 5 Miles
Consumer Expenditure Top 10 Categories
Housing $16,062  $18,867 $20,468
Transportation $6,369 $7,428 $8,046
Food $5,350 $6,203 $6,621
Personal Insurance and Pensions $3,941 $5,010 $5,633
Healthcare $2,678 $3,339 $3,687
Entertainment $1,773 $2,182 $2,382
Apparel $1,219 $1,463 $1,615
Cash Contributions $862 $1,164 $1,323
Education $805 $998 $1,131
Gifts $748 $924 $1,026
POPULATION PROFILE 1 Mile 3 Miles 5 Miles
Population By Age
2022 Estimate Total Population 19,289 75,592 96,770
Under 20 19.6% 24.8% 23.8%
20 to 34 Years 31.9% 27.6% 25.4%
35to 39 Years 5.6% 5.4% 5.3%
40 to 49 Years 9.2% 8.8% 9.1%
50 to 64 Years 16.6% 16.7% 17.9%
Age 65+ 17.1% 16.6% 18.4%
Median Age 33.8 32.8 35.6
Population 25+ by Education Level
2022 Estimate Population Age 25+ 12,437 45,767 61,151
Elementary (0-8) 4.8% 4.2% 3.7%
Some High School (9-11) 9.5% 8.4% 7.4%
High School Graduate (12) 29.7% 30.0% 29.0%
Some College (13-15) 17.8% 18.8% 18.6%
Associate Degree Only 9.8% 11.9% 12.2%
Bachelor's Degree Only 13.6% 13.3% 14.4%
Graduate Degree 14.8% 13.2% 14.7%

Average Household Income

$49,182  $59,590  $67,503

Median Household Income

$26,800  $38,998  $44,352

Per Capita Income

$23,466  $25,479  $28,611

.[. DEMOGRAPHICS



DEMOGRAPHIC SUMMARY // BINGHAMTON, NY
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POPULATION

In 2022, the population in your selected geography is 96,770. The
population has changed by -0.7 percent since 2000. It is estimated
that the population in your area will be 96,602 five years from now,
which represents a change of -0.2 percent from the current year. The
current population is 49.1 percent male and 50.9 percent female. The
median age of the population in your area is 35.6, compared with the
U.S. average, which is 38.6. The population density in your area is
1,230 people per square mile.

=l

HOUSEHOLDS

There are currently 38,981 households in your selected geography.
The number of households has changed by -1.9 percent since 2000.
It is estimated that the number of households in your area will be
39,040 five years from now, which represents a change of 0.2 percent
from the current year. The average household size in your area is 2.2
people.

INCOME

In 2022, the median household income for your selected geography is
$44,352, compared with the U.S. average, which is currently $66,422.
The median household income for your area has changed by 43.6
percent since 2000. It is estimated that the median household income
in your area will be $48,369 five years from now, which represents a
change of 9.1 percent from the current year.

The current year per capita income in your area is $28,611, compared
with the U.S. average, which is $37,200. The current year's average
household income in your area is $67,503, compared with the U.S.
average, which is $96,357.

.iii.

EMPLOYMENT

In2022, 38,563 people in your selected area were employed. The 2000 Census
revealed that 65.4 percent of employees are in white-collar occupations in
this geography, and 34.6 percent are in blue-collar occupations. In 2022,

unemployment in this area was 6.0 percent. In 2000, the average time
traveled to work was 14.9 minutes.

HOUSING

The median housing value in your area was $115,475 in 2022, compared with
the U.S. median of $250,735. In 2000, there were 21,576 owner-occupied
housing units and 18,172 renter-occupied housing units in your area. The
median rent at the time was $388.

EDUCATION

The selected area in 2022 had a higher level of educational attainment when
compared with the U.S averages. 14.7 percent of the selected area’s residents
had earned a graduate degree compared with the national average of only

12.3 percent, and 14.4 percent completed a bachelor’s degree, compared
with the national average of 19.7 percent.

The number of area residents with an associate degree was higher than the
nation’s at 12.2 percent vs. 8.4 percent, respectively. The area had more
high-school graduates, 29.0 percent vs. 27.1 percent for the nation, but
the percentage of residents who completed some college is lower than the
average for the nation, at 18.6 percent in the selected area compared with
the 20.4 percent in the U.S.

m DEMOGRAPHIC SUMMARY
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COLBY HAUGNESS

First Vice President, Investments
Tampa Office
Direct: (813) 387-4811
Colby.Haughnes@marcusmillichap.com
FL: BK3530505, KY: 242197, WA: 24012, KS: 00241410
CA: 01432881, OH: BRKP.2017005012, MO: 2018032367

DARPAN PATEL

Senior Vice President, Investments
Tampa Office
Direct: (513) 878-7723
Darpan.Patel@marcusmillichap.com
License: OH SAL 2012000748

DAN YOZWIAK

Senior Vice President, Investments
Columbus Office
Direct: (614) 403-1094
Dan.Yozwiak@marcusmillichap.com
License: OH SAL 2008003600




